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POP '94 REPORT

I. Background

The Price of Paradise books and radio show are based on
three guiding principles:

M Communities must take an honest look at the problems they
face if they hope to do anything about them.

B Communities that engage in lively, informed dialogue will
deal with their challenges more effectively.

B Communities have a moral obligation to protect the
interests of future generations.

Chuck Freedman and Jerry Burris commented during a Price of
Paradise radio show in late 1993 that citizens were feeling more
alienated, apathetic and cynical than ever before and that this
posed a real threat to the future of Hawaii. Their provocative
comments led to a variety of casual conversations with others who
seemed to be expressing similar concerns.

I met on January 10, 1994 with Herb Cornuelle, Dick &
Mildred Kosaki, Doc Stryker, Chuck Freedman, George Chaplin, Bud
Smyser and Marshall Goodsill to share thoughts about Chuck and
Jerry's observations. This brainstorming session did not produce
anything specific but each person agreed that people in Hawaii
increasingly were feeling powerless, alienated, disenfranchised,
cynical, angry or apathetic. There was no consensus as to how
this could be turned around.

I suggested that we get a large number of community leaders
to sign a letter-to-the-~editor expressing these concerns. I
envisioned a relatively short letter with a full page of names.
Nobody thought this was a bad idea, but almost everyone felt such
a letter would be of little value if it weren't followed up with
some kind of constructive action that would give people hope.
That was a key word that day . . . "hope."

At about the same time as the above-described meeting,
another group met with me to talk specifically about a POP Volume
III. This group included Peter Adler, Dolores Foley, Bruce Voss,
Sue Yim, Joanne Punu, Anne Lee, David McClain, Dick Pratt, Bob
Rees, Carcl Mon Lee, and Bill Wood. Some thought a Volume III
and/or a "voter's guide" would be a good idea, but no one wanted,
or had the time, to head up either project. Plus, the group
wanted to do something more "uplifting." Specifically, they
wanted to do more than just identify and analyze something that
was not working properly . . . they wanted to "solve" a problem,
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or at least demonstrate that a group of concerned individuals can
tackle a perceived deficiency and actually make a difference for
the better. Like the first group, they all expressed concern
about the sense of powerlessness and growing cynicism in the
community.

I spent many hours during February and March meeting with
these and other individuals to discuss the possibilities. No two
ideas were identical, but many of them involved attempts to get
people more involved in actually doing something to make our
community better. Expressions like "citizen responsibility,"
"civic culture," "participatory democracy" and "community
empowerment"” were often heard.

Many possibilities were considered. Eventually a core group
formed and by consensus decided to do what it could to get
political candidates to address the issues more clearly and
specifically than they had in previous campaigns. (See pages 50-
56) It was generally believed that this could be done in a way
that would empower citizens and encourage them individually to
assume more responsibility for the long-term viability and
credibility of our system of government.

The Hawaii Community Foundation agreed to serve as our
fiscal sponsor (i.e., oversee the receipt and expenditure of
funds). Being associated with them gave us instant credibility
and essential fiscal management. Also, it provided ready access
to Jane Smith and Janis Reischmann whose advice and counsel were
invaluable. '

II. Our Name

We initially thought about labeling our activities "The
Price of Paradise 1994 Focus on Issues," but that seemed a bit
pretentious and much tooc long. So we considered other
possibilities such as "1994 Focus on the Issues," "Community
Power '94," "Voice of Paradise" and "Communities That Care." But
among ourselves we kiddingly had been referring to our activities
as "POP" because we were in the habit of calling the books "POP
I" and "POP II," and the radio show "POP Radio."

Eventually, we came to see the name Y“POP '94" as
unpretentious, easy to say and remember, focused on the now
(i.e., a time-limited activity rather than a new organization),
and rooted in The Price of Paradise (POP) books and radio show.
Later, several people suggested that POP could stand for "“Power
Of People" or be short for populism. Most of us liked the link
this name provided to the other POP activities.
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We had used "Price of Paradise" in naming the books and
radio show because of an old quote that's been attributed to
many, including Thomas Jefferson: "The price of liberty is
eternal vigilance." To us, the price of paradise is eternal
vigilance, and that's at the heart of not just the books and
radio show, but POP '94 as well. The name POP procbably will be
used for one or more future activities, but only for those that
are headed up by volunteers from the community and based on the
POP guiding principles.

III. The Mission

A so-called core group formed and met many times to discuss
specific possibilities. (Appendix B) Eventually, we agreed upon
a general game plan based on a simple statement:

B Communities that care about the future will insist upon
meaningful political campaigns today.

The mission of POP '94 was "to elevate the 1994 political
campaign." We planned to accomplish it by increasing citizen
involvement in the identification and prioritization of community
concerns; getting candidates to focus more on the issues raised
by this process; and attracting media attention to the
candidates' positions on these issues. Here's how we described
what we expected of candidates as published in a full-page spread
in The Advertiser:

We respectfully insist that candidates describe the tough
choices they are prepared 10 make once elected. We also want
them to articulate their priorities and provide yardsticks by
which we can eventually hold them accountable.

If we as a community do not insist on this, we are likely
to get little more than slick ads, catchy slogans and empty
rhetoric — “politics as usual_ *

By working together, we can make this a campaign of
issues, informed choices and real action. Equally important, our
effort will illustrate the power of a community that cares. Don't
say it can't be done.

Help us do it.



IV. The Plan

Some in the core group were primarily interested in changing
the actions of candidates and the media during the campaign. For
example, they wanted the candidates to more directly address the
issues that were of greatest importance to the community, and the
media to focus its coverage on the candidates' positions on the
issues rather than focus on personalities, endorsements, mud
slinging, etc. This group was relatively unconcerned about the
process by which these changes would come about. Their goal, of
course, was at the heart of our stated mission.

But others felt strongly that POP '94 was worth doing only
if it reawakened and energized the community at large. This
faction's ultimate goal was increased community activism in all
sorts of areas (i.e., beyond just political or election reform).
Elevating the campaign was just a means to an end for them.

A. A process that would empower the community. The two
groups generally got along quite well, but spirited debates made
clear that a choice of sorts had to be made. Different people
say different things about which choice was made. I believe we
charted a course that emphasized the goal of the second group.
One way of describing this choice is to say we decided to focus
at least as much on how we did things ("process") as on what we
did ("product"). Another way is to say we chose to empower the
community by elevating the campaign.

Especially with community "empowerment" as the ultimate
goal, it seemed important that POP '94 be a new idea developed
and implemented by unpaid, fire-in-their-bellyings, concerned
citizens rather than a pre-packaged program administered by a
paid staff. (Appendix C) Along these lines, we felt it was
absolutely essential that we get as many people as possible to
feel as much ownership as possible . . . and that they feel the
excitement and challenge of creating something out of whole
cloth. (Appendix BB) Consequently, we held lots of meetings and
encouraged everyone to speak up. As Chuck Freedman liked to put
it, we were about to go where no one had gone before . . . there
was no map. "Everything" was to be done by consensus and
"anything" was worth considering.

Those who were mostly concerned about "product" grew quite
impatient during the brainstorming and consensus-building phases.
Because we were all volunteers, mostly with demanding jobs and
numerous other commitments, we never had the same group at two
meetings. Concerns and ideas varied dramatically. Something
would be thrashed out over the course of a long meeting only to
be resurrected at the next meeting by people who had missed the
last one. It was "messy" and anything-but-fun. But to me, it
was an essential process and worked well. A few product-oriented
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volunteers, however, never really appreciated the value of this
approach. One of them commented in his evaluation of POP,

"1 was surprised (and occasionally stunned) by the amount of time it took to get

anything done in POP '94. The next time anyone tries this, there should be far
Jewer meetings.”

Eventually, however, we did reach consensus on a variety of
matters. When consensus couldn't be reached, I made the decision
but was careful to explain why. By then, everyone understood
that POP '94 was blessed with an abundance of bright and fiercely
independent people who would never agree on everything. Almost
all of them accepted that in order to get anything done, someone
had to eventually make a call.

B. Four stages of the plan. The basic plan that emerged
involved four stages:

B Generate community-wide involvement and support.

B Challenge citizens to identify and prioritize the issues
that needed to be addressed by the candidates.

W Present these questions to the candidates in ways likely
to generate reasonably clear and specific answers.

® Encourage media coverage of all the above.

C. Background to implementation of the plan. We spent a
great deal of time discussing the similarities and differences
between POP '94 and other groups, organizations and efforts
(e.g., the media, LIVE ALOHA, League of Women Voters, Common
Cause, Hawaii Community Services Council, etc.} A few believed
POP '94 was necessitated by failings of the media (these tended
to be product-oriented people), but most felt that POP '94 was
needed because of a lack of spirit or hope or something in the
community (these, of course, were the process people).

Just about everyone agreed that POP '94 should be "“an
effort" rather than "an organization." The inclusion of the "94"
in our name was intended to help communicate that.

One of our concerns was the tendency for individual citizens
to expect things to be done by organizations. We wanted
individual citizens to feel individually responsible and
individually capable of making a difference. Of course, there's
strength in numbers and that's what POP '94 was all about, but we
wanted the actions of POP '94 to reflect directly on the
community rather than the media or any specific organization.
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For these reasons, I felt strongly that POP '94 should not
have a formal hierarchy or paid staff. It was to be nothing but
volunteers working by consensus. I realized this approach would
insure a certain degree of inefficiency. To me that would be
unfortunate but unavoidable. When in doubt, we would bite off
less rather than more. Above all, we wanted to do well whatever
we did. That was essential if POP '94 was to lay a solid
foundation for future community activism.

Eventually, I realized that we simply had to have some staff
support if things were to stay glued together. The model I
decided upon was that of an executive assistant rather than a
secretary. The faculty secretarial pool at the law school (Helen
Shikina, in particular) had been providing essential secretarial
services and were likely to continue to do so even-though they
weren't required to do so. For reasons unrelated to the job
itself, I hired three different people (Joanne Grimes, Penny
Hirakawa and Spencer Kimura) who more or less "passed the baton”
from one to the other. Each was a super-competent self-starter
who added great value to POP '94. (Appendix FF)

With hindsight, it's clear that I should have hired a full-
time staff person much sooner. I don't think POP '94 necessarily
suffered from the absence of staff support during the initial
stages, but it placed a terrific burden on a few people who
eventually would have burned out (or dropped dead). Similarly,
things worked out just fine with three part-time executive
assistants, but it would have been more efficient to have had
just one full-time person. We had tried to do that but couldn't,
primarily because of the late start and the limited amount of
time I could devote to the search.

One of our challenges was a disproportionate number of
volunteers who wanted only to help brainstorm and provide advice.
Relatively few were interested in doing the more mundane "grunt
work." In part, this was because I lacked the time (and,
perhaps, ability) to plan ahead and to structure things so that
volunteers could take on distinct, well-defined tasks. Leaders
often paint with a "broad-brush" and efforts like POP '94 require
the full-time efforts of a "detail person."

D. Superficially similar projects. Early in our formation,
I talked with KHET's Kelli Abe Trifonovitch about something KHET,
KITV and the Star-Bulletin at that time were calling "People's

Agenda." Eventually, it was labeled "POWER '94." (Appendix C)
Its stated concept -- "Let the citizens of Hawaii set the agenda
for the 1994 elections" -- sounded a lot like our then-forming

vision for POP '94 and my first thought was that perhaps POP '94
wouldn't be needed. But the more she described her plans the
more determined I was to continue on with ours.
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To process—oriented people like me, POWER '94 was upside-
down. That is, it was totally devised and run by a media
partnership and was based primarily on polling. To me it was a
media-driven project that was sure from day one to focus on the
needs and desires of the media. There would be no attempt to
give the community any form of ownership or to otherwise promote
individual responsibility. To me, polling and "town meetings"
would be used to make it look as though the whole thing were
being driven by the citizenry but the reality would be very
different. Even if the POWER '94 approach had been sure to
generate a great product, it would not have addressed my primary
concerns.

Similarly, I talked to Larry Meacham at Common Cause Hawaii
about something he was promoting called “"Hawaii Gubernatorial
Citizens Jury." (Appendix D) It was a franchise-like operation
developed by the Jefferson Center in Minnesota. Again, to me, it
was upside-down. Though not owned and run by the media, it was
to be a pre-packaged program supervised by paid experts. The few
citizens who were to be involved had no say over the structure
and would actually get paid for their time. This program
appealed to product-oriented people but never came to be,
presumably due to a lack of funding.

I also met with Robbie Alm's LIVE ALOHA group and was very
impressed with what they were doing. It was quickly evident that
their plans were highly complimentary to ours with no product
overlap. We did our best to promote their efforts and they did
likewise for us.

We tried to include key people from the League of Women
Voters (e.g., Jim Kochi) and Hawaii Community Services Council
(e.g., Mae Mendelson) but did not attempt to involve their
respective organizations for fear our efforts would be
"institutionalized" in the public's mind.

E. POP '94 agrees to “cooperate" with KHON Tv-2 and The
Advertiser. Our core group was somewhat split between "purists"
who wanted POP '94 to avoid any kind of special relationship with
any one newspaper or TV station, and "pragmatists" who argued
that media coverage would be unpredictable and sporadic unless we
established some sort of special relationship. I started out
somewhat of a purist but changed after meeting with various
members of the media. A meeting with the key people at the Star-
Bulletin (John Flanagan, Dave Shapiro and Diane Chang), for
example, convinced me that I would pretty much have to "pick my
paper." I like them a lot and appreciated their candor.

We then approached Kent Baker at KHON TV-2 and Gerry Keir at
The Advertiser and, after several conversations, entered into
what might be called a "cooperation agreement." None of the
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three groups would control the actions of the other two. We
simply agreed to do our best to cooperate in ways that would add
synergy to our respective efforts. (Appendix CC)

Anne Harpham had attended several POP meetings as a
concerned citizen and so when we established a special
relationship with The Advertiser I asked Anne to be our contact.
As for KHON TV-2, I had worked closely with Kent Baker in late
1993 when he did a series of reports based on chapters in POP II.
We already had a great relationship and his station was #1. So
linking with KHON through Kent was a "no-brainer."

We did our best to keep them informed of our plans and they
did a great job of covering our activities. I occasionally would
ask them questions to determine what sorts of things were
important to them, and then I would share that information in POP
meetings. To the extent it didn't require "too much" compromise,
we tried to do things in ways likely to result in more rather
than less coverage. Our purists often worried that we would
somehow be co-opted by these relationships. I'm convinced we
weren't, but that's a judgment call.

F. Community involvement and support. From early April to
late June, we did our best to get people to sign a "Declaration
of Support." (Appendix E) The most effective method was to hand
it to friends, neighbors, co-workers, etc., and ask that it be
signed . . . but most people preferred to mail the form to
friends, together with a cover letter or memo explaining why the
sender was a supporter and requesting that the form be completed
and returned. (Appendix F)

Originally, we set a target of 10,000 supporters. I believe
we could have reached that, but it would have required more time
and effort than we had to spare. So once we got 1,500 or so, and
had run a full page in The Advertiser listing many of those
supporters, we directed our resources elsewhere. (Appendix G)
The Advertiser was not inclined to give us more free space and we
were reluctant to pay for it . . . so getting more people to sign
on as "supporters" became less of a pressing concern. It had
become obvious by then that we had wide-spread, reasonably
diverse support and could legitimately call POP '94 a community
effort.

1. Grass roots or tops? Many of the supporters we
sought out were community leaders. We kiddingly called this our
"grass tops" (as opposed to "grass roots") recruitment. The
ultimate goal was to have a true grass roots movement, but our
thinking was that it would be easier to recruit large numbers of
grass root supporters if they recognized lots of names on our
early list of supporters. People are naturally hesitant to put
their name on any kind of declaration (especially one having to
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do with politics) unless somecne they know or know of, whom they
admire or whose values they share, has already put his or her
name on it. We also wanted to communicate that we were
politically diverse, and that could only be done if people could
recognize the names of politically diverse people on our list of
supporters.

The core group was reasonably diverse in a number of ways
(gender; age; political experience and orientation; personality;
and, to a lesser extent, ethnicity), but almost all were well-
educated, professional people. This led a few people to express
concerns that POP '94 was "elitist." To me, POP '94 had the feel
of a grass roots effort and did eventually involve volunteers who
were not as well-educated or as economically successful as were
the core group. Certainly no one was excluded and we tried very
hard to achieve diversity.

The following comments are sharply worded but probably
capture the feelings of many members of the core group:

"Despite our mighty efforts, POP '94 never was a true 'grass roots,
community’ group; all of the direction and final decisions were made by a
small group that could, in all fairness, be called elitist. Indeed, given the
dynamics of an all-volunteer group and the demands of modern media, I think
the classical notion of a "grass roots” movement spontaneously arising from
the peaple is so much romanticized horsespit. (Exhibit A: Perot's groupies)
Somebody with resources has to lead the charge, or the masses will just
continue to murmur.,

"But just because we didn't exactly spring from grass roots doesn't
mean we didn't spread some high-grade fertilizer on them. Our final product
was targeted directly at all those folks who don't have the time or energy to
pay attention to the day-to-day political minutia; people who have basic
concerns and simply wanted a better sense of where the candidates were
headed. By sheer volume, our casy-to-digest POP campaign had an impact on
them. We made it tough to be completely ignorant about this election.
However, as I understood it, POP was never designed to please those political
Junkies (elitists’'?) who wanted a witty tete-a-tete with the candidates or who
wanted to know precisely how and when the Hawaiian Homelands settlement
would be financed. Doing that might have been more imtellectually fun, but
then we would have lost our target audience . . . the whole object was to
generate a mass of information and impressions that increased the average
voter's sense of awareness and involvement in the election campaign. On that
score, at least, we were successful.
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*Stripped of the promotional gloss, we certainly were not the 'voice of
the people,’ and our message was more cacophony than symphony . . . but it
worked. " [Bruce Voss]

Several of the folks at both KHON TV-2 and The Advertiser
commented afterward that they thought of POP '94 as "town/gown"
and one called it "“grass tops," but none thought less of it for
that reason. Jerry Burris, for example, saw it as inevitable
given the conditions that prompted POP '94 (i.e., sense of
powerlessness, apathy, cynicism, alienation, etc.). All believed
POP '94 was a broad-based community effort that has made future
grass roots movements much more likely.

2. Collection of questions. The Declaration of
Support page, coupons in The Advertiser, (Appendix H) and
announcements on KHON's TV-2 News invited questions to be asked
of the candidates. Eventually, we received nearly 4,000 such
questions. (Appendix I) This was done to get people thinking
more about the issues and what we as a community should be asking
candidates to address. Many of us believed a small group of
well-informed citizens probably could have quickly developed an
excellent list of questions, but that would not have promoted
"empowerment" and individual responsibility.

Once these questions had been categorized and summarized,
they were used to help focus the discussions at the community
issue conferences. (Appendix J) It would be hard to
overemphasize the importance of this phase of our activities. 1In
addition to giving ownership to a very large group of people, it
made it harder for the candidates not to respond to these
questions. 1It's easier to ignore a journalist's gquestion than
one that emerged from a laborious process involving a large
number of concerned citizens.

3. Community issue conferences. The tone and
structure of the community issue conferences varied a bit from
location to location, but all were primarily designed to generate
lively, informed dialogue on the issues shaping the future of
Hawaii and actual questions that could be asked of the
candidates. Specifically, small groups were asked to decide "the
five most important questions" about specific topics.

The first and largest conference was held July 9, 1994 at
the East-West Center. (Appendix K) It was highly promoted by
The Advertiser and KHON. People were asked to sign up in
advance, and about 300 did so. A fair number of them failed to
show, but an equal number of others who hadn't registered did
show up. So about 300 attended (50 or so of whom never
registered) and almost all stayed the entire five hours.
(Appendix L) It was taped using Olelo equipment and broadcast
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five or six times during the following month. (Video #1) The
Advertiser and KHON gave it a great deal of coverage (Appendix M
and Video #2) and, with just a few exceptions, written
evaluations of the conference were very positive. (Appendix N)

We held smaller conferences a month later in Waianae, on
Molokai, Maui, Kauvai and the Big Island, and at UH-Manoa (this
one was for members of the so-called X generation). (Appendix 0)
The crowds were enthusiastic and appreciative, and the media
coverage was excellent. (Appendix P)

Approximately 150 questions were developed at these
conferences. (Appendix Q) Copies of these questions were
requested by numerous individuals and groups who could not
attend. In many cases, they were used at live candidate forums
around the state.

Months after the election one of the candidates commented
that POP '94 had dramatically changed the ground rules . . . that
all of a sudden "everyone" had specific questions and were
expecting specific answers. According to this candidate, each of
the candidates was regularly asked at a wide variety of forums to
address issues that otherwise might not have been addressed, and
to do so with more than standard campaign rhetoric. In short,
this candidate thought POP '94 had more or less forced the
candidates to focus on the peoples' agenda.

G. Citizen panel interviews. The questions developed at
the issue conferences were used to generate four questions in
each of six areas (public education; government; the economy;
social justice; quality of life; sovereignty). (Appendix Q)

After much discussion, we decided to pose these questions
only to the gubernatorial candidates who made it to the general
ballot. This decision was based almost entirely on limited
resources and generated some strong feelings outside, as well as
within our ranks. (Appendix R) Many supporters felt strongly
that well-financed major-party candidates were most likely to
make it to the general ballot and least in need of media
coverage. Relatedly, many supporters felt candidates for lesser
office were more in need of increased media exposure and close
public scrutiny than were the candidates for governor. In the
end, we decided not to stretch ourselves so thinly. We wanted to
do well whatever we did so that a solid foundation for future
citizen involvement would be laid.

1. Format probably could be improved. We formed six
citizen panels of four people each. The 24 guestions were given
to the candidates a week or so prior to the interviews. We made
clear to them that we wanted their best answers and that follow-
up questions would be asked only as needed to get a reasonably
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clear and specific response to each original question. Some
people felt strongly that this approach resulted in standard
campaign rhetoric while others saw it in more positive terms.

"For some critics, the pre-determined questions, shared with candidates, made
Jor "canned” answers. However, the panels were not a "gotcha® form of
Journalism. They served their purposes, so long as the expert panelists
Jollowed up when a candidate's response was inadequate. We wanted clear
positions and we got them.” [Chuck Freedman]

In putting together the citizen panels, we tried to get
people who were bright, open-minded, fair and naturally
inquisitive. We wanted at least a few "experts" who thoroughly
understood a specific area of concern, but that wasn't a major
consideration. We worked particularly hard to achieve diversity
(age, gender, politics and ethnicity). We also tried to make
sure each panel had one member who was experienced either at
questioning candidates or being on camera, or both. We called
these six individuals our "coordinators." They were asked to
"direct traffic" and encouraged to defer to the other members of
each panel, if possible, so the group would have the feel of a
citizen panel. (Appendix 8)

With 20/20 hindsight, it seems clear that it would have been
better to allocate more time for each panel and stress upon the
coordinators their personal responsibility to make sure the
candidates really got "grilled" (i.e., asked tough follow-ups).

A few observers thought the citizen panel idea was flawed from
the beginning . . . that "citizens" are too nice, or too
deferential, or too something, to get the job done right. To me,
these interviews demonstrated just how adept candidates can be at
"slipping a punch." I was left feeling we could have done
better, but proud of what we did.

Actually, our original plan had been to demand more from the
candidates (see, for example, pp. 51-54), but early meetings with
various candidates and campaign officials lead us to believe we
would have trouble getting the candidates to participate if we
asked for "too much." Frank Fasi threatened not to show up as it
was, and only decided a day or two before the interviews to
participate. His decision to appear seemed to be related to the
fact that he already had been given the questions and names of
panel members, and knew we would be emphasizing the "respectful"
part of our so-called respectful cross-examinations. Had we not
been so open or if we had insisted upon a hard-hitting cross-
examination, I'm pretty sure he would not have shown up, and
strongly suspect the other "major" candidates would not have
either.
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If we were to do it again, I think we would try for longer
sessions and more of a cross—-examination, maybe even conducted,
at least in part, by hard-nosed journalists or trial lawyers.

The trick, of course, would be to get the candidates there and to
go along with it. After all, they can't be held "in contempt of
court." The Kkey then is to create a moral mandate . . . to make
it crystal clear that "the community" insists that they
participate. That, of course, is easier said than done.

Lynne Waters was hired by KHON to oversee these interviews
and she did a great job arranging space, equipment, crews, etc.
It was a very big (i.e., expensive) deal but, despite its
imperfections, was money very well spent. KHON probably provided
$20,000 or more of resources in the production of the tapes
which, of course, was peanuts compared to the value of the air-
time allocated to the reports.

2. Video reports and replays. Our citizen-panel
candidate interviews resulted in a total of over 12 hours of
video tape and (except for the interviews with George Peabody,
the Libertarian candidate, who later was declared ineligible)
unedited versions aired on Olelo twice each week, while edited
versions were broadcast each night at six and ten as part of the
KHON-TV news report. KIKU translated the KHON reports into
Japanese and Tagalog for weekly broadcasts. (Videos #3 & #4)
Due to factors beyond anyone's control, we did the taping before
the primary but didn't air anything until afterward. (Appendix
T)

I thought KHON TV-2 did a great job putting together their
reports. I was absolutely amazed at how much prime time POP '94
activities like these were given and how well they were promoted.
It is important to note that Kent Baker and his folks at KHON,
and Karlton Tomomitsu at KIKU, were pleased with POP '94 and the
product of our joint efforts. Unquestionably, they would be
receptive to future POP-like efforts.

"The cross-promoting by Channel 2 was an extraordinarily valuable service,
which ought to be a precedent for the next occasion. The great disappointment
was that Olelo refused to air the full panels with greater frequency. Viewers
should have been allowed to "channel surf” into these panel discussions with
regularity. Commitments from Olelo should be obtained earlier and cover
more prime time and weekend viewing slots.” [Chuck Freedman]

3. Advertiser coverage of interviews. The Advertiser
ran a full page of edited transcripts each week for six weeks
together with set-up pieces by POP supporters and analysis by
reporter Peter Rosegg. (Appendix U) Bruce Voss was in charge of
POP's end of this. Several people at The Advertiser initially
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seemed skeptical of POP '94 and its chances of adding value to

their coverage of the campaign. But eventually they became our
biggest fans and were quite pleased with the way it all worked

out. I thought The Advertiser did a terrific job covering POP

'94 activities and the campaign. It was a good relationship.

The primary function of the so-called set-up pieces was to
have a person from the community (who was a member of that week's
citizen panel) say why citizens should care about that week's
issue. We received many positive comments about these, including
an enthusiastic thumbs-up from Gerry Keir. Similarly, we heard
many good things about the Advertiser coverage of our citizen
panel interviews.

H. Unedited written answers published in the newspapers.
Another 18 questions were given to the candidates with
instructions that their written answers be limited to 200 words
per question. Initially, we had asked that they answer all 150
questions and use up to 350 words. But Chuck Freedman convinced
us this was totally unreasonable and so we reduced the dimensions
of our request. With hindsight, it was clear that Chuck was
correct in his assessment.

All but Fasi participated and the unedited responses were
published in both The Advertiser and Star-Bulletin. (Appendix V)
This was very expensive ($30,000) and the only newspaper space
paid for by POP '94. I'm not sure how many people actually read
these, but I sure heard a lot of positive comments about them. I
was less than enthusiastic about doing this at first but am now
convinced of its importance. Among other things, it was tangible
evidence to the people who worked so hard to produce the
questions that their efforts had made a difference.

Frank Fasi's stated reason for not participating was that
only he would be writing his own answers . . . that Cayetano's
and Saiki's answers would be "written by UH Professors" and
therefore "not mean anything anyway." He also claimed to have
already answered those questions during the citizen panel
interviews. It seemed clear to me at the time that he simply
didn't want to participate in anything during the late stages of
the campaign that he didn't control. I don't mean to say that
critically. He had his own game plan and didn't want to deviate
from it.

I. The candidate debate. Another 15 or so questions were
asked during a two-hour candidate forum that was broadcast live
on October 15 by KHON and covered extensively the next morning by
The Advertiser. Once again, Fasi refused to participate, this
time saying he wanted a real debate ("no holds barred") and
claiming The Advertiser would be in control of the POP '94
debate. Everyone I talked to after the election was convinced
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that Fasi's decision not to participate had hurt him and that
future candidates were more likely to participate for that
reason. (Appendix Z)

The questions were asked by members of an audience made up
of POP '94 supporters. (Appendix W) Each candidate had a minute
or so to respond and all were encouraged to critigque each other's
response. Jim McCoy and Jerry Burris were on hand to ask follow-
up questions, but the format didn't really lend itself very well
to that. (Video #5)

Most people thought the format was just fine and that the
debate was interesting and helpful, but that maybe the audience
or journalists should have had more opportunity to ask tough
follow-up questions. Everyone agreed it would have been better
if every candidate (i.e., Fasi) had shown up.

Some people thought Keoni Dudley's presence was valuable (if
not essential), but many others thought it got in the way of what
otherwise might have been better exchanges between Cayetano and
Saiki. At several points those two would be on the verge of
really debating . . . and then Dudley would jump in. Third party
candidates (and maybe fourth and fifth as well) are likely to be
a part of future elections.

This issue of inclusion/exclusion would likely be a divisive
issue in any future POP-like effort. Do you sponsor candidate _
forums before the primary and invite every candidate? If so, how
do you structure things to make the "product" meaningful? And
how do you get the media to cover it? These are important
questions that would require lots of conversation and thought as
early as possible in the process. Citizens who volunteer for
POP-like activities will tend to insist upon maximum inclusion,
but the general public and media will tend to support efforts
that are more exclusive in nature (e.g., a "debate" between two
front-runners rather than a "forum" with 24 primary candidates).

There almost were five candidates for Governor on the 1924
general ballot (one was disqualified on a technicality). It took
a major effort, tens of thousands of dollars, and phenomenal
cooperation from KHON and The Advertiser to do what we did with
respect to those four. It's hard to imagine what we could have
done with all 24 primary candidates that would have attracted
media coverage and been meaningful to voters. And what about
other races? Many of our supporters argued vehemently that we
should expand well beyond the governor's race. The ideal would
be to include every candidate for every office and to do it in
ways that would generate something meaningful to voters and lots
of media coverage. Of course, with lots of money we could buy
media time and space. Is the community ready to contribute big
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bucks to a POP-like effort rather than continue to fund slick ads
for major-party candidates? I'm not sure.

The folks at KHON TV-2 and The Advertiser felt strongly that
equal chunks of prime time and space, as a practical matter,
simply cannot be devoted to "nonviable" candidates (defined as
candidates with less than a pre-set percentage of the projected
vote). POP '94 insisted upon equal treatment of all post-primary
gubernatorial candidates . . . and pretty much got it. 1In this
election that meant Keoni Dudley, who ended up with 1% of the
vote, got roughly the same exposure as did the major party
candidates. I'm not sure the media would do that again
especially if there were two or more "nonviable" candidates.

POP '94 helped pay for a special printing of POP II which
was distributed to Hawaii high schools for classroom use. Also
distributed were 12-minute video tapes about POP '94. Volunteers
made numerous presentations to students about civic
responsibility in general and POP '94 in particular. (Appendix
X)

J. Mayoral Interviews & Debate

The "winner takes all" nature of the Honolulu Mayoral
election, coupled with the presence of many viable candidates,
made that race particularly volatile. Primarily for that reason,
we decided to extend our activities to it. Because that race
didn't have a primary to slim down the field, we offered to
interview all 12 candidates. Ten took us up on our offer and all
of these interviews aired in their entirety on Olelo. Clips were
used, and the unedited Olelo broadcasts were promoted, by KHON.

We wanted to hold a "debate" but knew it would attract
little or no media coverage unless we narrowed the field to the
front-runners. But after much discussion, our troops decided as
a matter of policy not to draw lines and exclude candidates . . .
so we did not sponsor or arrange a mayoral debate. What we did
do was provide the audience for The Advertiser's and KHON's
mayoral candidates' debate. We allowed them to say the audience
consisted of POP '94 supporters but not suggest that POP '94 was
a sponsor. This "compromise" was acceptable to the purists as
well as the pragmatists in our ranks. The debate itself was
generally considered a great success in that viewers seemed to
think it helped them decide how to cast their ballots.

V. Thoughtful Criticism and Responses

Bob Rees wrote an unflattering account of POP '94 for
Honolulu Weekly, and I responded. (Appendix DD) In a nutshell,
Bob noted my use of the expression "respectful cross-examination"
and correctly pointed out that our questioning was not that
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tough. He also wrote that POP '94 had been "co-opted by the
establishment” and had "abandoned some of its principles to the
dictates of the mass media." Something Bruce Voss wrote in his
evaluation of POP '94 struck me as an appropriate response to
Bob's observation that we didn't provide "a witty Clarence Darrow
at last exposing the absurdity of a political establishment
engaged in double talk."

" . . . the point of our activities was NOT to show how smart we were or how
stupid the candidates were. Rather, the whole object was to generate a mass
of information and impressions that increased the average voter's sense of
awareness and involvement in the election campaign.”

Granted, we didn't "cross—-examine" the candidates the way
lawyers cross-examine witnesses in the courtroom. But surely
that's not what people expected. None of the candidates with
anything to lose would have submitted to anything remotely
resembling a "cross-examination." It was hard enough getting
them to submit to "questioning."

As described elsewhere in this report, I believe POP '94
increased the likelihood that future candidates would submit to
"tougher" questioning by concerned citizens . . . or by
professionals (e.g., journalists and litigators) using questions
generated at community issue conferences. I also believe POP '94
has increased the media's willingness to cover efforts by
nonpartisan citizen groups to make candidates address "the
peoples agenda" in meaningful ways. And finally, I believe POP
194 has dramatically increased the likelihood that frustrated,
alienated, angry, cynical etc., individuals, despite being worlds
apart politically, will believe that they can work together to
make something at least a little better. In summary, POP '94 may
not have gotten us from "here to there" . . . but we are now on
our way.

The "purist vs. pragmatist" element of Bob's critique is one
we wrestled with periodically and cne likely to dog any future
POP-like effort.

I also received a particularly thoughtful letter that was
less than complimentary, responded to it, and later met with its
author to discuss POP '94 in more detail. Like a few others I
talked to, he was disappointed that POP' 94 didn't take positions
on the issues. To me, the taking of positions would have split
our troops apart; the whole idea of POP '94 was to bring people
together. Plus, a group taking positions on the issues would
have become little more than another political party. I think we
have enough of them already. As I indicted in my response to
this fellow, I think he was lamenting the absence of a strong
second political party in Hawaii more than he was critiquing POP
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"94. I also received a particularly negative evaluation from a
POP '94 supporter. I sent him a copy of the above-described
critical letter and response, and then met with him. (Appendix
EE)

VI. The Media

"The good news is . . . they don't control us. The bad news . . .is that we
don't control them. "

Initially, the plan was to avoid any kind of link with a
specific newspaper or TV station. POP '94 was going to be so
newsworthy the entire media surely would rush to cover it.

+ Let's just say, meetings with journalists and media experts
caused us to rethink that plan. After much discussion, we
determined a need to establish some sort of link with one of the
Oahu dailies and one TV station if we were to get the level of
coverage we felt was needed.

We were only willing to establish a media tie-in if it were
clearly understood by all that our activities would be controlled
by us. That is, any media "partner" could have no say in what we
did or how we did it.

It took a series of meetings to convince the folks at KHON
and The Advertiser that our activities would add value to their
coverage of the campaign, and that they would be better off not
controlling our events, but eventually we agreed to an
arrangement that worked out very well. (Appendix CC)

A separate but related concern was that the public might
perceive POP '94 as an extension of KHON and The Advertiser.
And, in fact, some people indicated such a belief. Fortunately,
they seem to have been a distinct minority.

"One of the first questions, if not the first question, for the next POP group is
whether to emulate the “partnership” we developed with KHON and the
Advertiser OR to try to create a series of news events that will be well-covered
by all media. To me, this is a no-brainer. Anyone who has ever tried to get
media coverage for a particular dog-and-pony show should be in awe of the
amount of media space and time we got. It was unbelievable. Of course,
KHON and the Advertiser did it because they felt it was in their own best self-
interest, but that should not obscure the fact that for eight weeks this state was
blanketed with a steady stream of issue-oriented information about the
candidates.” [Bruce Voss]
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POP's media "gurus," Bruce Voss and Chuck Freedman, both
believe our media tie-~in worked out well.

"I thought the Advertiser did a sensational job with its weekly spreads; anybody
who took the time to read those packages came away knowing about all they
needed to know to make an informed choice in the election booth. Granted,
there was not a lot of insightful analysis, but there was enough to let a voter
make up his own mind. My feeling, from talking to people in the community,
was that a lot of people read paris of it. Notwithstanding Keir's comments, 1
was not especially enthralled with our little set-up pieces, they all ended up
sounding like you or I wrote them. If something similar is tried next time, 1
think a little more of the personality and/or passion of the writer should show
through, even if such comments are not universally agreed upon by the POP
group.” [Bruce Voss]

*Throughout the management of POP '94, there were those who said it had
become too commercial . . . too closely aligned with commercial news media
(Channel 2 and the Advertiser). This is a reasonable discussion point. To get
something, you have to give something away. What POP '94 got was an
extraordinary "reach” into everyone's home. It exposed the entire population
to complicated issues, rather than campaign dribble and sound bites. In turn it
gave away, at a minimum, the appearance of total independence. These are
interesting trade-offs to evaluate next time." [Chuck Freedman]

VII. Fund Raising and Spending

It would have been nice to know ahead of time the amount of
funds that eventually would be available to us. There were a few
scary periods when I was making commitments based on fund-raising
hopes and prayers. If the money had not come in as it did, I
personally would have had to cover any deficiency.

The folks at Hawaii Community Foundation kept a close eye on
our finances. They and I firmly believe these funds were spent
wisely and effectively. Every expenditure was backed by
supporting documentation submitted to Hawaii Community
Foundation. I will happily provide copies of all such
documentation to anyocne with a reason to review them. (Appendix
Y)
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Summary of Receipts & Disbursements

Gerbode

Foundation

I[ Castle Foundation 20,000 Newspaper space 30,000

| Atherton 15,000 Staff 15,000 “
Foundation
Frear Eleem. Trust 5,000 4“ Conferences 7,000 ||
Wilcox Trust 5,000 Video production 18,000 “
MclInerny 5,000

Books to students 4,000
| Foundation

300 Individuals 30,000 Beetings & follow- 8,000
‘} \ up {’

As noted in the materials at Appendix Y, approximately
$7,000 of our funds have not yet been expended but have been
earmarked for use in Dolores Foley's POP Accountability Project
(Appendix II) and to fund a community planning conference. I
admire the energy and thought going into the Accountability
Project, but am not directly involved myself. Any funds not
required for these activities will go to the Hawaii Community
Foundation as unrestricted funds.

VIII. Bottom-line Assessment

The blind men who touched different parts of the elephant
each formed a unique mental picture. My thoughts follow but the
reader is encouraged to consider them in the context of others'
comments. (Appendix BB) Hopefully, a clear picture will emerge.

I believe POP '94 was a catalyst for positive change.

| The candidates spent more time talking about issues and
did so more clearly and specifically than ever before.

[ | Media coverage of the 1994 governor's race was
different from and better than that in any prior
election. KHON and The Advertiser devoted
unprecedented amounts of prime time and prime space,
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and did it in ways that focused especially hard on the
issues. Gerry Keir at The Advertiser and Kent Baker at
KHON both are especially proud of their coverage of the
1994 campaign . . . and both give POP '94 a great deal
of credit for it.

[ | More citizens than ever before took an active but
nonpartisan reole in promoting a meaningful campaign.
POP '94 supporters felt they had a noticeable impact on
the way the candidates conducted their campaigns and a
dramatic one on the way media covered those campaigns.
With this increased sense of power came an increased
sense of responsibility and willingness to get more
involved in community action.

It is exciting that so many people would support POP '94.
1,579 signed on as supporters; approximately 500 attended one or
more issues conferences on five islands; nearly 400 volunteered
to help implement POP '94; over 300 contributed money; 100 or so
put in big chunks of time; another 200 or so contributed at least
a few hours helping out. ©POP '94 brought together an amazingly
diverse group (politically speaking) that ranged from arch
conservative to flaming liberal . . . from political novice to
retired career politician . . . from apathetic nonvoter to
political junkie . . . from incurably optimistic to bitterly
eynical . .  »

It also is very exciting that political leaders have reacted
so positively to POP '94, as evidenced, for example, by an
Honorary Resolution passed unanimously in the House of
Representatives on March 14, 1995. (Appendix A) I'm sure
motives for doing this varied, but the reality is that public
shows of support such as this resolution should make it more
difficult for candidates in future campaigns to avoid POP-like
attempts to "grill" thenm.

"POP '94 is probably the most positive thing to come out of Hawaii's struggles
in several years.” [Governor Ben Cayetano]

I believe that as a result of POP '94 many more citizens are
much more likely to feel some degree of personal responsibility
for the future of our community . . . and more able than ever
before to make a difference. Almost every volunteer I talked to
about POP '94 felt invigorated by it and many said it whetted
their appetite for more community activism. As Mildred Kosaki
often reminded us, sooner or later a community gets what it
deserves.

I believe POP '94 was a great first step. There is a long
way yet to go, but at least the journey has begun. My hope is
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that POP-like efforts will be made in areas other than just
election reform. One specific suggestion is that an organization
(e.g., the Hawaii Community Foundation, University of Hawaii, or
Hawaii Community Services Council) resurrect POP periodically "to
elevate political campaigns." Volunteers would set policy and
"mobilize" the community (i.e., recruit other volunteers and
raise money) every two or four years. The sponsoring
organization would provide advice and staff support. Any number
of people could be asked to head it up. Chuck Freedman, Cori
Lau, Coralie Matayoshi, Dolores Foley, Robbie Alm, Kent Keith,
Carol Mon Lee, Joanne Punu, Peter Adler and Mildred Kosaki
immediately come to mind -- there are many others who also are
more than capable.

Sooner or later, communities get the quality of government
they deserve. Surely our community can figure out a way to
encourage and support regular POP-like efforts!

"POP '94 illustrated the power of a community that deeply cares about its
Jfuture. " [House of Representatives Resolution]

—April 21, 1995 M
Date Randall W. Roth

2515 Dole Street
Honolulu, Hawaii 96822
(808) 956-7386




GOOD QUESTIONS ABOUT POP '94

What was the role of the Hawaii Community Foundation?

"Hawaii Community Foundation served as fiscal sponsor for the POP
'94 project through an agreement with several of the project advisors, Randall
Roth, Joanne Punu, and Herb Cornuelle. The Foundation's role was to
oversee the receipt and expenditure of funds contributed to support the project.
Within a set of proposed project activities and expenses, the project advisors
made recommendations for the expenditure of monies. The Foundation's duty
was to ensure that recommendations for fund distributions were consistent with
the praject purposes before approving them.

"The Foundation agreed to assume the role of fiscal sponsor because of
the consistency between the project goals and the Foundation mission. The
Foundation mission of 'building community' is furthered through efforts which
provide an opportunity for civic engagement, participation and responsibility.
This was clearly an aim and accomplishment of POP '94." [Janis Reischmann]

"The Hawaii Community Foundation provided invaluable advice and
direction. Also, being associated with it gave POP '94 immediate credibility.
The Foundation waived over $1,000 in fees but its other, less tangible,
contributions were dramatically greater.” [Randy Roth]

What is the Hawaii Community Foundation?

"Hawaii Community Foundation is a statewide, publicly supported grant
making foundation with permanent assets of more than $185,000,000. In 1994
the Foundation made grants of more than $9,000,000 to support activities
which improve conditions and promote opportunities for Hawaii's people.

Also, in 1994, donors contributed more than 318,000,000 to the Foundation to
establish permanent grant making programs in areas such as college
scholarships, to promote recreational and social service activities for children
and the elderly on Lanai, and for medical research.” [Janis Reischmann]

Did POP '94 do a good job of following up on the candidates’ responses?

"POP successfully formulated the hard questions, asked them of the
candidates and got answers. What POP did not do, is follow up. As currently
structured, it couldn't. Follow-up . . . analysis of candidates' responses over
time . . . assessing the consistency of a candidate’s responses/positions . . .
comparing one candidate's views with another candidate's . . . is ultimately the



Jjob of the news media. You cannot expect the citizen to perform this function
like a journalist. Therefore, the single greatest challenge for the ‘next POP' is
Jor the journalists to determine how to take the information which is generated
through the process and use it to do their jobs better. POP '94 filled a
valuable need. It did not and cannot replace a good journalist.” [Chuck
Freedmanj

*The POP Accountability Group plans to produce simple,
nonjudgmental reports that will compare elected officials’ campaign promises
and statements to their actions. Anyone interested in helping make it happen
can call me ar 956-2780." [Dolores Foley] (Appendix II)

What are some of the things people liked about POP '94?

"Took a tough, complicated civic challenge and did it! Brought people
who normally don't run, swim, or fly together into each other's orbis.
Invented new public formats and forums. Generated some very smart questions
that nobody had ever thought of. Created energy . . . momentum
... optimism . ..." [Peter Adler]

*"The involvement of people. The feeling that there was a common goal
uniting all who worked on POP '94. The willingness of people to devote time
and energy to the project. '

"It is mind-boggling to think thar POP '94 accomplished all that it did:
the citizens' conference; a number of candidates’ forums; cable coverage; elc.
A concrete plan was carried out and there was real structure to the actions
taken.” [Cori Lau]

"My overall view is that POP '94 was soundly conceived and faithfully
executed, achieving the goal of having major candidates respond to basic
questions (a synthesis of thousands submitted by the citizenry) with the general
public being given full opportunity to witness, to judge, to vote accordingly.
Could more have been done with more contributions, more staff, more
volunteers? Undoubtedly, but with what was available, POP-sters performed
admirably. In so doing, they offered an antidote to cynicism.” [George
Chaplin]

"What I liked best about POP '94 was the bringing together of a
relatively divergent group of people that share mutual concerns for Hawaii. 1
also appreciated the seriousness with which most of the candidates responded
to our concerns and the attention provided by the local media. That was
empowering. " [Chad Blair]
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"POP '94 empowered candidates by making it clear that voters expect
all candidates to openly and honestly address the key issues, and be
accountable jfor their actions and convictions." [House of Representatives
Resolution]

"The best thing about POP '94 was its purpose. I can think of few
things as important to this state as an informed public. POP '94 helped to
educate the public and increase candidates' accountability to the public.”
[Heather Hawthorne]

"I was inspired by the many issue conference participants who remarked
that they felt reinvigorated and that this was 'democracy in action.'

"I also like how it brought so many diverse individuals together. Very
different viewpoints and ideologies were represented.” [Dolores Foley]

"I think POP '94 and the two POP books did a lot to raise community
awareness. 1 believe it will have favorable fallout in terms of better
consideration of public issues by we citizens and our officials. But I also
believe the exercise is a bit like talking to a parade and has to be kept up and
continued to retain its effectiveness in the months and years ahead. The level
of discussion has been raised. It should be kept high.” [Bud Smyser]

"It mobilized a significant group of people who otherwise might not
have been in the political process.” [Dean Neubauer]

"By far, the community participation forums were your most effective
activities. These gave the public a place to convene and express their opinions.
You gave the public a voice.” [Aimoku McClellan]

What are some things about POP '94 that concern people?

"Couldn't take on the primary the way we would have liked. A worry
that we may have pandered to the media a little too much (even though they
control the venues). Occasional concerns about Randy, Chuck, myself, and
others taking on the burden of too much decision making and having it be too
much of a 'Randy Roth Productions' (which I know he desperately tried to
avoid). Nagging worry that grass tops is not a good substitute for grass
roots." [Peter Adler]

“I don't know whether we really held the candidates’ feet to the fire
enough. It was great to call attention to the fact that the public needs and
wants substantive plans and ideas from politicians. However, sometimes it felt



that POP '94 was trying too hard not to be partisan, not to take a position. It
would have been great to have an analysis or commentary afier a forum, where
people could point owt the deficiencies in a candidate’s answer to a question,
or the impossibility of implementing whatever plan was proposed by the
candidate.” [Cori Lau]

"Lack of involvement on the part of the Hawaii's youth.” [Dick &
Mildred Kosaki]

"I think it's only right in a democracy to allow all candidates to
participate. Who knows -- win or lose — they may have good ideas. We
should be grateful that they are willing to run for office.” [Phillip Tha]

"We could have sought a better cross-section of the community: more
young people, fewer old people, fewer haoles, more people from rural
Honolulu and the neighbor islands, more business types.” [Herb Cornuelle]

"Though POP '94 brought together a variety of people, it did seem
somewhat overrepresented in certain areas: well-educated, financially
comfortable haole and Asians. 1'm not sure what can be done to change that,
however.” [Chad Blair]

"The questioning of the candidates in general was too polite, too
differential and without continuity. Citizens are just 100 damned nice. More
Journalists were needed who would be able to truly 'hold the candidates’ feet to
the fire.' Also, because the questioning panels changed from subject 1o
subject, there was no one to catch the candidates in inconsistencies or
contradictions.” [Peter Rosegg]

"The unedited responses printed in the newspaper were largely a waste
of space and - for anyone who tried to read them -- of time. Their slight
redeeming feature, like the edited Sunday selections — were that it became
possible to separate from the herd the one or two little doggies (issues) that one
was most interested in and see a comparison of most of the candidates’ points
of view. On balance that might have made them worth the time, trouble and
cost.” [Peter Rosegg]

*Too much work fell on too few people. If it weren't for Randy, POP
could not have happened. Also, the Gubernatorial Forum was disappointing.
In retrospect it seemed so much was driven by the needs of the media. It came
out too orchestrated. We focused too much on how it would be perceived --
including people because they represented some group not because they would
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ask tough questions. 1 think we could have tried for more depth rather than
breadth.” [Dolores Foley]

"The live candidate debates were good, but the questions were not
pointed enough and were not followed up very well. The candidates needed to
squirm a bit more than they did.” [Aimoku McClellan]

What are some of the things you would do differently "next time"?

"Might try to form a partnership and alliance of organizations rather
than just POP, KHON, and the Advertiser. Definitely go for the primary issues
because that's the only place where new candidates have a chance to break in.
Use some different formats at the candidate forums; after awhile they get
monotonous and lose their charm.” [Peter Adler]

"Perhaps to keep the momentum moving appeal more to the grass roots
rather than grass tops early on. By starting at the top, the movement became
composed of too many bigwigs accustomed to brainstorming and tossing out
ideas, and a limited amount of 'little wigs' to carry out the ideas and grunt
work.” [Cori Lau]

"Hopefully, with more time, the concentration might be on the
legislative races in 1996 as well as the Honolulu Mayor's race. This would be
an expanded undertaking, so the effort needs to get underway early. The
involvement of the media will be necessary, and PBS should be included.
[Dick & Mildred Kosaki]

"I felt the questions could have been better, but were quite good given
the participative effort we used. Much as it pains me to say so, I think we
should have used litigators to handle the questions, and conduct the cross-
examination.” [Herb Cornuelle]

"The Community Issues Conference, at least the one I attended at the
East-West Center was probably unavoidable in the sense of encouraging
participation and gaining visibility, but in terms of developing questions I was
disappointed in how little new or unexpected emerged from those sessions. A
panel of POP '94 authors, plus a few editors and journalists, could have done
as well or better.” [Peter Rosegg}

"Create videos to employ with community groups in specific issue areas
and begin earlier to identify potential candidates and encourage them to
identify with POP issues.” [Dean Neubauer]
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"Both the Republican and Democratic parties are going through major
grass roots changes. POP '94 should take advaniage of this and attract the
young and silent majority voters to its activities. This is the group that are
cynical about their ability to cause change and are disenchanted with the status
quo. POP '94 could give them the voice they need to express their points of
view. " [Aimoku McClellan]

Why did the campaign get so "nasty" toward the end?

"As we all feared, our efforts were somewhat overshadowed by the
onslaught of nastiness in the closing days of the campaign. Obviously, the
morphing controversy was the product of Fasi and Saiki's desperation, but the

' reason it got so much attention was simply that the media had run out of
intelligent things to say about the campaign. The next group or groups who
attempt a POP-like effort need to form a strategy to keep the momentum going
through Election Day, to keep the media's feet to the furor. I think we peaked
around October 1." [Bruce Voss]

"One way or another, the 1994 campaign was inevitably doomed to a
certain level of nastiness and mudslinging. The high stakes, the number of
candidates and the personalities involved - in particular, Frank Fasi -- made
that so. There was no avoiding it, and I think it can be argued that it could
have been worse. There was never any real possibility that POP '94 was going
to significantly reduce the non-issue advertising or eliminate the name-calling,
inaccuracies or unfairness. What POP '94 did was to guarantee that there
would be at least some significant attention to issues in addition to -- or on top
of -- the campaigning 'as usual.' That's an accomplishment.” [Peter Rosegg]

Was POP '9%4 really a grass roots movement?

"I want to point out a sort of philosophical distinction I don't think our
many critics appreciated or understood. Despite our mighty efforts, POP '94
was never true 'grass roots, community' group; all of the direction and final
decisions were made by a small group that could, in all faimess, be called
elitist. Indeed, given the dynamics of an all-volunteer group and the demands
of modern media, I think the classical notion of a 'grass roots' movement
spontaneously arising from the people is so much romanticized horsespit.
(Exhibit A: Perot's groupies) Somebody with resources has to lead the
charge, or the masses will just continue to murmur.

"But just because we didn't exactly spring from grass roots doesn't
mean we didn't spread some high-grade fertilizer on them. Our final product
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was targeted directly at all those folks who don't have the time or energy to
pay attention to the day-to-day political minusia; people who have basic
concerns and simply wanted a better sense of where the candidates were
headed. By sheer volume, our easy-to-digest POP campaign had an impact on
them. We made it tough to be completely ignorant about this election.
However, as I understood it, POP was never designed to please those political
Junkies (‘elitists’?) who wanted a witty tete-a-tete with the candidates or who
wanted to know precisely how and when the Hawaiian Homelands settlement
would be financed. Doing that might have been more intellectually fun, but
then we would have lost our target audience. No, we didn't 'pin down' the
candidates on the issues as much as we originally hoped, but the point of our
programs/panels/forums was NOT to show how smart we were or how stupid
the candidates were. Rather, the whole object was to generate a mass of
information and impressions that increased the average voter's sense of
awareness and involvement in the election campaign. On that score, at least,
we were successful,

"Stripped of the promotional gloss, we certainly were not the 'voice of
the people,’ and our message was more cacophony than symphony . . . but it
worked. " [Bruce Voss]

What's next for POP '94?

"POP '94 was an effort to elevate the 1994 political campaign. That
campaign is now history . . . and so is POP '94. I hope there will be a POP
'96 or POP '98, but I do not intend to promote or actively participate in it.

"Too many people thought of POP '94 as Randy Roth's baby. My
continued involvement would likely be counterproductive. On-going community
activism requires fresh faces and ideas.

"If anyone would like to promote another POP-like effort, I suggest that
they first find an organization (such as the University of Hawaii, Hawaii
Community Foundation, or Hawaii Community Services Council) willing to
provide staff support. Recruit a "core group” that is as enthusiastic and
diverse as possible. Ask them to reach consensus on basic matters such as
underlying principles and mission. Then go for it. Hopefully, the journey will
be aided at least marginally by the experiences recounted in this report.
Aloha." [Randy Roth]
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@he House of gReprezeniahhez
State of Hatoa
hereby presents this certificate to

POP'94

democratlc process; and

inherent in the pecple and the responsibility thereof rests with the people; and
WHEREAS, every community has the right to control their destiny; and

WHEREAS, our state constitution speaks to every citizen by declaring that all political power of this State is

order to meet their challenges; and

WHEREAS, the exercise of this right is best accomplished through the highest level of public participation in the
and

WHEREAS, to control their destiny, communities must first honestly look at their strengths and shortfalls in
WHEREAS, communities that engage in lively, informed dialogue will deal more elfectively with their challenges;

WIIEREAS, communities have a moral obligation to protect the interests of future generations; and
community forums, town meetings, and candidate debates; and
poliical process; and

WHEREAS, hundreds of Hawali's concerned citizens were moved by these principles to devote thousands of
volunteer hours to POP'94, a non-partisan community effort to elevate the 1994 political campaign through

WHEREAS, POP'94 empowered citizens and restored their belief that citizens are the real stakeholders in the

AR

WHEREAS, POP'94 empowered candidates by making it clear that voters expect ail candidates to openly and
honestly address the key issues, and be accountable for their actions and convictions; and
the people of Hawail the true leaders of Hawaii; now, therefore,

1994 political campalgn, and expresses Its appreciation for

BE IT RESOLVED by the House of Representatives of the Eighteenth Legislature of the State of Hawaii, Régular
Session of 1995, that this body commends and congratulates all of the concerned citizens who helped elevate the
qq.‘»rﬁa
Itgtllaluz P >

triumph of the splnt called POP' 94
75 o

WHEREAS, POP'94 illustrated the power of a community that deeply cares about its future, once again making

Speaker of the Howe




Representative Tom Okamura

Honorary Resolution Comments

Honoring and Commending the Volunteers of POP '94
March 14, 1995

Mr. Speaker, it Is an honor to lend my voice 1o the commendation we direct
today to this dedicated, thoughtful, and action-oriented group of citizens who
have generated an exciting, powerful and promising new wave in Hawail politics.

in an era whan trust and confidence In government, was near an all-time
low, these individuals refused to let apathy and frustration dictate the course of
the 1994 elections. Recognizing that the true power of the democratic process
lies with the people, these indlviduals, under the inspirational guidance of UH
Professor Dr. Randy Roth, concelved, nurtured, and gave life to POP '94 — a
non-partisan, grassroots endeavor which empowered the community and

elevated the quality of the 1994 elections by focusing on issues and clearly
defining the people’'s agenda.

‘Their goal, Mr. Speaker, was simple: clarify the questions that must be
answered if citizens were to cast informed votes, then ask those questions and
insist that the candidates publicly respond in a direct and meaningful way.

Mr. Speaker, the POP '94 concept spread like wildfire! For the first time in a
lifetime, many citizens were afforded the opportunity to define for themselves the
important elections issues which affected them directly. People began talking to
each other, meetings were held, polls were taken, articles were written, reports

were aired, a conference was held, and ultimately, prime-time discussion with the
candidates themselves.

Mr. Speaker, it was a process so simple and honest that it could not fail.
The resuitant dialogue between candidate and voter rekindied election interest
and sparked renewed hope among the electorate and candldates alike. But most
importantly, Mr. Speaker, POP '94 brought public participation back to the center

of the election process, and helped to restore a measure of public faith and
confidence in our system of governance.

This rekindled public spirit, Mr. Speaker, was further bolstered by the
fundamental reforms adopted by this House. Mr. Speaker, the combination of -
enhanced public particpation and open, inclusive proceedings, has provided, and
will continue to assure, better legislators, better legisiation, and a better quality
of life for us all.

Mr. Speaker, the POP '94 process involved literally thousands of people, all
of whom deserve recognition and credit. Since not everyone couid make It here
today, let us congratulate and extend our appreciation to those members of the
founding core and inspirational heart of POP '94 who are with us today.

‘ ' Mr.Speaker, because of these people, politics in Hawaii will never be the
same again!
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APPENDIX B

POP '94 Core Group

Peter Adler (responsible for issue conferences at East-West Center)

Robbie & Cindy Alm

Momi Cazimero

Jill Center

George Chaplin

Herb Cornuelle (responsible for fund-raising)

Dolores Foley (responsible for Neighbor Island & Waianae issue conferences
and post-election accountability project)

Chuck Freedman (responsible for candidate forums)

Marshall Goodsill

Anne Harpham

Stanley Hong

Gerry Kato

Cori Lau (responsible for East-West Center logistics)

Jim Leahey

Anne Lee

Dick & Mildred Kosaki

Liz Martin

Coralie & Ron Matayoshi

J.N. Musto

Francis & Caroline Oda

Min Soo Oh

Joanne Punu

Randy & Susie Roth

Bud Smyser

Doc Stryker & Sharon Weiner

Richard Turner

Bruce Voss (responsible for newspaper coverage)

Eric Yamamoto

Sue Yim

What I call the "core group” consisted primarily of those folks who were involved

in one way or another during the early stages and on an on-going basis. Many others
played key roles with respect to specific activities.
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PROFESSOR RANDALL W. ROTH
University of Hawaii School of Law
2515 Dole Street
Honolulu, HI 96822
PHONE (808) 956-7386
FAX (808) 956-6402

January 24, 1994

MEMORANDUM

To: George Chaplin
Herb Cornuelle
Chuck Freedman
Marshall Goodsill
Dick and Mildred Kosaki
Bud Smyser
Doc Stryker

From: Randy Roth

I met with Robbie Alm's group last week and was
immediately struck by the similarity between their concerns and
ours. They were delighted to hear that theirs was not the only
group of concerned citizens trying to figure out ways to make
things better.

The enclosed draft reflects most of the comments I have
received thus far. My plan is to discuss it during our next
meeting, and my hope is to get a final version of it published
soon thereafter. My thinking is that it probably would help at
least some people be better "consumers" during the political
campaign. At worst, it will do no harm,

{ Assuming for a moment that we decide to publish s;;;“\\

\ version of the letter and pledge, what would we do for an encore? \
For example, should we write a letter emphasizing a specific }
issue (e.g., public schools)? Perhaps we should sponsor a )

| community conference on long-range general concerns (e.d.,

| “Hawaii 2020") or an experts' roundtable on some crisis-stage !

f issue (e.g., public schools) or a candidates' forum with a ;

; structure designed to get them to tell us about the hard choices

! they're prepared to make or . . . I have a few ideas, but I'm :
most interested-in.hearing_yours. —

Our next meeting is set for 11:45 a.m. on Friday,
February 4, in Conference Room 20C of the Goodsill Anderson Quinn
& Stifel law offices (20th floor of Alii Place, 1099 Alakea
Street; reasonably priced parking available in the building. The
entrance for parking is off Alakea). Lunch will be provided.
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PROFESSOR RANDALL W. ROTH
University of Hawaii School of Law
2515 Dole Street
Honolulu, HI 96822
PHONE (808) 956-7386
FAX (808) 956-6402

February 14, 1994

MEMORANDUM
To: Core Group
From: Randy Roth

subject: VOICE OF PARADISE

1. Our next meeting is Saturday, February 19, from
1:00 to 3:00 p.m. in the faculty lounge of the law school.
Please call to RSVP.

2. The following words were suggested at our last
meeting as important elements of our identity/image:

diverse grassroots caring
sincere positive nonpartisan
fair ~ constructive

3. Here are some of the comments that were made about
our mission:

"make people feel as though the community can make a
difference®

"make people feel as though the community has a
responsibility to make a difference"®

"encourage citizens to get better informed and more
involved®

wpromote the notion that communities get the quality of
government they deserve®

"shed light on the issues"®
"alevate the campaign®
"put the candidates' feet to the fire"”

"be a catalyst for change but not an advocate for a
specific platform"

"promote a return to hope®

47



Page 2
February 14, 1994

"be relentlessly optimistic and positive®
"help voters keep their 'eye on the ball'"

"must be careful that our mission not be misinterpreted
as anti-democratic party"”

4. A media committee (Chuck Freedman, Bruce Voss, Jill
Center and John Griffin) will meet Monday at 5:00 p.m. at my home
(1040 Noio Street).

5. A community-meetings committee (Peter Adler,
Dolores Folaey, Sue Yim, Ann Harpham and Jill Center) will be
meeting Wednesday at 4:30 in the law school faculty lounge.

6. A candidates forum committee (Joanne Punu, Eric
Yamamoto, Bruce Voss and Dan Boylan) will meet Thursday at 4:30
p.m. in the law school faculty lounge.

7. An issues committee (Mildred Kosaki, Joanne Punu
and Susan Yim) will meet Friday at 10:00 a.m. at the law school
in the Dean's Conference Room.

8. A membership committee (Robbie Alm, Caroline Oda,
Herb .and Jean Cornuelle) will meet Friday at 6:30 p.m. at the
Pacific Club.

9. Don't forget to mail or fax your ideas regarding
our "long list® of names. Please try to get it to me by Friday.
Remember, our long list is the only list of names that will be
publicly linked to VOP (i.e., our short lists are just for
internal purposes).

@ Jotoruan
Dsmpsddy CTHNTYNE
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Media Committee Notes 2/14/94
(Freedman, Voss, Center & Roth)

Roth should talk to Kent Baker about what we're doing.
Determine his level of interest and what his needs might be.
We probably would want 4 or 5 hours of prime time (one-on-
ones with each candidate and a 3-way debate, and maybe 1
hour with Lt. Gov. candidates). Would they want and be able
to sell advertising? Probably would be done in late
September or in October. If Channel 2 isn't interested, go
to Channel 4, then 9.

Voss says the media will probably prafer to cover our
activities rather than try to do what we plan to do. We
decided to invite journalists as individuals to sign on but
to avoid any sort of partnership with either paper.

The pitch to the media: "If we get politics as usual, we
get coverage as usual. Unless the community demands that
the candidates approach the campaign differently, they
won't. We can mobilize the community from within.®™ The
media will never have a "grassroots moral mandate® to demand
anything of the politicians. Also, the media has various
constraints that we don't have.

Problem in past campaigns is that the candidates
"controlled™ the debates. The key is for us to set the
rules and firmly apply then.

Freedman, Voss and Center feel strongly that we should use
the Price of Paradise name. Money can't buy the name
recognition and instant credibility it gives us. It stands
for change (a reputation for "shaking the cage™) and that's
what this is all about.

The key to successful town meetings is to have POP-like
analysis that will elevate and frame the discussion. We
want to quote specific ideas from the town meetings later in
the candidate forums. Terribly important to develop
questions that force tough, meaningful choices. This part
can be developed in the press. TV coverage will "bounce”
off the print foundation.

We have much to offer the media: POP name, organizational
ability, army of yvolunteers (i.e., we aren't trying to sell
anything or profit financially), grassroots image, etc.

A goal is to get as many as possible from the community to
feel a part of what we're doing.

Roth should talk to Keir and Flanagan now about what we're
doing. Invite them to lend support but make clear that we
are independent of them and will not enter into an exclusive
relationship with either paper.

Bottom=-line: "Is the juice you get worth the squeeze you
give?" (Freedman 2/14/94)
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Town Meeting Committee Notes (2/16/94)
(Harpham, Center, Adler, Foley & Roth)

Dolores suggested having the same toplc covered at the same
time at multiple locations throughout the state. Peter
suggested this might work best if the various sites are
"linked™ by some sort of TV hook-up. Everyone seemed to
think 3 hours was the optimal length for each town meeting.

Peter suggested that each town meeting have three separate
parts:

(1) An initial presentation by one person or a small
group of people. The basic idea would be to explain
the overall project and how the town meetings fit in;
tell the audience how that town meeting will be
conducted; lay out some basic facts about the topic:;
and, summarize at least some of the underlying issues
and known positions.

(2) The town meeting part. The idea here is to get
people talking . . . and listening. The size of the
gathering will determine the exact structure. For
example, if the crowd is very large, we would break
into smaller groups each of which would be lead by a
facilitator. They might be asked to report back the
three best questions that need to be answered by the
candidates. -

(3) - Closure in the form of a "summarizer" who reports
to the entire group what each small group developed and
maybe comments on the common themes, etc. The goals
here would be to "distill"™ all the raw ideas and to
give participants some sense of closure by explaining
how the group's work will be used to "hold the
candidates' feet to the fire."

We must be sensitive to the fact that the issues are complex
and don't "distill” very well. Distillation is likely to
result in some degree of distortion. We must be vigilant
that we not focus so hard on our desire to make the issues
understandable, or to reduce them all to a handful of "tough
choices,” that we distort them to an unacceptable degree.

The make-up of the participants is terribly important. We
need diversity of all kinds (i.e., age, politics, education,
financial circumstances, etc.). The town meetings will be
open to all and we will encourage "everyone" to attend, but
we must work extra hard to insure that diverse perspectives
and interests are represented. So, for example, we might
want to approach certain groups and encourage them to
participate. The basic plan must be to work hard to get a
diverse core and hope lots of others come.

The town meetings should be held either on Saturday mornings
or weekday nights.

Sl
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1l.

12.

13.

14.

15.

16.

-

Perhaps the town meetings should be limited to just three or
four top issues. We must be careful not to spread our
resources too thin.

Eric Yamamoto was mentioned as someone who would be very
effective as the "framer" and "summarizer," but only if he
is not actively involved in any of the political races.

It is important that the town meetings be statewide rather
than just on Oahu.

If we do our jobs well, the press probably will give our
town meetings and subsequent reports a great deal of
coverage thereby setting the stage for our use of these
reports in the candidate forums.

The town meetings will let the community speak its piece via
its many voices. The more voices, the better. We don't
expect agreement or consensus. We do expect to gain a _moral
mandate to demand on behalf of the community that we not
have politics as usual. It's called outside-in thinking

« = « I think.

It is essential that we not project an elitist image. We
must achieve the perception in addition to the reality of a
diverse, grassroots movement that has momentum. As Jill
puts it, we want folks to.see and feel a train that's
picking up speed, and they'll want to be on board.

We need the media and they need us. It's win-win if we
approach it right.

There definitely will be other candidate forums and town
meetings conducted by others (e.g., the newspapers, LWV,
Public TV, etc.). That's great. What we are doing will be
unique and is needed badly regardless of what others do or
don't do.

The term "grassroots" may not fit us. To some, it suggests
political organizing to promote a candidate or an issue. We
need to resolve this.

Perhaps we should recruit Jane Smith to help us think about
what community means and to help establish our identity as a

community movement.

Bottom line: "The community is as ready for this as it's
ever going to be. If this can't be done this year, it can't
be done . . . period." (Ann Harpham 2/16/94)
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Candidate Forum Committee Notes (2/17/94)
(Boylan, Punu, Yamamoto, Voss & Roth)

The Price of Paradise name probably should be used but care
must be taken to anticipate possible negative reactions.
Eric commented that people who actually have read the POP
books have a positive reaction but that some people who have
not actually read them think they are an attempt by recent
in-migrants to tell locals what's wrong with Hawaii. Bruce
suggested that the POP approach may be perceived by some as
that of pushy haoles. These images should fade quickly if
we achieve the goal of diversity when we recruit our charter
members.

Dan emphasized the importance of getting lots and lots of
media coverage of the candidates. The more they are on TV
and radio, the better the community will understand what
they are all about. While he would not go so far as to say
the details are unimportant, Dan reiterated the importance
of "quantity, quantity, quantity.”

Joanne emphasized her belief that to be successful a format
will have to include a tough interviewer/moderator/
facilitator who refuses to let a candidate "take over."
This person must tenaciously insist upon holding the
candidate's "feet to the fire."

Bruce suggested that 30 minutes of tough "grilling" would be
optimal. Probably need to stick with one topic because it's
only with the third or fourth follow-up question that our
person will penetrate the candidates' canned responses.

It is terribly important to get an interviewer/moderator/
facilitator who will (1) project the right image, (2) be
extremely knowledgeable on the issues (3) not be
overimpressed by the candidates and (4) absolutely insist
upon straight answers.

One-on-one interviews might be ideal for really honing in on
each candidate's thinking, but the dynamics of a face-to-
face "debate" are important.

The following names were mentioned as people who perhaps
would be effective as our interviewer/moderator/facilitator:
Mark Matsunaga ("only journalist I've seen who didn't wilt
in a head-to-head exchange with Fasi"); Leslie Wilcox
(*she's extremely bright and does especially well on things
that really interest her"); Eric Yamamoto ("he's so nice you
hardly notice that you've been skewered"); and Ann
Botticelli ("she projects the right image and definitely is
up to the job"). Dan Boylan, of course, is a pro at this
and Bruce Voss' background lends itself beautifully to it as
well.
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Perhaps the identity of our person should depend on the

topic (e.g., Rod McPhee or John Dolly when the topic is
public schools).

The consensus seemed to be that we include the mayoral
campaign and at least some of the legislative races. We
don't want to spread ourselves too thin, but once we have
achieved the right image and momentum, we might as well use
it as much as possible.

As a group we did not narrow things too much but don't feel
it has to be narrowed just yet. Morae brainstorming and
discussion is in order.

THE WIZARD OF ID




Topics Meeting (2/18/94)
(Kosaki, Punu, Roth and Yim)

; I We agreed that the topics be addressed in the form of
questions, as in the "Price of Paradise" books. In other
words, if the topic is ethics, the question: "How do we
restore public confidence in government?" seemed a more
approachable, thoughtful way to invite discussion of
solutions on a number of subtopics that are ethics-related.

2. We isolated six topics that the group might focus on in
individual town meetings and candidate forums:

* Children: *what kind of life do we want for our
children?” This addresses the quality of life in Hawaii for
future generations. We'd put education here. Suggested
subtopics: education (the role of unions, principals, the
parent, early childhood education, SCBM), drugs, violence, foster
care, child care, after school care, safety in schools, the
institutional response to these problems (the government's
response) .

* Bthics: "How do we restore public confidence in
government?" Suggested subtopics include campaign financing, the
appointment process (judicial, Board of Regents, executive
branch), openness in government, the role of the media, and the
addressing of the question "What is the meaning of being a public
servant?" : '

# Race relations: "Can we get along?" Suggested subtopics
- include areas of growing tension which threaten the ability of
the different ethnic groups in Hawail to live together relatively
harmonioc -ly. It includes youth gangs, the discord between new
immigran: and older immigrant groups (e.g., Koreans, Filipinos,
Southeast Asians), hostility or suspicion of the Mainland
transplant, sovereignty, what sovereignty means for non-
Hawaiians, relations between lower income groups vying for a
smaller piece of the economic pie because of plantation closings
and tourism downturn.

* Hawail economic future: "What will be the structure of
our economy?"® We should be sure to invite advocates of different
positions to this discussion. Suggested subtopics: 014
structure vs. new structure, how do we diversify?, a plan for
agriculture, what's good for the economy and good for the people.
Participants could look at possible roles for Hawaii and comment
about Hawaii as: Ocean State, Wellness State, Sport State,
Information State.

# Cost of Living: "Can we afford to think about our
children's future?" Suggested subtopics: housing, medical
costs, car insurance, taxes, food prices.

* Role of government: "What is the role of government?"
Suggested subtopics: roots in a paternalistic past, is
government expected to solve all our problems?, government
bailouts.
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Membership Committee Notes (2/18/94)

(Cindy & Robbie Alm, Francis & Caroline Oda, Susie & Randy Roth)

1.

The Alms and Odas seemed to prefer VOICE OF PARADISE to
PRICE OF PARADISE. If POP is used, perhaps the rest of "the
quote" should be included. [The price of paradise is
eternal vigilance.].

The first list of names to be published should be made-up
exclusively of ones that are readily recognized, even if
that makes it less diverse than would be ideal. We will add
names each time and maybe even use one or more lists that
include only people from a particular "category" (e.q.:
people under 30 years of age; Democrats; social workers or
teachers; Native Hawaiians; union members). This might be
an especially effective way to deal with a perception that
we are an older group or are non-~democrats or whatever.
Eventually, we may have thousands or even tens of thousands
of people on a master list. So initially we focus on
“quality” (as measured primarily by name recognition) and
later on quantity. Of course, diversity must be a part of
every recipe.

It may be best to have an interviewer/moderator/facilitator
who is seen as an "amateur" rather than a "pro." For
example, it may be more in line with our grassroots
identity. Also, the "pros®” may subconsciously hold back at
times if to do otherwise might jeopardize their access to
the candidates in future years.

Names mentioned for interviewer/moderator/facilitator:
Paula Akana, Melody McKenzie, Tina Shelton, Dan Cooke, and
Linda Coble.

Francis Oda and Stanley Hong will co=-chair a group that will
be trying to restore Aloha Spirit working from the top of
various organizations down.

S0



9.

10.

11.

12.

#

Meeting Notes (3/5/94)

Present and smiling: Herb Cornuelle, Chuck Freedman, Anne
Lee, Eric Yamamoto, Bruce Voss, Gerry Kato, Doc Stryker, and
Stanley Hong.

Anne argued in favor of not giving anyone an exclusive on
anything. Basically, she was in favor of doing PSAs and
asking all stations, newspapers, etc. to run them. Chuck
argued the practical necessity of "cutting a deal® and
emphasized the importance of having the Advertiser and
Channel 2 on our side. Later, after the meeting, he made it
clear that his goal is more narrow than mine and that must
be considered.

The entire group seemed pretty negative on the subject of
polling.

Gerry Kato encouraged us to use OLELO (he's on its board).
"pPlan A" is to go for prime time one-on-one interviews with
each of the three major candidates. "Plan B" is the
"nightline” approach listed at TV #2, attached.

Herb offered this way of describing to the community what
we're after: "You have a right to have your questions

" answered. We will validate your questions and we will get

them answered.” The key message: at long last you're going
to get answers to your questions.

Doc suggested and the group seemed to support, the idea of a
"scorecard" (i.e., an easy list of key questions with the
candidates' positions). He emphasized the importance of
getting Sharon involved to help work out details like a
media schedule.

Consensus was to delete PRINT #2 (the candidate "watchdog"
idea).

Consensus was to not address the mayoral race.

Cartoons may not be feasible but a cartoon "logo"™ may
provide identification and soften the image (i.e., make us
seem less serious, less pretentious, less boring).

It is important that I be sensitive to the needs of the
media. What do they want and/or need?

We need to stay light on our feet and make adjustments as we
go along.
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Chuck suggested that we get a commitment from Channel 2
regarding the specific reporter and editor that we'll be
working with.

Next step is for me to meet separately with Herb and then
Bruce. That should prepare me to meet and deal with the
media.

Key Points

Our power base: diverse and extensive "membership™ and our
independence from existing organizations (such as Ch. 2, the
Advertiser and Common Cause).

The name "Price of Paradise" is especially important if we
"cut a deal®™ with Ch. 2 and The Advertiser. POP clearly was
not created by the media and therefore will help greatly to
keep this year's activities from looking as if we are being
"uged” by the media.

Message to S~B: We need both papers. What can we do that
will fit your needs? (We'll also be in HNL Weekly, Midweek,
etec. so0 it won't look like S-B and Adv. are in bed togeher;
besides, its POP!).

62



10.

11.

THE PRICE OF PARADISE
FOCUS ON ISSUES

Notes (2/27/94)

Proposed working group:

Peter Adler Bruce Voss
Mildred Kosaki Liz Martin
Sue Yim Herb Cornuelle
Joanne Punu Eric Yamamoto

Peter is close to a detailed written description of the
issues forums.

Sue declined to head up the print campaign but wants to work
on Peter's committee.

Joanne is thinking about taking on the handbook committee.

Bruce declined to head up the TV campaign committee but is.
willing to work hard on it and the print campaign committee

plus .the issues forum committee.

"I'11 meet.with Mildred (2/28), Herb (2/28) and Jean (2/28)

to see if they'll head up the Membership, Candidate Forum,
and Funding committees.

Eric didn't make it to the meeting and due to prior
commitments, I expect that he'll decline to head up the
radio committee.

It was suggested that I personally head the media committee
(i.e., print, TV and radio combined). I can do this only if
I can recruit at least four or five highly motivated and
experienced people to help.

Liz is willing to help with membership and issues forum
committees.

"Voter handbook" may be a misnomer. I'm envisioning a
compilation of items from the print campaign and a tape of
any and all TV programming.

To me, the whole project breaks down into three elements:
issues forums (hearing the "voices"), a media campaign
(making clear the tough "choices"), and candidate forums
(buying Rolls "Royces") . . . oops, make that (holding the
candidates' "feet to the fire" =-- that is, "tough
questioning").

4
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Tentative schedule:

Targeted membership drive

March, April
Candidate interviews . . .

May and after each
issues forum

Late June

July, Auqust, September
Late June thru October
Mid October

Throughout October

Go Publiec . . . . .
Three Issues Forums
Media Campaign . . .
Election "Handbook"
Candidate Forums . .

I envision that the working group will function like a Board
of Directors to whom I, as CEQ, report. Committee heads
will report to me (including a weekly written status
report). I will work: for consensus when time and
circumstances permit but ultimately am responsible for each
decision. My plan is to empower committee heads to the
extent possible. Among other things, this generally means
that I will tend to defer to the recommendation of committee
heads even when a strong majority of the working group
prefers a different approach. One reason for this is that
most of the work will have to be done by or at the behest of
committee chairs. As a practical matter, they are less
likely to get the job done if they feel as though they're
being second-guessed, thought of as "grunts," or asked to
implement a plan that they don't believe in. Of course, it
will be incumbent upon mé to make sure they continue to
‘understand the big picture so their individual decisions
"fit into the overall plan." I would utilize a more
democratic structure if we all were located in the same
building and didn't have jobs and other "distractions." The
working group seemed to understand the practical need to
structure things this way.

To do (soon):

A. Prepara proposals for Channel 2, the Advertiser and
Star-Bulletin.

B. Work with Bruce to create a relatively detailed
description of what we're planning.

&, Ask someone to look into Project Vote Smart, including
the names of states that have created local versions of
the books we hava.

D. Find out more about Citizen's Jury and Peoples' Agenda.

E. ' Get committees up and running with specific tasks.

F. Call Jane re Gerbode and use of HCF for fundraising.
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15. People attending
Peter Adler
Jane Smith
Joanne Punu

16. Tentative name:

the 2/27 meeting:
Sue Yim

Liz Martin
Bruce Voss

THE PRICE OF PARADISE
FOCUS ON ISSUES
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RANDALL W. ROTH
2515 Dole Street
Honolulu, HI 96822
PHONE (808) 956-7386
FAX (808) 956-6402

March 31, 1994

MEMORANDUM
To: Price of Paradise Gang
From: Randy Roth"'.

Subject: POP '94

The enclosed materials are supposed to be self-
explanatory, but I'm sure there are a few gaps that need to be
located and filled. So please give me a call if you have any
guestions that these materials don't answer.

I'm hoping that all of you will sign and return the
Declaration of Support, and that some of you will feel the urge
to play an active role in POP '94. There's a lot to be done;
your help would be much appreciated.

I'll be meeting
tomorrow morning
(Friday, April 1) at 8 a.m.
in the law school faculty
lounge with a handful of
folks who want to know
mora about POP '94. You
are welcome to join us.
At 9 a.m. I'll be meeting
with a working group.
Anyone attending the 8 a.m.
meeting who likes what he
or she hears is more than
welcome to stick around
for the working meeting at 9.
Aloha.

Enc.

- “Makes you wonder how we ever
managed without it.”
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POP '94 RAFT

a nonpartisan community effort to elevate the 1994 political campaign

The seventy-nine people who created the Price of Paradise
(POP) books disagree among themselves on many issues but were
unified by three guiding principles:

1. Communities must take an honest look at the problems
they face if they hope to do anything about them.

2. Communities that engage in lively, informed dialogue

will deal with their challenges more effectively.
3s Communities have a moral obligation to protect the °
interests of future generations.

Many of those same people plus hundreds of others considered
producing a third POP volume, but eventually decided to act upon
a fourth guiding principle:

4. Communities that care about the future will insist upon
meaningful political campaigns today.

What is POP 9947

It's a nonpartisan community effort to elevate the 1994
campaign. The basic plan is to determine the questions that must
be answered by the candidates if citizens are to cast informed
votes, and then to make sure the candidates answer these
questions in a meaningful way.

We intend to gather questions from the community, refine
them at a well-attended issues conference, and then present them
to individual candidates in a forum that will permit multiple
follow-up questions from our panel of experts. Basically, we're
talking about a respectful and thoughtful form of cross-
examination. All of this will be done in cooperation with the
Advertiser and Channel 2 News.

Wi '94 n i 2
Absolutely not. Our mission is to ask excellent questions

in ways that will produce meaningful answers. POP '94 is not
affiliated with any political party or candidate.

8
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Why not take pogitions?

The comnunity has the power to insist upon a meaningful
campaign only if it speaks in a clear, unified voice. Even
individuals and groups that vehemently disagree on issues can at
least agree on the importance of getting every candidate to
provide straightforward answers to key cquestions.

Sure. Individuals are free to take positions and work for
their favorite candidates. By joining POP '94 you simply add
your voice to the community's call for a meaningful campaign.

Many did, fearful that candidates who got specific about
tough choices risked losing to those who didn't.

Why must we approach things differently in 19942

It's hard.to be optimistic in 1994 about the future of
Hawaii: our economic future is dangerocusly uncertain, the
quality of our island life seems to be slipping, and a sense of
powerlessness pervades the community. This is a critical
election since choices made this year will reverberate for
decades to come.

Citizens need clear responses from candidates in order to
cast informed votes. Equally important, candidates need to
address the community's concerns directly and honestly so a
victory will mean something. After all, an elected official
cannot have a mandate from the people without having made clear
the tough choices he or she is prepared to make.

First of all, we think the diversity and sheer number of
people who support POP '94 will get the candidates' attention.
Second, Channel 2 News and The Advertiser will be supporting POP
'94 with thoughtful coverage that should appeal to the
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candidates. Third, many candidates prefer the kind of campaign
we're seeking. They just need assurances that their opponents
will not be allowed to "hide."

How will POP *94 be funded?

Everything will be done by volunteers; out-of-pocket
expenses will be kept as low as possible. We are confident that
the little money we need can be raised from concerned citizens
and charitable organizations. The names of all contributors will
be prominently disclosed.

What are you asking of me?

We want you to sign the attached declaration. By doing so,
you give your moral support to POP '94 activities. Ideally, you
also will help in other ways. For example, we hope you will take
it upon yourself to recruit family members, friends and co-
workers.

Communities that engage in lively, informed dialogue
will deal with their challenges more effectively.

O



POP '94 Dk‘ql: T

DECLARATION OF SUPPORT

I support POP '94, a nonpartisan community effort to elevate
the 1994 political campaign.

Signature Spouse's signature

[(We will not publicly release your name
unless you check the authorisation box,
below.]

(Please type or print name) Send to: POP '94

' c/o0 Randall Roth
2515 Dole Street
Honolulu, HI 96822
(Mailing Address) Phone: 956-7386
Fax: 956=-6402

(Zip)

(Phone) (Fax)

[] You have my permission to include my name on a publicly
released list of community leaders who support POP '94.

I am available to work on POP '94 activities.

I support POP '94 but am unable to commit any time to
its activities.

O OO

Here is a question that I would like presented to the
candidates:

gs



University of Hawaii at Manoa
School of Law

MEMORANDUM July 5, 1994

TO: Joanne Punu
FROM: Randy Roth

Please plan to meet immediately following the
Issues Conference this Saturday. We can use one of the
break-out rooms. I expect to begin at about 1 p.m. and
finish by 2 p.m. Call Joanne or Penny at 956-6553 to RSVP.

Also, please do your best to recruit at least
several people to attend the -Issues Conference. The
announced deadline for registration is tomorrow (Wednesday
the 6th) but we have some flexibility on this. It is
essential that we have a strong and diverse turnout. Based
on registrations received thus far, we appear to be in
fairly good shape with respect to gender, age and political
diversity but are not as ethnicly diverse as we would like.
I know you're busy but this really is important. Please
contact four or five people now. I hate to push so hard
but this simply isn't going to get done unless everyone
pitches in. DO IT NOW (please). Aloha.
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POP %4
A nonpartisan community effort to elevate the 1994 political campaign
c/o Professor Randail W. Roth
2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

October 20, 1994
MEMORANDUM
To: POP '94 Core Group
From: Randy ""

Please plan to attend a meeting (perhaps our last)' -
Tuesday night, October 25, from 7:30 p.m. to 9:00 p.w. at the-law
school. We'll talk about our self-evaluation, accoum:abu:ltr
plan and respective visions for the future of POP. Whethexr ox-
not you can attend, I ask that you respond to the £o].1w1ng. ‘i
questions, in writing, by Monday, the 24th. Aloha. . -f: '

1. What did you like best about POP '94 (i.e., ik’ m
. greatest strengths)?

- What did you like least about POP '94 (i.e., it's
shortcomings) ?

3. Which POP '94 activities were most successful and
which were least successful?

4. What, if anything, did POP '94 accomplish?

5. What, if anything, should be done differently next
time (assuming, of course, that there is a next
time)?

6. VWhat is your vision for the future of POP?

RWR:hns




W{ﬁk HAWAI

PUBLIC
/7 TELEVL/ION —

"p le' A da" KHET Channel 11 Oshu ST e S
eople’'s genda falephone (80B) 955-7878
‘working title} KMEB Channel 10 Maui FAX (808) 948-7289

A gameplan for media coverage of Hawaii's 1994 Elections

The concept is simple: Letting the Citizens of Hawaii set
the agenda for the 1994 elections.

The method is simple:

1) Form media partnetrships for polling
a) This lets the public define the "problems"
B) Basis for the creation of a Citizens' Panel
a) Panel members participate in TOWN
MEETINGS
b) Panel members are sounding board for day
to day coverage of candidates.

2) Media Partners convene TOWN MEETINGR.. i,

A) Tentatively planned for July-ﬁugust of 1994

B) Live, prime time broadcast

C) The first few should be topic/problem specific

D) The ones with candidates will NOT be debates,
but will be patterned after the presidential
town meetings with the studio auvdience asking

. questions with a moderator helping with the
flow of the show

3) Benefits to Media Partners
A) Increased viewership/readership
a) Cross-promotion with other media partners
b) Citizens feel empowered/part of process
c) Real, meaningful election coverage

A couple of notes:

1) Partners should swear off horse race polling.

2) Partners should work to promote the project in such
a way that the candidates hava to show up for TOWN
MEETINGS or the candidates will end up loocking like
they don't want to respond to the people/citizens.

CONTACT: Kalli Abe Trifonovitch
Executive Producer/Director
News and Public Affairs
Ph. 955-7878, FAX 949-7289

,oa“ Oinaratad by tha Hawail Pyhilc Broadeasth

Austhorite
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/e PENNSYLVANIA CITIZENS JURY
e

.’
- /J A project of the League of Women Voters of Pennsylvania
226 Forster Street, Harrisburg, PA 17102 (717) 234-1576

N\

The Pennsylvania Citizens Jury is spoasored by the state
League of Women Voters to enable citizens to have 8 Citizens Jury Timeline
leading role defining the issues in the November, 1992 U.S.
Senate campaign. The non-partisan Citizens Jury will
provide voters with a straightforward evaluation of the

candidates on the issues from the point of view of average Random Tele
people who have had the opportunity to study the issues ogllm:y 2
and question the candidates. June

Random Survey

A random telephone survey is taken which will result in
two 18-member jury panels, one in Philadelphia and one in
Pittsburgh. The panels will be representative of citizens in 7
the respective half of the state in terms of age, race, gender,

Introductory Day

educanon, geographic locale, and party identification.
One-da i

Introductory Day A

5 ; ; : Pinsburgh—-July 27
Jurors will be briefed on issues facing the country and the : e
Congress. Each panel will choose three issues on which to Philadelphia~July LY
rate the Senatorial candidates.
Hearings
Expert witnesses will be called to address the key issues
during three days of hearings byealtichjd% Imnn:zlldm ‘ - g
quesuon candidates on specific policy differences, e it H
candidates will have the opportunity to discuss the issues ¢ T’{,ﬂ,‘ﬂ;’{,;m';‘,‘“
with the jurors.
Findings Pittsburgh--Sept. 15,16,20

Philadelphia—-Sept. 22,2327

On the third day, afier the hearings have been concluded,

. the jurors will deliberate and issue a report oa their
findings. The jurors will rate the candidates on the issues
studied. Their report will help voters assess the candidates
on the basis of their positions on the issues. No

endorsements will be made.
. Citizens Jury Hearings
Campaign Ads on Campaign Ads
One-day hearin
In October the juries will reconvene for one day 0 view e o
and evaluate candidates’ campaign ads. Pirtsburgh--October 19
For more information, contact Tam St. Claire in Philadelphia--October 22

Philadelphia at 215-794-5475 or Susan Ruether in
Pirsburgh at 412-941-3186.

May 1992
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Lates version

POP '94 INFORMATION

What is POP ‘942

It's a nonpartisan community effort to elevate the 1994
campaign. The basic plan is to determine the questions that must
be answered by the candidates if citizens are to cast informed
votes, and then to respectfully insist that the candidates answer
these questions in a meaningful way.

Will POP ‘94 take a2 position on the isses?

Absolutely not. Our sole mission is to ask excellent
questions in ways that will produce meaningful answers. POP '94
is not affiliated with any political party or candidate.

Why not take positions?

The community has the power to insist upon a meaningful
campaign only if it speaks in a clear, unified voice. Even
individuals and groups that vehemently disagree on issues can at
least agree on the importance of getting every candidate to
provide straightforward answers to key questions.

Sure. By supporting POP '94 you simply add your voice to

LHany did, fearful thatAcahdidﬁtes Bho'got specific about
tough choices risked losing to those who didn‘'t.

Why is POP '94 important?

citizens need clear
responses from candidates in
order to cast informed votes.
Equally important, candidates
need to address the
community's concerns directly
80-a victory will mean
something. After all, an
elected officlal cannot have a
mandate from the people
without having made clear the
tough choices he or she is
prepared to make. Also, this
approach will result in better
accountability after the
election.




Will POP '94 activities be publicized?

The Honolulu Advertiser and KHON Channel 2 News agreed
months ago to do their best to publicize our activities. 0lelo
and Hawail Public Radio recently made major commitments as well,
and KIKU has agreed to translate Channel 2's coverage into two or
three other languages and then replay it. We have encouraged
others in medlia to cover our activities.

7 Wehavo a variety of activitias already planned for the
gubernatorial race and hope to get involved in others. How much
wa do is dependent upon the availability of resocurces.

o
Work is being done almost entirely by volunteers, and out-
of-pocket expenses are being kept as low as possible. We are

confident that the little money we need can be raised rm
concerned citizens and charitable organizations.

Why call it POP ‘947

Many of thes early supporters of POP '94 had helped create
the Price of Paradise books and radio show (POP I, POP 1IX, and
POP Radio).

‘ ’ ) = = = ™
We want you to sign the Jﬁ"ﬁ Wy
attached declaration. By doing ' TI'"5 w'LL '

80, you give your moral support
to POP '94 activities. Ideally, 3 ALL

you also will help in other ways. , _
For example, we ask that you make z,é;: I
and then give copies of these 4 Ym
materials to colleagues, friends, 7 4%

neighbors, etc. Also, we need ' /
help making calls, stuffing v

envelopes, planning and VT -
coordinating activities, etc. | zas®

CALL 956-6553
FOR MORE INFORMATION
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SUNDAY, are 5. 1904
Letters: Morgan____________B3 -~

Focus

EDITORIAL PAGE EDITON
Jery Bums, 5258031

An assault on politics as usual

Across U.S., in Hawaii, voters want politicians to talk sense

MAGINE a political
campaign where the
volers are in charge.

from w we our
children would enjoy. A
shockingly high percentage
:ﬂmmumdy feels die~
enfranchised an
a9 indl 0 do anything
about it
Many e blams our
political We
that’s a bit simple, and
much (oo easy,
THAE QUALITY of gov
ermment in any community
i & reflection of the commu-
nity iteelf. Simply etated, we
ot what we
something in our com-
@anity is not all that it candidateg
should be. rather than peed Lo tell us about the politiceas-usual had become
*Who's faull Is It?" we (ough choices they're pre- | Polson to far too many votera. spother platform, hoping 10 ek=  “We're offering theee forun
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do about I1* tion be a mandate for | becoming |P°P l94l At first, they intend (o focus  the real lssues of the cam-
This brings us to & specif  enion, Washin Post columnist on the statewide governor's paign in & way that allows tt
le matter Lhat needs immed-  People of the kind we | Fichard recently race, candidates to get their messa,
ate attention. We, 28 2 want (o lesd us into the fu- | Wrole despairingly: A cast of They envision a sweeping s acrom, allows s 10 point
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m-m tics 39 usual® few unpopulsr positions, and special the key issues facing the Ha-  palgn o fa K t course,
come to lrouble even Let's listen to them with of every description (s See Page B4 waii public this election year.  not gettin bogged down in
the most trusting among US.  our minds and hearts open. factor. Following that, they want 1o trivia,® Baker said.
For this year's political  Let's applaud the candt- requent incomp conduct forums tn which the POP B4 la determined)
campaign, we : date who tells us when { and lavish waste of candidates will be pressed to T izers
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us only what they think we priorities = and who regu- | Charscter flaws of political land Voices — The Voters' hdca, covering all sides of the
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accusstions? Will candidates woters to get involved an mailgn influence of political g 1 Hawailan sovers with this effort, and to provide Page B4 today offers a sense
raise large sums of money ghow them that democracy | Cconsultants who brain eignty. thorough coverage and analy-  of the range of support that
and then be behoiden 10 means paying attention, and mislead un with deceptive sis on the fruita of these gaih has drawn.
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What do these people have in common?

geaarations.
We i theve, dut waal 19 add sasther:

Tha Price of Parediss (POF) books are bated on
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The Honolulu Advertiser

GEORGE CHAPLIN
Editor-at Large
i April 5, 1994
To: !;' ‘FNL'SEE-'
From: George Chaplin

I believe you'll agree that:
*This year's election is critical to Hawaii's future.

*Pgople ars fed up with a betrayal of their trust by many
elected and appointed officials. '

*People wvant to see candidates elected who are worthy of
their support.

Question: How can we know who those candidates are, what
they stand for, vhether they will provide clear, acceptable
answers to tough questions, so voters can make informed
.judgments? '

I believe the best chance ve have for improved government is
in determined ponpartisan community action such as POP "94 (see 7
attached description).

Typical of the citizens involved in this nonpartisan effort
are Herb and Jeanne Cornuelle, Dick and Mildred Kosaki, Bud and
Dee Smyser, Doc Stryker and Sharon Weiner, Eric Yamamoto, Gavan
Daws, Stanley Hong, Francis and Caroline Oda, Anne lee, Chuck
Freedman, Carol Mon Lee, Ann Harpham, Robbie Alm -- and many
more. The moving spirit in this endeavor is U.H. law professor
Randy Roth, who is responsible for those two highly regarded,
stimulating volumes of The Price of Pardise (POP).

I kindly urge you to read the enclosed description and then
join us by signing the enclosed declaration. YOUR NAME WILL NOT
BE USED PUBLICLY WITHOUT YOUR EXPRESS PERMISSION.

Esta and I have to be on the Mainland April 5-25, but Randy
Roth has offered to mail this memo and answer any questions you
might have. His phone number is 956-7386.

We can't let Hawaii continue to drift toward mediocrity.

Please be part of this effort to turn that around and move the
Islands towvard quality public service. Alocha.
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Herb Comuelle
3711 Poka Place
Honolulu, Hawaii 96816

April 6, 1994

Mr. Baird Kidwell SAMPLE

1022 Prospect Street
Honolulu, HI 96822

Dear Baird:

During the last couple of years, Jeannie and I have become
fans of Randy Roth, a remarkable and energetic young law school
professor. The enclosed materials describe something called pPOP
'94. It's this year's offering from the people who under Randy's
leadership gave us the Price of Paradise (POP) books and radio
program. We believe it has a great deal of merit.

The underlying assumption of POP '94 is that people who ask
good questions of the candidates are entitled to meaningful
answers. POP '94 is a good-faith attempt to encourage this and
has an excellent chance of working. We are confident that it is
nonpartisan and without -a hidden agenda.

We are impressed by the energy and thoughé that already has
gone into this all-volunteer effort. It is off to a great start.

By signing and returning the enclosed DECLARATION OF
SUPPORT, you will grant permission to have your name listed with
ours and those of several hundred community leaders (e.g., union
leaders, university presidents, newspaper editors, etc.) as
supporters of POP '94. We encourage you to do it!

With thanks and best wishes,

Sincerely,

Herb Cornuelle

Enc.



May 19, 1994

R. Sinikka Hayasaka
The Bel-Air Plaza

1054 Green St., #603
Honolulu, HI 96822

Dear Sinikka:

You will find enclosed some material titled “POP ‘94 INFORMATION.” This is an effort by
one of our U.H. law school faculty members, Randy Roth, to generate greater community
involvement and interest in this year’s elections. I have reviewed the materials and the purpose
of the program. I have decided to support this effort.

POP '94 is a nonpartisan activity directed at getting candidates to answer questions about
specific issues that our community faces. It will include the names and support of many
“community leader_s.” and, in this regard, I want the labor community to be featured.

Although, labor has not always received the most accurate or fairest portrayal in the media. I
believe that involvement in activities such as POP '94 is a way to change peoples’ minds. [ also
believe that the POP ‘94 will help the candidates I support by making it clear where their
opponents stand on issues of labor law, workers’ compensation, and employee rights.

Please take time to read the enclosed materials. If after you have read these materials (and
should you see the value in this effort), sign and return the enclosed declaration of support. In all
cases, your name will not be used publicly without your expressed permission.

Let’s show the community that organized labor is not the tool of any one candidate or party.
Let’s show the public that we want informed voters. Let's encourage our friends and neighbors
to participate in this year’s elections.

With solidarity,

J. N. Musto
Executive Director

UNIVERSITY OF HAWAI
PROFESSIONAL ASSEMBLY

1017 Palm Deive « Hooolale, Hawai 96314
Telephone: (08) 523-5157 » Facsimiles (808) S23-5431

n.t(.



NATIVE HAWAIIAN ADYISORY COUNCIL

‘Aha kanawai no ka na‘auao, no ke kulaiwi, no ka Hawai‘i

ANONPROFIT 501(c)(3) CORPORATION

1088 Blshop St., Suite 1204, Horolulu, Hawall 96813 « (808)523-1445, Facemile 599-43860
Administrative Office » (808)261-6318, Facsimile 261-2012

Walalua Taro Loi Restoration Project » (808) 637-6625

May 26,1994
Aloha Friends:
Re: Support for POP '94

The creators of the Price of Paradise | & |l (authors, editors and supporters
of the books) have decided to focus on a major community effort to elevate the
1994 political campaign. Price of Paradise 1994 (POP ‘94) is a non-partisan group
that will concentrate on critical community issues to determine significant
questlons that should be presented to the candidates and clearly answered. We
would like to encourage your participation in POP '94's plans to elevate the ‘94
campalgn and to get meaningful answers from the candidates in public forums so
that voters can make better informed declsions at election time.

This nonpartisan community effort Is intended to present a unified front for
a more meaningful political campaign. This is a critical electlon year for Hawali
residents and this effort may reduce the sense of powerlessness that pervades
the community today.

We have included your name on the list in hopes that you would be
interested in supporting this effort. Please participate by filing a declaration of
support and providing questions for conslderation. Please feel free to call me or
other POP ‘94 participants you know regarding any questions you may have.

Lol

Ma hul,
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Covering

elections

Advertiser code calls for fairness to all

¢ | LETTER

PRICE OF PARADISE — POP ‘94

Here are some questions I'd ask the candidates for office this year:

HE first Hawaii political cam-

paign I ever covered was in
1968 — Frank Fasi vs. D.G. “Andy”
Anderson, Round 1. (This year must
be at least Round 7.)

All through that election season,
posted on our newsroom bulletin
board was a memo on campaign fair-
ness written lcvhyapthe then editor-in-
chief, George kn.

The memo reappeared biennially,
and I thought it was such a good
idea I've kept alive the practice
since I became editor. I've just post-
ed a similar note for this year's elec~
tion reporters, and you readers
should know about its contents, too.
It says, in part:

“SINCE 1994 is an election year,
‘The Advertiser and its staffers can
increasingly expect to be deluged
and on occasion berated by office-
seekers and their advocates.

“At various times, the integrity of
both the newspaper and its staff
members may be impugned as the
result of political coverage that in-
curs the disfavor of some party, can-
didate or advocate. Through it all,
keep your eye on this mission:

“Be as fair as you possibly can,
making every attempt to present all
sides of an issue. If someone is at-
tacked, give the person attacked an
opportunity to reply — whenever
possible, in the same story.

“Every day, the newspaper's edito~
rial page takes positions concerning
issues or personalities. Those posi-
tions should not — must not — af-
fect the fairness and impartiality of
our news coverage. Staffers should
lean over backward to make sure we
are scrupulously fair to those whose
views differ from The Advertiser's
editorial positions or from the report-
er's personal feelings.”

Although' that rule applies to any
story, it bears repeating as the heat

1
| As part of its 1994 election coverage, The Advartiser is cooperating with POP ‘94 to gather ques-
| tions on key issues and force candidates to describe the tough choices they would maks.
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} (Optional) Your name {
| Address Send to: I
| POP '94 ]
| c/o 2515 Dole Street |
: Honolulu, HI 96822 =
1 Phone Number :
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of the political silly season gets clos-
er

The memo goes on to stress the
importance of accuracy, but says “if,
after publication of your story, you
should discover there is an error,
write a simple, clear correction so it
can be published. We're not proud of
even the infrequent error, but we
are not infallible and we must ac-
knowledge and correct mistakes.”

THE MEMO ts out that our
newsroom Code of Conduct forbids
financial contributions to political
campaigns by Advertiser editors. We
do this to remove .ny appearance of
conflict of interest.

And we also ask all of our staff
members to be alert to subtle con-
flicts in their own lives that might
lead to the appearance of impropri-
ety — such as a relative who's a
candidate, campaign official or politi-
cal party leader. We change assign-
ments to avoid having a reporter
handle stories where there might be
the perception of conflict of interest.

QOur campaign coverage goal this
year is to make sure that candidates
address the issues most important to

190

you, our readers. We've just finished
a six-week series of articles called
the “Voters’ Agenda,” highlighting
issues that you've told us -~ in in-
terviews and through our Hawaii
Poll — are uppermost in your minds:

Education. Cost of living. The
breakdown of the family. Hawaiian
sovereignty. The troubles of tourism.
And crime.

THE CAMPAIGN, especially the
contest for governor, ought to center
on these issues,

We'll focus on them in our Adver-
tiser news coverage and editorial
commentary, and in debates and oth-
er projects in cooperation with Chan-
nel 2 News and a nonpartisan
citizens’ group called “POP '94.” You
can help by submitting your own
questions, using the coupon above.

We want to be fair, accurate and
complete — and focus on the issues
that mean most to you.

a

Gerry Keir, a former politics re-
porter, has been on The Advertiser
staff since 1968. He has been editor
since 1989,



Forum to define issues
and press candidates

POP '94 is a broad-based
community effort aimed at ele-
vating the 1994 political cam-
paign and pinpointing the ques-
tions that candidates must
answer if citizens are to cast
informed votes,

POP '94 will hold a confer-
ence on community issues July
9 at the East-West Center. The
forum will pull together
200-300 people with interests,
expertise or involvement in
key areas and have them out-
line specific questions for can-
didates.

Following the commumity ef-

fort to identify and focus the
key issues, POP ‘94 will con-
duct forums in which the can-
didates will be pressed to take
stands on the “hard choices.” .

The Advertiser and
KHON= TV have committed to
cooperate with POP ‘94 and to
provide thorough coverage and
analysis of those gatherings, |

You can become involved by
gending in your questions for
the candidates. Use the acconi~
panying coupon below. :

For more information on
POP ‘94 call 956-6553.

.
.
L]
.

POP

the 1994 political campaign.
I'd fike to qsk the candidates:

A nonpartisan community effort to efevate

'94

candidates to describe the tough choices
they would make.

S o2
(Optional)Your name pt,",‘.’.;.
Address ¢/o 2515 Dole Street
Honolulu, HI 96822
If you have access to an intsrmet
Phone Number account, you can send q,,,sm;,, }
to pop34@hinc.hawail gov. FY
As part of ts 1984 election coverage, ks can call WML o

The Advertiser is cooperating with POP ‘94
to gather questions on key issues and force

island by selecting %POPS4,
Qahu: 536-7133, Big Islann:
935-7133, Kaval: 245-7133
Maui: 242-7133, Molokai and
Lanai: 1-800-243-7133
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More t0 Hawaill pPoOILITICS uUldll duauua

Admit it: News about a govern-
menl officia) secretely Laped by Lhe
Kl in a rampalmm kickhack scheme
1% juicy potitical news.

It ronfirms our worst thoughls
il deepest cynicism about polities
aml politicians. Free golf trips, insid-
er deals, koa benches — amd come
paign kickbacks.

That's what politics Is all about.

Init?

1s it fair to take the full of cily
Wastewaler Chief Ken Rappoll as
the story of all politica in Hawaii? In
it fair 1o accept the anccdotea of
cronyism laid ol hefore Sen. Rich-
ard Matsuura’s special investigative
commillee as typical of everything
that happens in stale governmenl?

In truth, there Is far more (o poli-
tica and government in Hawail.
Thera are good people, working
hard to do the public's bidding. And
there are mincere voters, disillu-
rloned perhapm, but still willing to
give the system another chance to

WHAT ISLANDERS

Editor of The Advertiser's
ediorial pagos

make things right.

It you don’t believe i, visit the of-
fices of "POP '04,” the non-partisan
communily effort to pit some sense
and substance into the 1994 Hawail
political campaign. The folks in-
volved in POP ‘84 brlleve that poli-
tics ran be abowt issues that affcet
people in their duily lives,

They belicve that do eare
ahoul “isnues,” when (| jesues
have meaning. They want (0 hear
randidates to lalk sensibly about the
vost of living, about children and
education, abnut crime and about
how we getl along with esch other

in the Aloha State,

Through coupons printed in The
Advertiser and through other sourcs
ea, POP 'S4 asked Jelandcrs to say
whal they would ask the candidate
it given a chance,

Hundreds upon hundreds respond-
ed. This was the voice of the grass
roots, Thelr concerns were remark-
ablc both for their variety and for
the ddpth of their fecling.

Some obviously belicve that gov-
ernment, run correctly, la the an-
dwer to Hawaii's problems. Others
chalienged the very idea that the
current system I8 capable of finding
solutions,

Some were cynical, suggesting
that hard qucstions don’t always
lead Lo concrele unawers.

“liow ar are you willing to
become with the cleclorate If you
know that the course of actlon you
endorse will benefit Hawall in the
long run?" asked Kailua's Glenn
Bauer. "Will your actions be driven

hy polls and phone calls or by deep
conviction?”

This huge stack of questions i= nnt
drifling away In & compuler memo-
ry or file cabinet. They'll form the
Iasic building blocka of an intrigu-
ing “lasucs conference” sponsored by
POP '04 this Saturday at the
East-West Center.

AL this conference, citizens will sit
down in warking groups lo scek out
and define the “key” five questions
or so Lhat showld be put to the can-
didutes on the major issuer of 1994,
Topics range from educalion and
welfare through the cost of living
and rovereignty through campaign
reform and housing.

Once the nquestions are defined
and focused, they will be taken to
Lhe candidates for governor. In sub-
sequent forums and news coverage,
means, the candidates will
pressed to respond direclly and in
substance Lo Lhese questions.

Both The Adverliser and

Here's a sampling of what Islanders
want (o ask candidates for office this
year:

*Can the governmenl be run more
efficiently as a private business?” ashed
Disne Kimura, of Hawnli Loa, an as-
sistant vico-president at Merrill Lynch,

*Why can’L some of the services be
privatized?,” che asked. “Why not take
a fresh approach or a dilferent perspees
tive on wellare, education, housing,
g:vernmenl waste and look for outs

Ip In linding creative solutions to on-
going problcma?”

ooo

“Under which of the following circtm-
stances would you conacnt to ralsing
taxes: Implement mass transit? Subei-
dize raising the quality of education?
Strenglhen the fighl against crime?
Rall out the Mciicald program?” —
Frank Abou-Sayf, Profcssor of Busi-
ness Education and Director of Institye
tion and Research at Kapi‘'olanl Com-
munity Collcge.

ooo

"How docs the de faclo establishment
of a ‘politiclan vlass’ in this country —
with evidence of its arrogance = serve
the public interest?™ It doesn’l, what

e s minee in ddn qbvsit 107 . Tlan

Abou-Ssyl  Pratt

nance long-term care? If not, what |s
your allernative?” = Suml Makey, re-
tired, of Walklikl.

ooo

Ar‘:“you willi A :
u that w subject you to recall?
= Ruils Pratt.

noon

“lHow would you redirect the tourism
Indusiry 1o be more sensitive to the
nerds of Hawali's prople? What ahout
native llawailan rights, the envirom-
ment and higher-paying jobe?” — Mika

Unno.
goog

"Fvery year, thousands of UH gradu-
ates Teflt l!'ll! slale with their education

WANT TO KNOW

whatever it wants, when it wants, at
the expense of husiness owners, aulo
owners, homeowners and claimants?”®
Mergan Timberlake attorney from

1o submit and vote r«dﬁdwﬁﬁumn e,
wpon about 70 F ﬁn&u’!’:q

*Many of the really tough lssucs, s

A8 same sex marriage, rapid transit,
school management and funding lssues,
the convention eenter, that have faced
the ntale legislature In recent years
have died or were killed In committee
or some how slowly faded away wilh-
out resolution. Legislators were not
given the opportunity to go on record
for their stand. Public hearings were a
farce ...Can the proccsses of total
quulity management amd conlinuous
quality improvment be utilized to im-

&
Sample ~——>f

KHON-TV/Channct 2 have comnul
ted Lo exlensive coverage of both
the lssues and Lhe candidate’s re

in cffect, what yon are gelting
this ycar is a community “roil
block® which will he tough for the
candidates to get through withow
some kind of respoase.

Il it works, there will be no doubi
what people are concerned abowt
this election year. And we'll have &
preity sofid ldea whal the cand
dates are saying.

That stilt fcaves onc (inal step
Execution.

But POP 94 respondent Albert Vi
vas of Hawail Kali has a question [
that, as well:

"Will you place on your {public
office wall a framed listing — in lel
tors at lcast oné Inch high — all th
campaign promlo.el you made?”

We'll see, Alberi, once we knov
what those promises are.

POP '94

rJ;;;

§ to gather questions on ey issues and force
| candidates to describe the lough choices
| they would make.

4 raade if [amer.
Forum to

and press candidates

The grassroots are galhering
Saturday at the

]

]

|

|
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1 (Optional)Your name Sendto:

1 Address POP ‘M 4

= c/o 2315 Dole Street

Honolulu, I 98822

1 Phone Number # you have accass 10 2n itened sc-

: As part ol s 1994 slection Mmm"‘:"":.-
coverage, popiihinc oo Pl wars

can call lolivae & wland
I The Advertiser Is cooperating with POP ‘4 ,M"".&'_"’”,';’n

]

Big halpng 835-7030, Kawal 248-
7133, M 242-7123, Molohal and
Lone 1-808-243-712)

efine issues

8 i you'd like to sign on 1

East-Wesl their effort, fill in the coupo
Center {(Keonl Audilorium) 10 on this page or call 956655
plant seeds for the 1994 clees for information.

tion campaign.

The free half-day mecting
that dav will be sponsared hy E.":f :'ru:':::’:"fu',‘c‘n.i“ t'

@ If you'd like to partivipal



7:30 - 8:10
8:10 - 8:15
8:15 - 8:25
8:25 - 8:35
8:35 - 9:45

9:45 - 10:00
10:00 - 10:15
10:15 - 11:45
11:45 - 11:55
11:55 - 12:15
12:15 - 12:20

12:20 - 1:00

POP '9%4

COMMUNITY ISSUES CONFERENCE
East-West Center
July 9, 1994
Registration
Welcome - Cori Lau
Overview of POP '%4 - Randy Roth
Why We've Gathered Today - Mildred Kosaki

Five Mega-issues: Tough Questions & Tough Choices for the Candidates
Jim Leahy, Moderator

® Issue #1 Children - What Do We Owe to the Next Generation?
Presenter: Janis Reischmann

® Issue #2 Government - How Do We Inspire Confidence in Public
Process and Public Officials?
Presenter: Jerry Burris

® Issue #3 Race and Ethnicity - How Can We Get Along?
Presenter: Melody MacKenze

® Issue #4 Cost of Living and the Economy - What Are The Cholces?
Presenter: Paul Brewbaker

® Issue #5 Crime and Justice - What Needs to be Done?
Presenter: Eric Yamamoto

Description of Working Group Process - Peter Adler
Break

Working Group Meetings in Breakout Rooms
Return to Auditorium

Report on Working Group Results - Peter Adler
Next Step - Cori Lau and Chuck Freedman

Frank DeLima - Frank DeLima
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THE POWER OF GOOD QUESTIONS

*Democracy is the recurring suspicion that more than half of the
people are right, more than half the time. *
- E.B. White

WHERE IS THIS POP '94 THING HEADED?

Our overall goal is to elevate the 1994 political campaign by asking candidates to answer real
questions posed by real people who are concerned about real issues. Firmly, but with great
respect and much aloha, we will insist that each candidate put his or her best responses on the
table so that all voters can make wise and informed choices in November.

WHY THIS CONFERENCE?

Thousands of concerned citizens have submitted questions that they would like answered by
the candidates. Each of these questions is important and will be forwarded to the candidates.
In addition to this, POP '94 will ask gubernatorial candidates to answer a reasonable number
of such questions in highly-publicized forums that will allow for multiple follow-up questions.

POP '94 volunteers already have categorized and summarized the first wave of questions
from the community. Today we will use these summaries as a starting point in a
brainstorming effort that will result in the "five top questions” in each category.

HOW WILL THEY BE USED?

These questions will be included in an Issues Conference Report and sent to every candidate
as well as conference registrants and anyone else who requests a copy. We will do our best
to publicize the responses of each candidate. Also, these questions will be used by POP '94
Citizen Panels when they grill the candidates later this summer. These respectful "cross-
examinations” will be televised.

Also, POP '94 will stage candidate forums in mid-October. Individuals from audiences made
up of concerned citizens will ask their questions and follow-up questions as well, if so
inclined. A panel of journalists will be on hand to ask their own follow-up questions, all with
a goal of getting clear and meaningful answers from each candidate.

These candidate interviews and forums are for the gubernatorial candidates.

(over)
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ARE OTHER ACTIVITIES PLANNED?
We currently are assessing our resources and working toward consensus on additional ways to
achieve our goal of elevating the 1994 campaign. Similar activities involving other races are
being discussed, as are additional activities involving the gubernatorial race.
What we are doing has not been done before, There is no map to follow. What we do is
largely determined by available resources. We want to do everything we can to achieve our
goal but doa't want to spread ourselves so thin that we lessen cur impact. Anyone willing to
assume responsibility for additional POP '9%4 projects should contact Randy Roth at 956-7386.
If enough people care enough, anything is possible. Alohs.
A FEW GROUND RULES FOR TODAY. . .
, - Seek good questions; don't worry about the answers
- Listen to each other
- Be creative

. Have fun

I
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'Sunday, Juf§ 10, 1994

“It's about time.
We're talking
grass-roots citizen-
ship. Ordinary pea-
ple, the public,
have been left out
of the political pro-
cess.”
— Kaonohi Malama
41, Kailua, teacher,
Waianae High

It was a morning of hope, deter-
mination, some outrage and some
cynicism. .

More than 250 people — some re-
ally from the grass roots, but also
many candidates and well-known
political activists — gathered at the
East-West Center yesterday to drait
the tough questions they hope will
reshape Hawaii politics.

hgle PfOP '94 ptheringefifs the ﬂlf'st
phase of a nonpartisan effort to fo-
cus candidates’ attention on Ha-
wali's most critical problems.

“This is the time to go beyond the
slick television ads,” said sportscast-
er Jim Leahy.

Topping the agenda were the cost
of living, crime, race, ethics and
children's issues.

Some participants worried the po-
litical dialogue in Hawaii has melted
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Questions to shape from yestearday's POP
84 will be asked of major
Save it to refer to from in several fo
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WHA‘I"S NEXT?

mwuuquuuon-tom ’
from yesterday’s POP 'S4 conference
will be asked of major candidates for
in several forms, a
mmou.u.m‘omwm
Advertiser, KHON-TV and Pop '84 are
cooperating on the forums. |

*If it's abortion, a 50-50 polarized
e, no matter what you say, you

aigipo-." -Yoters’ halt of the vaters. 1f the oiher -
tes. opposing) politician can avoid the
ted to Agenda Tla . that's how you destroy

m to issues that have gouropponm t,” Kawananakoa said.
from the political dis- % Randy Roth, a University of Hawaii
now. profeuor and an organizer of
candidates = such as P '94, said the plan is to take the
state House_ hopeful to the candidates in a high-
vananakoa = -worried: mfublicized process (The Advertiser
swer the tough ques- KHON-TV2 are cooperating part-
dr opponent.l will be al- ‘fers) “which we like to call a _respect-
£al form o! crosrexaminatlon.
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Smile, all you politicos:
You're on ‘candid quiz’

Politics needn’t be humorless..
Yesterday's POP '94 gath

| was challenged to come

a few “quirky” questions

mndidates.'rheydid,thouxh

some had a biting
B.Give your three vurite

‘_mr of extomng mouey N
WEiat ve i Hawa,

B Would you publicly report
your head size each year of your
administration?

W List five areas in which the
government should do nothing.

® Do you support production of
an environmentally friendly
burger?

B Do you have a tattoo? If so,
where?

“I'm |mportant and

" fiy opinions mat-

ter. But something
that bothers me is
that | was the only
person, | think, of
my age group to
appear here.”
— Erin Egan
17, recent graduate,
La Pietra

- 3y
hvnacea
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A people’s election

‘It’s time to go beyond
sign-waving and slick ads’

Sehon QUMMEIs £ I

exce ques in ways )
designed to produce meaningful
answers.”

— Randy Roth,
UH law professor and
POP ’94 supporter

* 9 9

Nearly 300 Islanders got up
early yesterday to carry out
that mission. They spent a
half-daydat the East-West .
Center designing questions to
put to this yeargs political
candidates, particularly those
running for
governor. The
session was
sponsored by

nonpartisan
community
effort to
elevate the
1994
campaign.”

VO{;II'
Agenda

*This is the time for you to go
beyond sign-waving and the slick
radio and TV ads.

~= Jim Leahy,
sportscaster and
POP ’94 supporter

¥ 9 =

The ‘work of yesterday’s
conference j8 described in detail
o;:d:’ag Al0 and All of
today's paper, The questions
that percof:tééqdm this
grass-roots group will be the

wemeee mantmeie]l fasm o s-ald W

.

¥

participating. I really feel
empqtmd.

— Michaelyn Chou,
UH librarian and
oral historian

The goal is to go beyond
sloganeering and mudslinging,
to make candidates describe the
tough choices they would make
if elected. .

» & @

“People feel what they say is
not heard and what they do does
not matter. How can we make
folks in Hawaii believe once
again that they are stakeholders
in the political process?”

— Jerry Burris

Advertiser editorial page editor

and POP ‘94 supporier

¢ & @

Nearly 4,000 Advertiser
readers became “stakeholders”
in the effort. They provided
raw material for yesterday's
conference by filling out and
mailing published coupons
outlining the questions they
want answered in this election.

s 2 @

“This dey we have started to
change the way candidates run
campaigns a?gdm the way media
cover campaigns.”

— Chuck Freedman,
Haw'n Electric Indusiries VP
and POP '94 supporter

e 2 »

337 .

The Advertiser is cooperating
wholeheartedly in this
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‘It’s time to go beyond
sign-waving and slick ads’

“Our mission is to ask
excellent questions in ways A
designed to produce meani
nswers.”

a
— Randy Roth,
UH law professor and
POP 94 supporter

Nearly 300 Islanders got up
early yesterday to carry out
that mission. They ta
half-day at the East-West
~ Center d questions to

put to this year's political
candidates, particularly those

‘Migﬂwtﬁqefor“%tadg_‘:k

beyond waving a

radio and TV ods. .
— Jim Leahy,

3 sportscaster and

POP 94 supporter

3 ¢ ® @

The work of yesterday's
conference is described in detail
on Pages A10 and All of

today’s e questions
that percoﬁtgﬂum this
will be the

raw ma for a serief bf
cam forums and oth¥#9
events involving POP '%4, Thé®
Advertiser, KHON-TV2 and
KIKU-TV.

The goal was to have the key

of the cam|

framed not solely by ticians
and journalists, but also by..:sv
voters themselves, ina ¢lu=* *
collaborative processs’AndR
seemed to;rwqu:-’ T i

edr
- L Ra18y e

;TMC' -;!o .sag;';'ne of ng
ﬁbkmtq:bnhaamggum
a vexggmized group and
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participating. I really feel
empowered.”

— Michaelyn Chou,
UH librarian and
oral historian

The goal is to go beyond
sloganeering and mudslinging,
to make candidates describe the
tough choices they would make
if elected.

“People feel what they say is
not heard and what they do does
not matter. How can we make
foﬂ:._tinﬁawuﬂbelieuem

again that are stakeholders
in mmﬁm"
. ~ Jerry Burris
Advertiser editorial page editor
and POP ‘94 supporter

s ¢ 9@

Nearly 4,000 Advertiser
readers became “stakeholders”
in the effort. They provided
raw material for yesterday’s
conference by filling out and
mailing published coupons
outlining the eTelmons they
want answered in this election.

» 8 @

“This day we have started to
change the uﬂndy candidates run
campaigns and the way media
cover campaigns.”

— Chuck Freedman,
Haw'n Electric Industries VP
and POP ’94 supporter

s & @

The Advertiser is coaperatin&
wholeheartedly in this
grass-roots generated,
issues-oriented approach to the

- 1994 election. Its philosophy

will guide much of The
Advertiser's own coverage of
the campaign.

.ot B e & @

¥ “*Tf'wiee don’t become informed,
politicians who are articulate
can easily capture our vote. If
we don’t become more active
politically, in the words of Pogo:
‘We have met the enemy and he

is us.'”
Mildred Kosaki,
educator and

OB 94 supperier .|



]

et

vl

?,’;p F‘ﬂ a“'-l 1",[_.1:”“'-'

i T, g_,n: ?T v
2

9 wrek 57 u— :

aﬂd"‘ _ijiﬂ"n' o

Questions for the

By William Kresnak
Advertiser Capitol Burean

Gay rights, recycling and re-
call were some of the top is~

sues on the minds of young.

people who got together yes-
terday to come up with ques-

tions for this year's poliucal
candidates.

Some 20 people ranging In
age from about 1B to 28 gath-
ecred at the University of Ha-
waii law school to take part in
a morning-long “POP '%4 Con-
ference = Youth for a Better
Hawaii® to develop pointed
nuestions for political candi~
dates = particularly those run-
ning for governor.

The meeting was part of the
POP '94 nonpartisan communt~
ty effort to force candidates to
provide straight answers to
key questions reflecting com-
munity concerns. The effort is
called POP ‘84
because many
of the efforts’
early supporters
helped create
the Price of
Paradise books
and radio show
that discuss
various Hawali
issues.

Noelanl Kaya-
tanj, 23, a Makakilo resident
ind band director at Kaiser
High School, felt the half-day’s
cffort served not only to allow
the youth to focus on issues
close 1o their hearts, but also
a3 a way to start “networking”
so youth can organtze and pro-
mote their interests.

Kayatani
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POP 94 Questions

and other cancidates address

About 20 young pecple mot at the University of Hawail law school |
MnmothOP'NwmmuWeﬂoﬂmmmmoﬂu
community concems. The young peaple
came up with the lcllowing questions to pose 1o the candidates:

[ LTS
v - N-n#'

,_-r'-
us -

_ e __/'

= gl

# What specifically would you do to encourage recycing?

governmant warchdog?

1 Would you support funding an independant organization 10 act as 8

renewable anergies?

B How would you reduce dependency on fossi fuals and promote

they're not mat?

leidymsmapledgosuﬂngyourobfecﬁuuandvowmmmf

# Do you favor decrimmalizing drugs?

W How would you maka the University of Hawali & premisr institution?

B Would you actively support economic growth through environmentally
frienaly industrias?

political process?

W How would you get young peopie to be active participants in the

8 Do you lavor recall and citizens” initiatives?

H Where do you ses (he stats’'s economy in 10 yeara?

they have and why?

The questions that emerged
from the morning's work will
be posed to the candidates and
their responses will be telling,
she said.

“That will show the integrity
of the candidates, whether they
address the question” directly
or sidestep 1t and try to push
their own agendas, she said

Personally, Kavatam zad she
wants the new governor to be
someone who makes education
the top priorty. And the gover-
not must be concerned with

3

8 Do gays have the same rights as non-gays? If not, which ones don't

more than just the school sys-
tem itself. Kayatani wants the
governor to also be concerned
with things like support groups
for parents to hclp their chii-
dren learn.

She also wants a governor
who will deal with lssues relat-
ed to the environment, ethics in
government, and the quality of
ife in Hawaii,

Cari Pang, 19. of Alewa
Heights and a sophomore at
Staniord University in Califor-
nia, said she wished more

4

About 20
young peaple
who wam to-
quiz the
candidates in .
this year's
slections study
possible .
questions an a
wall at the
Uriversity of
Hawan, They
gave up their
Saturday )
morming 1o _ -
brainstorm,
finally settling ~
on 1% 3
questions for -
the candidatas.

M. Evan Tecwor

ir

3
T

candidates
Generation X takes its turn ‘at getting at the issues

Lz
young people showed up for the~
brainstorming session, whiclrs
was open-invitation but required &
pre-registration. o

But the 11 questions that<
emerged from the meeting ars4
big issues on the minds of many*:
young people, she said.

And a big question in her-!
own mind, she said, is how gov- q
ernment leaders are going to :
get disenchanted young people
involved in the political procesa.

Joshua Cooper, 24, a Waianae
resident and graduate student
in political science at the Uni-
versity of Hawaii-Manoa, served
as a meeung facilitator,

“It was a total success be-
cause of the knowledge, con-
cern and empathy” shown by
the participants, he said.

“The questions were outstand-
ing,” he sad.

Cooper said the vouth looked
at the POP '94 questions that
emerged from an earlier meet-
ing of older people at the
East-West Center and said
those were good questions —
but didn't address their con-
cerns,

“1 want to see young peaple
get roles in groups like® the
good-gavernment organmization ;
Common Cause; Hawait, he add-—-
ed. “We're not just stamp lickeZg
ers, envelope sm(fers and sj
holders,” he said

The morning meeung had
publicans, Democrats
Greens all working together
come up with the youth g
tions, he said That shows
can make a coalition of yo
people” for change, he said -
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[ ] [ ] -
Some Waianae residents
, [ ]
POP ’94 the questions
Waianae residents at a g Other
POP "94 conference ' estions
yesterday at Maili ocused on
Elementary School zeroed in o dowmiistng -
on 10 questions they want W‘m‘.“s:“
this year's candidates for :Pon lpl _
governor to answer, of
The questions included part of 4
both big, statewide topics SeotE
and issues special to the Diavemeny
W:ianae area, to increase
m Why are they uking  YOLErS'  poltical
away our law enforcement Agenda ¥
resources? to thc::ry
@ Do you support buil those questions to year's
ofasecondaryroadinc?;s candidates for governor.
of an emergency for access The POP ‘94 name comes
in and out of Waianae? from a series of books and a
B What would you do to  radio show called the Price
reduce dependency on of Paradise.
automobiles? See story on Page Ad.

Forum travels west to

hear

full slate of Waianae issues

By Paula Gillingham
Advertiser Staff Writer

The Waianae Community Is-
sues Conference sponsored by
POP ‘94 yesterday was a
chance for some of west Oa-
hu's citizens to tell politicians
what they want.

Nettie Armitage-Lapilio, a
" mother of five who graduated
from Waianae High in 1971,
said Wajanae has problems
that government offictals in
Honolulu might . not under-
stand.

“We always get the short
end, we have for years,” she
sald. "Why aren't they think-
ing about what we want and
not what they want to tell us?”

At the end of the day, the 35
participants had come up with
10 questions that event arga-

Waianae, Makaha, Nanakuli
and Maili residents didn't have
to drive to Manoa to have their
voices heard — the POP ‘04
show came to them.

James Kaululaau, 33, is the
father of three and works for a
military contractor in its quali
ty assurance department. He's
a hig guy with a gentle spirit
and a flare for diplomacy.

*"We started community po-
licing to protect our neighbor-
hood,” he said. “And now the
police department ls ‘downsiz-
ing.’ Why are they doing.this?"

Joshua Cooper, 24, is a Uni-
versity of Hawail graduate
armed with a brand-new mas-

ter’s degree in political science.-

He lives with his grandmother
in Waianae and has a plan he
thinks ™ ke

twice a’ 2.

Here are the top 10 guestions
Walanae area residents want 1o
ask the candldates:

1. Do you support building of &
secondary road in case of an
emergency for access in and out
of Waianae?

2. Why are they taking away our
(aw enforcement resources? Why
are the police being reassignad 10
atfluent Kapaolel when we need
maora protection on the Walanas
Coast?

3. How would you protect and
inform citizens from unexpiained
water and sswage charges {o
prevent forced participation in new
sawer systems?

4. if you had to cut state
govemnment by 25 percent, where
would you focus?

5. Are you willing and honest
aam i 0 et eneer hiacks inin the
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POP '94
CITIZEN PANELS

PUBLIC EDUCATION

Jim Leahey, Sportscaster, KFVE
Channel 5-TV

Heather Hawthorne, Student,
Moanalua High School

Mildred Kosaki, Educational Researcher

Andy Nii, Principal, McKinley
Community School

GOVERNMENT

Neal Milner, Professor, University
of Hawaii
Jerry Burris, Editorial Page Editor,

" The Honolulu Advertiser

Cindy Goodness, Student, University of
Hawaii

Kaonohi Malama, Teacher, Waianae
High School

QUALITY OF LIFE

Paul Berry, Teacher, Punahou Academy
Nick Ordway, Director, Hawaii Real
Estate Research and Education Center
Ann Botticelll, Reporter,
KHON TV-2 News
Pamela Thompson, Flight Attendans,
United Air Lines and Assistant
Pastor, Word of Life Christian
Center

q70

ECONOMY

Janet Haole, Owner, Triple-Check Tax &
Accounting Service

Tom Smyth, Director of Business
Services, DBED&T

Puanani Burgess, Executive Director,
Waianae Coast Community Alternative
Development Corporation

Herbert Cornuelle, Retired Businessman

SOCIAL JUSTICE

Frank Sua, Retired Major, Honolulu
Police Department

Barbara Marshall, Reporter,
KHON TV-2 News

Debbie Shimizu, Executive Director,
National Association of Social Workers,
Hawaii Chapter

Cori Lau, Executive Director,
Hawaii Institute for
Continuing Legal Education

SOVERFIGNTY/HAWAIIAN
ISSUES

Becky Ashizawa, Narive Hawaiian
Legal Corporation

Liz Pa Martin, Execurive Director,
Narive Hawaiian Advisory Council

Bill McCorriston, Attorney, McCorriston
Miho Miller & Mukai

Bruce Voss, Student, University of
Hawaii



POP '94
A nospartisam community ¢ffort to elevats the 1994 polisical campaign
¢/o Professor Randall W. Roth
2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

July 28, 1994
MEMORANDUM
To:
From: Chuck Freedman & Randy Roth

Thank you for agreeing to serve on a POP '94 Citizen
Panel. As you can see from the enclosed lists, you are one of
four people on the 2" panel.

Background Information. We also have enclosed
information about POP *94. 1It's important that you understand
what it's all about (i.e., "the big picture") so you can be
comfortable in your role.

In a nutshell, POP '94 is a nonpartisan community
effort to elevate the 1994 political campaign. Specifically, we
have gathered over 4,000 questions from the community, are
holding community issues conferences at which these questions are
- being boiled down to a manageable number, and have designed
several forums at which a handful of the very best questions can
be posed to the gubernatorial candidates in ways designed to
generate straightforward, meaningful responses. And very
importantly, we are working hard to get maximum media coverage of
everything we do so that its impact can be great.

Roughly 2,000 people have already signed declarations
of support for POP '"94 and 500 have contributed time, money or
both. Decisions are made by consensus and everything we do is
"on top of the table" in full view of anyone and everyone. Our
ranks include an odd assortment of folks who don't usually agree
on much but who feel strongly about the need for POP '94.

Feel free to call either of us if you have any
questions about POP '94.

.Citigen Panels. The six citizen panels will separately
interview each of the gubernatorial candidates expected to be on
the general ballot. This will be done on Monday, August 22. Two
citizen panels will be in the KHON News studio (1116 Auahi
Street, across the street from Ward Center) and the other four

14
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panels will be in studios a half block away. The interviews will
start at 8 a.m. with candidates moving from panel to panel (and
location to location).

Each panel will ask between three and five questions
which it will have agreed upon and sent to the candidates by
August 15. If a candidate's response to an initial question is
perceived by every member of that panel as being straightforward,
reasonably specific and completely clear, the panel will move on
to the next question. Otherwise, one or more members of the
panel will ask one or more follow-up questions. The idea is not
to debate the candidate or to question the wisdom of his/her
response, but simply to establish a clear picture of where that
candidate stands on that particular issue. Our expectation is
that the follow-up questions will force each candidate to get
specific about the actions he/she will take and the yardsticks
citizens should use to measure performance. We have been calling
this "a respectful form of cross-examination® and believe that
the product will be especially helpful in holding the victorious
candidate accountable.

'8lelo will broadcast all of the panel sessions in
their entirety and KHON News will air two separate reports of 2-
1/2 to 3-1/2 minutes (a-total of 5 to 7 minutes) on most of the
sessions. KIKU will translate the KHON reports into Japanese and
Tagalog and then rebroadcast them. The Advertiser and Hawaii
Public Radio also will cover these interviews.

We anticipate that each panel interview will last 15 to
30 minutes. The actual length is pretty much up to the
candidates. If they provide succinct answers that include
specific actions and usable yardsticks, the process will go very
quickly. If their reponses are evasive, nonspecific or
ambiguous, it could take longer to complete the interview.

We believe the candidates will try hard to satisfy each
panel as quickly as possible simply because they want as much
control as possible over what gets aired on KHON News. If they
can provide meaningful answers in no more than five to seven
minutes, very little, if any, editing will need to be done. We
think their desire to avoid being edited (and dread of appearing
evasive, unfocused, insincere or out-of-touch) will be strong
incentives for them to be concise and specific.

Mandatory meeting. It is essential that we all meet to
discuss the process and select the specific questions that will
be asked. Accordingly, we ask that you do everything possible to
attend a meeting on Saturday, August 6, beginning at 3 p.m. in
the faculty lounge of the UH School of Law (2515 Dole Street).
Parking is available ewa of the building, but you first must pay
$3 to the parking attendant in the booth on lLower Campus Road (if
he's there). CALL Penny at 956-6553 ASAP to let her know whether

¥a5
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or not you can attend. If you simply cannot, we will have to
meet with you separately to go over everything.

Prior to that meeting, we ask that you look at the
enclosed questions and begin thinking about the three to five
questions that should be asked by your panel. The questions on
the enclosed list may be consolidated and/or rephrased.

Another request. Please let us know right away if you
are planning to get publicly involved in the campaign of one of
the candidates (e.g., give a public endorsement or hold a
position in a campaign organization). The success of POP '94
depends upon our ability to achieve not just the reality but also
the public perception of fairness.

Many thanks for your involvement. We all want a
campaign that inspires trust in government and a greater sense of
civic responsibility. By helping the candidates (and media) to
focus on issues and by laying the groundwork for better
accountability, we believe POP '94 is likely to do just that.

POP '94 CITIZEN PANEL

Executive Summary

[ A panel member's primary job is to ask follow-up
questions as necessary to get answers that are on-
point, clear and specific.

e The interviews will be held-August 22 from 8 a.m. to 1
pP.m. near Ward Center.

¢ Call ASAP (956~6553) to tell us whether or not you can

attend a very important meeting at the law school, on
Saturday, August 6, at 3 p.m.

8 Your willingness to serve on a POP '94 Citizen Panel

has moved you to level two in your journey toward
sainthood.

470



POP '94
A nonpartisan community effort to elevate the 1994 political campaign
¢/o Professor Randall W. Roth
2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

August 12, 1994

MEMORANDUM
To: POP '94 Citizen Panel Members
From: Chuck Freedman & Randy Roth

We have enclosed a final list of panel members and
questions. Note that minor changes were made to several
questions.

We ask that each panel try to meet prior to the 22nd to
discuss who will ask each question, what sorts of answers you are
looking for (e.g., degree of specificity), and how best to get
those kinds of answers from the candidates.

Three panels (Quality of Life, Social.Justice and
Public Education) should report to the Channel 2 studio no later
than 7:30 a.m. on Monday, August 22. The other panels
(Government, Economy and Sovereignty/Hawaiian Issues) should
report no later than 9:30 a.m. We don't yet have the exact
schedule for the day, but it's possible that your panel will not
be finished until 4:30 p.m. Please try to keep the whole day
available. We will call you early next week to give you the
exact time schedule. Parking is available in the Ward Center
parking structure. A professional make-up person will be
available to powder shiny noses, etc.

Once the interviews begin, the big thing is to relax
and listen closely. Don't plan to ask specific follow-up
questions. Your job is to get clear and reasonably specific
answers to our FOUR questions. Follow-ups should be used only as
a tool to get to those answers, not as a way to determine a
candidate's position on other issues.

Don't argue with a candidate or suggest that his/her
position is flawed. Again, your job is to determine a
candidate's position, not to evaluate it.

Keep your questions short.

Coordinators generally should limit a candidate's
initial responses to two minutes so there will be time for
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follow-ups. But this is discretionary. A candidate who is in
the middle of an answer that is on~point and reasonably specific,
etc., should be allowed to roll on. A candidate who starts to
give a speech rather than answer the question asked, should be
interrupted ASAP. We want our coordinators to be respectful but
egpect that they will have to cut off a candidate from time to
tine.

It is terribly important that the coordinator rather than
the candidate control the interview.

Call if you have any questions. We want you to feel
comfortable with your understanding of what we're trying to do
and how we expect to do it. Don't hesitate to make suggestions
. « « but do so ASAP so adjustments can be made.

POP '94 is making a difference . . . it really is. and
it feels pretty good to be showing the youth of our community what

democracy is all about rather than just telling them about it.
We admire and appreciate the personal sacrifices each of you is
making to serve on a POP '94 panel. Mahalo and aloha.

RWR:hns

Enc. .
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POP '94
GUBERNATORIAL CANDIDATES INTERVIEWS

To: POP '94 Citizen Panel Members
From: The Head Worry Warts (Freedman & Roth)
Re: Oldies But Goodies

You've heard all this before (more than once) but it's very important so . . .

Do hold each candidate's feet to the fire by tenaciously insisting that he/she be specific
about “action steps” and, where appropriate, "yardsticks” . . . but don't be
argumentative.

Do ask follow-up questions that probe soft spots in a candidate’s answer . . . but don't
evaluate his/her position. :

Do listen closely and ask as many follow-up questions as necessary to get answers that
are clear and reasonably specific . . . but don't ask follow-up questions that raise

different issues.

Do be friendly and respectful . . . but don't be intimidated. If a follow-up question
needs to be asked, "just do it".

Do relax and be yourself . . . but don't make a speech or otherwise advocate a
particular position. The last thing we want is a debate.

THE MAIN POINT: Reward responses
that are straightforward, clear and
reasonably specific by immediately moving
to the next of the four planned questions.
We want to give candidates an incentive
Jor concise responses rather than speeches.
\ If a succinct answer simply means they'll
have to face that many more follow-up
questions, the incentive will be for

speeches. So . . . don’t ask follow-up

>

I l j est hen the initial -
straightforward, clear and reasonably
| | A specific,
oW
“| don't wanna be a juror!
Can’t | be a witness?"

Y%3



EDITORIALS

POP 94

Candidates for public office
entered this election year facing
a public that had become sick
of politics and campaigns as
usual.

The voters have decided they
want more than slick
advertising, empty promises,
sign-waving and
mud-slinging. -
They're asking
for straight talk
on the issues
» that matter

most to them
such as the cost
of living,
education and
; government
' % integrity.

= One

v 'I'En’s manifestation of

this “voter

A E"DA revolt” is the

citizen effort

nicknamed “POP '34." POP '94,
working with The Advertiser
and Channel 2 News, went back
to the grass roots and asked the
voters what questions they
would ask the candidates, if
thev had the chance.

Out of that effort came a
series of questions on family,
quality of life, Hawaiian
sovereignty, government reform
and more. The next stage of
the process — presenting the

The candidates meet the people

Tuesday, August 23, 1994

questions to the candidates for
governor — began yesterday at
the Channel 2 News studios.

The results of such
face-to-face meetings between
candidates and voters will
eventually appear in The
Advertiser, on television (on
Channel 2 News, in translation
on KIKU-TV and on 'Olelo, the
public access television system)
and in other formats.

It was a heartening
experience. The candidates
were well-prepared and eager
to share their thinking with
these representative voters. The
dialogue was direct, unfiltered
by campaign managers or
advertising specialists.

There's an old saying that, if
you're not part of the solution,
you're part of the problem. To
the degree that candidates
allowed themselves to be
distanced from the voters
through money and fancy
campaign management
techniques, they became part of
the problem.

So it is equally fair to say,
then, that by participating in
the POP '94 effort and other
such grass-roots movements,
the candidates have begun to
make themselves part of the
solution.
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CITIZEN PANEL GUIDELINES
YOUR CUSTOMER

Your customer is the voter. You will ask questions which come

from the people through the POP '94 process.
FOLLOW-UP QUESTIONS

You are looking for answers to your questions and to other
panelist's guestions which are responsive, clear and reasonably
specific; When you feel an answer doesn't respond to a question
or is unclear, too general, or significantly inconsistent with a

prior answer, you should ask a follow-up question.

Follow-ups are essential. But. they should not be argumentative
nor should they be lengthy. You may use your background to
-phrase a follow-up (e.g. As a school principal, I find everyone
verballi supports school-based management, but what steps as
governor would you actually take to get all schools

decentralized?)

POP '94 urges candidates to be clear on priorities, to give
specific examples of actions to achieve them and to provide
specific measurements (yardsticks) by which the public will
measure the actions the candidates propose. Keep this in mind

when phrasing follow-ups.
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PANEL, COORDINATORS

Each panel has a coordinator.

The coordinator's job == in

addition to the normal role of a panelist -- is to:

a) introduce the panelists to the candidate at the

beginning of each session, and

b) politely enforce a time limit on the candidates'

responses.

The coordinators are: 1.
2.

3.

4.

5.

6.

.+» Wear Aloha attire.

Jim Leahey (Public Education)
Ann Botticelli (Quality of Life)
Barbara Marshall (Social Justice)
Jerry Burris (Government)

Tom Smyth (Economy)

Bruce Voss (Sovereignty/
Hawaiian Issues)

TIPS

... If you address the candidate by name, use Mr. Fasi,

Mr. Cayetano, or Mrs. Saiki.
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By Heather Hawthorne
Senior, Moanaiua High School

On my way to achool each
e ¢ :lee the candidates
eir signa lining up to
wave and smile, As | relch the
intersection of Kahekili and
Likelike highways, I wonder
who will be our next
and I realize we are at a cron-
roads.

Hawali's schools have
reached the point where gov-
ernment can no longer deny
that our system needs change
now.

Schools are-understaffed and
undersupplied. Last year, ata
public school forum, I met a girl
who complained that her school
had 200 st':xclenl_tll1y in s‘t,h:oo
program, but o

[ have sat in student associa-
tion meetings where a recurring
topic is students’ request for
soap and paper towels in the
bathrooms. The custodial staff
replied they had to choose be-
tween supplying toilet paper or
“luxuries” like soap.

Schools lack enough money
for security. As a result, in
some schools violence deprives

The Hopoluls Advertiser Sundsy, September 23, 1904 A3

New governor will find
schools at a crossroad

students of the right to learn
and sometimes of the ri
live. At our schoal — which has
been pretty safe — the adminis-
tration discussed banning gang
colors. That idea was drop
when they realized the only col-
or not claimed by gangs is or-
ange.

It s important for our next
governor to build on work al-

ready begun. The Hawali State
Commission on Student Perfors

statewide guide to student stan»
dards.

The hundred Hawaii citizens
appointed to Goals 2000 ls

vidual communities,

The state Legislature hss
shown a growing commitment
to education, even passing an
omnibus bill to reform scheol
management. Now it is time fop
a new governor to take charge
and make innovations. :

Like morning traffic, the-
road to better education for all
students in Hawaii will be frus-,
trating and slow, with detours. '
But it is a road worth taking.
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HAWATIAN 1550E

Key questions relsting
fo sovereignty and
Hawalian concemns
posed to the lour
gubernatorial candl-

‘diles by represents-
tives of POP "94:

BovmmeranTY MENNELE

B

o5

fcheeinar ot i Bevas Asam

Advocates of the Makapuu squatiers line Kalanianaole Highway to wave signs of support.

, Hawalian Advisory Council
1 1In the slrugiel of native

Hawalians, statistics (acres ol
land stolen when the Hawallan
monarchy was overthrown,
thousands anxiously wan.inﬁ
!he Huwlllln l-lomelmda im
overshadow the

vldmh involved.
But In the long run, it's thelr
::Lu that are impossible to for-
8 Jimmy Aklonl. who In
1852 was a robust 25 id
who sold his home and moved

from Hilo to Kona ready to

Thirty-eight yeara later, he fi-
nally received his award.

B Sonny Kaniho's father reg-
istered lor homelands as
young man. later, wn.h
other nnw-ulderly l-lnwnllnn.

The Hovolulo Advertiser  Sunday, Ocwoer 2, 1084 Al

“This...will affect everyone,
native Hawaiian or not...”

he discovered
hle name had
been lost from
the list. After
his desth, his
son finally re-
celved an
award, but only
a portion of the
acres expecled,
most of which
had too litlle
waler for viable ranching.

B Alice Kema Alwohli, mg
grand aunt, declded at age 7
she could wait no longer. So she
moved herself, her disabled
husband (and even her piano)
into a Matson container on her
husband's homestead where
they were forced to truck In
water. After only one year, Iil-
ness forced them off the land.

These and counticss others
are victims of broken promises.
During this campaign. as in oth-
ers, we hear more promises. Dut
promises to support the return
of native lands and greater
Hawallan self-rule cannot be
put onto some new “wait list”
after the election.

Even If the next governor
doed not advocate a lcular
fbrm ol lovereigmy. he or she

it X had mapeity suppoft among Hawi- . mres,seepe, ¥ dny, witl you take (o ad- ' Whet wﬂ'lyoudotogetlhe 17,000 quali-

fimd, whiel mbde] of sovertighty would you
wctively nppert: Total mﬂ‘ependence' Ne-
tion-within-s-fatin (similak to Native Amer
jcsn nations om the Mainiand)? Or state-with-
in-a-state (sommething akin io the present Of- |
fice of Hawaiian A{Teirs)?

Wretw cdieadine about the tmpact of Hawattan 'Néd Appifeants for Hawailan home lands onto
| boverdigaty/land claims on non-Hawallans their lands? And will you commit to in-
, iroughout the state?

‘Eﬂi‘nd state funding for roads, water and
sewer systems to make that Jand usable?

can play & unlque role m
n nd open
mgune resolution of this
century-old fight will affect
everyone, native Hawaiian or

not.

No matter which seif-rule
model is ultimately Implement-
ed, local governance and soclal
and economic development pat-
terns, Including land and water
use, will change.

If the next governor really
wants to play a meaningful role,
she or he must pariicipate In
the dialogue with Hawalians
and the communily at large to
assure an atmosphere of con-
sensus, rather than confronta-
tion.

Many of the Issues to be ad-
dressed should concern the en-
tire community: proicction of
the environment. allocation of
resources, just resolution of
Hawallan claims and increased
self-rellance. Ultimately, what's
good for native Hawaiians will
be goed for all of Hawaii.

The writcr was one of the
POP ‘94 citizen panelists who
questioned candidates
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Paul Berry
Teylcher. Punzhou Academy

The list of our problems Is

b o

The high coslt of housing is on

diacouragingly long: growing
populal a painfully high cost
of living, high Laxes, unafford-
able housing, a threalened envl-
ronment and the long-term care
needs of an aging population,
We want government to
solve the many problems eating
away at our quality of life, yet

many belleve government Is al-
ready too big and Its voracious
appetite is the main reason it's
so hard to make ends meet

here,

My daughtér moved to the
Mainland alfter college. She
would like to live here, but
doesn't believe she could make
S B

1 would love to be able to tell
her there is somé réal hope for
a break in housing and other

prices, so she and some of her
- talented lsland frlends on the
° Mainland could return home,

e factor that may be driving young people from Hawali.

Ceaet Marfie

ey auestions relaliag ypxES AND AFEbnrDABLE SOST, GUALITY LOfit-TEnm
ing posed to e four GOVERNMENT HOUSING OF LIFE HEALTH CARE
gubernalorial candl. Do you see the level of taxes | :What &fé the main barriers to i, Whik can you do to lmit the bellevs there’s a grow-
Uhtes hy representa-  Afd site of government In ' ) homes and rentals in E’\WM while deating with hedlth care crisis?
tives nl POP '94: Hawsll as a problem? If so, what i} What #teps would you — st & overpopulation trould you find a com-
will you do sbout 1t? "ta¥a i Féduce them? £ thtreniieaid] demege? ve care progtam?
E‘#ﬁi . i X " L)
*No questlon. We're one of the IT. “Hedak the lend monopoly, Get W Mo uilatdh 1 1d ot erste pro-
ve most highly taxed places in of the Land Use Commistion T4 200 fuiles miore | PUPLIGE e ot , but
P the couniry. » And overhdul the Jaws relatingto  land thea aad Rhode |t mmw o.
I would do what the world's the development of y Ieland coditiitied. We 12 imd #d et Lo a care home and
Iargest cnrporations do: bring in *The stale cught 1o get out of million peopls ditd they huve 4 1/2 'd come hotne at night. Some
experix in go through each depsri- 114 housing business. tiex millisn - s there's sonie beautl- can't do that, they can't al-
menl in see how efficiont, how el- ougght to determine what &reddl in both those states, ft.
fective and how necessary they ghould be doing with their land, "Detuity on Oalv Is too high. . *Pm pit sure how we'd be able
are. Then male the needed culs, fot some appoinied people. Envi- il\v-umepemntdunhnd {0 do It by ourselves on the state
*If we consolidated, got ridof | Poritnéntal considerations are bet- [ areaof thisstate lsonthe Blgls-  Jo¥el, But, Ltke Social Security or
the deadwood in gnvernment — | et taken care of on the local than bind, with roughtly 10 percent of Méditaid and Medicare, It's going
we have a lot — we could havea thé utate level. ta hélm us if we don’t start
complete overhaul in a business- f . “Right now, we're worse than a hope of these lslands, to now. Taking care of se-
ltke manner. It could be done with- | behana urzpublh Beventy families, iak® cars of growth and economic  nioe cilizens s going lo be very,
4 In & year (though) you're not going | trusis and the mmment own 85 ;ietlvily, bs for the state 1o véry expensive. [ don't have
Y. " to releare people immediately. t of the This Is why build thé infrastructure on the the ahewers right now.
Fvrry year, 5 percent on average costs are the highest in the Liand where all the land is. People 1 wus;.try to do with what
Frank Fasi retirn, reclgm or pazs away. We couniry. thera can't do It on their own. wi've got now instead of raising
rontd holif the tax structure where “I'd make sure the land trusis 'Let'l‘ lo keep whn’t we'!lave taxes. Bottom line, I believe In Inj-
o frn Ml the wav {t ic 10 ywe hoyn

e g ingr i flenn

M Falr emarekat valise far thels

But it is that eame cost
of living that also keeps Hawall's
population from growing even

faster. Thia dilemma won't go
awdy simply because we don't
like to think about it.
It'’s hard to believe our next
vernor will be able (o solve
probiems. It seems obvi-
ous that lough choices will have
to be made.
As one of the POP '94 sup-
ers who ed the can-
didates for governor, 1 have to

Hative referendum peeall 1 pro-

The problam iz popr'atic-
growth, government inertia

confess that 1 came away with
mixed feelings.

Many of us feel the primary
issue lics with Hawail's popula-
tion. If the current rate of
growth contlnues, our popula-
tion will double in 30 years.

The p! t of some 2.4 mii-
Bon peofle ere leaves me won-
dering If we can expecl to keep,
much less Improve, our quality
of life In years ahead.

Some belleve that govern-
ment’s approach to Lhe housing
problem has only made the
problem worse, that govern-
ment projects compete with pri-
vate bullders and deslroy their
Incentives.

They add that becauge of
well-intentioned but ill-con-
celved efforts like this, sinte
government has now reached a
size and inertia that make gtiv-
ernment Itself the problem that
most needs fixing.

WI our next governor he up
to the challenge-"

The writer was one of the
POP ‘84 citizen panelisis who
questioned candidates.,

WHAT IS POP '947

POP ‘94 Is a nonparlisan
community effort to focus thls
year's campalgn on Issucs.

POP ‘94, in cooperation with
The Advertiser and KHON-TV,
organized community panels to
lnlervle'w candidates for gover-
nor on 1

Each unﬁy. The Adverils-
er |s publishing excerpts from
the interviews. Segments also
will be broadcast on KHON
Channel 2 News thls week and
shown on KIKU-TV, translated
intc Japanese and "l‘ngalug, an
follows:

{Jepanese)

KIKU Terebl dews,
rokushuy renzoky de tokubelsu
lhuuchtl{: senkyo bangumi o nl-
hongo de houel llashimasu, De-
clsion 94 to yobareru kono re-
ries wa, juugatsu fulsuka kara
loun-nkzobl made malshuu
nichlyoubl gogo rokujl yonjuu-
gofun, suiyoubl gogo rokujt niju-
ugofun, shuu nikal housou sare-
masu.

TAGALOG
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Wivkiki Reach:

Shoutd the stale spend moare lo promote lourism?

The Hoooluls Adveriber  Sunday, Ocwober 29, 1994 AS

Government has harmed,
not helped, business -

By Herb Cornuelle
Retired business executlve

_ *Stand out of my sunshine.”

‘Those words =— [rst spoken
more than 2,000 years ago by
the philosopher Diogenes —
could easily be tolay's message
from Hawall business owners to
slale government.

For decades, a well-inten-
tioned but oversized buresucra-
cy has blocked business oppor-
tunities and cast a long shadow

over efforis to bring new indus-

tries to this siate.

Al the groundbreaking for
Ko Olina, developer Herbert
Horlta told how it had taken
him more than |2 years to get
all the permiw for his project.
Few investors have such pa-

tience.

Ao a0d & eSOy by TRt
s a abyrin
have all contributed to Hl"lli'l
“ant)- ® Image.

We can see the
in the economic Indicstors,
Business bankruptcies are up.
Construction I8 down. For the
firat time In 15 years, our unem-

ployment rate ls above the na-
tlonal average.
Bul I'm not sure we reslize

the true price of our collective
fallure to esse the burdens on
Hawafl business. The cost of do-
Ing something s easy (0 mea-
sure. The cost of not doing it ls
almost Incalculable.

Hawall's economy ls & com-
plex, muiltiblllion-dollar ma-
chine and, of course, our next
governor eannot turn Il around

singie-handedly.

owever, he or she muat be
a strong leader. Our new gover-
nor's first task will be Lo win
the confidence of the business
community, then bulld the in-
formed support of the
population for a concrete plan
to make It easler and less ex-
pensive lo do business here,

Admittedty, It wil) take time.
Whelher you're bullding a
garage or & cathedral, you do R
one brick at a time.

If you already have a job,
Hawati ls such & nice place o
live that {t's templing to shrug
off these problcms, go to the
beach and lel sumeone elee wor-
ry aboul our ecanomie future,

But such benign neglect
won't helr our nexl governor
and Legislature face up to the
tough cholces and trade-offs
that inevitably must be made

Many people would argue the
aal thing we need is 8 new slew
of government programs (o
*help” Hawall businesnes, Re-
calling Dliogrnes’ words, the
moal Impariant alep nur next
governor takes may be tn see
the light — and get government
out of the way

08 =
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IN GOVERNMENT
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Viints in anaking hmmluv movernment lnndars in Hawail.

By Cindy Goodness
Unlnrdty of Hawali law student

As s recenl college graduate,
I've frequently conskiered a ca-
reer an an clected official.

But thnse thoughts don’l go
far for one simple reason: §
refuse in become a politiclan iF 1
munt sacrifice my sense of
cthics and morality.

I've often wondered If it in
evm possible to hold an elected

appointed position in Hawsli
und siill resist the tempiation of
personal benefit in exchange for
political favors.

Sadly, recent headlines have
nol given me much comfort or
confidence ln the political
pmceu and the people who run

It.

I pick up the paper and read
that a state Senate special in-
vestigative commitiee scruliniz-
ing the Walhee administration
revenls millions of doliars In

non-bid government conlracts

awarided to a firm headed by a
golfing buddy ol a state official,
along with questionable deals

Arbvmittars g rmn ‘by Lhe siate relirement system.

The resull? One resignation.

The Ronolulo Advertiser  Sundav, Octoner 10 1004 A7

‘Setting a good example
is not enough’

4 b

And the only real retribution
occurs when the chalrman of
the investigation Is siripped of
his commitlee,

And siate senators prove
they're not above temptation, as
the hm!{n former preshient is
removed amid allegations of Im-
proper dealinga with a develop-
er.

More than $7 miilion will be
spent on this election for gnver-
nor Whether al) those contribu-
tions’ translsie into polltical fa-
vors or nol, such ssironomical
sums breed distrust and suspl-
cion of sccret quid pro quns

The next gnvernor nf Hawall
must be willing to lrail the fight
againet corruption and cronyism
In government.

xemplary conduct fs, of
course, esscntial. But just “get-
ting a gond cxample” {8 not
enough to eliminate creeping
corruption amd restore the per-
lwglinn of pullic service an n
le profession.

Our nextl governor must acl
a sslvely (o prevent unethi-
cal government conduct from
lop Lo bottom — hefore any
more laxpaver money is wasted
on public “servania® who care
more almul presonal gain than
the public well leing

Unlike some [riends and
family, 1 refuse to gave up hope
for clean government in Hlawad

I'm sl searching for a polit)
cian whi van =how e anel the
prople of Hawan that 1l's posa
bir to hold publi offee without
sacrificing moralitv or the pub

lic's trust | hope e pext pow
ernor will he that gperson
»

The writer was ene of the
POP 34 supporters whe ques
toned cambdates for snverner

s
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Adveritesr photo by Cory Lum

Thr Oahu Community Comactional Center In Kalihl: Do we nesd mors prisons?

Heed the voices of those
who cry, ‘Help me!’

By Cori Lan
Lagu) Education Administrator

The volce on the 811 tape Is
chilling — and very young.

“Help me. My mommy's
being beaten up,” screams the
elght-yen-old girl into the
ﬂ?m “Stop It, Daddy, stop

Invariably, that 811 tape
awakens people at seminars to
the problems of domestic vio-
Tence. Unfortunately, it's hnrder
to gel our elecled leaders
aliention.

Domestic violence, Hke other
{rsues under our "social justicc”®
heading, is loo often seen an
somebody else's problem

People think of some guy beat-
ing hie wife or girlfriend, and
think It rnda there,

But such pain and suffering
in the home Infects everything
else, Children who live wllh
yiolence often
violent themselves, U umnlely.
we pay the e in the cost of

a prison
Such horror slories might not
urrut lawmakers who spent
million in construction

funds on a new aporis arena
when the state’s soclal service
agencies — from women's

shellers Lo drug preven-
tion programs — are In desper-
ate need of cash.

Our next governor must
clearly set his or her rilles,
and then show the political wiil
to enforce them through ade-
quate funding.

It is not emmg‘hI for our next

vernor lo merely propose a
Eﬁd 1, hand It to the
Legisislure and walk away. lic
or she must play an sctive lead-
ership role, lobbying, Nighting

for the money o help those cil-
izens least able to help them-
selves,

It has become fashionable, In
these days of “three strikes and
you're out,” to propose more
prisons to protecl us from crime
and violence.

That may solve an immediate
problem, but hopelully the next
gﬂvemor will also propoee

ger-range, imaginative pro-
grams that focus on prevention,
not retribution.

1t's alzo fashionable, in tight
budget times, tn shift funds
from one roclal service to
another, junt Il such mancuver
ing fails to mildeern underiving

roblems of povertly and power-
essneas, It's just robhing Peler
to pay #aul to leat Mary

Finally, our next gnvernor
musl licten to all voicen in this
dehate, not just special interesis
or servive providers

Listen o the eblerly aml the
young. Listen lo an eight-year-
old girl.

The wriler, an altorney, wa-
one of the POP "M supporters
whao interviewed the candidatox
for gnvernur

rr(‘
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POP ’94 is an attempt to move this year’s campalgn b eyond signwa
slick ads, catchy slogans and mudslinging. POP ’94 grew out of the
of Paradise” (POP) books and radio show, and is run by volunteers.

. POP °94 has purchased this space, and two pages last Tue:
“ so that you can read the candidates’ unedited responses to 18 que:s
‘developed at POP °94 issue conferences. Candidate respons
- additional questions can be seen weekdays on KHON-TVZ News a
- Oct. 30 and Nov. 2 in The Honolulu Advertiser.

How will you Integrate th
concerns of those intereste
in economic developmer
(jobs) and those whos
concems are the protection
the environment and culture
(Big Island Conference) .

List five areas In which
government should do
nothing. (Oahu Conference)

POP QUIZ:

thi toallpeopl & Fistsadoftrying. B 12
to fiod m wmlmﬁﬁnmwﬁvf“ :

evﬂﬂ we must
and prachcal decisions about
spending and gettl&g our priorities,




‘ommunitiés that care
bout the future will

wsist upon meaningful
wlitical campaigns.

Frank Fasi declined to participate

What specific measures
would you propose to deal
with the lack of housing for
homeless people and peopie
with special needs? (Oahu
Conference) -

How would you maintain the
neighbor island lifestyle and
yet provide opportunities so
that the best and brightest
don't have to leave? (Molokai:
Conference)

How can government help
citizens control land-use and
water-use decision making in
their own communities?
(Kaual Conference)

Neighbor island lifestyle is - - -,

Hawols 4 homeleds (siready pasd for | dsfsaiion of hove s that-ih
wholesome titfosters .. awall § home:ess paid for : on of home rule; @
communi iil;vtgfmm and caring 2{ theﬁxp_aygm} proposes 8 number § Jowest level of government capable
of people for each other. The small detl;s:mimw After ifany, - [ ofproviding a service —the

town atmosphere does not.take. - W ian boen tade ia thert s - - B government closest to ﬂi&l’?gpl%e-;
well to big manufacturing or influx @ implementation, I will pursue the should be given the responsibi tt?o
of new in-migrants. New - following to completion -, [§ These are my specifc proposala
opportunities for the best and the Pr‘lﬂ%adequau supportto - . [§ make home rule a reality: .

brightest must be created from community based em et “» MONEY . In order for the _
within the community. Small .. counties to have greater decision

businesses in fields such as.*~% *.

to naking authority, I'pro
sl o, | S asereat, | ikl i i
and cottage industries mustbe - . ”o?ﬁjé‘.f ﬁ‘e’.??p‘l?;m o’;' . na'uty ?:rmu'l'a. with the counties. Usin

soeoermped and sl togross today's tax base, $100 million will

' ; : be shared annually. This will also
help compensate the counties for
the variety of services they perform
for the atatae.

of different personal circumstances,

- from emergency shelters for singles

to transitional shelters for families.
Assisting non-profit organizations

to develop homeownership )

opportunities through limited equity

4 E o : WATER Water use should be
- P ousing cooperatives by offering re;ulated iy the countien, ' s
heecllgvr:lmarkt:l; .ﬁnancmgoptmns and heginning by retur .nﬁ 1o thams
Funding affordable hl?ll:gl- sorgl:l ott; e opemh%qﬁﬁgi o
g8 hy throuﬁh ~help. regula responsibi
5 Q‘Enx;g:d&g pub clurivatagfforts under th?cont;:%l of the Stal
tow&rld 1;113;a supply olt)' affordable Water Commission. .
. TEIRA I, & -+ < e LAND The state's influence
dollars 13 ugment svanaclo stuts, [ over land-use decisions has created

a system which can m{erride the
decisions of the counties. I propose
limiting the authority of the Land
Use Commission to state owned
and leased lands. The Office of
State Planning, which is today a

litical arm of the Governor, will
Bg eliminated.

county and private ﬁm‘chpﬁ‘;l'l}e
Waihee-Cayetano administration
efforts in this respect have been _
inadequate. From my experience in
Washington, Irl:c’now iow and where
to tap into federal resources. Money
18 tight and it is important for us to
creative and diligent in our efforts
to solve this serious problem.

s TR RG] oy
Ty 5l e

The question may not be one of Sta nt must work | The'land-use and water-use planning
N maintaining the Neighbor Island acti federal and county [ processes should maximize
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FACE TOFAC

n ancient Chinese
curse goes something
along the lines of
y you live in in-
teresting times,”
Hawaii. The fall o( 1994. The up-

disappointed if he refuses to parncipan
Regardiess of whether Fasi decic

to fill the chair KHON News Direct
Kent Baker insists will be there §
him during. the broadcast. “Decisit
'94” will challenge candidates 1o fa
a panel of voters from POP "94 on

KHONGubeanalﬁomputuMdaksonthe.spat m-rd-htﬂ:nmfufmu
COII'I.II
‘ \Vlth t&e iomble g%:ptln of most Ml issues facing the ne:
ormer ashington mnyo.l & | m i B will et
Mmm%ndumy ‘rmpgin.m:gu : . e | Tsee Mb?:a the candidates m
sﬂuummw '94: w2 | place responding 1o what the voter
T G-} & lu'lFum:"(uuz)SH 1% mnbau:"ml-hohdw«dw
Ayl g ; = Sth ceports that the forum will b
M“{um‘:i&ﬂm'lnﬂl: £ i-ﬁumPubhcah
fhe four m‘-ﬁ‘:@w H

views on and plags for dealing witle
the most punmg issues facing the
state of Hawali

This two-Boar, live broadcast is &
collaboration of KHON, The Hunoluh
Advertiser and POP '94, a nou-

partisan group of Hnadvoundm—
mined that this selu:nousfocu
on issues rather

rhetoric.
Moderating the debate will be
ON Moming News Anchor Leslie

requare
to be specific about
*the&tough choices.'

Wiicox and corkasts n-!olcCoy.—
KHON nﬂ
ial Page Jerry Bm-h. .

tiser

lf the people behind
!%I m
their wayy issues

will wnc
presstime, theos of i four cand-
ldnu had l;uquﬂd;:mto
oa
chiduue Frank Faof had oot ye0 come
mur.d to the show. ciﬁl;.cmmu

eﬂ-lln-l.-pd--
Raudy author of two contsom.
versial “Price of Para-dise™ books and-
a driving force behind the “POP "94™—
group that hes set the tooe and deter-
mined the issues of this politicak-

“The candidates know the cate-
joties,” says Roth, “but not the-;
tfic questions — probing questions
that will require candidates to be
specific about tough choices they're
to make if they are elected.”

such, “Decision "94" is likety o
include a spirited discussion of ificse
issues that can, for 2 change, go beyond
the highly-researched and edited pre-
pared sislements well-cosched politi-
typically deliver during an election,
“The questions will be tough. but
- fair,” says Roth. “And the candidates
will be invited to challenge each
other's answers. Viewers will see how
well each candidate performs under

And pressure is likely o be a major
compoae of this important broadcase,

s candidates face both a d:m;mdmg
citizen and what Roth esumatzs
will be an audience of more than
100,000 bouseholds.

“We think their being asked ques-
fonun. has m.l? hopes. thad ail lou tions they don't have access t?h:ud
m Mﬂ.ﬂdh cnﬂq

"De:mua ‘94" answers will tell—vo‘::tson: llontoabc:u’t
i “Wew?ahiluuﬁﬁ;‘.:?m nchmne s ability to Iea&imt::.e

e says. “Given Frank OUR NEXT GOVERNOR — CHOOSE ONE: frowe top left) Bem Coyetang 3% next century,” says

tation for not backing down from a Democratic P, Kioni Dudiey{Green Party, )
fight, we will be surpriscd and greatly” fmra:f" e " o e i - L)oo o
Downtrodden woman goes against .. Fox tackies weighty topicin .
the grain in PBS miniseries : - An Unamthorized Biography’ 5
Lindsay Dumean stars as ‘The Rector’s Wife, 5 . Denwy Diflosgnd David Grof star as Roseanne
starting Sunday on KHET Chamel 11 Pagc . Mmmauwdﬂ Page

_.‘-.—::-—.4- Then ﬁ’;ﬁ-qdh:.a 0

e e pep———




What the people really want:
Ethics, details, less ‘dancing’

3 j

L4
1]

“What they sald
i about ethics be the
turning point. It’s go-
ing to be a real diffl-
t decision for me. It
boils down to that sin-
‘gle issue, who will be
the most ethical.”
“There was no blg
winner or loaer,
Cayetano and Salki
meuon same Je;.:{i
wag very
to hear Dr. Dudley

“It bothered me that

Fasl gave the right
to defend lll?mlﬁ T‘:a
many recriminations
from both Salki and

tano.

Al candidates
want to downsize. Bul
I'd Jike to have learned
how they ;!an to do
this, considering how
hard it is to separste
anyone from a governs
ment job.

“No big winner.

3,

“The candidaies did-
n't answer directly,
They acknowledge the

vestion and then

nce around it. They
have their own agen-
dea. Mostly, it was the
same stufl they come
across with in thelr
ads. I didn't learn
much new.”

“I'm not for Ben, but
he came across very
well. Kion! was third.®

“I'm only sorry

“We were able (o

ask meaningful ques-
tions. 1 would like to
see more of these fo-
rums, maybe narrowed
down Lo particular lop-
ie. It was very infor-
mative, for me any-
way.

“Cayetano came out
very, very good. In his
answers, he was more
definitive about certain
programs, like when
he lalked about prison

spesk. It's itke, do you
vole your conscience
or go with Fasi or
Cayetanc or Satki who
have some 7"

Advertiser photo
Dehate moderator Leslis Wilcox talks wilh the candidales belore last night's lelevised debate at the

KHON Channel 2 siudin,
Key questions posed at
last night’'s POP "94
gubernatarial forum.

PUBLIC
EDUCATION

Pat Saiki
Rrpublican

+ « "Education is my No, 1 priority.
The Nrst thi
the system adequately. Teachers
have to diginto their own pockets
for supplies, Today, we are over
R00 classrooms shorl. 1 want to see
at least the hasics for our
youngsters. Without good educa--
tlon we have denied our children
the hagles for living.”

Would nol cut prison spending
lo come up with more to spend on
education,

“Qur snciety needs prison space.
Otherwise we have early
and early release from prison. I
want our streets safe, so 1 would
provide prison space sa well.”

She and her late husband and
Bive children all graduated from
public = honls.

I would do to 1s fund |

They all claimed to be
most honest; it takes
more than that. I'd
love to know how
many people actually

Mayor

have

‘szl wasn't
there. I he would
ominated the
show and taken up
more time, but he's

budgeting. He was
more precise, more
wiiling to give an an-
swer that would com-
mit himself instead of

. Mioa Morita, Ustened.” colorful, a nice political an-
. Kiladts, Keusl store 'Mm swer.”
, Pagt mem- Syivia l.m Ewa Baach,
ber, Kausl Com- Arcadis, retired concrete company Lawrence Yamnammare,
. miewon Health Department ad- manager  Alea, naurance broker,
sy oo ministretor born and raised in Ewe
$OCIAL JUSTICE, COSTOFLIVING, GOVERNMENT IN CLOSING...
L’OV!I'IIEIGIITY .ECONOMY ,OPERATIONS
S &&S" 1Y SN YR LI T S E'i,lf,";ﬁ-‘]; e
[y " F il i
{ ' § the high costof Hiving | .| “1%é unton suppottin “ *1f you like the high coet of tiv-
b wellire office an em- hl'bdomwlﬂllheh! ; are part of the old boy ;Mumluemdﬁmm
{ 6ficé 80 that when ¢cost of doing business in this state, He hes “Fal /temn that ta falllng our youngsters,
3 térve out of the welfare cycle ' Every ime we bave a new feeora 7 Boy®) Okuda in his campaign, who I Yyou like the fact that our chil-
mlllmthepemuudbythe | new tax, it Is pdseed on to the peo- ° wan once i don't have opportunities and
henefits.” ple.” \ lh'tm Cayetano can not avoid va to leave the state, If you like
} mmﬂmm i “We nded fo provitle the ! tBiit he bas been part of the Wal- i fact people have Lo work two or
the staté ent of Human  tinity for people to be earning hee ndministration. It's important three jobe in order to make a living
rBbrvices résulted In $18 million In | mone than they do today so that | (0 restore Lhe publie’s trust. We hare and U you like the fact that _
«mym, enty. they don’t have to work two or have peen cronylsm, favoritism. the average cost of a home Is
b ether the HeallthQuest pro- thmrh fo meet Hawail's high | The FBI chief here calls public cor-  $380,000 — then you vote for the
y mirvives or not we have to cost of living.” i ruplon the biggest crime problem.  status quo candidates, vote for the
& ne very carefully. It's an ex- Would strengthen tourlsm, and We need to get o fromold boy  old boy network tHal has been en.
: tal program; we have to boost trzde Paclfic Rimna- . network amr! start afresh. trenched...”
_glve it a chance.” tiona. Stream-line government ap- “It Is 50 easy (to call it cronylsm *But If you want o sce a bright
. Prism sentences: proval process. Encourage public that) I was appointed by President  new future where we can lackle
She is a “strong supporier of participation to develop new “func-  Bush to head the Small Business the cost of Hving, reverse the antl-
mandatory minimum senlencing. Uonal plans” to address population ~ Administralion. But | was reviewed  business climate, can gel our econ-
.We can not neglect to bulld rﬂmﬂl growth and land supply. and Investigated by the FBI and omy going... [ hape you do vote for
People must know If they : my record Is clean. And 100 rena-  the Salkl/Hemmings Ucket.*

‘break the law they pay the price —
none of this early parole, early fur-
Inugh in the Dukakis mentality.”

tors unanimously confirmed my ap-
pointment.”

Qi
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POP '94
A nompartisan community effort 0 elevats the 1994 political campaigm
c/o Professor Randall W. Roth
2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

October 5, 1994
MEMORANDUM
To: Governor's Forum Audience
From: Randy Roth

Thank you for agreeing to be one of 33 members of the
audience on October 15.

All of you will be described as POP '94 supporters. If
that is not true in your case, it is essential that you call me
to discuss it. Also, as we've discussed previously, it is
essential that you not be publicly recognized as a staunch
supporter, or harsh critic, of any particular candidate. It's OK
to have a favorite or one that you don't particularly like, and
it's even OK if you are a volunteer in somecne's campaign.. But I
need that kind of information so I can work toward an overall
balance. For example, if you tell me you have stuffed envelopes
for candidate A, I'll look for people who have shown a similar
level of support for candidates B, C and D. We don't want in the
audience anyone who is a strategist or official in someone's
campaign organization, or who will appear in a commercial or ad
for a particular candidate.

The format on October 15 will be similar to that used
during the mayoral forum on August 30. Basically, each question
will come from the audience. The moderator (Leslie Wilcox) or
co-hosts (Jerry Burris and Jim McCoy) may ask an occasional
follow-up question but that will be the exception rather than the
rule.

Questions should be asked during the appropriate
segment:

#1 Public Education

#2 Social Justice/Sovereignty
#3 Quality of Life/Economy

#4 Government

#5 Miscellaneous

¢osS”
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Each of the first four segments will be introduced by a
one and one-half minute taped report which you will be able to
view ahead of time. Ideally, at least some of your questions
will refer to, or tie in with, those reports.

I have enclosed the lists of questions developed at our
seven community issues conferences, and have used an X to
indicate the ones already asked in our in-depth interviews, or
that will have been answered by the candidates in writing by the
end of this week. I also have enclosed a list that I prepared to
help "prime the pump." )

Each question will be addressed to a specific candidate
who will have up to two minutes to respond. The other candidates
can then briefly critique that response if so inclined. Once
they have done so, the original candidate will have a chance to
respond. We think this format will enable us to cover quite a
few issues and help viewers focus on the differences in the
various candidates' positions.

Obviously, two minutes is not a lot of time. Keep that
in mind as you think about good questions. A question that might
have been great in our interviews where a candidate was given
lots of time ta respond could be terrible in this forum because
of the time limitation. Ask yourself, "can my question really be
answered in two minutes?" We want to be fair to the candidates
and don't want to trivialize the issues.

We want the forum to be free-flowing and reasonably
spontaneous. Among other things, that means that you should not
read your question. Explain briefly why your question is
important to voy and then ask it from the heart. Trust that it
will come out just fine. Don't worry about asking it perfectly.

We want the spotlight to be on the candidate's answer
rather than your question. That is, you should aveid sounding
like an advocate. Similarly, avoid passing judgment on the
candidates ox their responses (i.e., don't signal a touchdown
when a candidate "gets it right® . . . or hold your nose when he
or she "gets it wrong®).

Our immediate goal is to help viewers (and ourselves)
make the most informed decision possible on November 8.
Accordingly, guestions a - -1 :

If you're not in agreement with this, please bow out now.

Lot
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Those of you who could not attend our meeting this past
Saturday should try to attend a "make-up” session Wednesday,
October 12, from 7 p.m. to 8 p.m. in the faculty lounge of the
law school.

As soon as possible, all of you should call to tell me
which of the five categories most appeals to you. We want at
least 6 people "assigned" to each specific category. The color
of your name tag will indicate your category. This is so the co-
hosts will go to you only for a question in "your®™ category. The
idea is to avoid bouncing from issue to issue like a ball in a
pinball machine.

We will gather at 5:30 p.m. on the 15th in the McHale
video studio which is directly across from the ewa entrance to
Ward Center. Free parking is available on the 4th floor of the
Ward Center parking structure. (Be sure to go all the way up to
the 4th floor.) We'll have greeters on Auahi Street in front of
the McHale studio to direct you from there. Please plan to
arrive on time, or even early. Food and drinks will be provided.

We'll review the taped reports between 5:45 p.m. and
6:15 p.m. and make sure we're all on the same wave length
regarding categories, etc. At 6:15 p.m. we'll head over as a
group to the KHON TV-2 studio which is just a few hundred feet
away (1170 Auahi).

The KHON studio may be comfortable or maybe even a bit
cool at first, but probably will get quite warm by the end of the
show. I suggest that you wear business-alcha attire which, I
think, is midway between Sunday best and grungy. For men, we're
probably talking about aloha shirt and slacks . . . but that's
just a suggestion. Wear what seems appropriate to you.

The program itself will start at 7 p.m. and end at 9
p.m., with one-minute commercial breaks at about 7:30, 7:50,
8:15, and 8:40. You will be able to stand and stretch during the
breaks but that's all.

Again, don't read your question. Look directly at the
candidate whose turn it is to answer a question and talk to him
or her like you would in your living room. Briefly provide a
context for your question and then ask it. Keep it short. The
last thing we want from the audience is a speech, diatribe or
"the ansver."

Don't be thinking about the question you plan to ask

when the candidates are answering someone else's question. If
your question is one you really want answvered (i.e., it's

007
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important to you), the words will come out just fine. If we
wanted the candidates to respond only to "perfectly worded"
questiona, we would simply ask a professional journalist to do an
interview. WHAT WE WANT IS A CONVERSATION WITH CONCERNED
CITIZENS.

Ideally, your gquestions will call for reasonably
specific answers. One of our goals is to lay a solid foundation
for future accountability.

If you do get a chance to ask a follow-up question,
don't be argumentative or judgmental. Let's draw out each
candidate's position and let viewers decide for themselves which
one is the best.

I hope you enjoy the forum and find it helpful in
deciding how to cast your vote. If so, the forum will have been
a great success. Aloha.

Enclosure .

D ACTION STEP: Jot down one or two questions you would like to

ask and think about how you might go about asking them.
Then call me. 1I'll share my thoughts about length,
tone, etc. and let you know if anyone else is planning
to ask a similar gquestion.

D ACTION STEP: Let me know if you are planning to

attend the meeting on Wednesday, the 12th, from 7 p.m.
to 8 p.m. in the faculty lounge of the law school.

o8



1. Education C Cayetano F FPam
2. Social Justice/Sov. D Dudley S Saiki U Undecided
3. Quality of Life/Econ.
4. Govemnment
5. Mise.
) | Age | Sex Ethnicity Haighborhood Political Pavoris
Party Candidate
So Far
. Frank Abou-Sayf | § 49 M C Kaimeaki
Curt Ai 2 35 M H/CH Aina Haing
Cindy Alm 4 3 F J Numeos
Chad Blair 1 n M Lo} Manoe
Pusnani Burgess 1|\ & F H Waisnse
Roy Chang 1 y ] M CH Salt Lakn
Iz Chun 3 33 M H/Koresn Henamenla
(Ksusi)
Carols Collins 5 éd F C Mokuleia
Eric Enos 1-] 46 M H Wiaisnae
§0. Ted Farm 4 68 M CHH ' Ews Beach
11. Heather 1 17 F FiC Esaeohe
Hawthorse
12. Dusne Hayashi 4 k] M ) | Kabului
(Maui)
13. Hanpelore Herbig | 2 5 L of Waizlse Nui
14. Julie Hugo 4 43 H Hilo
(8.L)
15, Philip Tha )] M ] Kapshale
16. Noelani Joy 42 | H/ICH Hoolebma
(Molokad) i
17. Maurics Kaya 4 44 M J Ksilua
18. Spencer Kitmum 5 25 M J Hawnii Kai
19. Jim Eoshi 3 75 M J Waikiki _F
20. Sylvia Levy 4 ™ F Cc Manoa J
21. Kom Lowry 3 52 M c Whaialas Nui ,




32. Leslie Skillings
(Maui)

33. Ginny Tanji

34. Pat Torres .
35. Richard Tumer

H Hawsiian CH Chiness S Samosn
C Caucasisna B Black Write out any other calegory
J Japanceo F Filipino

Yolunteors

1. John Fulbright S. Joha Roth
2. Mark DeWitte 6. Wally Roth
3. C.O. Smith 7. Tom Roth
4. Helen Shikina 8. Susis Roth

Glb



SEAMAN M. AIZAWA, PW 0,
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JOHM WAINER

eovEANOR
STATE OF HAWAII
DEPARTMENT OF EDUCATION
P.O. BOX 2380
OFFICE OF NSTRUCTIONAL 3 AVICES- HONOLULY, HAWAN 96804

September 15, 1994

MEMO TO: District Superintendents, Principals, District Educational Specialists for
Social Studles, Social Studies Committee or Department Chairpersons

FROM: Kenneth K. Yamamoto, Assistant Supoﬁntenmu
SUBJE ; POP '94 Video

Many of you are aware of Pop '94, a grassroots community effort to promote public
dialogue about issues that concem us all. Dr. Randall Roth, UH professor and editor of
The Price of Paradise and Channel 2 TV have donated the enclosed 12 minute video to
encourage schools/students to continue thinking critically about Hawaii's future, and to
know that each of them can make a difference.

Recognizing that an informed citizenry is essential to a democracy, this video is a
resource that can be used to make learning meaningful and relevant as students

examine the issues facing the candidates in the coming election.
An attachment indlcating Governor Walhee's endorsement of this program is enclosed.

If you would iike to organize a Pop ‘94 symposium or forum at your school, please
contact Dr. Randail Roth, 2515 Dole Street, Honolulu, Hi 96822, phone 956-7386 or fax
956-6402. Dr. Roth requests that the forum be open to combined ciasses or grades in
order to reach the widest audience.

Please contact Sharon Kaohi, Educational Specialist for Social Studies if you have
further questions. Sha can be reached at 396-2543.

KKY:SK:dh

Attachments

cc: Superintendent
Assistant Superintendents
Branch Director's, Superintendent's Office
General Education Branch 6 3 r



EXECUTIVE CHAMBERS
THONOLULU

JOHN WAIMEE
GOVEANOR

MESSAGE FROM GOVERNOR JOHN WAIHEE

September 7, 1994

POP '94 is an outstanding grassroots effort to introduce light, not heat, into
issues that concern and impact all of us. It is an intelligent lesson in civics and
democracy "taught” by the experts on the issues and by some of the key players in
Hawaii's government. I heartily encourage all DOE personnel to watch the
enclosed 12-minute video and strongly urge them to consider showing it to ali
appropriate classes. It would prove an exceptional learning tool.

-

JOHN WAIHEE

30



PROFESSOR RANDALL W. ROTH
University of Hawaii School of lLaw
2515 Dole Street
Honolulu, Hawaii 96822
PHONE (808) 956-7386
FAX (808) 956-6402

April 11, 1994

Mr. Tom Layton

Executive Director

Wallace A. Gerbode Foundation
470 Columbus Avenue

#209

San Francisco, CA 94133

Dear Mr. Layton:

I'm a Professor at the University of Hawaii School of Law
and editor of both Price of Paradise (POP) volumes. The enclosed
copies are for you in case you haven't seen them before now. I
and quite a few others currently are working on a related project
called POP '94. A month or so ago, when I first told Jane Smith
about our plans, she suggested that I contact you. Based on my
early description, she thought you might be interested in helping
us out. I put off writing until now because I wanted to make
sure a particularly important piece -- guaranteed media
coverage -- was firmly in placa.

In a nutshell, POP '94 is a community effort to elevate this
year's political campaign in Hawaii. We plan to do this by
gathering and refining key questions from the community and then
presenting them to candidates in a forum that will permit
multiple follow-up questions from panels of experts. The
Honolulu Advertiser and KHON Channel 2 News are cooperating by
providing prime-time space and coverage. Tha enclosed VHS
contains 2-minute reports that were aired on Channel 2 News last
week.

We currently are recruiting "grassroot®™ support. In May, we
will run a full-page declaration of POP '94 in The Advertiser
with a diverse list of at least several hundred "grasstop”
supporters. These are community leaders whose names are readily
recognized. By way of example, they will include members of the
Business Round Table, labor union officials, college presidents,
newspaper editors, etc. A key word here is diversity.

We want everything we do to be done well. So, for exanmple,
if our resources are tight, we'll focus exclusively on the
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gubernatorial race. If resources are more plentiful, we'll
address others as well.

Two of our specific goals are to gather at least 1,000
questions from the community and recruit at least 25,000
supporters. Recruitment will involve substantial duplication and
mailing costs. Also, I hope to send out at least two newsletters
to our supporters. We also have a conference planned but are
reasonably confident of our ability to get free rent and other
in-kind contributions for that.

I've paid all our expenses out of my own pocket so far
and will not be seeking reimbursement. I estimate our total
additional needs are in the vicinity of $%50,000. Herb and Jean
Cornuelle have agreed to contribute $1,000 and find nine others
who will do the sane. My hope is that you will provide up to
$25,000. I'm reasonably confident of our ability to raise the
rest from others.

The Hawaii Community Foundation will receive and hold
all our money in a donor advised fund. Any balance at year's end
will be applied to related charitable activities. (POP '94 is
not an ongoing organization.) My suggestion would be that you
make a grant of yp to a specific amount and then make
distributions periodically. That way, you would have the added
comfort of seeing us in action before expending a great deal, and
wouldn't run the risk of giving us more than we actually needed.
Who knows, we might be able to raise everything we need from
others. That's not likely, but we would do our best.

I look forward to hearing from you and having the
opportunity to answer your questions.

Sincerely,

Randall W. Roth

cc: Janis Reischmann
Jane Smith
Herb & Jean Cormuelle

P.S. 1If you're like me, you have more things to read than you
have time to read them. But I hope you can find a few minutes to
skim the enclosed letters (labeled "POP Correspondence"). They

raflect the kind of dialogue the POP projects are all about.
Aloha.
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. PROFESSOR RANDALL W. ROTH
University of Hawail School of Law
2515 Dole Street
Honolulu, Hawaii 96822
PHONE (808) 956-7386
FAX (808) 956-6402

May 16, 1994

Mr. Thomas C. Layton

Executive Director

The Wallace Alexander Gerbode Foundation
470 Columbus Avenue, $#209

San Francisco, CA 94133

Dear Tom:

POP '94 is moving along nicely, well ahead of our original
projections.

On June 5 wé will declare our existence in a full page of
the Sunday Advertiser; list the names of hundreds of community
leaders who are a part of our efforts; and invite the entire
community to join us. The Advertiser will run a major story
about us that same day and Channel 2 News will do a piece about
us the night befora.

The community issues conference will be held July 8-9,
probably at the East-West Center. We are expecting at least 300
people to attend and already have professional meeting
facilitators on board (as volunteers). Peter Adler is in charge
of that aspect of POP '94.

Two of the major gubernatorial candidates have all but
agreed to go along with our ground rules and the third is
expected to fall into line soon. Candidates for other offices
are asking if we will be involved in their races, and I tell them
it just depends on our resources.

Roughly 800 people have submitted Declarations of Support
and I'd guess that at least 30% have checked the box indicating a
willingness to lend a hand. I can be much more precise later
this week. We had a major problem with our data base last week
and have had to reconstruct all our records. It was unfortunate
and frustrating, but we weathered that storm and are now more
seaworthy as a result of lessons learned.

We have raised about $14,000 from individuals thus far and
are about to begin efforts to solicit local foundations.
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May 16, 1994

I'm reasonably creative and good at bringing people together
but not as organized as this project requires. Consequently,
I've just hired a recent law school graduate to work twenty hours
per week keeping things (including me) organized. Her resume is
enclosed. I also have hired an undergraduate student to do all
our data-entry work.

I will be working with Herb Cornuelle and a few others to
put together a more detailed budget later this week. As you
know, POP '94 is blazing a new trail and so we're having to make
our own map. At this point, we think a budget of $65,000 is lean
but adequate. ($15,000 is for my part-time staff person and the
part-time student who will do all the data-entry work; the other
$50,000 is for duplication, postage and meeting expenses.)

If you agree to provide up to $25,000, I'm confident we will
be able to raise the rest. The Community Foundation has
indicated a willingness to kick in something and to support our
efforts to solicit contributions from other local foundations.
Plus, I expect to be "flooded" with $10 checks once we put our
membership drive into high gear.

Please be sure to call if you have any questions. Aloha..

Sincerely,

Randal . Roth
RWR:hns '
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RANDALL W. ROTH

2515 Dole Street
Honolulu, HI 96822
PHONE (808) 956-7386
FAX (808) 956-6402 or

FAX (808) 732-7900

June 6, 1994

Mr. Tom Layton

Executive Director

Wallace A. Gerbode Foundation
470 Columbus Avenue

$#209

San Francisco, CA 94133

Dear Tom: )

I cannot begin to tell you what a boost it was to get your
letter. The grant, of course, is great . . . but the faith and
trust you have placed in us is more than valuable, it is
humbling. I am determined to live up to your expectations.

. The enclosed is from yesterday's paper. It marks a
beginning of sorts. The last two weeks have been a blur, but I
believe we managed to put our best foot forward. I'm very
pleased with the initial reponse it has generated.

Janis will be in touch with you regarding your grant to POP
'94, but please don't hesitate to call me directly if you ever
have a question or comment. Your input is alwavs welcome.

With appreciation and alcha, I am
Sincerely yours,
Randall W. Roth
RWR:hns

Enc.

cec: Janis Reischmann
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‘I’'ll be back,’ Fasi promises
despite fourth failed attempt

B The former mayor waits
till early today to concede
in a heated governor’s race

BY HELEN ALTONN
Star-Bulletin

RANK Fasi today was a rebel
without a cause after his fourth
attempt to becorne Hawaii's gov-
ernor failed.

But those saying it's “the end of an
era” for the veteran politician may be
premature.

“It's not over by a long shot,” the Best
Party gubernatorial candidate declared
at about 1230 this morning after the
third printout of election resuits.

He had been counting on late-voting
*little guys” to push him to victory when
final ballots were tallied. But he had only
moved up to second place.

“1 just want you to know the harder
you throw me down, the highér |
bounce,” Fasi told a small group of
cheering supporters after conceding.
“I'll be back.”

Will he turn his sights back to the
Honolulu mayor's office. which he occu-
pied for 22 years?

“Could be — (in) two years." said his
son, David.

Fasi, 74, was mayor for 22 years. He
lost a 1860 re-election bid to Democrat
Eileen Anderson but was back in the job
four years later.

When he quit this time to run for
governor, his managing director, Jere-
my Harris, was elected to fill the unex-
pired two-year mayoral term in a special
election.

More than 500 celebrants filled the
Empress Restaurant banquet room last
night, eating and listening to music
while Fasi, his family and former Cabi-
net members watched election r=sulits in
his campaign office.

Nancy Williams, who worke< 1 Fasi's
campaign in 1984, said she c: ne here
from Las Vegas where she has lived
eight years “to see his victory.”

Fasi went to the banquet room twice
to tell people it wasn't aver.

By midnight, only about eight support.
ers remained under the festive yellow
balloons blanketing the ceiling of the

/a@

huge room. They were invited to the
campaign office to hear Fasi speak.

The grim candidate appeared with his
wife, Joyce, his running mate for lieu-
tenant governor, Danny Kaleikini, and
Kaleikini's wife, Jacqueline.

*We have finished the race and we
have kept the faith.” Fasi said. He said
they were disappointed because they
thought from the reception they had
across the state that they would have
won easily. “Something must have hap-
pened,” he said.

Best Party Chairman Ed Nishioka re-
flected on the resuits.

*[ guess the machine is stilf alive and
all the people we talked to, who were
complaining . . . [ guess they like the way
things are now." he said. “I guess a vote
for 1Ben) Cayetano is keeping it the way
it is now.”

John Strom, president of Reed, Kaina,
Schaller and Strom Advertising, which
handled Fasi's ad campaign, said Fasi
lost because “Democrats got their people
out. They're more concerned with today
than what's going to happen to the state
tomorrow.”

with other candidates for citizen ques-
floning probably cost him votes.

ut Fasi want te, whi 4

happened, St ointed out. *The is-
sugI E%vef Eoi Eﬁi EIEEEE % not sﬁounng
up on 94 and Power "9 hurt him.

trom also pointed out that Fasi's
campaign organization wasn't put to-
gether until after June 1 because he was
still mavor and he had just formed the
Best Party.

“We knew we had a lot of messages we
had toput out.. . We knew we had todo
some dramatic things.”

One was the TV morphing commercial
transforming Fasi's opponents’ faces in-
1o that of Big Island rancher Larry
Mehau. Many people were outraged al-
though Strom said it was only on two
days. It was our Halloween joke.”

Fasi vontinued to battle the media,
relving mostly on his daily radio talk
show to reach the public.

“He was getting a big audience. .. He
really likes radio a lot,” Nishioka said,
suggesting radio listeners may hear
more of Fasi in the future.
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Bad judgment by foes
allows Cayetano to sail

By Jerry Burris
Advertiser Editorial Page Editor

rank Fasi made the mis-
a

e

Pat Saiki made the mis~
taﬁe of failing to define her-
self.

And Ben Cayetano took
advantage of a “textbook®
Hawaii Democratic campaign
and a steady, unwavering
message to finish strong and
dominate a race supposedly
too close to call

It wasn't cloge at all. And
several veteran politics
watchers said we all should
have seen it coming.

Chuck Freedman, former
_aide to Gov. John Wailee;
Jim Dannemiller, polling ex-
pert with SMS Marketing
and Research Inc.. Don
Clegg, veteran polling spe-
cialist for Fasi; and Bob Dye,
former aide to Fasi and Con-
gressman Cec Heftel,
dropped by The Advertiser
to dissect last night's results.

They agreed on 1wo

ngs:

B If Fasi and Saiki had not
split the “anti® vote, the re-
sult could have been quite
different.

B In a year of national GOP
renaissance, the Hawail Repub-
lican Party is dead. The Saiki
campaign was a makeeit-or-

it effore.for the strug-
gling party.

Despite marginal gains in the
state Legialature, the year was
a disaster. The Hepublicans’
most powerful political figure,
Frank Fasi, waas driven away
from the party; its brightest
light, Saiki, [ailed to ignite.

“They should have had a pri-
mary”® election [fight, said
Freedman. “Until a year ago,
they had two great candidates:

ANALYSIS

Frank Fasi and Pat Saiki.”

Clegg agreed, saying Fasi
might have sharpened his
chances if he had opted for el
ther the Republican or Demo-
cratic Party Primary. Inste

Lhe o1 11 0

‘%“dwrm'rv appear-
ances and his own gut_in-
stincts.

sincts. _

Those instincts might

-‘l@-‘u‘ﬂlﬂ%ﬂm} at
was a mistake since Fasi —

“quick, clever and ruthless,”
with opiniona sharply defined

= had the most to out of
such events. ssa

“He should have e to ev-
eri:iliﬂimm
lhe elcction.” Clegg said.

Instead, surrounded by fami-
ly members and huge amounts
of money for campaign ads,
Fasi lost direct or indirect
touch with the grassroots.

Clegg said Fasi was badly
hurt by the sentencing of for-
mer city wastewater official
Ken Rappolt for a kickback
scheme Involving city contracts
and political contributions to
the Fasl campaign. Also, the
infamous “morphing” ad unex-
pectedly turned many voters
off.

And what of Saiki?

Pecople were hungry for
change and Saiki, as the repre-
senlative of the “out” party,
seemed the natural candidate
to bring it. But the GOP candi~
date failed to define herself
clearly.
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“They said she stood for
change, but she never got any
substance out there in a clear
way,” said Dye.

“It was the hardest thing to
figure out where she was
day to day,” said Dannemiller,
“There waa no focus.”

Meanwhile, they all agreed.
the Cayetano campaign did
have a focus. He talked from
the beginning of creating
change within and of his
Democratic values. As in past
winning campaigns for govers
nor, there was a half-hour TV
film o * ® the candl~
date and strong emphasis on a
huge grassroots effort. :

“He had a consistent message
and that's important, when you
have more than two people
running,” said Freedman. .

At the same time, Dannemill-
er noted, Cayetano’s image and
persona continued to grow as
the campaign went on. “They
managed to make him a states-
man,” he said. :

Indeed, the emergence of Ca-
yetano, as an individual separ
rate from the Walhee
administration, was a basic
strategy from the beginning,
said advertising executive Jack
Seigle. Seigle, who performed
similar tasks for previous Dem-
ocratic gubernatorial candi-
dates, said on television that
they had two basic objectives:

“First, 10 introduce Ben to
the people and let them know
what kind of person he really
is,” then shore up Democraue
Party support.

Plus, sald Dannemiller, that
conaistent message.,

“He brought change to the
table, and he managed to hold
on to It. Plus, he kept his tem-
per.”



POP '94 Evaluation
of Specific POP Activities

POP supporters were given an opportunity to rate specific
activities on a scale of 1 to 4 (1 = of no value whatscever; 2 =
modestly worthwhile; 3 = moderately worthwhile; 4 = very
worthwhile) . Approximately 100 evaluation forms were returned
with the following results:

al | Average
| Rating

Community Issue 1 7 14 52 74 3.6
Conferences

| KHON TV-2 edited

candidate interviews 5 16 33 33 87 3.1
Olelo unedited
candidate interviews 3 15 22 28 68 31

KHON TV-2 live candidate
debates 3 10 23 57 93 3.4

Edited candidate
responses in .Sunday
Advertiser 4 | 20 29 86 < 1

Unedited candidate
responses to 18
questions in The
Advertiser and Star-
Bulletin
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KHON on POP '94

I met on February 22, 1995 with Kent Baker, Jack Kellner and Jim McCoy to discuss
their evaluation of POP '94, The following is a summary of my notes.

Kent liked POP and said it was the primary reason KHON's coverage of the campaign
was structured around the issues and so extensive. He was not sure if the nightly edited
interviews were popular with his audience, but felt they were perfect examples of responsible
journalism that benefited the community. No viewers complained about them and that was a
good sign.

Jim observed that competing reporters regularly watched the KHON reports to see
what the candidates were saying about each issue. Several told him it was a great way to get
a quick sense for each candidate's position was on the key issues.

Jack, Kent and Jim thought the citizen panels would have worked better if there had
been more "give and take on the follow-ups.” The idea seemed to be that it was great to
have citizens on each panel but that a reporter needs to be there with clear instructions to
make sure tough follow-ups are asked. Jack felt the panels need to do a better job of forcing
the candidates out of their campaign rhetoric.

Kent thinks more time can be devoted to the interviews next time and that the
candidates will be willing to participate even if it's clear they will be "grilled.”

Kent estimated that KHON put $20,000 into the interviews and said he felt it was
money well spent. KHON probably would want to do it again but would not want to include
"marginal” candidates (polls would be used to exclude those with less than, say, 5% support).
He thinks the candidates will be more trusting in the future since it was so well done this
time. They seemed to like what we did and thought it was fair to them.

Jack would be hesitant to promote Olelo so much next time,

Jim and Kent saw POP '94 as more "town/gown" than grassroots democracy but
didn't think that was bad. Jim thinks POP "94 heightened the level of awareness in the
community . . . that it brought the issues into focus for people who otherwise would not have
seen beyond the personalities.

All agreed that the debate was hurt by Fasi's absence but that Fasi clearly was the big
loser for not showing up. Hopefully, this will make it easier to get candidates to show up for
future debates. Jim commented that it usually will be hard to get all leading candidates to a
debate.

The bottom line for the folks at KHON is that they were very pleased and felt their
coverage of the campaign was different (and better) than it would have been without POP
'94. They are receptive to a POP '96 and/or POP '98, especially if a way can be found to
include only "major" candidates and to toughen up the follow-up questioning.
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Advertiser on POP '94

I met with Gerry Keir, Jerry Burris and Anne Harpham on February 27, 1995 to
discuss their evaluation of POP '94, They were all quite pleased with POP '94 and were
happy to share the following specific observations.

Anne commented that POP '94 sprang from the grasstops rather than the grassroots,
butthatthatmayhavebeentheonlywaytodolt. She thought perhaps too many issues were
raised . . . that maybe we should have really focused harder on fewer items.

Jerry commented that POP '94 was a response to apathy, alienation and a sense of
powerlessness at the grassroots level, and so it wouldn't have been realistic to expect a true
grassroots movement. But Jerry believes POP '94 may have set the stage for one. He feels
strongly that POP '94 made a difference ("there's never been as much effort and space given
to the issues and the real guts of what's important®).

Gerty, Jerry and Anne agreed that POP '94 could have grilled the candidates harder
and that perhaps The Advertiser could have done some more of that in print.

Gerry was particularly pleased that POP '94 was driven by the public rather than the
media. It was important to him that The Advertiser not be perceived as hijacking the project.
He thought there was more grassroots community involvement in the campaign than ever
before and that that was really great.

Jerry expressed disappointment that POP '94 and POWER '94 appeared to be in
competition with one another.

All were pleased with the issue conferences and elated with the citizen panels and
candidate 'debate. They thought the six spreads The Advertiser did on the product of the six
citizen panels was more informative than anything done before. Gerry mentioned that he
especially liked the POP set-up pieces on why people should care about the issues. He noted
that the quality of the writing varied but that was not a problem.

Like the folks at KHON, Gerry, Jerry and Anne felt strongly that "minor candidates”
have to be excluded if the end product is to reaily help citizens understand their viable
choices. Also, hard-nosed reporters have to be depended upon for tough follow-up
questioning since citizens are "too nice” to do this consistently.

They did not think the double-truck unedited newspaper spreads of candidate responses
were particularly effective. They were great in concept but not read by enough people to
warrant the required resources. These should have been edited down.

Their bottom-line assessment is that POP '94 was "terrific.” The Advertiser almost
certainly would be interested in supporting future POP efforts.
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March 21, 1994
TO: K. Baker, G. Keir
FROM: B. Voss, on behalf of R. Roth & P. Adler
RE: Outline/Timeline for "Price of Paradise” Collaboration

L NATURE OF WORKING RELATIONSHIP

Based on our conversations, we have drafted some proposed general language to describe
our working relationship. It might be used, for example, in the program we hand out at the Issues
Forum:

"Price of Paradise: Focus on Issues is a non-partisan community effort to ask the
questions that will force candidates to describe the "tough choices" they are prepared to
make once elected. This (Issues Forum) is presented in cooperation with the Honolulu
Advertiser and Channet Two News."

Alternatively, a shorter form might be used when the Advertiser or Channel Two itself
describes the collaboration in a tag-line to 2 POP-related story:

"As part of its 1994 election coverage, the (Honolulu Advertiser) is cooperating with a
non-partisan community group to gather questions on key issues and to force candidates
_to describe the "tough choices" they are prepared to make if elected.”

We are not wedded to this language, but we believe it does fairly represent our proposed
project and coaperation. To the extent pracfical, it seems beneficial to stress that each of the
three collaborating entities has an independent viewpoint—especially since POP will not be
~ endorsing candidates or taking a stand on any of the issues presented.

IL ISSUES FORUM

We are tentatively planning to stage our main issues forum in mid- to late July, perhaps on
the weekend nearest the filing deadline when campaign interest will be heightened. We hope that
both the Advertiser and Channel Two would play an active role in attracting the questions that
will form the basis of the issues forum discussions.

A hering th tion

As discussed, we plan to gather several thousand questions from the community, each in
the name of a particular interested citizen. Those questions would be catalogued, categorized,
and ranked (in volume) by POP volunteers. The top five or ten questions in each category would
be presented as a starting point for debate and refinement at the actual Issues Forum.

We propose that for several weeks beginning around June 1, the Advertiser might run
some sort of coupon in the Sunday Focus section, inviting readers to send in their questions.
Similarly, Channel Two might--in conjunction with a story about its expanded campaign
coverage--publicize a code-a-phone number where viewers could call in their questions. POP
itself will be soliciting questions through Hawaii FYT , ASK-2000, and the Neighborhood Boards,
but obviously the Advertiser and Channel Two would be the principal "funnels” for the
community’s questions. Questions may also be developed in conjunction with Hawaii Poll data.
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B. entation of the Issu

We currently envision a two-day issues forum, with targeted invited guests (ie. to provide
expertise or diversity) but also open to the public. We are tentatively planning a sort of plenary
session on Friday night, with a general overview and discussion of the five or six main issues.
Attendees on Saturday morning would then break up into smailer working groups, to narrow and
sharpen the community’s questions.

We would welcome any advance publicity. We also foresee the Advertiser and Channel
Two taking an active, prominent role in the staging of the forum. For example--and for
illustration purposes only—a Jerry Burris might be the panel expert on Friday night to discuss the
issue of “trust in government;" an Esme Infante might be the facilitator to lead the working group
trying to sharpen the questions on education; a Leslie Wilcox might serve as the
greeter/moderator for the Saturday session. The Advertiser and Channel Two would of course
decide which personnel and roles best suit their own objectives.

IIL. POP/FOI'S COLLABORATION WITH CHANNEL TWO NEWS
Our plans essentially mirror the "vision" outlined in K. Baker's March 10 memo.

A, Candidate Interviews/Media Campaign

Sometime in early August, POP will ask the three major gubernatorial candidates to sit
down for a series of extended interviews in the Channel Two studios. Those questions developed
and refined in the Issues Forum will form the basis of the interviews. The questions will be asked
by panels of four or five "experts” on the issue; Channel Two and the Advertiser would have the
option of including their beat reporter as one of the panelists. There would be five or six different
panels, depending on how many general issues (e.g. education, the economy, trust in govt.) we
break out. Channel Two, in consultation with POP, will determine the most feasible way of
conducting the interviews and convincing the candidates to show up.

It is our understanding that Channel Two would film these interviews in their entirety, and
then air unedited three-to-four minute bites on selected issues during the Channel Two News. If
there are six general topics, then perhaps these IV bites might run for a six-week period beginning
in early September. POP would help Channel Two develop "timely presentations” to frame the
issues discussed in the IVs. For example—and again for illustration purposes only—on Monday
Channel Two might run a news story examining why these are such critical questions; on Tuesday
through Thursday it might air the candidates’ responses to those questions; and then on Friday it
might run a wrap-up story analyzing the public's reaction to the candidate's responses. Channel
Two would determine the format and airtimes.

B. Candidate Forums

We propose at least one prime-time candidate forum, tied in to the "ordinary people” who
submitted questions through the Issues Forum. We envision a Channel Two studio audience of
20 to 30 people, each of whom have "signed their name" to a particular question developed in the
Issues Forum. We also see a panel of perhaps four questioners, who are not so much "experts” as
they are good, persistent questioners unafraid to interrupt the candidates. Channel Two and the
Advertiser would have the option of including one of their personnel as a questioner. The
panelists would ask the initial questions in the name of an audience member (e.g. the camera is on
the audience member while his or her question is read). Alternatively, audience members could
read their questions themselves, although there are the usual stagefright concems.
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Once the initial question on an issue is asked, the forum would become a "respectful
cross-examination” of the candidates and their specific positions on that question. We believe that
if a moderator keeps a firm hand on the time allotted, at least 20 audience members' questions
(and related follow-up questions by the panel) could be asked in 2 90-minute production.

This format was developed specifically for the governor's race, but could be adapted by
Channel Two for other key elections (e.g. the mayoral race). The hope, obviously, is that a
candidate will be |ess likely to dodge a question when faced directly by the citizen/voter who
asked it.

C. Other Debates

Channel Two and the Advertiser are closely identified with the formal, traditional debates,
and given your experience and POP's limited resources, it seems best to let you handle that piece

of the puzzle.-
IV. POP/FOI'S COLLABORATION WITH THE ADVERTISER

A, Tssu lumn

We understand that any POP contribution to the Advertiser must fit within your overali
campaign coverage. We would propose a series of weekly columns, perhaps covering a third of a
page in the Sunday Focus section, based on the questions developed in the Issues Forum. The
columns might begin in early September, and run in conjunction with the issues being spotlighted
by Channel Two. The columns would be written by experts selected by POP. They would
highlight (in bold print) the three or four top questions on the general issue (e.g. education, jobs,
crime). The writer would then objectively explain why these are particularly important questions,
and what are the "tough choices” candidates must make to answer them completely. These
columns would be similar in style to the articles in the POP books, except the authors would not
be expressing their own viewpoints. We envision at least six columns.

nswering th ion.

If the Advertiser feels it would be worthwhile to detail in print the candidates' responses to
the specific questions posed by the Issues Forums and column writers, then POP would be glad to
help develop a format. One idea: in late October, the Advertiser might use a full page under the
POP:FOI name to list the 18 to 20 top questions (and the citizens who asked them), and then use
some chart or box to compare the three candidates' answers (or non-answers).

If this broad-brush outline is acceptable, we're confident the details can be worked out
quickly and amicably. We look forward to working together to help elevate the 1994 election
campaign.

Cheers,

Bruce Voss
POP: Focus on Issues
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14 April 1994

To: Mike Rosenberg Steve Hiramoto
Jack Kellner Phyllis Kihara
Chuck Parker Alex McGehee
Al Hoffman Craig Gima
Jim McCoy Sheryl Turbeville
Ann Botticelli Norris Tanigawa
Bill Brennan cc: Keir/Advertiser Roth/POP ~94 I/

To all interested:

We have reached an agreement with the “Price of Paradise
Election ‘94” group and the Honolulu Advertiser to cooperate
in a year-long plan to encourage real community participation
in the 1994 gubernatorial election, and to elevate the candi-
date discussion in the election campaign to address in specific
issues of interest and importance to the citizens of Hawaii.

“POP Election ‘94” is seeking a membership of 200-300 Hawaii
residents. Movers and shakers of the group, among others, in-
clude UH Law School professor Randy Roth, former Advertiser
editor George Chaplin, former Waihee aide Chuck Feedman,
U.H.’s Gerald Kato, former state department head Robbie Alm,
and Bruce Voss, whom you all know. Peter Adler, a community
mediator, and long-time Democratic Party stalwarts Richard
and Mildred Kosaki, are also quite active in “POP Election ‘94”

We have joined with a group that is made up of a pretty good
cross-section from the community, a balanced group politically,
ethnically and ideologically. For Channel 2, our association
with this group will allow us to broaden our coverage; to iden-
tify a community agenda (using the latest “Channel Two
News/Advertiser Hawaii Poll” and input from a Community Fo-
rum, sponsored by the “POP Election ‘94” group); to facilitate a
lively, informed dialogue in which the community takes a look
at its problems and insists on a meaningful campaign to ad-
dress those issues.

Read on:
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There are three main elements
to the plan. Here is a rundown
of current plans by the “POP
Election ‘94" group and its co-
operating partners, Channel 2
News and the Honolulu Adver-
tiser, for the rest of this election
year:

Community
forum to establish
political agenda.

1.) First, the group intends to sponsor a
community forum, sometime after the filing
deadline in early July, that will bring together
people with specific interests, folks with ex-
pertise in various areas, and those involved
in the specific areas that have been identified
as areas of intense interest and community
importance in the 1994 election campaign.
These areas could include Education, Econ-
omy, Cost of Living, Ethics in Government,
Land Use, Toqurism, among others.

The agenda will come from the public re-
sponse to a series of coupons the Honolulu
Advertiser is running in their Sunday edition.
The coupon solicits questions folks would
like to see put to the candidates this year.

Those coupons are being processed by “POP
Election ‘94™ which will use them to gauge
the interest and importance the public is put-
ting on the various topics.

The forum will be held on a weekend day,
and the hope is to draw together 200 to 300
folks who fit, in one form or another, the
criteria (people with specific interests, ex-
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pertise or involvement in the areas identi-
fied) Dates are yet to be chosen.

These community folks (and the forum will
be open to the public, even though some will
be pre-selected and specifically invited) will
break down into their areas of interest, ex-
pertise or involvement -- break down into as
many as five or six groups — that represent
the agenda’s main areas.

These smaller groups will discuss and outline
specific questions from their areas that can
and should be asked of the candidates.
Those questions will become key as we pro-
ceed and will play a role in both the second
and third element of the project.

This forum is important to our overall proj-
ect because it will bring together this cross-
section of the community to help determine
the 1994 political agenda. Their participa-
tion truly broadens our political coverage
and gives the community input into our cov-
erage for 1994.

What is Channel 2 News role
and involvement in the com-
munity forums?

Our basic responsibility to this part of the
project is simply to give it some good pub-
licity. I expect that we should do a story or
two in advance -- from our political reporters
— and then cover the community forum.
(McCoy & Botticelli note.)

The questions that are developed in this fo-
rum will become the nucleus for use in in-
terviews we will do with the candidates, and
in a later candidate forum.

(Continued on PAGE 3)



Candidates
answer questions
for Channel 2 News

2) Second on the agenda for “POP Elec-
tion ‘94" is a project they will do hand-in-
hand with Channel 2 News. Out of the
Community Forum wiil come these specific
questions on each area of the agenda. Also
out of the forum, each small group will select
three or four representatives who will par-
ticipate in the Question and Answer segment.

Our plan is this: We want to request from
each of the three main gubernatorial that
they sit down with us individually for what
may be a two-hour or so period. I think this
interview should be planned for early Sep-
tember. Of course, we are assuming here

that there will be no relevant primary races .

for the govemor’s office. If there are pri-
mary races, these interviews would have to
be planned for after the primary.

At these candidate interviews, we will bring
the small groups selected to represent each
of the agenda areas from the Community Fo-

rum. Channel 2 will shoot the interviews,

These groups will have agreed on a series of
questions to be asked of the candidates on
each of the agenda areas.

Therefore, a small group of three or four
people representing those who discussed
“Education,” for example, will ask the ques-
tions in that area. Another three or four
folks, representing the group that discussed
“Economy” will be present to ask the ques-
tions in that area. The same for each of the
areas in the agenda. Groups should plan on
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a 15 to 20 minute time period to ask their
questions. Here’s is what we will do with
those questions for the candidates:

Channel 2 (and probably Advertiser) report-
ers will sit in on the interviews, asking any
questions they want during the several hour
session, following up on some of the ques-
tions from the panels or introducing new
subjects, should they desire.

At this point, I plan that Brennan will be
the lede Fasi Campaign reporter. Bot-
ticelli will be the key Cayetano Campaign
reporter and McCoy will be the key Saiki

Campaign reporter.

The reporters will take this tape and edit it
down to a series of two to two-and-one-half
minute interviews — two stories on each of
the agenda topics. Therefore, there will be
two Fasi stories on, say, Education, on
Economy, on Ethics in Government, on
Tourism, etc. The same for each of the other
candidates.

If there are five items on the agenda, and if
we have asked the questions from five broad
areas, then we will begin to air these pieces
about six weeks before the election.

One week we will focus on “Education.” On
Monday, say, we will feature Frank Fasi's
views on education: two minutes or so at 6
p.m. and another 2 minutes or so at 10 p.m.
While these would be reporter packages, I
want very little of the reporter in the story. I
want as much of the Q&A as we can get, to
give as good airing of his views on Educa-
tion. Tuesday would be the same thing with
Saiki. Wednesday would be Cayetano.

Continued on PAGE 4



We'll spend a week on each agenda item,
allowing each candidate as uninterrupted a
story as possible expressing their views on all
of the agenda items. This will give them ac-
cess to more than 180,000 homes reached by
our three newscasts EVERY DAY.

This is a huge committment on our part.
Perhaps almost unheard of in this day and
age. But I think with the proper questions
and the proper venue, we can make a real
contribution to the public dialogue This
won't affect any of our regular coverage of
the political race. It should only enhance it.

What is Channel 2 News role in
this question & answer seg-
ment? :

We will carry the lede on this part of the
program. We will request the time from the
candidates, we will take the initiative to ex-
plain the program to the candidates, and we
will schedule and provide the resources to
tape the interviews. Later, our reporters will
edit the responses down to time.

At season’s end, a
candidate forum
in prime time

3) The final part of this agreement with
“POP Election ‘94" includes an invitation to
the candidates to attend a candidate forum,
featuring the three main candidates for the
governor’s race to appear on a single stage
for questioning ‘from both reporters and
members of the POP group. Obviously, our
long-time partner the Advertiser will also
participate.
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We see a forum — possibly held in the studio
with a participating audience of 35-50 people
who will be armed with both the questions
that came out of the Community Forum ear-
lier in the summer or questions that have
been developed later in the campaign. The
venue could change, along with audience
size, if we secure sponsorship for the forum.

The program will be produced by Channel
Two. Questions will come from both re-
porters from Channel 2 News and The
Honolulu Advertiser, and from the members

of the community who are present. (They
will be invited to participate).

What is Channel Two’s role in
the candidate forum?

We will have the overall responsibility to
produce the forum (Hoffman note). We
will work with the Advertiser and with the
folks from “POP Election ‘94) on the format,
and we will involve folks from both groups
in the hosting of the event, etc. But we will
control the production. For this production,
we will forego big Channel Two or Adver-
tiser banners in the studio. We are cooperat-
ing in this project, and are using resources
from several groups.

What about debates?

None of this precludes us from sponsoring a
more formal debate, using questions from
reporters.

I think the Advertiser is also still interested in
this, so we should pursue it.

I would think a debate could be held in late
October, two or three weeks after the candi-

Continued on PAGE



date forum Reporters from Channel 2 News
and the Advertiser would participate. Again,
we may want to use some phone-in ques-
tions, perhaps some audience questions, per-
haps questions from the candidates.

What about sponsors?

Again, nothing in this project precludes us
from seeking advertising or underwriting
sponsors for all of these elements. For the
Q&A we will be doing on our news, for the
candidate forum we will present in prime
time or for a more traditional debate.

Indeed, sponsors to underwrite the cost of
the productions could help us really improve
and boost the production values.

What about the primary elec-
tion?

At this point it does not appear there will be
a primary race for the governors office. So
our project with “POP Election ‘94” won't
really begin till after the primary.

However, if things proceed along the lines
established today, there could be a very in-
teresting mayor’s race in the primary.

We may decide to offer the candidates a
chance for a formal debate sometime in early

September. This partnership will pertain only
to the governor’s race.

How and why is KIKU-TV in-
volved in the partnership and
what is their role?

Representatives of KIKU-TV have contacted
us and asked to be included in the project. I
have agreed to include them, and here is
what they bring to the plan:
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KIKU-TV will transiate both our news seg-
ments from the interviews with the candi-
dates and our candidate forum into both
Japanese and Tagalog, and will air them in
prime time on Channel 20.

They have the potential to reach more than
100,000 Japanese and Filipino residents who
do not use English as their primary language.

This will expand the program, and will make
it available to an audience that we would not
normally be able to reach.

So, I think they bring us a nice dimension.

The broadcasts on KIKU-TV will come
sometime after our own live broadcasts, so
they should not conflict in any way with our

programming.

Kariton Tomomitsu, the promotions and
community affairs director at KIKU-TV, will
handle the arrangements from their end.

And from Channel 2. Who's in
charge of all of this?

While I have sat in on all of the meetings
with the “POP Election ‘94" group, the ac-
tual organization of all of this will be handled
by Jack Kellner, Channel Two’s director of
community affairs and assistant news direc-
tor.

What do we need to do now?

I suggest a meeting between some of us here
at Channel 2 and the Advertiser people
(represented so far by Ann Harpham and
Gerry Keir) and the POP folks, probably
Randy Roth and Bruce Voss. Bruce is the
POP ‘94 representative to work with us.

(Continued on PAGE 6)



Our group should probably include Jack and
Al Hoffman,

We should be picking dates NOW to ask the
candidates to keep open for the two main
parts of the plan. We should pinpoint and
then schedule with each candidate a time in
early September that we can sit down and
conduct the extended interviews. We’'ll need
a couple of hours per candidate.

And then we should NOW seek to pinpoint a
date in early October, maybe the second
week or so, for a candidate forum.

If we get these date requests in now, and do
the necessary negotiating now, the candi-
dates will not be able to turn us down with
any sort of grace.

And finally, why?

Because it will aliow us to determine the
coverage of the campaign on our level
While we will still be a part of all the news
conferences, etc., we will be able to address
the real issues of the campaign in a way that
allows the candidates to get their messages
across, allows us to point out when they
have not responded to the questions from
our reporters and from the folks representing
the Community Forum, and keeps the cam-
paign on course and doesn’t let it bog down
in trivia.

We have a chance, I believe, to make a real
contribution to this important and unique
election year in Hawaii. I hope you will all
be as excited as [ am to be a part of this
project.

CHEERS,

Koni
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POP '94 -
A nonpartsan community ¢ffort to elevate the 1994 political campaign
¢/o Professor Randall W. Roth
2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

Tuly 21, 1994

Mr. Larry Fuller
Publisher

The Honolulu Advertiser
605 Kapioclani Boulevard
Honolulu, HI 96813

Dear Larry:

Personally and on behalf of POP'94, I want to compliment The
Advertiser on the way it covered the community issues conference.
My cohorts and I were pleased with the quantity, and impressed by
the quality, of that coverage.

‘The Advertiser has been very supportive in other ways as
well. For example, Anne Harpham's insights and suggestions at
POP '94 meaetings have been invaluable; Jerry Burris'®' presentation
at the issue conference was terrific; and Gerry Keir's probing
questions have forced POP '94 organizers to think and speak
clearly about the mission and goals of this community effort. I
might add that your own attendance at the conference was a much-
appreciated indication of support.

I truly believe that The Advertiser's contributions to and
excellent coverage of this effort have been instrumental in
giving our community a renewed sense of power and civic
responsibility. To me, that's what paradise is all about.

Mahalo and aloha,

Randall W. Roth

RWR:hns
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THE END OF THE BEGINNING
ar daily newspapers proudly
anpounced “POP '94™ and “Power
'94,” their “grass-roots” programs.
to demand straight answers from
the politicians. The Advertiser
described “POP '94” 23 2 “man-
ifestation of a voter revolt.”

POP is as acronym for the Price of
Parsdise books, collections of essays
writtes by abous 50 concemed citizens on
how to improve the community. The “POP
'94™ idea was to extend this eteraal
vigilance of the citizenry, the price of
paradise, directly into the pofitical arena.

The spiritual leader of “POP "94,"
University of Hawaii law professor Randy
Roth, described fis mission 29 “to-ask
excellent questioas in ways desigud to
prodnce meaningful answers.” These

- questions would be ptmud with-“re- '

cross-examination.” Soms of &
envisioned a witty Clarence Darrow a last
exposing the absurdity of a political es-
tablishment engaged in double talk. -

The Best Party candidate for governar,
Frank Fasi, in one of those rare moments
when his nearly burmt-out candle of bitter-
ness and antipathy shed some presciemt
light, expressed a-differeat view. He
objected to afl this as “camonflage for
media- seif-promoticn.” Fasi mmd out to
hﬂs’t 2 Naahuey mrvs Sed

Om&&eﬁmy'lnp wtbappwedm
“POP "94” on the way o the forum was its
ca-opting by the establishment. It became
what sathor Tom Wolfe once described as
“radical chic,” a'cluster of anti-estab-
lishment attinides suddenty embraced as
stylish by the establishment.

Even a former Waihee spin doctor
became one of “POP "94™’s
On the’day of its kickoff, be biblmlly
intoned, “This day .we have started to
change the way-caadidstes run campaigns
and the way medis cover campsigms.* No
one 30 much a3 W 2amy
byperbole. —~ - - = e o

mﬂuaﬁn&mnwhﬂ
to abandon some of its principles . otk
dictates of tfle mass media. As ooc media
critic, Mermay Kempton, has put it, “The
Devﬂmmcmntﬁuroutum.u

effort Wwest ‘sour Il. the - start. The:
newspapers and television stations were
Mmmumgm .
who could p Wrie one excloded

a} candidate, T ‘am astonished
and amazed at how the Adversizer and *
‘Channel 2 News' iell 'us over and over
how fairnéss in politics is being promoted
by the self-serving and advertising-selling
‘POP "94’ ruse.”

In addition, it tumned out that the candi-
dates had been given questions before some
of the ostensibly spoataneous, off-the-cuff
interviews were taped for television.

Moxe 10 the point, the “POP "94™ ques-
tioners had beea cautioned, in what
Hawaii’s establishment misconstrues to be
the aloha spirit, not to be “confrontational.™
The promise of reat cross-examination had
been abandoned.

The culmination of the “POP "94" effort,
the gubernatorial debate oo Oct. 15, was
well conducted by some of our best report-
ers (Leslie Wilcox, Jerry Burris and Jim
McCoy). but it was straitjacketed by an
mﬂex.ﬂ)lefmmlaﬂ!by&r.smpwudl s

intellectual and emotional highlight was the
absence of Frank Fasi. ‘lhaewu"v'ilm!lr
no cross-examination.

All of tuis was further reminder that the
road to electoral hell is paved with good
intentions and, as we shall see. with money.

6 @ Qctoker; 26, {924 MHonoluly Weekly,
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POPular success

Bob Rees says he had high hopess
for “POP "94" (“POOP "94,” HW,:
10/26). If he’s to be taken at his fit-
eral word, he actally expected tas:
see 24 candidates for governor pub=;
licly cross-examined by & “witty..
Clarence Darrow, at last exposing?
the absurdity of & political esma
lishment enpgulm double mlk.
Bob says he was di
dusdldn’thappmbuldmhemn-j
aged to uncover the reason it didn’ez
“POP '94™ was “co-opted by
establishment.” i

The simple trath is thet “POP "94™
did exactly what it set out to do: Wey
got lots of folb involved in develop-

Power or POP?

= We feel some clantication is need-

ed arter reading Robert Rees’ election
overview. "POOP "94™ (HW, 10/26).

“Power ‘94" is a separate initia-
tive from “Pop '94." although they
are both mentioned in the story’s lead.
And Power '94 did not run into
“funny things happemng on the way
to the forum.”

We have professional journalists,
not a former political spin doctor,
working on our project. “Power "94:
Your Voice, Your Vote™ is a
ative effort between the Honolulu
Star-Bulletin, Hawaii Public Tel-
evision, Hawaii Public Radio and:
KITV-4, with assistance from ‘Olelo,
the Corporation for Community
Television.

“Power "94"” is also a very inclu-
sive initiative. Every candidate
every race we've telemuthn
invited to participsser - =i 2.3

Candidates are never given q
tions beforehand. Our Citizen's
Panel is a group of everyday Hawaii
residents tapped by two indepen-
deat research companies. We ask
the citizens to stick to the issuesg
they have indicated are importans
according to a statewide poll, The,;
panelists are encouraged to ask pro- 3
vocative questions and bave never
been cautioned to avoid being con-
frontational. We’ve been pleased

that many pmclxsts have pressed
candidates for specifics through falv
low-up questions.

The format of our forums is about
as flexible as is possible. The main
thrust is for citizens to ask questions
that are important to themy. Mod-
erators ensure that candidates stick
to the question and don’t become
camera hogs.

We believe we are part of a com-
munity effort to engage the electorate
so that the best possible choices can
be made this election year and to give
everyday citizens a voice and venue
to interact directly with politicians.
It is clear that Rees’ criticisms ef
other initiatives do not apply to
“Power '94." .

Kelli Abe Trifonovitch
Executive Producer, News
Hawaii Public Television
David Shapiro

Managing Editor
Honolulu Star-Bulletin
Scott Kim

News Director
Hawaii Public Radio

Wally Zimmermans

38 =p News Director, KITV-4

Rees responds

The above letter may be precise-
ly indicative of what's gone wrong
with Hawaii's press. There is a will-
ingness  sacrifice reportage for seif-
aggrandizement.

The “Power "94” effort was iden-
tified in the first paragraph of my
article only so as to distinguish it
from “POP "94.” That accomplished.
the former is never mentioned again,

but there follow 5o leas than 14 direcy
and exclusive references to “POF
'94”
My anticle Muﬂhﬂm that
“POP 947 is the topieand clearly
stages, “One of the funmy things that
happened to ‘POP '94’ on the way
to the forumr ... Even a former
Waihee spin doctor became one of
‘POP "94’"s spokesmen. ... A sec-
ond thing that happesmed to ‘POP '94’
..." and so on.
The reason I paid no attention to

" “Power '94" (and this may be the

real source of the letter’s ostensible
request. for clarification) is that
“Powex '94™ wag, afte’all, only a
wesak imsitation of “POP*%4.” It did
not accomplish anything that a rea-
sonably functioning press shouldn't
accomplish.

Robert M. Rees



January 2, 1995

Dear Randy,

I got your recap on POP '94 and evaluation form and thought I'd drop
you a line instead of trying to fill out the form. I've been away a lot in the
last year and have not kept in touch with all your activities, so don't feel I
can evaluate them. But I might be helpful in another way.

First let me say I think you have done a yeoman's, make that
Herculean job with the whole POP effost. | definitely lack the enthusiasm,
stamina, dedication, optimism and a number of other assets required for such
a job. I regret that the need to earn a living has kept me away as much as it
has. [ would have liked to have at least rendered stronger moral support.

But I'm afraid I have also been troubled throughout, particularly in
the post-POP II phase of your program—meaning the last year or so—by
doubts about the effectiveness of what was being done. Maybe "impatience”
would be a better word than "doubts.” But maybe not. At any rate, I felt we
had made about as much of a dent in the problem as we were going to make
with the two books. It isn't that all that has followed POPs | & Il wasn'ta
noble and attention-getting effort. I'm sure it was. But what did it
accomplish—other than earning brownie points for some of the participants
and perhaps providing some warm feelings? That, of course, is what you're
aslnng now and what I've said I'm unqualified to Judge because [ didn't
participate and don't know the details.

But if we're looking for candid answers maybe neither is necessary. It
depends, I think, on the objectives.

POP '948 guiding principles are fine, but they're out of the textbook
for a high school civics class, or, worse, a governor's state of the state
address. Very acceptable, very safe, very universal. If I was one of the bad
guys in government I would endorse your principles without hesitation, or
fear. What, after all, have they had to fear from all the "honest looks,”
"lively dialogues," "moral obligations” and "meaningful political campaigns"
of the past?
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Was your objective to bring about change in the political process; to
make politicians more honest and forthcoming; to focus public and
legislative attention on the really important issues; to reveal how government
here actually works; to make government more responsive? Or, excusing
these as overly ambitious, was your objective just to acknowledge possible
problems and solutions in these areas, leaving it to the body politic to take
the hints and effect solutions? Surely, given the record, even this fails the
reality test.

I'm afraid, if we're taking our own advice, we need to look elsewhere
for objectives.

The local news media offers some guidance. About a month ago there
was a conference at the UH sponsored by the Hawaii Media Council at
which panelists from local government and the news media were invited to
air their gripes about each other. Lou Cannon, a one-time national political
columnist, was the keynote speaker and emcee. Near the end of the panel
discussion he exclaimed that he was experiencing the friendliest relations
between media and government he had ever witnessed. "You're so nice to
each other,” he said.

1 didn't go to the conference. My description comes from a news story
-in the Advertiser the following day. They were proud of Cannon's comment.
Warm feelings is what the media here are about. It's part of being a "family
newspaper;" or a community- spirited TV station that gives you two minutes
of news and 28 minutes of sports, weather, commercials and mixed plates.

Look at the handling of your own Dean Harrison's departure. He said
he was fired by President Mortimer because he wouldn't yield to political
pressure in his admissions policies. Certainly a serious charge, if true—
especially in light of the law school's accreditation problem. The papers
called Mortimer and he denied the charge. He said it was simply time for
Harrison to go. Who's lying? Why? Our cuddly media didn't think it was
worth finding out, or even noting the discrepancy.

Obliquely and without saying so, POP sought to do some of the job of
Hawaii's media. That may be why the Advertiser and others were so quick
to climb on your bandwagon. But had your efforts proved too aggressive—
had you, for example, probed deeper into some of the things Richard
Matsuura said on your radio program—I think the media would have backed
off. Your probe would have made them look bad professionally, and



exposed them to issues they don't want to open. Maybe their caution was
justified considering what has happened to poor Dick since then.

But you didn't embarrass the media. Your programs were safe—
academic, rather like a college practicum. Your questions were, like POP's
principles, high-sounding, well-intentioned, intellectually inviting—but,
beyond the rhetoric, esoteric and wholly impotent. Why? Probably for
much the same reason we have a substandard news media: Not enough
people care. The news media, like other public institutions, reflect the
standards of their audience. If the public demanded better media, we'd get it.
If the public demanded better government, we'd at least have a fighting
chance. The public gets what it asks for—or tolerates, which is the same
thing.

Consider what has happened to ex-dean Harrison's charges of political
interference? Were they false and therefore to be ignored? Or were they true
and therefore to be ignored? I mean, nobody resigned in protest. Or even
much complained. And the outraged former dean is back at his old job. How
can the faculty of the law school, stalwarts of POP and its principles, expect
the public to heed their cries of moral myopia? Or is morality, even legality,
beside the point? You don't have to agree with the professor, as long as you

get credit for the course. . :

I once had the chairman of the state Senate Higher Education
Committee tell me the mission of the University of Hawaii was to give local
kids the chance to go to college without leaving home. Academic quality
was immaterial. A few UH presidents have had trouble accepting that.
Mortimer may be an exception.

This may change some day. But it won't come from intellectual
petjsuasion. Such changes come from the gut, not the mind.

It isn't that the people here don't care about politics, or good
governance, or the other things that usually interest electorates. This is a
very political state. The problem is, they have their own brand of politics.
And nearly everybody belongs to the same party. That deprives us of some
traditional political yardsticks and the channels for translating concern into
change. Without the threat of change, elected and, even more so, appointed
officials can—and do—ignore the occasional outcries.

Political decisions here are very personal matters. and I have a

mentally retarded son, now 35 years old. He has suffered terribly from a
state mental health system that for many years has ranked dead last in the
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nation. By getting some political help, we have finally put some teeth in
what up to now has been essentially an intellectual argument: That the state
should treat its mentally retarded citizens professionally, with dignity and
respect, and that it should obey its own and federal laws in the services
provided. Intellectually, those don't seem unreasonable requests. But the law
is consistently and openly ignored, therefore violated. Ask Mike O'Malley
about his experiences with the foster home system.

We met last Friday with the head of the Health Department's division
most directly involved in our son's care. Also present was the chair of the
Senate Health Committee, which was the reason we got the audience. We
reviewed our long list of grievances and requests for the umpteenth time,
citing the sections of the state law covering them, and specific violations.
The division head finally said, "Okay, what do you really want?" Puzzled,
we said simply for the state and its licensees to obey the civil rights, social
services and other laws pertaining to our son. "No, what do you really want,”
he repeated. "What will it take to make you happy?” I admit we were slow
to realize what he was saying: The law is immaterial. This, like so many
other governmental problems, was to be solved on a personal basis.
Decisions are based not on logic or law or equity, but on relationships. Some
might call it power.

I hate to say it, but I don't think that's going to change anytime soon.
It hasn't changed in the 22 years I've been here. But I still can't accept it. It
took a long time even to believe it. You expect such behavior from a few
individuals, but I'm overwhelmed by the numbers. It's a way of life in many
circles. Group culture gone mad. Up with the group, down with the
individual. Where have we seen this before? It's frightening. Disgraceful.
Morally and intellectually degrading, insulting, repugnant. Obviously, as |
have been told, [ don't belong here. What does that make the people who
do? Ask Bob Reese, who has become an acceptable, even popular critic by
not doing his homework, asking questions that don't require answers, sniping
in syntax, writing provocative prose, like the copy in an ad.

Speaking of which, there was a story on the front page of this
morning's Advertiser based entirely on an interview with Norman
Mizuguchi. It was strictly a PR piece for the Senate president, though the
paper was too impressed to notice. Mizuguchi described how open the
Legislature has become in the years he has been there. They used to hold
important meetings behind closed doors but now hold some in public, he
said. It was like saying he used to kill, pillage and rape, but doesn't do it as
much anymore.

Box



Maybe that means there's more hope now than there used to be. If so,
it's surely due more to pressure than conscience. The state's finances, as a
few have dared note, are in their worst shape in living memory. It's causing
political pain; and it will get much worse. Maybe so bad it will cause a voter
reaction. When the electorate realizes how much our style of government is
hurting their pocketbooks, heads may roll.

POP, or whatever it becomes in its next life, needs that kind of help to
give it credibility and focus. It needs to move on from Motherhood 101 and
get down to specifics that give people who are finally ready to do something
about the mess in government a means of doing that. But I'm afraid you're
going to have to wait for the opening. You won't cause it, and you won't get
others to cause it with academic exercises. Unless, of course, change is not
the point of the exercise.

But if it is, what should POP do in the meantime? I think the best
thing you could do is a report, probably not another book, that compares
political promises with accomplishments. Put it out at the end of each
legislative session. List the major promises or positions of the leading
politicians—those in positions to have a more than individual effect on
legislation—and report what happened. Get them to explain their actlon, or
inaction. Don't forget the govemor

. There is, of course, a big problem with this. D&cpite efforts like yours

very few specific commitments were made during the last campaign. Maybe
even none that anybody could be held to. As you've noticed, candidates
avoid commitments. So maybe you just get them to explain their actions,
hoping that will serve as benchmarks usable in the future. It's obviously a
long-range proposition, fraught with frustration.

But what does this make of POP? I don't know. Maybe it will end up
a graduate course in the Political Science Dept. Good luck, and Happy New

Year. Cheers, i

g
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Professor Randall W. Roth

University of Hawaii School of Law
2515 Dole Street
Honolulu, Hawaii 96822
PHONE (808) 956-7386
FAX (808) 956-6402

January 18, 1995

The following responses relate to specific comments in your letter and may or may not
fit into a grand plan. If they do, I hope you'll point that out to me.

®You say we "made about as much of a dent in the problem as we were going
to make with the two books.” This makes me think you and I would define "the
problem"® differently. I'd probably begin by pointing to a community that feels
alienated, powerless, disenfranchised, cynical, etc., and you, 1 suspect, would start
with a description of a "corrupt® political culture and dysfunctional government.
Perhaps these are opposite sides of the same coin. As for your "impatience,” well,
that may be a reflection of our respective capabilities. You undoubtedly have scored
many important points in your life with home runs of one sort or another. [ have hit a
few but mostly have gotten where I am with singles.

e What did POP I and II (or POP '94 for that matter) "really accomplish"?
You've got me there but then I'm still trying to figure out why I get out of bed in the
morning. [ not only don't have a clue as to what it means to really accomplish
something, I tend to get panic attacks whenever I geally think about it. I'm not
kidding.

®Relatedly, what's wrong with "warm feelings"? Are they different from faith,
hope and love? What are we really after in life, efficiency?

". ®You say the bad guys in government could endorse the POP principles
without hesitation or fear. And I say yippee. Once they have, it becomes easier to

Gath
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get them to articulate the basis for their political actions and to do so in a context that
extends beyond their next campaign. It ain't a home run and maybe even isn't a
single, but it gets those folks more receptive to playing "our® game (i.e., engage in
real dialogue).

®We might mean very different things by expressions like *bad guys." Am1Ia
bad guy? If not, why not? Asked another way, what exactly is it that separates you
from the bad guys? (Intelligence? selfless behavior? political philosphy?)

®Do I think the media in Hawaii could do a better or even much better job?
Yes. Do I think law professors and “could do a better or even much
better job? Yes. Am I now or have I ever been an apologist for local journalists? [
don't think so, but then [ might be the last to know that.

®Do you believe there is one "right way" for the University of Hawaii (or any
other institution) to be run? Would it obviously be wrong for any school in any
location to have as its primary mission, "to give local kids the chance to go to college
without leaving home®? To me, deists are people who believe in such absolutes. [
often wish I had the ability to believe in absolutes. I'm not sure but I think that would
help me to be less unsure of "things® in general and the meaning of life in particular.

® Your eloquent and personalized discussion of Hawaii's unique political culture
was right on and did a better job of describing my own reasons for pushing POP than
I could have expressed. Like you, I want to change things. I think we dg belong
here precisely for that reason.

®POP is Motherhood 101. I wear that proudly. What you yearn for, I think,
is a second viable political party with articulate standard bearers. I like to think POP
has made that more possible (and maybe even more likely).

® Your suggestion that POP compare political promises with accomplishments
sounds a lot like our "accountability plan.” [ strongly encourage you to attend an
organizational meeting this Saturday from 10 to 12 at the law school to help get it
headed in the right direction. I will be there but Dolores Foley is heading up this
effort. (I'm getting out of the POP business at least for now. I've enjoyed it and feel
good about what's been done, but need to pay more attention to other aspects of my
life.)

®oS”
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®['m curious about your definition of "academic.” I like to think of myself as
practical and action oriented but I can't relate very well to what appears to be disdain
for all things "academic.” Perhaps it's just that this particular issue (i.c., the need for
political reform in Hawaii) is so obvious to you as to be far beyond the point where
theory has to be converted into action that does more than just "set the stage.® Is that
it?

, what say we get together, maybe with a smail group of fellow travelers, to

discuss more fully the points made in your letter. I would like that. Give me a call if
interested.

Best regards,

Randaill W. Roth

RWR:jt
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Grass-roots

E all know about "The Price of
Paradise,” not Hawaii's high
cost of living, but the popular
books of the past iwo years that
detailed many of our political,
economic and social problems.
Such problems continue, to be sure. Ranking
h among them is disenchantment with the
Itical system. Apathy abounds — or, more
tely. a sense of powerlessness prevalis
among many good e this election X
] But what about Plus of Paradise
Hawali society has strengths that, like our
climate, we pometimes take for granted. One is
E high ee of racial diversily and relative
rmony. This is not just a social blessing. It
tould be something to bulld on in this age of
national multiculturalism and Asiz-Pacific
growth — H we figured out how to do it

ANOTHER UNTAPPED Hawall asset stems
from this very mixture of problems and
disenchantment. Many people are concerned
and want to be posilive, even If they don't
know what o do and are turned off by the

political ;

Notoniy that, efforts are under way on
several levels to reform the systcm and restore
public faith. I don't have a kist of all such
efforts, but what follows are three examples
that recently caught my attention:

@ University of Hawali law professor Randall
Roth, the nonpartisan activist who edited and
published the Price of Paradise books, is at it
again. Rather than a Volume Il documenting
our shortcomings, he's advocating doing
something about them this election year.

The goal is lo get Lthe candidates, the media
and the public focused on the real lssues rather
thin the siogans, ad battles, diverting spats and
mud-slinging that often claim the campaign
spotlight and even determine election results.

What's envisioned are several town meetings
to listen to the public, to determine and help
frame the issues, These would be followed by
forums where candidates would have to discuse
those issues and their positions in the face of
tough questioning. TV and newspapers would
be part of the process.

One challenge is keeping this nonpartisan, not
looking like or being an effort to topple the
lon, nant Democratic Party or to be
anybody's vehicle. Another challenge is to be
broad enough in- makeup to demand attention

@ Ancther tomtuﬂle
fnterest and activity in our society is being
group (sometimes

liberal state Sen. Mike McCartney and crusty
conservative and former editor-publisher

George Mason.,

This mummm&m
can e a difference In the commumity
simple acts of caring and involvement. People
are to vote. But the stress s

Many people are concerned
and want to be positive, even
if they don't know what to do
and are tumed off by the
political process.

find a place among candidates this election year
= “benchmarking.”

This Friday, the council's annual meeting will
hear from Duncan Wyse, who heads the

Board and a program of
ommunmlty hmarking sald to be the most
advanced and successful of those in a dozen

Benchmarking s a process where a
community not only sets goals snd outlines
steps to get toward them — Hawall has seen
such efforts. The key is also setting a timetable
or benchmarks every few years so everyone
can judge the success or fajlure.

In Oregon that has meant from
hmhd;!dmlammgmﬂd?hl

ear plan ve years,

o] e et s e
and local levels. Some are shorl lerm —

IF YOU'RE like 1 am, can sit around
and find weaknesses in al do-gooder
ldeas and argue they won't mean much. Hawall

- -
reform, for example, is not as simple as voting
out the Democrals, The system itself Is stuck,
constipaled, #f you will.

But I find hope in the idea that maybe
awall has hit bottom In some old political and

cycles. And 1 think that way

back up to more political integrity, a sounder
economy and public confidence must come from
more grass-roots involvement and action by an
aroused public operating in nontraditional ways.

On their various levels, ‘then, these three
developments show that Hawall is not without
hope, that we could be In the darkness before a

dawn.
Call it optimism, 1994-style. We don't have
much elsc.

.
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The rash of retirements and
departures at the state
Legislature this year opens a
remarkable opportunity for
renewed citizen involvement in
Hawaii politics.

There’s no single theme that
ties together the departure of
incumbents as different as
Democratic Rep. Henry Peters
and Republican Sen. Rick Reed.

Some are leaving their
current seat to pursue a
different office. Others cite the
pressures of family or work.
Some, no doubt, hear the
footsteps of the opposition and
want to get out while the
getting is good.

But all this change opens the
door for new faces.

Both nationally and in Hawaii
there has been a surge of public
interest in politics at its most
basic level: Voters want
candidates to speak about the
issues that concern them and to
offer concrete answers and
“benchmark” guidelines to
measure their success.

As someone said, politics is
too important to be left to the
politicians.

Much of this activism has
taken the form of grass-roots

Ssix
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Political changes
A fresh chance for newcomers

forums. This paper, in
cooperation with thepop -
non-partisan group “ *
will be involved in our share of
such activities,

But if Island residents truly
want their elected officials to
stick with the issues of the cost
of living, education, family
stability, crime and our
Hawaii lifestyle, they should
consider running.

Indeed, one does not have to
get elected to have a successful
campaign. Simply by running
and focusing on the issues that
matter, candidates perform a
valuable service.

Recent Hawaii elections have
seen few seriously contested
races and an unhappily large
number of incumbents with no
challenge at all. In part, this
may be because folks felt it was
pointless.

That's too bad. Even the good
incumbents (and there are
many of them) need the
stimulation of a contest.

This year the wall of '
incumbency has been at least
partially dismantled. The
opportunities are there.

Go for it.
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Admil - News about a govern-
ment official secreicly Laperd by the
#N1 v a rampaign Reckback scheme
i pscy polstrcsl news,

I conflems our worst Lhoughle
ond cymiciam about politics
#nd politicians Free golf tripa, insid-
¢r drals, kos benches — and cam-
paign kickbacks.

. That's what politics Is all sboul.

b H?

lo i foir to take the fall of ciy
Wastewnter Chief Kon Roppolt se
the stary of all politics in Hawail? b
R Iair lo sccepl (he anecdotes of
¢tronyiem lsid oul before Sen. Rich-
ord Matsuura's apecial invesligalive
tommitice as typical of averything
{hat happens in stale government?

In truth. there (e far more o pall
‘ll";' and government in "I:l“.

ere are good reoplc wor
herd 1o do the ic's . A
there are amv?‘r:u vﬂ?’lﬂ“r
sloned haps, slill willing o
nve Iht;":yulnn another chance o

Nere's m num
wanl o ask

year:

Wmnm!-u«-dhﬂlw
n linding crestive solutions o on-
going prohicms?”

dize raising the ity of education?
Sirengihen the againat crime?
Rall ont ihe Medicald programi™ —
Fraak A , Prolessor of Fusi-
nema Edurcation and Directér of instHu-
tion and Aesesrch st Ksploland Com-
munity Coliege.
aoo

“How does the de farlo establishment
of » ‘polilician clas’ in this country —
with evidence of s srrogance —
ihe public interent?™ N W docsn't, what

e you m%hbw-nu!'-
Bent, former US. Attarney for Hawall
oon

“The escalaling cosia for lerm
rare are devasldling many families in
Huwsll and will become an even bigger
probicm an cosls of hornea
creane (o $200,000 per
2020 ° Do ysu support the pr
Family lape peogram se a way o (-

H

EH
111

In the Alcha State. .
h ¢ printed in The

Phicirs sl sigper ol

o2, POP ‘4 ashcd lslandcra to say

they would ask the candidale

:

e
é sﬁ!
iy

¢
i
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H

hy polle and phone calls or by deep
convirtion?”

This huge stack of questionn is nol
drift away in a compuier memo-
ry or lile cabinel. They'll form Lhe
hesic bullding blocks of an Intrigu-
m “lesues confcrence” sponsored hy

P ‘84 thia YHalurday ut the
Easi-West Cenler.

Al this conference, citizens will sit
down in working groups Lo seek out
and define the “key” five questions
or so that should be put 0 the can-
didsies on Lhe major issues of 1994.
range (rom education and
{are through the cost of living

campalgn

and sovercignty through
reform and .
Once the ions sre defined

quest
snd focused, they wil be Laken to
the candideles for . In sube
Forusns coverage,
means, ‘lghe candidalcs will be

Both The Advertiser and

Iawall POLITICS ULAI SCanadil

KIION-TV/Channr! 2 have rommit
ted to exlensive coverage of both
the issues and the candidate’'s re-
Iw‘llﬂ-

in clfect, what you are gritling
this ycar is a commumly “road-
block™ which will be lough for the
candidatea to get through withoul
some kind of response.

If it works, there will he no doubd
what prople are concerned about
this eleclion year. And we'll have a
preity solid idea what the vands-
dalcs arc saying.

‘That still Icaves one (inal step:
Exccution, .

Bul POP 94 respondent Albert V-
vas of lawaii Kai has a question fur
that, 38 well:

"Will you place an your (public)

office wall a framed listing = in bet-
ters at least oné inch high — all the
campalgn promises you made?"

We'll see, Albert, once we knuw
whal those proniises are

POP '94

POP '™

Honsluhe, Hi  SOSR2

L ey

P

g tend E0- 71430, Nanst 5
7939 tipet 2477933 Metohl ol
omal 10803001000

T e e s . T : de
sl o Humak' peoke What shidt e et o e vl o -| ANV Press candidates
b b or some hew glowly laded away with- 3
ment and higher-paying joln?" — Miks The are gathering @ If you'd like (0 sigm on to
Usse. e o renyotten. Legislotors were ol | Gaturday ot the Esel-West their effort, Nl in the coupon
ono gu‘m » Conter {Keowl Auditoriom) 10 on thie page or call 958-8353
, e s it "'""'m plant socds for the 1904 elec for Information.
e et i (o e, @iy’ anagrmeat sad contineous HThe free Belfday meeling gl el s o
Busicaly flasnced by (b taspayers. Fmidy Wprovient be wiieed 1o Wr | thet duy Wil be pememred b7 fo, ot 566003 (Deviling o
m&ﬂmh-&&; E'h",::h procesil” = Cyme | (he commmmity ror * ::u::-nnnuw&mn
‘brain drain’ e ) shseed
n"-hqnt'hdﬁ'-‘- ono mﬂkﬂm Following the communily f-
chaol 1L, chemical consultant frem Mi- and pinpolaling the questions fort to idently and focus the
Hnd, *Wauld you W willing to ow | (et candidetes must seawer i Key lasues, The Adverileer,
non forde the coneiruction of more safe | cHisens are to carl informed KHON-TV and POP ‘MM wil
bike lanes ik U stade .., 1" — Patel- yoiea, conperaie (n conduct forums in
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Voters choose the questions

Advertiser Staff

A broad-based community ef-
fort, “POP '94,” has been
launched to combat the percep~
tion that while candidates often
talk of the “tough choices™
they'll make, they rarely get
specific with the voters.

The volunteer, nonpartisan
group includes many who were
involved in the popular “Price
of Paradise” books, in which
community leaders discussed
key issues.

Their common goal is to pin-
point gquestions that candidates
must answer if citizens are to
cast informed votes, says Uni-
. versity of Hawaii law professor
Randall Roth, who organized
the “Price of Paradise® books.

“We want to get more people
thinking about what the ques-
tions are in the election, get
them actively involved instead

of passively listening,” Roth
said.

The Advertiser and
KHON-TV are cooperating
with POP '94. The Advertiser
has been publishing coupons so
citizens can suggest questions
for candidates. POP '94 uses
the coupons to gauge the pub-
lic's interest in various topics.

“The Advertiser, working
with POP '94 and KHON,
wants to give the voters’ agen-
da a central role in this cam~
paign,” said Advertiser editor
Gerry Keir. .

The next phase in POP '94's
effort is a conference on com-
munity issues, to be held July
9 at the East-West Center.

Roth said the forum will pull
together 200-300 people with
interests, expertise or involve-
ment in key areas and have
them outline specific questions
on those areas for candidates.

CGira

[INSIDE: _ ]

B Citizens across the country
have launched drives to “take
back politics.” / Page B1

B See if your neighbors or friends
are among the hundreds already
signed on for Hawaii's

effort. / Page B4

The public is invited, though
some participants will be pre-
selected. There will be five or
8ix groups representing the
main topics.

Each of those “breakout”
groups will outline candidate
questions on their topic and se-
lect three or four of their
members to participate in a lat-
er question-and-answer session
with gubernatorial candidates.

If you want to participate in
the July 9 forum, call Peter
Adler at 537-3886.
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Grass roots sprout
to soaring heights

Joshwa Cooper
Special o Ka Leo

Interested  citizens  desiring
political change met at the Imin
East-West Center last Saturday to
develop questions that would
enhance  Hawaii's  political
process.

POP '94. a nonpartisan com-
rmunity  effort,  made | its
democratic debut with more than
400 citizens and celebrities attend-
ing a half-day conference or-
ganized to select the five top ques-
tions to ask this year's guber-
natorial candidates.

The Honolulu Advertiser and
KHON-Channel 2 will provide
coverage of the answers to these
questions.

“We are uniled because we love
Hawaii,"” said panicipant Mildred
Kosaki. “We ourselves need to
change. We must become better
informed.™

She said only lobbyists visit
clected  representatives  after
November; constituents never
keep informed and in touch.

Kosaki said, “Democracy re-
quires its citizens to pay attention
... the future is part of our daily
endeavors.”™
- Sports announcer Jim Leahey
served as moderator for part of
the conference. He encouraged
the people to be involved in POP
and in the upcoming election.

*This is the time for you to
speak up,” Leahey said. “It’s time
to go beyond sign waving and
slick ads.”

Leahey reiterated a theme he
used on students when he was a
high school-teacher: “Democracy
is only as strong as the people
participating in it.”

The first issue, “Children -
What Do We Owe to the Next
Generation?,” featured speaker
Janis Reischmann.

She stressed the importance of
education, and she said, “A heal-
thy childhood is what we owe our
chiidren.”

Jerry Burris, Honolulu Adver-
tiser editorial page editor, spoke

on government, inspiring con-

fidence in the political process.

Burris said people express
alienation and despair about
politics. He also said that 60 per-
cent of Hawai'i’s potential voters
don't vote.

“Government is the only place
where there’s been real job
growth,” Burris said.

Melody MacKenzie discussed
race and ethnicity in -the third
issue forum.

MacKenzie said that people
have the same basic needs and a
great deal in common. Our dif-
ferences are an asset to Hawaii's
culture, she said.

Eric Yamamoto, from the Wil
liam S. Richagdson School of
Law, discussed the issue of crime
and justice.

Yamamoto compared and con-
trasted crime in Hawaii with his
recent trip to the mainiand.

Yamamoto said while crime
here isn’t as bad, peopie don’t feel
as safe as before. “Seventy per-
cent of us worry about being vic-
tims of crime,” Yamamoto said.
“We clearly feel less safe and
more afraid.”

Frank Delima closed the con-
ference, talking about the sig-

nificance of Hawaii's cultures

living together and the impor-
tance of humor in life.

The questions gathered by POP
‘94 will be sent to every can-
didate.

The POP 94 Community Issues
Conference will be replaved July
16 at 2:00 p.m., July 21 at 6:30
pm., July 24 at 10:30 am. and
July 30 at 9:30 p.m. on Olelo; The
Corporatiom  for  Community

Television.
L~ oW
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New i MOVers and shakers"

It may be that tradmonnl powcrs behind political
thrones will be replaced by grass roots renegades.

That thought seemns somewhat reasonable in light of the
emergence of several groups intent on changing
widespread disaffection with things as they are. To say
pessimism and distrust have permeated most of Hawaii’s §
people is no exaggeration. The successful sale of two vol-
umes of “The Price of Paradise™ in less than two years is
one indication of how intense is the disappointment with
“the course Hawaii has taken. It has led to a movement
called POP 94 which is posing tough questions aimed at "}
candidates for office this year. Its goal is to stimulate in-
terest in local elections across the spectrum from young
to old, from poor to rich. It will be interesting to see if po- [
litical candidates will wake up and smell the high level of
dissatisfaction and commit to working hard for change.

The traditional movers and shakers could be forced 1o
take a back seat to the new breed of concemed citizens; '
people whose self-interest is a more livable community
and a less one-sided breed of leaders. That would contrast
to more than 30 years of self-serving movers and shakers.




-

Star-Bulletin

Friday, August 12, 1994 D A-18

B Voters haveaduty ¢

‘to ask more demanding ...

questions of candidates « ¢

candidates ready to talk about
complex issues relevant to real
people’s lives.
Presumption: There's nothing out
there but hard choices, because the

ROPOSITION: A meaningful
poll{ical campaign requires

i]: easy ones have all been taken. Solu-

tions are tough. Philosopher John

 Locke, author of the social contract,
once said, “It is one thing to show a man
that he is in error, and another to put
him in possession of truth.”

The 1994 election should give Hawall
a new soclal contract which connects

‘the officials we elect with a voter
mandate for action.

For starters, candidates running for
executive office should give us a clear
mission statement for government and
for their administration. They've got to
tell us straight what government can

By Chuck
_ Freedman

do. And they've also got to tell us wht
government can't do.

The next step for candidates la to tell
us what thelr priorities are, give usa set
of actlon steps and identify clear yard-
sticks by which we can measure their
progress il they're elecled. We want
practical measurements of effective-
ness, not more political poetry.

The subject matter should be down-
to-earth, even if the solutions are com-
plex. For example, a candidate serjous-
ly addressing the cost-ol-living issue
should give us a plan for lowe car

insurance. It's an issue which affects -

nearly everyone right In the wallet.
And it's an issue over which govern-

A

\When politics meets real life

ment has real control.

A hybrid between tort and no-fault,
our car insurance system Is broken.
What will be done to change it? How
can we halt runaway expenses?

With so many cases going to litiga-
tion, what are we actually paying for?
How much goes for the real needs of
accident victims? Is “free” no-fault for
people on public assistance the best
option? Why is the production of fraud-
ulent no-fault cards a booming white-
collar crime?

More than 800 uninsured drivers are
caught every month on our highways.
Why is the penalty for the first offense
only $500 — payable in community
service?

All these jtems increase our car In-
surance rates because they inflate costs
or reduce the number of B‘eople ying
into the system. We're going backward.

Every family with car insurance
would like to hear specific proposals to
control costs and spread risk. Dry and
technical? Maybe.

But where there are real needs, there

i

are real votes. A worthy candidate wil}
give us a plan. On election day, we
would get a winning candidate and
they would get a mandate for action on
tough issues,

This is a lot to ask of candidates, who
may have become overly comfortable
in managing their message with
smooth advertising and slick sound
bltes. So if we're going to get tougher
with them, they should get tougher
with us.

It would be refreshing. It would be
leadership.

Bold candidates would remind us
what we have to do as citizens to take
responsibility and solve problems.
They'd urge us to deal honestly with
our dwn self-interest (we all have ity
re-evaluate our roles in soclety: and put
our island values to work. No denial
allowed. Change starts from within,

Hawall is ready for candidates who
challenge us to change. And in a world
of tough choices, we've got {0 make
changes which begin — not end — on
election day.

Chuck Freedman is vice presidemt for
communications ai Hawallan Electric Co.
He war formeriy director of communica-
tions for Gov. John Wathcee,
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Randy Roth got us moving

Randy Roth had no idea it would lead to this when
he asked 27 people to contribute to a book he would
title “The Price of Paradise ... Lucky We Live
Hawaii?” in late 1991. The book was published in
record time and since it came out in August 1992 has
sold 20,000 copies and resulted in a second volume by
52 authors (sales to date, more than 15,000).

But the upshot of this publishing success is it has
spawned “POP '94™ — a citizen movement (0 ques-
tion candidates for office and challenge campaign
rhetoric in a decidedly non-partisan way. It has result-
ed in alliances with the Honolulu Advertiser and
KHON TV-2 to effectively convey citizen concerns to
candidates.

Roth has worked tirelessly to bring to the fore pub-
lic concerns maost citizens have been unable or unwill-
ing to voice. Which explains why the books have met
with so much acclaim and why so many people are
now willing to face candidates with tough questions.

The really commendable thing about all this is nei-
ther Roth, nor the authors, nor the “POP "94” volun-
teers are making a dime from all this effort. It's a stel-
lar example of getting involved in the interest of a bet-
ter community. Kudos to Roth for pulling it off.

e L




10 Tue CHRISTIAN Science MoniTor

POINTS oF T COMPASS

TUES Sept 27, m?ym

In Hula Land, Activists
Do Not Skirt the Issues

HONOLULU, HAWAIL

S Hawaii being overdeveloped? Should golf courses

replace sugar and pineapple? Why can't it attract high-
tech businesses? Should it limit population?

These questons about Hawaii have burst beyond the
walnut-paneled chambers of legislative committees and
beyond just dinner debate, largely because of one man's
anger that they weren't being addressed substantiatly.

Four years ago, University of Hawaii law professor
Randy Roth - after heing appointed to a state tax-review
commission to make recommendations on how laws could
be made more fair, adequate, and effective - felt lawmak-
ers treated his commission's hard-wrought recommenda-
tions with perfunctory arrogance, then dismissed them.

He came up with the idea of gathering a book of short
essays on the difficult issues he had helped define. Jour
nalists and writers who could explain topics simply and
clearly helped him. This led to two bestselling books, “The
Price of Paradise,” followed by “Lucky We Live Hawaii?
Considerable media attention followed.

Interest in the themes developed into the movement
*Price of Paradise” or POP '94. Now, with 360 members
and growing, POP '94 is becoming a grass-roots move-
ment that is also the talk of the islands on all political
sides of the ballot box.

“POP '94 is probably the most positive thing to come
out of Hawaii's struggles in several years,” says Lt. Gover-
nor Ben Cayetano, now a Bemocratic gubernatorial candi-
date. “It is empowering the people, but it is also empow-
ering candidates who want to do more than just put out

. slick campaign ads....”

“The essays were a breath of fresh air blowing through
the islands,” says Herb Cornuelle, a well-known, retired
business executive. “They brought the concerns of every-
one out in the open.”

Roth says that POP '94’s three guiding principles are
1) communities must take an honest look at the problems
they face; 2) communities that engage in lively, informed
dialogue will deal with their challenges more effectively;
and 3) comumunities have a moral obligation to protect the
interests of future generations.

Similarly, Robbie Alms, a Honolulu banker, and a dozen
friends about a year ago grew tired of their own com-
plaints about a growing lack of public civility. The result?
Their bumper stickers, “Live Aloha,” are appearing ail
over the islands.

With each sticker comes a card with 12 reminders,
such as: drive with courtesy, hold the door, plant some-
thing, enjoy nature, create smiles, attend an event of
another culture, and share with your neighbors.

-D.B W
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Campaign 94

It wasn’t all lies and smears

Bribes, smears, dirty secrets,
lies and distortions.

If you parachuted into Hawaii
over the past couple of weeks,
that’s what you'd think the
1994 campaign for governor has
been all about.

It would be a fair assessment.
The campaign in its final weeks
has turned harsh, as the
candidates use attacks against
their opponents to try to break
loose that huge bloc of
undecided voters.

But it wouldn't be a complete .

picture, nor would it accurately
capture all that happened in
Campaign ‘94.

This year also saw a
remarkable focus on issues and
on substantive dialogue between
the candidates and the voters
on the things that matter most
in our lives: cost of living,
education, government integrity
and the struggles our families
face to simply get by.

The engine of this focus was
a citizen revolt against politics
as practiced by the
professionals. Grass-roots voters
organized themselves, usually in
concert with the media and
other groups, to define the
issues and then take them to
the candidates.

One such effort, involving the
Honolulu Star-Bulletin, public
radio and television and
KITV-TV, was called “Power
'94 L2

Another was organized by
The Advertiser, Channel 2
News and the citizen movement
called “POP "94.” A series of
issues conferences generated
questions that were then put to
the candidates in writing, in the
paper and in a series of
television appearances.

A wealth of information
resulted. The candidates did ~
talk, at great length and for the
most part with sensitivity,
about those key citizen
concerns.

A distillation of those answers
appeared in full-page weekly
features in The Advertiser and
in unusually long reports on
Channel 2 News. A survey
view of what was learned
appears on the front page of
today’s Focus section.

The POP "94 interaction
between the candidates and the
voters was not the entire
campaign. No one pretends that
it was.

But it was an important part
of it. Voters should keep that in
mind as they head to the polls.
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What do our mayoral
hopefuls think? Tune in

Advertiser Staff

If you're wondering where
Honolulu's next mayor stands
on transit or land use or taxes,
tune in Tuesday night for a
live forum featuring the four
Ic:ading candidates to head the
city.

The Advertiser and
KHON-TV -are sponsoring the
forum.

Acting Mayor Jeremy Harris,
Gary Gill, Arnold Morgado and
Ann Kobayuhl will
tiona from an audience of aLout
30 voters, and follow-up que-
ries from KHON reporters Lr
lie Wileox and Bill Brennan
and Advertiser editorial page
editor Jerry Burris.

The forum will be broadcast-

on KHON-TVZ2 Tuesday from 7

p.m. to 8:30 p.m., and simulcast
on Hawail Public Radio’s (KI-
FO 1380 AM).

The mayor's
race is wide
open, The
most recent
Advertiser/
Channel 2 Ha-
wail Poll
showed Gil},
Harris and
Morgado in
virtually a
dead heat,
v;ith each get-
ting support
from 16 to 18
percent of the
voters sur-

IVOTER'S|
AGENDA

port from 11 percent.
However, 30 percent of the
voters haven't decided whom
to vote for, the poll found.
For more details on the fo-
rum, see the cover of today's
TV Week section,




POP *'94
A monpartisan community effort (o elevate the 1994 political campaign
¢/o Professor Randall W. Roth

2515 Dole Street, Honolulu, Hawaii 96822
Telephone: (808) 956-7386
FAX #1: (808) 956-6402 FAX #2: (808) 732-7900

August 29, 1994

MEMORANDUM

To Mayoral Forum Audience

From: Randy Roth

Re: General thoughts and logistical information

1. All of you will be described as POP '94 supporters. If you

have not yet filled out a declaration of support, please do
so prior to the forum so the description will be accurate.

It is very important that none of you is publicly recognized
as a staunch supporter, or critic, of any candidate for
Mayor of Honolulu. If you have any doubts, tell me why and
we'll figure out what to do. We need not just the reality
of fairness but the perception as well.

We will gather between 5:45 p.m. and 6:15 p.m. in the
parking lot fronting the Garden Office Building. Where is
it? Picture yourself headed Diamond Head on Auahi Street
with Ward Center on your right and KHON TV-2 just ahead on
your left. The Garden Office Building is just 100 feet or
so ahead on your left. It is where Auahi Street bends.
We'll have volunteers wearing baseball caps at the entrance
with POP *'94 signs.

Wear the sort of clothes you might wear for a casual
business meeting. For the men that probably translates into
an aloha shirt and slacks.

We will be escorted as a group to the KHON TV-2 studio at
about 6:15 p.m. That will give us time to get used to the
studio and receive last-minute instructions.

The program itself will begin at 7:00 p.m. and end at 8:30

p.m., with two short commercial breaks at about 7:25 p.m.
and 7:50 p.m.
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7.

10.

Leslie Wilcox will be the moderator. Jerry Burris and Bill
Brennan will be standing next to the audience with hand-held
microphones. All questions will come from the audience
(except Bill or Jerry may ask an occasional follow-up
question). You may or may not get a chance to ask a follow-
up question. Let Leslie, Jerry or Bill know if you want to
do so but understand that it's their decision.

To keep from jumping around from issue to issue, we've
broken the time into four segments. During the first 20
minutes, we'll ask only questions that relate to LAND USE &
HOUSING. The next three segments are PUBLIC TRANSPORTATION,
CITY SERVICES & TAXES (i.e., balancing the budget) and
MISCELLANEOUS. Try hard to ask questions during the most
appropriate segment so things can flow as smoothly as
possibla.

Do not read your question. Look at the person or persons to
wvhom your question is directed and talk to them like you
would in your living room. Ideally, you will briefly
provide a context for your question. But keep it short.

The last thing we want from the audience is a speech,
diatribe or "the answer." Tell the candidates why this
question is important to you, but don't tell them what you
think is the right answer’ or who has it.

Good: I drive in from the Leeward area every day
and the traffic is just terrible. I can't
even imagine what it will be like in ten
years if something major isn't done about it.
What specific steps would you take as mayor
to provide a long-term solution to the
problem of traffic congestion and how would
you pay for it?

Bad: Mayor Fasi talked big but produced little in
the way of traffic solutions. It's obvious
we need to limit the number of cars on this
island. X is the only candidate who has had
the courage to propose this . . .

You can direct your question to a specific candidate or to
all four of them. None of the answers will be longer than
one minute and the candidates will be allowed to comment on
each other's answers, so don't feel like you have to direct
your question to all four just to be fair. But don't direct
it to one candidate in particular unless there is a reason
for doing so. Ideally, your question will relate to what
has just been said.
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11.

12.

13.

Good: Candidate X, you stated a few minutes ago
that you would provide more parks and better
roads, and that you would beef up the police
force. 1I'm wondering what this might cost
and how you would pay for it.

Good: Candidate Y, earlier tonight, in response to
a question about the current housing
shortage, you said the city needs to speed up
the permitting process and build more
infrastructure so more developers will enter
the market. But on previous occasions you
have spoken in favor of land use initiative,
something that tends to discourage developers
from entering the market. Do you see these
positions as being inconsistent?

Bad: Candidate Z, what's your position on
affordable housing.

Improvement: Candidate %, you are the only candidate who
hasn't yet said anything about affordable
housing. What specific steps, if any, wouid
you take to address this important issue:

I suggest that you jot down a few words or phrases about
questions you think you would like to ask. Write them on
something that will fit in your pocket or the palm of your
hand.

Don't be thinking about the question you plan to ask when
the candidates are answering someone else's question.

LISTEN TO THE CANDIDATES. THINK ABOUT WHAT THEY ARE SAYING
(OR NOT SAYING). REMEMBER, THIS IS A CONVERSATION. If your
question is one you really want answered (i.e., it's
important to you), the words will come out just fine. If we
wanted the candidates to respond only to "perfectly worded"
questions, we would simply send a professional journalist to
do an interview. WHAT WE WANT IS A CONVERSATION WITH
CONCERNED CITIZENS.

Ideally, your questions will call for reasonably specific
answers.

Bad: So what's your stand on traffic?
‘Bad: Are you for protecting the environment?
Bad: Would you raise taxes?
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Good: What specific actions would you take as mayor
to improve . . .?

Good: How will we know if your plan to . . . is
working?

Good: What is your timetable . . .?

Good: What you are proposing sounds like it would

cost a lot of money. To fund it, would you
raise taxes, cut services or put the city
further in debt?

14. If you do get a chance to ask a follow-up question, don’'t be
arqumentative or judgmental. Let's draw out each
candidate's position and let viewers decide for themselves
which ones are best.

15. The bottom line is that it's your question and not mine. I
hope you enjoy the forum and find it helpful in deciding how
to cast your vote. If so, the forum will have been a great
success. Alcha.

RWR:hns

“

“] don't wanna be a juror!
Can't | be a witness?”
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MAYORAL RACE

ISSUE CATEGORIES AND POSSIBLE TOPICS

1. Land Use & Housing
*high cost of housing/restricted supply
sgnvironmental concerns
#ad hoc exactions
*ggwer and water
#affordable housing/rent control
#initiative & referendum

2. Public Transportation
' *The Bus
*Pixed rail
*Handivans
*Roads
*Dedicated lanes
*Bike paths
*Other ways to relieve traffic congestion

3+ Property taxes and delivery of city services
*uniform tax rates
tlevel of taxes/user fees
*privatization
*procurement
*mechanization of trash collection
*police

4. Miscellaneous
*crinme
*government corruption
*1ikely appointments
*runavay elephants

DON'T FEEL CONSTRAINED BY THIS. It is provided simply to help

stimulate your thinking about possible questions.
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POP ACCOUNTABILITY PLAN

The group: The POP Accountability Group is a non-partisan group of
citizens concerned about accountability in Hawai‘i’s
government. This group grew out of POP ‘94—a group of
citizens who organized to identify and focus the key
questions facing Hawai'i and asked the candidates to
answer these questions in a meaningful way. After the
1994 election, many members of the group asked how
we can continue this process. We believe that in our
system of self governance citizens have a responsibility
to be informed, vote and hold candidates accountable—
“democracy means paying attention.”

Goal: The goal is to produce simple reports that will compare
the elected officials’ campaign promises and statements
to their actions. These reports would be a matrix of the
issues, measures and candidates (Governor and Mayor
of Honolulu C&C). These reports would not be
judgmental but would allow citizens to form their own
evaluation of the elected officials’ performances. It is
also important to get this information widely
disseminated through the media and other forums.

Process: The group will define the measures of accountability
according to the nine issues identified through the POP
Community Issues Conferences. We would meet with
the Governor and Mayor to get agreement on these
measures and track the accomplishments throughout
1995 and 1996. The group would continue to track the
issues identified and produce reports on the Governor in
1997 and 1998.

Timeline: The group would meet and work on this project from
February 1995 through August 1998.

Target dates:
May 1995 format or "architecture” of measures
December 1995: 1st report
July/August 1996 2nd report
July/August 1997
July/August 1998

Cou






