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POP '94 REPORT 

I. Background 

The Price of Paradise books and radio show are based on 
three quiding principles: 

• Communities must take an honest look at the problems they 
face if they hope to do anything about them. 

• Communities that engage in lively, informed dialoque will 
deal with their challenges more effectively. 

• Communities have a moral obligation to protect the 
interests of future generations. 

Chuck Freedman and Jerry Burris commented during a Price of 
Paradise radio show in late 1993 that citizens were feeling more 
alienated, apathetic and cynical than ever before and that this 
posed a real threat to the future of Hawaii. Their provocative 
comments led to a variety of casual conversations with others who 
seemed to be expressing similar concerns. 

I met on January 10, 1994 with Herb Cornuelle, Dick & 
Mildred Kosaki, Doc Stryker, Chuck Freedman, George Chaplin, Bud 
Smyser and Marshall Goodsill to share thoughts about Chuck and 
Jerry's observations. This brainstorming session did not produce 
anything specific but each person agreed that people in Hawaii 
increasingly were feeling powerless, alienated, disenfranchised, 
cynical, angry or apathetic. There was no consensus as to how 
this could be turned around. 

I suggested that we get a large number of community leaders 
to sign a letter-to-the-editor expressing these concerns. I 
envisioned a relatively short letter with a full page of names. 
Nobody thought this was a bad idea, but almost everyone felt such 
a letter would be of little value if it weren't followed up with 
some kind of constructive action that would give people hope. 
That was a key word that day ••• "hope." 

At about the same time as the above-described meeting, 
another group met with me to talk specifically about a POP Volume 
III. This group included Peter Adler, Dolores Foley, Bruce Voss, 
Sue Yim, Joanne Punu, Anne Lee, David McClain, Dick Pratt, Bob 
Rees, Carol Mon Lee, and Bill Wood. Some thought a Volume III 
and/or a "voter's quide" would be a good idea, but no one wanted, 
or had the time, to head up either project. PlUS, the group 
wanted to do something more "uplifting." Specifically, they 
wanted to do more than just identify and analyze something that 
was not working properly • • • they wanted to "solve" a problem, 
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or at least demonstrate that a group of concerned individuals can 
tackle a perceived deficiency and actually make a difference for 
the better. Like the first group, they all expressed concern 
about the sense of powerlessness and growing cynicism in the 
community. 

I spent many hours during February and March meeting with 
these and other individuals to discuss the possibilities. No two 
ideas were identical, but many of them involved attempts to get 
people more involved in actually doing something to make our 
community better. Expressions like "citizen responsibility," 
"civic culture," "participatory democracy" and "community 
empowerment" were often heard. 

Many possibilities were considered. Eventually a core group 
fo~ed and by consensus decided to do what it could to get 
political candidates to address the issues more clearly and 
specifically than they had in previous campaigns. (See pages 50-
56) It was generally believed that this could be done in a way 
that would empower citizens and encourage them individually to 
assume more responsibility for the long-term viability and 
credibility of our system of government. 

The Hawaii community Foundation agreed to serve as our 
fiscal sponsor (i.e., oversee the receipt and expenditure of 
funds). Being associated with them gave us instant credibility 
and essential fiscal management. Also, it provided ready access 
to Jane Smith and Janis Reischmann whose advice and counsel were 
invaluable. . 

II. Our Name 

We initially thought about labeling our activities "The 
Price of Paradise 1994 Focus on Issues," but that seemed a bit 
pretentious and much too long. So we considered other 
possibilities such as "1994 Focus on the Issues," "Community 
Power '94," "Voice of Paradise" and "Communities That Care." But 
among ourselves we kiddingly had been referring to our activities 
as "POP" because we were in the habit of calling the books "POP 
I" and "POP II," and the radio show "POP Radio." 

Eventually, we came to see the name "pop '94" as 
unpretentious, easy to say and remember, focused on the now 
(i.e., a time-limited activity rather than a new organization), 
and rooted in The Price of Paradise (POP) books and radio show. 
Later, several people suggested that POP could stand for "Power 
Of People" or be short for popUlism. Most of us liked the link 
this name provided to the other POP activities. 
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We had used "Price of Paradise" in naming the books and 
radio show because of an old quote that's been attributed to 
many, including Thomas Jefferson: "The price of liberty is 
eternal vigilance." To us, the price of paradise is eternal 
vigilance, and that's at the heart of not just the books and 
radio show, but POP '94 as well. The name POP probably will be 
used for one or more future activities, but only for those that 
are headed up by volunteers from the community and based on the 
POP guiding principles. 

III. The Mission 

A so-called core group formed and met many times to discuss 
specific possibilities. (Appendix B) Eventually, we agreed upon 
a general game plan based on a simple statement: 

• communities that care about the future will insist upon 
meaningful political campaigns today. 

The mission of POP '94 was "to elevate the 1994 political 
campaign." We planned to accomplish it by increasing citizen 
involvement in the identification and prioritization of community 
concerns 1 getting candidates to focus more on the issues raised 
by this process1 and attracting media attention to the 
candidates' positions on these issues. Here's how we described 
what we expected of candidates as published in a full-page spread 
in The Advertiser: 

We respectfully insist thai candidates describe the tough 
choices they are prepared to make once elected. We also want 
them to aniculate their priorities and provide yardsticks by 
which we can eventually hold them accountable. 

Ifwe as a community do not insist on this, we are likely 
to get little more than slick ads, catchy slogans and empty 
rhetoric - 'politics as usual. • 

By working together, we can make this a campaign of 
issues, infonned choices and real action. Equally imponant, our 
effon will illustrate the power of a community thai cares. Don't 
say it can't be done. 

Help us do it. 
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IV. The P1an 

Some in the core group were primarily interested in changing 
the actions of candidates and the media during the campaign. For 
example, they wanted the candidates to more directly address the 
issues that were of greatest importance to the community, and the 
media to focus its coverage on the candidates' positions on the 
issues rather than focus on personalities, endorsements, mud 
slinging, etc. This group was relatively unconcerned about the 
process by which these changes would come about. Their goal, of 
course, was at the heart of our stated mission. 

But others felt strongly that POP '94 was worth doing only 
if it reawakened and energized the community at large. This 
faction's ultimate goal was increased community activism in all 
sor~s of areas (i.e., beyond just political or election reform). 
Elevating the campaign was just a means to an end for them. 

A. A process that wou14 empower the community. The two 
groups generally got along quite well, but spirited debates made 
clear that a choice of sorts had to be made. Different people 
say different things about which choice was made. I believe we 
charted a course that emphasized the goal of the second group. 
One way of describing this choice is to say we decided to focus 
at least as much on how we did things ("process") as on what we 
did ("product"). Another way is to say we chose to empower the 
community by elevating the campaign. 

Especially with community "empowerment" as the ultimate 
goal, it seemed important that POP '94 be a new idea developed 
and implemented by unpaid, fire-in-their-bellyings, concerned 
citizens rather than a pre-packaged program administered by a 
paid staff. (Appendix C) Along these lines, we felt it was 
absolutely essential that we get as many people as possible to 
feel as much ownership as possible • • • and that they feel the 
excitement and challenge of creating something out of whole 
cloth. (Appendix BS) Consequently, we held ~ of meetings and 
encouraged everyone to speak up. As Chuck Freedman liked to put 
it, we were about to go where no one had gone before • • . there 
was no map. "Everything" was to be done by consensus and 
"anything" was worth considering. 

Those who were mostly concerned about "product" grew quite 
impatient during the brainstorming and consensus-building phases. 
Because we were all volunteers, mostly with demanding jobs and 
numerous other commitments, we never had the same group at two 
meetings. Concerns and ideas varied dramatically. Something 
would be thrashed out over the course of a long meeting only to 
be resurrected at the next meeting by people who had missed the 
last one. It was "messy" and anything-but-fun. But to me, it 
was an essential process and worked well. A few product-oriented 
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volunteers, however, never really appreciated the value of this 
approach. One of them commented in his evaluation of POP, 

"J was surprised (and occasionally stunned) by the amount of time it took to get 
anythin~ done in POP '94. The next time arryone tries this, there should be far 
fewer meetings. " 

Eventually, however, we did reach consensus on a variety of 
matters. When consensus couldn't be reached, I made the decision 
but was careful to explain why. By then, everyone understood 
that POP '94 was blessed with an abundance of bright and fiercely 
independent people who would never agree on everything. Almost 
all of them accepted that in order to get anything done, someone 
had to eventually make a call. 

B. Four stages of the plan. The basic plan that emerged 
involved four stages: 

• Generate community-wide involvement and support. 

• Challenge citizens to identify and prioritize the issues 
that needed to be addressed by the candidates. 

• Present these questions to the candidates in ways likely 
to generate reasonably clear and specific answers. 

• Encourage media coverage of all the above. 

c. Background to implementation of the plan. We spent a 
great deal of time discussing the similarities and differences 
between POP '94 and other groups, organizations and efforts 
(e.g., the media, LIVE ALOHA, League of Women Voters, Common 
Cause, Hawaii Community Services Council, etc.) A few believed 
POP '94 was necessitated by failings of the media (these tended 
to be product-oriented people), but most felt that POP '94 was 
needed because of a lack of spirit or hope or something in the 
community (these, of course, were the process people). 

Just about everyone agreed that POP '94 should be "an 
effort" rather than "an organization." The inclusion of the "94" 
in our name was intended to help communicate that. 

One of our concerns was the tendency for individual citizens 
to expect things to be done by organizations. We wanted 
individual citizens to feel individually responsible and 
individually capable of making a difference. Of course, there's 
strength in numbers and that's what POP '94 was all about, but we 
wanted the actions of POP '94 to reflect directly on the 
community rather than the media or any specific organization. 
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For these reasons, I felt strongly that pop '94 should not 
have a formal hierarchy or paid staff. It was to be nothing but 
volunteers working by consensus. I realized this approach would 
insure a certain degree of inefficiency. To me that would be 
unfortunate but unavoidable. When in doubt, we would bite off 
less rather than more. Above all, we wanted to do well whatever 
we did. That was essential if pop '94 was to lay a solid 
foundation for future community activism. 

Eventually, I realized that we simply had to have some staff 
support if things were to stay glued together. The model I 
decided upon was that of an executive assistant rather than a 
secretary. The faculty secretarial pool at the law school (Helen 
Shikina, in particular) had been providing essential secretarial 
services and were likely to continue to do so even-though they 
weren't required to do so. For reasons unrelated to the job 
itself, I hired three different people (Joanne Grimes, Penny 
Hirakawa and Spencer Kimura) who more or less "passed the baton" 
from one to the other. Each was a super-competent self-starter 
who added great value to pop '94. (Appendix FF) 

with hindsight, it's clear that I should have hired a full­
time staff person much sooner. I don't think POP '94 necessarily 
suffered from the absence of staff support during the initial 
stages, but it placed a terrific burden on a few people who 
eventually would have burned out (or dropped dead). Similarly, 
things worked out just fine with three part-time executive 
assistants, but it would have been more efficient to have had 
just one full-time person. We had tried to do that but couldn't, 
primarily because of the late start and the limited amount of 
time I could devote to the search. 

One of our challenges was a disproportionate number of 
volunteers who wanted only to help brainstorm and provide advice. 
Relatively few were interested in doing the more mundane "grunt 
work." In part, this was because I lacked the time (and, 
perhaps, ability) to plan ahead and to structure things so that 
volunteers could take on distinct, well-defined tasks. Leaders 
often paint with a "broad-brush" and efforts like POP '94 require 
the full-time efforts of a "detail person." 

D. superficially similar projects. Early in our formation, 
I talked with KHET's Kelli Abe Trifonovitch about something KHET, 
KITV and the Star-Bulletin at that time were calling "People's 
Agenda." Eventually, it was labeled "POWER '94." (Appendix C) 
Its stated concept -- "Let the citizens of Hawaii set the agenda 
for the 1994 elections" -- sounded a lot like our then-forming 
vision for POP '94 and my first thought was that perhaps POP '94 
wouldn't be needed. But the more she described her plans the 
more determined I was to continue on with ours. 
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To process-oriented people like me, POWER '94 was upside­
down. That is, it was totally devised and run by a media 
partnership and was based primarily on polling. To me it was a 
media-driven project that was sure from day one to focus on the 
needs and desires of the media. There would be no attempt to 
give the community any form of ownership or to otherwise promote 
individual responsibility. To me, polling and "town meetings" 
would be used to make it look as though the whole thing were 
being driven by the citizenry but the reality would be very 
different. Even if the POWER '94 approach had been sure to 
generate a great product, it would not have addressed my primary 
concerns. 

Similarly, I talked to Larry Meacham at Common Cause Hawaii 
about something he was promoting called "Hawaii Gubernatorial 
Citizens Jury." (Appendix D) It was a franchise-like operation 
developed by the Jefferson Center in Minnesota. Again, to me, it 
was upside-down. Though not owned and run by the media, it was 
to be a pre-packaged program supervised by paid experts. The few 
citizens who were to be involved had no say over the structure 
and would actually get paid for their time. This program 
appealed to product-oriented people but never came to be, 
presumably due to a lack of funding. 

I also met with Robbie Alm's LIVE ALOHA group and was very 
impressed with what they were doing. It was quickly evident that 
their plans were highly complimentary to ours with no product 
overlap. We did our best to promote their efforts and they did 
likewise for us. 

We tried to include key people from the League of Women 
voters (e.g., Jim Kochi) and Hawaii Community Services Council 
(e.g., Mae Mendelson) but did not attempt to involve their 
respective organizations for fear our efforts would be 
"institutionalized" in the public's mind. 

E. POP '94 agrees to "cooperate" with KHON TV-2 and The 
Advertiser. Our core group was somewhat split between "purists" 
who wanted POP '94 to avoid any kind of special relationship with 
anyone newspaper or TV station, and "pragmatists" who argued 
that media coverage would be unpredictable and sporadic unless we 
established some sort of special relationship. I started out 
somewhat of a purist but changed after meeting with various 
members of the media. A meeting with the key people at the Star­
Bulletin (John Flanagan, Dave Shapiro and Diane Chang), for 
example, convinced me that I would pretty much have to "pick my 
paper." I like them a lot and appreciated their candor. 

We then approached Kent Baker at KHON TV-2 and Gerry Keir at 
The Advertiser and, after several conversations, entered into 
what might be called a "cooperation agreement." None of the 
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three groups would control the actions of the other two. We 
simply agreed to do our best to cooperate in ways that would add 
synergy to our respective efforts. (Appendix CC) 

Anne Harpham had attended several pop meetings as a 
concerned citizen and so when we established a special 
relationship with The Advertiser I asked Anne to be our contact. 
As for KHON TV-2, I had worked closely with Kent Baker in late 
1993 when he did a series of reports based on chapters in pop II. 
We already had a great relationship and his station was '1. So 
linking with KHON through Kent was a "no-brainer." 

We did our best to keep them informed of our plans and they 
did a great job of covering our activities. I occasionally would 
ask them questions to determine what sorts of things were 
impQrtant to them, and then I would share that information in POP 
meetings. To the extent it didn't require "too much" compromise, 
we tried to do things in ways likely to result in more rather 
than less coverage. Our purists often worried that we would 
somehow be co-opted by these relationships. I'm convinced we 
weren't, but that's a judgment call. 

F. community involvement and support. From early April to 
late June, we did our best to get people to sign a "Declaration 
of Support." (Appendix E) The most effective method was to hand 
it to friends, neighbors, co-workers, etc., and ask that it be 
signed • • • but most people preferred to mail the form to 
friends, together with a cover letter or memo explaining why the 
sender was a supporter and requesting that the form be completed 
and returned. (Appendix F) 

originally, we set a target of 10,000 supporters. I believe 
we could have reached that, but it would have required more time 
and effort than we had to spare. So once we got 1,500 or so, and 
had run a full page in The Advertiser listing many of those 
supporters, we directed our resources elsewhere. (Appendix G) 
The Advertiser was not inclined to give us more free space and we 
were reluctant to pay for it • • • so getting more people to sign 
on as "supporters" became less of a pressing concern. It had 
become obvious by then that we had wide-spread, reasonably 
diverse support and could legitimately call pop '94 a community 
effort. 

1. Grass roots or tops? Many of the supporters we 
sought out were community leaders. We kiddingly called this our 
"grass tops" (as opposed to "grass roots") recruitment. The 
ultimate goal was to have a true grass roots movement, but our 
thinking was that it would be easier to recruit large numbers of 
grass root supporters if they recognized lots of names on our 
early list of supporters. People are naturally hesitant to put 
their name on any kind of declaration (especially one having to 
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do with politics) unless someone they know or know of, whom they 
admire or whose values they share, has already put his or her 
name on it. We also wanted to communicate that we were 
politically diverse, and that could only be done if people could 
recognize the names of politically diverse people on our list of 
supporters. 

The core group was reasonably diverse in a number of ways 
(gender: age: political experience and orientation: personality: 
and, to a lesser extent, ethnicity), but almost all were well­
educated, professional people. This led a few people to express 
concerns that pop '94 was "elitist." To me, POP '94 had the feel 
of a grass roots effort and did eventually involve volunteers who 
were not as well-educated or as economically successful as were 
the core group. Certainly no one was excluded and we tried very 
hard to achieve diversity. 

The following comments are sharply worded but probably 
capture the feelings of many members of the core group: 

"Despite our mighty effons, POP '94 never was a true 'grass roots, 
community' group; all of the direction andfinal decisions were made IJy a 
small group that could, in all fairness, be called elitist. Indeed, given the 
dynamics of an all-volunteer group and the demands of modem media, I think 
the classical notion of a "grass roots" movement spontaneously arising from 
the people is so much romanticized. horses pit. (Exhibit A: Perot's groupies) 
Somebody with resources has to lead the charge, onhe masses will just 
continue to munnur. 

"But just because we didn't exactly spring from grass roots doesn't 
mean we didn't spread some high-gradefenilizer on them. Our final product 
was targeted directly at all those folks who don't have the time or energy to 
pay attention to the day-to-day political minutia; people who have basic 
concerns and simply wanted a better sense of where the candidates were 
headed. By sheer volume, our easy-to-digest POP campaign had an impact on 
them. We made it tough to be completely ignorant about this election. 
However, as I understood it, POP was never designed to please those political 
junkies ('elitists'?) who wanted a witty tete-a-tete with the candidates or who 
wanted to know precisely how and when the Hawaiian Homelands settlement 
would be financed. Doing that might have been more intellectually fun, but 
then we would have lost our target audience. • • the whole object was to 
generate a mass of irifonnation and impressions that increased the average 
voter's sense of awareness and involvement in the election campaign. On that 
score, at least, we were successfUl. 
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·Stripped o/the promotional gloss, we cenainly were not the 'voice 0/ 
the people,' and our message was more cacop/wny t1wn symp/wny ... but it 
worked.· [Bruce Voss} 

Several of the folks at both KHON TV-2 and The Advertiser 
commented afterward that they thought of pop '94 as "town/gown" 
and one called it "grass tops," but none thought less of it for 
that reason. Jerry Burris, for example, saw it as inevitable 
given the conditions that prompted pop '94 (i.e., sense of 
powerlessness, apathy, cynicism, alienation, etc.). All believed 
pop '94 was a broad-based community effort that has made future 
grass roots movements much more likely. 

2. Collection of questions. The Declaration of 
Support page, coupons in The Advertiser, (Appendix H) and 
announcements on KHON's TV-2 News invited questions to be asked 
of the candidates. Eventually, we received nearly 4,000 such 
questions. (Appendix I) This was done to get people thinking 
more about the issues and what we as a community should be asking 
candidates to address. Many of us believed a small group of 
well-informed citizens probably could have quickly developed an 
excellent list of questions, but that would not have promoted 
"empowerment" and individual responsibility. 

Once these questions had been categorized and summarized, 
they were used to help focus the discussions at the community 
issue conferences. (Appendix J) It would be hard to 
overemphasize the importance of this phase of our activities. In 
addition to giving ownership to a very large group of people, it 
made it harder for the candidates not to respond to these 
questions. It's easier to ignore a journalist's question than 
one that emerged from a laborious process involving a large 
number of concerned citizens. 

3. Community issue conferences. The tone and 
structure of the community issue conferences varied a bit from 
location to location, but all were primarily designed to generate 
lively, informed dialogue on the issues shaping the future of 
Hawaii and actual questions that could be asked of the 
candidates. Specifically, small groups were asked to decide "the 
five most important questions" about specific topics. 

The first and largest conference was held July 9, 1994 at 
the East-West Center. (Appendix K) It was highly promoted by 
The Advertiser and KHON. People were asked to sign up in 
advance, and about 300 did so. A fair number of them failed to 
show, but an equal number of others who hadn't registered did 
show up. So about 300 attended (50 or so of whom never 
registered) and almost all stayed the entire five hours. 
(Appendix L) It was taped using Olelo equipment and broadcast 
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five or six times during the following month. (Video '1) The 
Advertiser and KHaN gave it a great deal of coverage (Appendix M 
and Video '2) and, with just a few exceptions, written 
evaluations of the conference were very positive. (Appendix N) 

We held smaller conferences a month later in Waianae, on 
Molokai, Maui, Kauai and the Big Island, and at UH-Manoa (this 
one was for members of the so-called X generation). (Appendix 0) 
The crowds were enthusiastic and appreciative, and the media 
coverage was excellent. (Appendix P) 

Approximately 150 questions were developed at these 
conferences. (Appendix Q) Copies of these questions were 
requested by numerous individuals and groups who could not 
attend. In many cases, they were used at live candidate forums 
around the state. 

Months after the election one of the candidates commented 
that pop '94 had dramatically changed the ground rules • • • that 
all of a sudden "everyone" had specific questions and were 
expecting specific answers. According to this candidate, each of 
the candidates was regularly asked at a wide variety of forums to 
address issues that otherwise might not have been addressed, and 
to do so with more than standard campaign rhetoric. In short, 
this candidate thought POP '94 had more or less forced the 
candidates to focus on the peoples' agenda. 

G. citizen panel interviews. The questions developed at 
the issue conferences were used to generate four questions in 
each of six areas (public education; government; the economy; 
social justice; quality of life; sovereignty). (Appendix Q) 

After much discussion, we decided to pose these questions 
only to the gubernatorial candidates who made it to the general 
ballot. This decision was based almost entirely on limited 
resources and generated some strong feelings outside, as well as 
within our ranks. (Appendix R) Many supporters felt strongly 
that well-financed major-party candidates were most likely to 
make it to the general ballot and least in need of media 
coverage. Relatedly, many supporters felt candidates for lesser 
office were more in need of increased media exposure and close 
public scrutiny than were the candidates for governor. In the 
end, we decided not to stretch ourselves so thinly. We wanted to 
do well whatever we did so that a solid foundation for future 
citizen involvement would be laid. 

1. Format probably could be improved. We formed six 
citizen panels of four people each. The 24 questions were given 
to the candidates a week or so prior to the interviews. We made 
clear to them that we wanted their best answers and that follow­
up questions would be asked only as needed to get a reasonably 
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clear and specific response to each original question. Some 
people felt strongly that this approach resulted in standard 
campaign rhetoric while others saw it in more positive terms. 

·For some critics, the pre-detennined qUl!stions, shared with candidates, made 
for ·canned· answers. However, the panels were not a ·gotcha· fonn of 
journalism. They served their purposes, so long as the expen panelists 
followed up when a candidate's response was inadequate. We wanted clear 
positions and we got them.· [Chuck Freedman] 

In putting together the citizen panels, we tried to get 
people who were bright, open-minded, fair and naturally 
inquisitive. We wanted at least a few "experts" who thoroughly 
understood a specific area of concern, but that wasn't a major 
con~ideration. We worked particularly hard to achieve diversity 
(age, gender, politics and ethnicity). We also tried to make 
sure each panel had one member who was experienced either at 
questioning candidates or being on camera, or both. We called 
these six individuals our "coordinators." They were asked to 
"direct traffic" and encouraged to defer to the other members of 
each panel, if possible, so the group would have the feel of a 
citizen panel. (Appendix S) 

with 20/20 hindsight, it seems clear that it would have been 
better to allocate more time for each panel and stress upon the 
coordinators their personal responsibility to make sure the 
candidates really got "grilled" (i.e., asked tough follow-ups). 
A few observers thought the citizen panel idea was flawed from 
the beginning • • • that "citizens" are too nice, or too 
deferential, or too something, to get the job done right. To me, 
these interviews demonstrated just how adept candidates can be at 
"slipping a punch." I was left feeling we could have done 
better, but proud of what we did. 

Actually, our original plan had been to demand more from the 
candidates (see, for example, pp. 51-54), but early meetings with 
various candidates and campaign officials lead us to believe we 
would have trouble getting the candidates to participate if we 
asked for "too much." Frank Fasi threatened not to show up as it 
was, and only decided a day or two before the interviews to 
participate. His decision to appear seemed to be related to the 
fact that he already had been given the questions and names of 
panel members, and knew we would be emphasizing the "respectful" 
part of our so-called respectful cross-examinations. Had we not 
been so open or if we had insisted upon a hard-hitting cross­
examination, I'm pretty sure he would not have shown up, and 
strongly suspect the other "major" candidates would not have 
either. 



-13-

If we were to do it again, I think we would try 
sessions and more of a cross-examination, maybe even 
at least in part, by hard-nosed journalists or trial 
The trick, of course, would be to get the candidates 
go along with it. After all, they can't be held "in 
court." The key then is to create a moral mandate. 

for longer 
conducted, 
lawyers. 
there and to 
contempt of 

to make 
it crystal clear that "the community" insists that they 
participate. That, of c?urse, is easier said than done. 

Lynne waters was hired by KHON to oversee these interviews 
and she did a great job arranging space, equipment, crews, etc. 
It was a very big (i.e., expensive) deal but, despite its 
imperfections, was money very well spent. KHON probably provided 
$20,000 or more of resources in the production of the tapes 
which, of course, was peanuts compared to the value of the air­
time allocated to the reports. 

2. video reports and replays. Our citizen-panel 
candidate interviews resulted in a total of over 12 hours of 
video tape and (except for the interviews with George Peabody, 
the Libertarian candidate, who later was declared ineligible) 
unedited versions aired on Olelo twice each week, while edited 
versions were broadcast each night at six and ten as part of the 
KHON-TV news report. KlKU translated the KHON reports into 
Japanese and Tagalog for weekly broadcasts. (Videos'3 & 14) 
Due to factors beyond anyone's control, we did the taping before 
the primary but didn't air anything until afterward. (Appendix 
T) 

I thought KHON TV-2 did a great job putting together their 
reports. I was absolutely amazed at how much prime time POP '94 
activities like these were given and how well they were promoted. 
It is important to note that Kent Baker and his folks at KHON, 
and Karlton Tomomitsu at KlKU, were pleased with POP '94 and the 
product of our joint efforts. Unquestionably, they would be 
receptive to future POP-like efforts. 

"The cross-promoting l!y Channel 2 was an extraordinarily valuable service, 
which ought to be a precedent for the next occasion. The great disappointment 
was that Oklo refused to air the full panels with greater frequency. Viewers 
should hove been allowed to "channel sUif' into these panel discussions with 
regularity. Commitments from Olelo should be obtained earlier and cover 
more prime time and weekend viewing slots." [Chuck Freedman] 

3. Advertiser coverage of interviews. The Advertiser 
ran a full page of edited transcripts each week for six weeks 
together with set-up pieces by POP supporters and analysis by 
reporter Peter Rosegg. (Appendix U) Bruce Voss was in charge of 
POP's end of this. Several people at The Advertiser initially 
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seemed skeptical of pop '94 and its chances of adding value to 
their coverage of the campaign. But eventually they became our 
biggest fans and were quite pleased with the way it all worked 
out. I thought The Advertiser did a terrific job covering POP 
'94 activities and the campaign. It was a good relationship. 

The primary function of the so-called set-up pieces was to 
have a person from the community (who was a member of that week's 
citizen panel) say why citizens should care about that week's 
issue. We received many positive comments about these, including 
an enthusiastic thumbs-up from Gerry Keir. similarly, we heard 
many good things about the Advertiser coverage of our citizen 
panel interviews. 

H. Unedited written answers published in the newspapers. 
Anot~er 18 questions were given to the candidates with 
instructions that their written answers be limited to 200 words 
per question. Initially, we had asked that they answer all 150 
questions and use up to 350 words. But Chuck Freedman convinced 
us this was totally unreasonable and so we reduced the dimensions 
of our request. with hindsight, it was clear that Chuck was 
correct in his assessment. . 

All but Fasi participated and the unedited responses were 
published in both The Advertiser and Star-Bulletin. (Appendix V) 
This was very expensive ($30,000) and the only newspaper space 
paid for by POP '94. I'm not sure how many people actually read 
these, but I sure heard a lot of positive comments about them. I 
was less than enthusiastic about doing this at first but am now 
convinced of its importance . Among other things, it was tangible 
evidence to the people who worked so hard to produce the 
questions that their efforts had made a difference. 

Frank Fasi's stated reason for not participating was that 
only he would be writing his own answers ••• that Cayetano's 
and saikifs answers would be "written by UH Professors" and 
therefore "not mean anything anyway." He also claimed to have 
already answered those questions during the citizen panel 
interviews. It seemed clear to me at the time that he simply 
didn't want to participate in anything during the late stages of 
the campaign that he didn't control. I don't mean to say that 
critically. He had his own game plan and didn't want to deviate 
from it. 

I. The candidate debate. Another 15 or so questions were 
asked during a two-hour candidate forum that was broadcast live 
on october 15 by KHON and covered extensivelY the next morning by 
The Advertiser. Once again, Fasi refused to participate, this 
time saying he wanted a real debate ("no holds barred") and 
claiming The Advertiser would be in control of the POP '94 
debate. Everyone I talked to after the election was convinced 
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that Fasi's decision not to participate had hurt him and that 
future candidates were more likely to participate for that 
reason. (Appendix Z) 

The questions were asked by members of an audience made up 
of POP '94 supporters. (Appendix W) Each candidate had a minute 
or so to respond and all were encouraged to critique each other's 
response. Jim McCoy and Jerry Burris were on hand to ask follow­
up questions, but the format didn't really lend itself very well 
to that. (Video is) 

Most people thought the format was just fine and that the 
debate was interesting and helpful, but that maybe the audience 
or journalists should have had more opportunity to ask tough 
follow-up questions. Everyone agreed it would have been better 
if every candidate (i.e., Fasi) had shown up. 

Some people thought Keoni Dudley's presence was valuable (if 
not essential), but many others thought it got in the way of what 
otherwise might have been better exchanges between Cayetano and 
Saiki. At several points those two would be on the verge of 
really debating • • • and then Dudley would jump in. Third party 
candidates (and maybe fourth and fifth as well) are likely to be 
a part of future elections. 

This issue of inclusion/exclusion would likely be a divisive 
issue in any future POP-like effort. Do you sponsor candidate 
forums before the primary and invite every candidate? If so, how 
do you structure things to make the "product" meaningful? And 
how do you get the media to cover it? These are important 
questions that would require lots of conversation and thought as 
early as possible in the process. citizens who volunteer for 
POP-like activities will tend to insist upon maximum inclusion, 
but the general public and media will tend to support efforts 
that are more exclusive in nature (e.g., a "debate" between two 
front-runners rather than a "forum" with 24 primary candidates). 

There almost were five candidates for Governor on the 1994 
general ballot (one was disqualified on a technicality). It took 
a major effort, tens of thousands of dollars, and phenomenal 
cooperation from KHON and The Advertiser to do what we did with 
respect to those four. It's hard to imagine what we could have 
done with all 24 primary candidates that would have attracted 
media coverage and been meaningful ~o voters. And what about 
other races? Many of our supporters argued vehemently that we 
should expand well beyond the governor's race. The ideal would 
be to include every candidate for every office and to do it in 
ways that would generate something meaningful to voters and lots 
of media coverage. Of course, with lots of money we could buy 
media time and space. Is the community ready to contribute big 
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bucks to a POP-like effort rather than continue to fund sl.ick ads 
for major-party candidates? I'm not sure. 

The folks at KHON TV-2 and The Advertiser felt strongly that 
equal chunks of prime time and space, as a practical matter, 
simply cannot be devoted to "nonviable" candidates (defined as 
candidates with less than a pre-set percentage of the projected 
vote). POP '94 insisted upon equal treatment of al.l. post-primary 
gubernatorial candidates • • • and pretty much got it. In this 
election that meant Keoni Dudley, who ended up with l.% of the 
vote, got roughly the same exposure as did the major party 
candidates. I'm not sure the media would do that again 
especially if there were two or more "nonviable" candidates. 

POP '94 helped pay for a special printing of POP II which 
was , distributed to Hawaii high schools for classroom use. Also 
distributed were l.2-minute video tapes about POP '94. Volunteers 
made numerous presentations to students about civic 
responsibility in general and POP '94 in particular. (Appendix 
X) 

J. Mayoral. Interviews 5 Debate 

The "winner takes all" nature of the Honolulu Mayoral 
election, coupled with the presence of many viable candidates, 
made that race particularly volatile. primarily for that reason, 
we decided to extend our activities to it. Because that race 
didn't have a primary to slim down the field, we offered to 
interview all l.2 candidates . Ten took us up on our offer and all 
of these interviews aired in their entirety on Olel.o. Clips were 
used, and the unedited Olelo broadcasts were promoted, by KHON. 

We wanted to hold a "debate" but knew it would attract 
little or no media coverage unless we narrowed the field to the 
front-runners. But after much discussion, our troops decided as 
a matter of policy not to draw lines and exclude candidates • • . 
so we did not sponsor or arrange a mayoral debate. What we did 
do was provide the audience for The Advertiser ' s and KHON's , 
mayoral candidates' debate. We allowed them to say the audience 
consisted of pop '94 supporters but not suggest that POP '94 was 
a sponsor. This "compromise" was acceptable to the purists as 
well as the pragmatists in our ranks. The debate itself was 
generally considered a great success in that viewers seemed to 
think it helped them decide how to cast their ballots. 

v. Thoughtful. Criticism and Responses 

Bob Rees wrote an unflattering account of POP '94 for 
Honolulu Weekly, and I responded. (Appendix DO) In a nutshell, 
Bob noted my use of the expression "respectful cross-examination" 
and correctly pointed out that our questioning was not that 
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tough. He also wrote that pop '94 had been "co-opted by the 
establishment" and had "abandoned some of its principles to the 
dictates of the mass media." Something Bruce Voss wrote in his 
evaluation of POP '94 struck me as an appropriate response to 
Bob's observation that we didn't provide "a witty Clarence Darrow 
at last exposing the absurdity of a political establishment 
engaged in double talk." 

• . . . the point of our activities was NOT to slww Iww sman we were or Iww 
stupid the candidates were. Rather, the wlwle object was to generate a mass 
of infonnation and impressions thai increased the average voter's sense of 
awareness and involvement in the election campaign .• 

Granted, we didn't "cross-examine" the candidates the way 
lawyers cross-examine witnesses in the courtroom. But surely 
that's not what people expected. None of the candidates with 
anything to lose would have submitted to anything remotely 
resembling a "cross-examination." It was hard enough getting 
them to submit to "questioning." 

As described elsewhere in this report, I believe POP '94 
increased the likelihood that future candidates would submit to 
"tougher" questioning by concerned citizens • • • or by 
professionals (e.g., journalists and litigators) using questions 
generated at community issue conferences. I also believe POP '94 
has increased the media's willingness to cover efforts by 
nonpartisan citizen groups to make candidates address "the 
peoples agenda" in meaningful ways. And finally, I believe POP 
'94 has dramatically increased the likelihood that frustrated, 
alienated, angry, cynical etc., individuals, despite being worlds 
apart politically, will believe that they can work together to 
make something at least a little better. In summary, POP '94 may 
not have gotten us from "here to there" • • • but we are now on 
our way. 

The "purist vs. pragmatist" element of Bob's critique is one 
we wrestled with periodically and one likely to dog any future 
POP-like effort. 

I also received a particularly thoughtful letter that was 
less than complimentary, responded to it, and later met with its 
author to discuss POP '94 in more detail. Like a few others I 
talked to, he was disappointed that POP' 94 didn't take positions 
on the issues. To me, the taking of positions would have split 
our troops apart: the whole idea of POP '94 was to bring people 
together. Plus, a group taking positions on the issues would 
have become little more than another political party. I think we 
have enough of them already. As I indicted in my response to 
this fellow, I think he was lamenting the absence of a strong 
second political party in Hawaii more than he was critiquing POP 
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'94. I also received a particularly negative evaluation from a 
pop '94 supporter. I sent him a copy of the above-described 
critical letter and response, and then met with him. (Appendix 
EE) 

VI. The Media 

·The good news is .. . they don '( cOlllrolus. The bad news • . • is that we 
don't cOlllrol them .• 

Initially, the plan was to avoid any kind of link with a 
specific newspaper or TV station. pop '94 was going to be so 
newsworthy the entire media surely would rush to cover it. 

o Let's just say, meetings with journalists and media experts 
caused us to rethink that plan. After much discussion, we 
determined a need to establish some sort of link with one of the 
Oahu dailies and one TV station if we were to get the level of 
coverage we felt was needed. 

We were only willing to establish a media tie-in if it were 
clearly understood by all that our activities would be controlled 
by us. That is, any media "partner" could have no say in what we 
did or how we did it. 

It took a series of meetings to convince the folks at KHON 
and The Advertiser that our activities would add value to their 
coverage of the campaign, and that they would be better off not 
controlling our events, but eventually we agreed to an 
arrangement that worked out very well. (Appendix CC) 

A separate but related concern was that the public might 
perceive POP '94 as an extension of KHON and The Advertiser. 
And, in fact, some people indicated such a belief. Fortunately, 
they seem to have been a distinct minority. 

·One of the first questions, if not thJ:.first question, for the next pOP group is 
whether to emulate the ·partnership· we developed with KHaN and the 
Adveniser OR to try to create a series of news evelllS that will be well-covered 
by all media. To me, this is a no-brainer. Anyone who has ever tried to get 
media coverage for a panicular dog-and-pony show should be in awe of the 
amoUlll of media space and time we got. It was unbelievable. Of course, 
KHaN and the Adveniser did it because they felt it was in their own best self­
illlerest, but that should not obscure the fact that for eight wee~ this state was 
blanketed with a steady stream of issue-oriellled information about the 
candidates.· [Bruce Voss] 
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POP's media n gurus," Bruce Voss and Chuck Freedman, both 
believe our media tie-in worked out well. 

"I thought the Advertiser did a sensational job with its weekly spreads; anybody 
who took the time to read those packages came away lawwing about all they 
needed to laww to make an infonned choice in the election booth. Granted, 
there was nat a lot of insightful analysis, but there was enaugh to let a voter 
make up his own mind. My feeling, from talking to people in the community, 
was that a lot of people read pans of it. Notwithstanding Keir's comments, I 
was not especially enthralled with our little set-up pieces; they all ended up 
sounding like you or I wrote them. If something similar is tried next time, I 
think a little more of the personality and/or passion of the writer should show 
through, even if such comments are nat universally agreed upon IJy the POP 
group." [Bruce Voss] 

"Throughout the management of POP '94, there were those who said it had 
become too commercial . • . too closely aligned with commercial news media 
(Channel 2 and the Advertiser). This is a reasonable discussion point. To get 
something, you have to give something away. What POP '94 got was an 
extraordinary "reach" into everyone's home. It exposed the entire popUlation 
to complicated issues, rather than campaign dribble and sound bites. In tum it 
gave away, at a minimum, the appearance of total independence. These are 
interesting trade-oift to evaluate next time." [Chuck Freedman] 

VII. FUnd Raising and Spending 

It would have been nice to know ahead of time the amount of 
funds that eventually would be available to us. There were a few 
scary periods when I was making commitments based on fund-raising 
hopes and prayers. If the money had not come in as it did, I 
personally would have had to cover any deficiency. 

The folks at Hawaii Community Foundation kept a close eye on 
our finances. They and I firmly believe these funds were spent 
wisely and effectively. Every expenditure was backed by 
supporting documentation submitted to Hawaii Community 
Foundation. I will happily provide copies of all such 
documentation to anyone with a reason to review them. (Appendix 
Y) 
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Summary of Receipts & Disbursements 

Sources 
, 

Expeilllitures " 
Gerbode $20,000 Copies & postage $18,000 
Foundation 

Castle Foundation 20,000 Newspaper space 30,000 

Atherton 15,000 Starr 15,000 
Foundation 

Frear Eleem. Trust 5,000 Conferences 7,000 

Wilcox Trust 5,000 Video production 18,000 

McInerny 5,000 Books to students 4,000 
Foundation 

300 Individuals 30,000 Meetings & foUow- 8,000 
up 

As noted in the materials at Appendix Y, approximately 
$7,000 of our funds have not yet been expended but have been 
earmarked for use in Dolores Foley's POP Accountability Project 
(Appendix II) and to fund a community planning conference. I 
admire the energy and thought going into the Accountability 
Project, but am not directly involved myself. Any funds not 
required for these activities will go to the Hawaii community 
Foundation as unrestricted funds. 

VIII. Bottom-line Assessment 

The blind men who touched different parts of the elephant 
each formed a unique mental picture. My thoughts follow but the 
reader is encouraged to consider them in the context of others' 
comments. (Appendix BB) Hopefully, a clear picture will emerge. 

I believe pop '94 was a catalyst for positive change. 

• The candidates spent more time talking about issues and 
did so more clearly and specifically than ever before. 

• Media coverage of the 1994 governor's race was 
different from and better than that in any prior 
election. KHON and The Advertiser devoted 
unprecedented amounts of prime time and prime space, 
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and did it in ways that focused especially hard on the 
issues. Gerry Keir at The Advertiser and Kent Baker at 
KHON both are especially proud of their coverage of the 
1994 campaign • . • and both give POP '94 a great deal 
of credit for it. 

• More citizens than ever before took an active but 
nonpartisan role in promoting a meaningful campaign. 
POP '94 supporters felt they had a noticeable impact on 
the way the candidates conducted their campaigns and a 
dramatic one on the way media covered those campaigns. 
with this increased sense of power came an increased 
sense of responsibility and willingness to get more 
involved in community action. 

It is exciting that so many people would support POP '94. 
1,579 signed on as supporters; approximately 500 attended one or 
more issues conferences on five islands; nearly 400 volunteered 
to help implement POP '94; over 300 contributed money; 100 or so 
put in big chunks of time; another 200 or so contributed at least 
a few hours helping out. POP '94 brought together an amazingly 
diverse group (politically speaking) that ranged from arch 
conservative to flaming liberal • • • from political novice to 
retired career politician • • • from apathetic nonvoter to 
political junkie • • • from incurably optimistic to bitterly 
cynical • . •• 

It also is very exciting that political leaders have reacted 
so positively to POP '94, as evidenced, for example, by an 
Honorary Resolution passed unanimously in the House of 
Representatives on March 14, 1995. (Appendix A) I'm sure 
motives for doing this varied, but the reality is that public 
shows of support such as this resolution should make it more 
difficult for candidates in future campaigns to avoid POP-like 
attempts to "grill" them. 

·POP '94 is probably the most positive thing to come out oj Hawaii's struggles 
in several years. • [Governor Ben Cayetano] 

I believe that as a result of POP '94 many more citizens are 
much more likely to feel some degree of personal responsibility 
for the future of our community • • • and more able than ever 
before to make a difference. Almost every volunteer I talked to 
about POP '94 felt invigorated by it and many said it whetted 
their appetite for more community activism. As Mildred Kosaki 
often reminded us, sooner or later a community gets what it 
deserves. 

I believe POP '94 was a great first step. There is a long 
way yet to go, but at least the journey has begun. My hope is 
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that POP-like efforts will be made in areas other than just 
election reform. One specific suggestion is that an organization 
(e.g., the Hawaii community Foundation, University of Hawaii, or 
Hawaii Community Services council) resurrect POP periodically "to 
elevate political campaigns." Volunteers would set policy and 
"mobilize" the community (i. e., recruit other volunteers and 
raise money) every two or four years. The sponsoring 
organization would provide advice and staff support. Any number 
of people could be asked to head it up. Chuck Freedman, Cori 
Lau, Coralie Matayoshi, Dolores Foley, Robbie AIm, Kent Keith, 
Carol Mon Lee, Joanne Punu, Peter Adler and Mildred Kosaki 
immediately come to mind -- there are many others who also are 
more than capable. 

Sooner or later, communities get the quality of government 
theY , deserve. Surely our community can figure out a way to 
encourage and support regular POP-like efforts! 

• POP '94 illustrated the power of a community that deeply cares about its 
future,' [House of Representatives Resolution] 

April 21. 1995 
Date ~~~ Randall W:oth 

2515 Dole Street 
Honolulu, Hawaii 96822 
(808) 956-7386 



GOOD QUESTIONS ABour POP '94 

What was the role of the Hawaii Community Foundation? 

"Hawaii Community Foundation served as fiscal sponsor for the POP 
'94 project through an agreement with several of the project advisors, Randall 
Roth, Joanne Punu, and Herb Comuelle. The Foundation's role was to 
oversee the receipt and expenditure of funds contributed to support the project. 
Within a set of proposed project activities and expenses, the project advisors 
made recommendations for the expenditure of monies. The Foundation's duty 
was to ensure that recommendations for fund distributions were consistent with 
the project purposes before approving them. 

"The Foundation agreed to assume the role of fiscal sponsor because of 
the consistency between the project goals and the Foundation mission. The 
Foundation mission of 'building community' is furthered through efforts which 
provide an opportunity for civic engagement, participation and responsibility. 
This was clearly an aim and accomplishment of POP '94." [Janis ReischmannJ 

"The Hawaii Community Foundation provided invaluable advice and 
direction. Also, being associated with it gave POP '94 immediate credibility. 
The Foundation waived over $1,000 infees but its other, less tangible, 
contributions were dramatically greater." [Randy Roth] 

What is. the Hawaii Community Foundation? 

"Hawaii Community Foundation is a statewide, publicly supported grant 
making foundation with permanent assets of more than $185,000,000. In 1994 
the Foundation made grants of more than $9,000,000 to support activities 
which improve conditions and promote opportunities for Hawaii's people. 
Also, in 1994, donors contributed more than $18,000,000 to the Foundation to 
establish permanent grant making programs in areas such as college 
scholarships, to promote recreational and social service activities for children 
and the elderly on Lanai, andfor medical research." [Janis Reischmann] 

Did pop '94 do a good job of following up on the candidates' responses? 

"POP successfully formulated the hard questions, asked them of the 
candidates and got answers. What POP did not do, is follOW up. As currently 
structured, it couldn't. Follow-up ... analysis of candidates , responses over 
time . .. assessing the consistency of a candidate's responses/positions . .. 
comparing one candidate's views with another candidate's . .. is ultimately the 
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job of the news media. You cannot expect the citizen to perform this function 
like a journalist. Therefore, the single greatest challenge for the 'next pOP' is 
for the journalists to determine how to take the information which is generated 
through the process and use it to do their jobs better. POP '94 filled a 
valuable need. It did not and cannot replace a good journalist.' [Chuck 
Freedman] 

'The POP Accountability Group plans to produce simple, 
nonjudgmental repons that will compare elected officials' campaign promises 
and statements to their actions. Anyone interested in helping make it happen 
can call me at 956-2780.' [Dolores Foley] (Appendix 11) 

What are some of the things people liked about pop '94? 

'Took a tough, complicated civic challenge and did it! Brought people 
who normally don't run, swim, or fly together into each other's orbits. 
Invented new public formats and forums. Generated some very sman questions 
that nobody hod ever thought of. Created energy. . • momentum 
. . . optimism . • . .' [Peter Adler] 

'The involvement of people. The feeling that there was a common goal 
uniting all who worked on POP '94. The willingness of people to devote time 
and energy to the project. . 

'It is mind-boggling to think that POP '94 accomplished all that it did: 
the citizens' conference,' a number of candidates' forums,' cable coverage; etc. 
A concrete plan was carried out and there was real structure to the actions 
taken." [Cori Lau] 

"My overall view is that POP '94 was soundly conceived andfaithfully 
executed, achieving the goal of having major candidates respond to basic 
questions (a synthesis of thousands submitted by the citizenry) with the general 
public being given fUll opponunity to witness, to judge, to vote accordingly. 
Could more have been done with more contributions, more staff, more 
volunteers? Undoubtedly, but with what was available, POP-sters performed 
odmirably. In so doing, they offered an antidote to cynicism.' [George 
Chaplin] 

"What I liked best about POP '94 was the bringing together of a 
relatively divergent group of people that share mutual concerns for Hawaii. I 
also appreciated the seriousness with which most of the candidates responded 
to our concerns and the attention provided by the local media. That was 
empowering.' [Chad Blair] 
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"POP '94 empowered candidates by making it clear that voters expect 
all candidates to openly and honestly address the key issues. and be 
accountable for their actions and convictions." [House of Representatives 
Resolution] 

"The best thing about POP '94 was its purpose. I can think offew 
things as imponant to this state as an informed public. POP '94 helped to 
educate the public and increase candidates' accountability to the public. " 
[Heather Hawthorne] 

"I was inspired by the many issue conference panicipants who remarked 
that they felt reinvigorated and that this was 'democracy in action. ' 

"I also like how it brought so many diverse individuals together. Very 
different viewpoints and ideologies were represented." [Dolores Foley] 

"I think POP '94 and the two POP books did a lot to raise community 
awareness. I believe it will have favorable fallout in tems of better 
consideration of public issues by we citiuns and our officials. But I also 
believe the exercise is a bit like talldng to a parade and has to be kept up and 
continued to retain its effectiveness in the months and years ahead. The level 
of discussion has been raised. It should be kept high." [Bud Smyser] 

"It mobilized a significant group of people who otherwise might not 
have been in the political process." [Dean Neubauer] 

"By far. the community panicipation forums were your most effective 
activities. These gave the public a place to convene and express their opinions. 
You gave the public a voice." [Aimoku McClellan] 

What are some things about pop '94 that concern people? 

"Couldn't take on the primary the way we would have liked. A worry 
that we may have pandered to the media a little too much (even though they 
control the venues). Occasional concerns about Randy. Chuck, myself, and 
others taking on the burden of too much decision making and having it be too 
much of a 'Randy Roth Productions' (which I know he desperately tried to 
avoid). Nagging worry that grass tops is not a good substitute for grass 
roots." [peter Adler] 

"I don't know whether we really held the candidates' feet to the fire 
enough. It was great to call attention to the fact that the public needs and 
wants substantive plans and ideas from politicians. However. sometimes it felt 
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that POP '94 was trying too hard not to be partisan, not to take a position. It 
would have been great to have an analysis or commentary after aforum, where 
people could point out the deficiencies in a candidaJe's answer to a question, 
or the impossibility of implementing whatever plan was proposed by the 
candidate." [Cori Lau] 

"Lack of involvement on the part of the Hawaii's youth." [Dick & 
Mildred Kosaki] 

"I think it's only right in a democracy to allow gil candidaJes to 
participate. Who knows - win or lose - they may have good ideas. We 
should be gratefUl that they are willing to run for office." [Phillip /ha] 

"We could have sought a better cross-section of the community: more 
young people, fewer old people, fewer haoles, more people from rural 
Honolulu and the neighbor islands, more business types." [Herb Comuelle] 

"Though POP '94 brought together a variety of people, it did seem 
somewhat overrepresented in certain areas: well-educated, jinancially 
comfortable h!Jilk. and Asians. I'm not sure what can be done to change that, . 
however." [Chad Blair] 

"The questioning of the candidates in general was too polite, too 
differential and without continUity. Citizens are just too damned nice. More 
journalists were needed who would be able to truly 'hold the candidates' feet to 
the fire. ' Also, because the questioning panels changed from subject to 
subject, there was no one to catch the candidates in inconsistencies or 
contradictions." [peter Rosegg] 

"The unedited responses printed in the newspaper were largely a waste 
of space and -- for anyone who tried to read them - of time. Their slight 
redeeming feature, like the edited Sunday selections - were that it became 
possible to separate from the herd the one or two little doggies (issues) that one 
was most interested in and see a comparison of most of the candidaJes' points 
of view. On balance that might have made them worth the time, trouble and 
cost." [Peter Rosegg] 

"Too much work fell on too few people. /fit weren'tfor Randy, POP 
could not have happened. Also, the Gubernatorial Forum was disappointing. 
In retrospect it seemed so much was driven by the needs of the media. It came 
out too orchestrated. We focused too much on how it would be perceived -
including people because they represented some group not because they would 
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ask tough questions. I think we could have tried for more depth rather than 
breadth." [Dolores Foley] 

"The live candidote debates were good, but the questions were rwt 
pointed erwugh and were rwt followed up very well. The candidotes needed to 
squirm a bit more than they did." [Aimoku McClellan] 

What are some of the things you would do differently "next time"? 

"Might try to form a partnership and alliance of organizations rather 
than just POP, KHON, and the Adveniser. Definitely go for the primary issues 
because that's the only place where new candidates have a chance to break in. 
Use some different formats at the candidote forums; after awhile they get 
monotonous and lose their charm." [Peter Adler] 

"Perhaps to keep the momentum moving appeal more to the grass roots 
rather than grass tops early on. By staning at the top, the movement became 
composed of too many bigwigs accustomed to brainstorming and tossing out 
ideas, and a limited amount of 'little wigs' to carry out the ideas and grunt 
work." [Cori Lau] 

"Hopefully, with more time, the concentration might be on the 
legislative races in 1996 as well as the Horwlulu Mayor's race. This would be 
an expanded undertaking, so the effort needs to get underway early. The 
involvement of the media will be necessary, and PBS should be included." 
[Dick &: Mildred Kosaki] 

"I felt the questions could have been better, but were quite good given 
the participative effort we used. Much as it pains me to say so, I think we 
should have used litigators to handle the questions, and conduct the cross­
examination." [Herb Comuelle] 

"The Community Issues Conference, at least the one I attended at the 
East-West Center was probably urwvoidable in the sense of encouraging 
participation and gaining visibility, but in terms of developing questions I was 
disappointed in how little new or unexpected emerged from those sessions. A 
panel of POP '94 authors, plus a few editors and journalists, could have done 
as well or better." [peter Rosegg} 

"Create videos to employ with community groups in specific issue areas 
and begin earlier to identify potential candidotes and encourage them to 
identify with POP issues." [Dean Neubauer] 
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"Both the Republican and Democratic parties are going through major 
grass roots changes. POP '94 should take advantage of this and attract the 
young and silent majority voters to its activities. This is the group that are 
cynical about their ability to cause change and are disenchanled with the status 
quo. POP '94 could give them the voice they need to express their points of 
view." [Aimoku McClellan] 

Why did the campaign get so "nasty" toward the end? 

"As we allfeared, our efforts were somewhat overshadowed by the 
onslaught of nastiness in the closing days of the campaign. Obviously, the 
morphing controversy was the product of Fasi and Saiki's desperation, but the 
reason it got so much attention was simply that the media had run out of 
intelligent things to say about the campaign. The next group or groups who 
attempt a POP-like effort need to fonn a strategy to keep the mamentum going 
through Election Day, to keep the media'sfeet to theforor. 1 think we peaked 
around October 1." [Bruce Voss] 

"One way or another, the 1994 campaign was inevitably doomed to a 
certain level of nastiness and mudslinging. The high stakes, the number of 
candidates and the personalities involved - in particular, Frank Fasi - made 
that so. There was na avoiding it, and 1 think it can be argued that it could 
have been worse. There was never any real possibility that POP '94 was going 
to significantly reduce the nan-issue advertising or eliminate the name-calling, 
inaccuracies or unfairness. What POP '94 did was to guarantee that there 
would be at least some significant attention to issues in addition to - or on top 
of -- the campaigning 'as usual.' That's an accomplishment." [peter Rosegg] 

Was pop '94 really a grass roots movement? 

"I want to point out a sort of philosophical distinction I don't think our 
many critics appreciated or understood. Despite our mighty efforts, POP '94 
was never true 'grass roots, community' group; all of the direction andjinal 
decisions were made by a small group that could, in allfairness, be called 
elitist. Indeed, given the dynamics of an all-volunteer group and the de11lll1ltis 
of modem media, 1 think the classical notion of a 'grass roots' movement 
spontaneously arising from the people is so much romanticized horses pit. 
(Exhibit A: Perot's groupies) Somebody with resources has to lead the 
charge, or the masses will just continue to munnur. 

"But just because we didn't exactly spring from grass roots doesn't 
mean we didn't spread some high-grade fertilizer on them. Our jinal product 



was targeted directly at all tlwsefolks woo don't have the time or energy to 
pay attention to the day-to-day political minUJia; people woo have basic 
concerns and simply wanted a better sense of where the candidates were 
headed. By sheer volume, our easy-to-digest POP campaign had an impact on 
them. We made it tough to be completely ignorant about this election. 
However, as I understood it, POP was never designed to please tlwse political 
junkies ('elitists'?) who wonted a witty tete-a-tete with the candidates or who 
wanted to know precisely Iww and when the Hawaiian Homelands settlement 
would be financed. Doing that might have been more intellectually fun, but 
then we would have lost our target audience. No, we didn't 'pin down' the 
candidates on the issues as much as we originolly Iwped, but the point of our 
programs/panels/forums was NOT to show Iww sman we were or Iww stupid 
the candidates were. Rather, the wlwle object was to generate a mass of 
information and impressions that increased the average voter's sense of 
awareness and involvement in 'the election campaign. On that score, at least, 
we were successful. 

"Stripped of the promotional gloss, we certainly were not the 'voice of 
the people, ' and our message was more cacophony than symplwny ... but it 
worked." [Bruce Voss] 

What's next for pop '94? 

"POP '94 was an effon to elevate the 1994 political campaign. That 
campaign is now history . .. and so is POP '94. Ilwpe there will be a POP 
'96 or POP '98, but I do not intend to promote or actively panicipate in it. 

"Too many people thought of POP '94 as Randy Roth's baby. My 
continued involvement would likely be counterproductive. On-going community 
activism requires fresh faces and ideas. 

"If anyone would like to promote another POP-like effon, I suggest that 
they first find an organi1.lllion (such as the University of Hawaii, Hawaii 
Community Foundation, or Hawaii Community Services Council) willing to 
provide staff suppon. Recruit a "core group" that is as enthusiastic and 
diverse as possible. Ask them to reach consensus on basic matters such as 
underlying principles and mission. Then go for it. Hopefully, the journey will 
be aided at least marginally by the experiences recounted in this repon. 
Aloha.· [Randy Roth] 
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mhe ~ouse of ~epre5en:htfitre5 
~hde of ~nfunii 

hereby presents this certificate to 

POP'94 

WHEREAS, our slate constitution speaks to every citizen by declaring thai aU political power of this StAte Is 
Inherent In the people and the responslbUity thereof rests with the people: and 

WHEREAS, every community has the right to control their destlnv: and 

WIIEREAS, the exerdse of this right Is best accomplished through the highest level of public partldpallon In the 
democratic process; and 

WHEREAS, to control their desllnv, communities must first honestlv look at their strengths and shortfaUs in 
order to meet their challenges; and 

WHEREAS, communities that engage in livelv, Infonned dialogue will deal more effectlvelv with their challenges: 
.nd 

WlIEREAS. communiUes have a moral obligation to protect the interests of future generations; and 

WUEREAS. hundreds of HawaJi"s concerned citizens were moved bv these principles to devote thousands of 
volunteer hours to POP'94. a non-partisan community effort to elevate the 1994 political campaign through 
community forums. town meetings. and candidate debates; and 

WHEREAS, POP'94 empowered dtlzens and restored their belief that dtlzens are the real stakeholders In the 
political process: and 

WIIEREAS, POP'94 empowered candidates by making It dear that voters expect all candidates to openly and 
honestly address the key Issues. and be accountable for their actions and convictions; and 

WHEREAS, POP'94 Illustrated the power of a community that deeplv cares about Its future, once again making 
the people of Hawaii the true leaders of Hawaiii now, therefore, 

BE IT RESOLVED by the House of Representatives of the Eighteenth legislature of the State of Hawaii, Regular 
Session of 1995, that this body commends and congratulates aU of the concerned citizens who helped elevate the 
1994 political campaign, and expresses Its appreciation for 1: of spirit called POP'94. 

~O.Jaf~ /!:..""'~'2fe-' , ' *~~H , ~'" ", /1'. 6 ~ 



Representative Tom Okamura 
Honorary Resolution Comments 
Honoring and Commending the Volunteers of pop '94 
March 14, 1995 

Mr. Speaker, It Is an honor to lend my voice 10 the commendation we direct 
today to this dedicated, thoughtful, and action-oriented group of citizens who 
have generated an exciting, powerful and promising new wave in HawaII politics. 

In an era when trust and confidence In government, was near an all·time 
low, these individuals refused to let apathy and frustration dictate the course of 
the 1994 elections. Recognizing that the true power of the democratic process 
lies with the people, these Individuals, under the inspirational guidance of UH 
Professor Dr. Ra"dy Roth, conceived, nurtured, and gave life to POP '94 - a 
non-partisan, grassroots endeavor which empowered the community and 
elevated the quality of the 1994 elections by focusing on Issues and clearly 
defining the people's agenda. . 

Their goal, Mr. Speaker, was simple: clarify the questions that must be 
answered if citizens were to cast Informed votes, then ask those questions and 
Insist that the candidates publicly respond in a direct and meaningful way. 

Mr. Speaker, the POP '94 concept spread like wildfire! For the first time in a 
lifetime, many citizens were afforded the opportunity to define for themselves the 
Important elections Issues which affected them directly. People began talking to 
each other, meetings were held, polls were taken, articles were written, repods 
were alred, a conference was held, and ultimately, prime-time discussion with the 
candidates themselves. 

Mr. Speaker, It was a process so simple.and honest that It could not fall. 
The resultant dialogue between candidate and voter rekindled election Interest 
and sparked renewed hope among the electorate and candidates alike. But most 
Importantly, Mr. Speaker, POP '94 brought public participation back to the center 
of the election process, and helped to restore a measure of public faith and 
confidence in our system of governance. 

This rekindled public spirit, Mr, Speaker, was further bolstered by the 
fundamental reforms adopted by this House. Mr. Speaker, the combination of" 
enhanced public partlcpation and open, Inclusive proceedings, has provided, and 
will continue to assure, better legislators, better legislation, and a better quality 
of life for us all. 

Mr. Speaker, the POP '94 process involved literally thousands of people, all 
of whom deserve recognition snd credit. Since not everyone could make It here 
today, let us congratulate and extend our appreciation to those members of the 
founding core and Inspirational heart of POP '94 who are with us today. 

. Mr.Speaker, because of these people, politics In Hawaii will never be the 
same again! 
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pop '94 Core Group 

Peter Adler (responsible Cor issue conferences at East-West Center) 
Robbie & Cindy AIm 
Momi Cazimero 
Jill Center 
George Chaplin 
Herb Comuelle (responsible Cor Cund-raising) 

APPENDIXB 

Dolores Foley (responsible Cor Neighbor Island & Waianae issue conferences 
and post-election accountability project) 

Chuck Freedman (responsible Cor candidate Corums) 
Marshall Goodsill 
Aune Harpham 
Stanley Hong 
Gerry Kato 
Cori Lau (responsible Cor East-West Center logistics) 
Jim Leahey 
Anne Lee 
Dick & Mildred Kosaki 
Liz Martin 
Coralie & Ron Matayoshi 
J.N. Musto 
Francis & Caroline Oda 
Min Soo Oh 
Joanne Punu 
Randy & Susie Roth 
Bud Smyser 
Doc Stryker & Sharon Weiner 
Richard Turner 
Bruce Voss (responsible Cor newspaper coverage) 
Eric Yamamoto 
Sue Yim 

What I call the "core group" consisted primarily oC those Colks who were involved 
in one way or another during the early stages and on an on-going basis. Many others 
played key roles with respect to specific activities. 
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PROFESSOR RANDALL W. ROTH 
University of Hawaii School of Law 

2515 Dole Street 
Honolulu, HI 96822 

PHONE (808) 956-7386 
FAX (808) 956-6402 

January 24, 1994 

MEMORANDUM 

To: 

From: 

George Chaplin 
Herb Cornuelle 
Chuck Freedman 
Marshall Goodsill 
Dick and Mildred Kosaki 
Bud Smyser 
Doc Stryker 

Randy Roth 

I met with Robbie AIm's group last ~eek and was 
immediately struck by the similarity between their concerns and 
ours. They were delighted to hear that theirs was not the only 
group of concerned citizens trying to figure out ways to make 
things better. 

The enclosed draft reflects most of the comments I have 
received thus far. My plan is to discuss it during our next 
meeting, and my hope is to get a final version of it published 
soon thereafter. My thinking is that it probably would help at 
least some people be better "consumers" during the political 
campaign. At worst it will do no ha - Assuming for a moment that we decide to publish some 
version of the letter and pledge, what would we do for an encore? 
For example, should we write a letter emphasizing a specific \ 
issue (e.g., public schools)? Perhaps we should sponsor a 
community conference on long-range general concerns (e.g., 
"Hawaii 2020") or an experts' roundtable on some crisis-stage 
issue (e.g., public schools) or a candidates' forum with a I 

f 
structure designed to get them to tell us about the hard choices 
they're prepared to make or • • • I have a few ideas, but I'm i 

<~erested-U1...hearing~o..~rs. .../ 

Our next meeting is set for 11:45 a.m. on Friday, 
February 4, in Conference Room 20C of the Goodsill Anderson Quinn 
& Stifel law offices (20th floor of Alii Place, 1099 Alakea 
Street; reasonably priced parking available in the building. The 
entrance for parking is off Alakea). Lunch will be provided. 
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PROFESSOR RANDALL 11. RO'l'II 
University of Hawaii School of Law 

2515 Oole street 
Honolulu, HI 96822 

PHONE (808) 956-7386 
FAX (808) 956-6402 

February 14, 1994 

MEMORANDUM 

To: 

From: 

Subject: 

Core Group 

Randy Roth "... 

VOICE OF PARADISE 

1. Our next meeting is Saturday, February 19, from 
1:00 to 3:00 p ••• in the taculty lounge ot the law school. 
Please call to RSVP. 

2. The following words were suggested at our last 
meeting as important elements ot our identity/image: 

diverse 
sincere 
tair 

grassroots 
positive 
constructive 

caring 
nonpartisan 

3. Here are some of the comments that were made about 
our mission: 

"make people feel as though the community ~ make a 
difterence" 

"make people feel as though the community has a 
responsibility to make a difference" 

"encourage citizens to get better intormed and more 
involved" 

"promote the notion that communities get the quality of 
government they deserve" 

nshed light on the issues" 

nelevate the campaign" 

"put the candidates' feet to the fire" 

nbe a catalyst for change but not an advocate for a 
specific platformn 

~romote a return to hope" 

~7 



Page :z 
February 14, 1994 

-be relentlessly optiaistic and positive-

-help voters keep their 'eye on the ball'-

-must be careful that our aission not be misinterpreted 
as anti-democratic party-

4. A media committee (Chuck Freedman, Bruce Voss, Jill 
Center and John Griffin) will meet Monday at 5:00 p.m. at my home 
(1040 Noio street). 

5. A community-meetings co.-itte. (Peter Adler, 
Dolores Foley, Sue Yim, Ann Harphaa and Jill Center) will be 
meeting Wednesday at 4:30 in the law school faculty lounge. 

6. A candidates forua comaittee (Joanne Punu, Eric 
Yamamoto, Bruce Voss and Dan Boylan) vill meet Thursday at 4:30 
p.m. in the lav school faculty lounge. 

7. An issues co_ittee (Mildred Koaaki, Joanne Punu 
and Susan Yim) vill meet Friday at 10:00 a.m. at the lav school 
in the Dean's Conference Room. 

8. A membership committee (Robbie Ala, Caroline Oda, 
Herb .and Jean Cornuelle) vill meet Friday at 6: 30 p ••.• at the 
Pacific Club. 

9. Don't forget to mail or fax your ideas regarding 
our nlong list- of names. Please try to get it to me by Friday. 
Remember, our long list is the only list of names that will be 
publicly linked to VOP (i.e., our short lists are just for 
intern~l purposes). 

9; ... q,fI~~ 
~,mui't'" 
,alfhi ~ tzt'Fi" 
.J ~tr'f?$l~~ , 
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Media Committee Notes 2/14/94 
(Freedman, Voss, Center , Roth) 

1. Roth should talk to Kent Baker about what we're doing. 
oatermine hi. level of interest and what his needs might be. 
We probably would want 4 or 5 hours of prime time (one-on­
ones with each candidate and a 3-way debate, and maybe 1 
hour with Lt. Gov. candidates). Would they want and be able 
to sell advertising? Probably would be done in late 
September or in october. If Channel 2 isn't interested, go 
to Channel 4, then 9. 

2. Voss says the media will probably prefer to cover our 
activities rather than try to do what we plan to do. We 
decided to invite journalists as individual. to siqn on but 
to avoid any sort of partnership with either paper. 

3. The pitch to the media: "If we get politic. a. usual, we 
get coverage as usual. Unless the community demands that 
the candidates approach the campaign differently, they 
won't. We can mobilize the community from within." The 
media will never have a "qrassroots moral mandate" to demand 
anything of the politicians. Also, the media has various 
constraints that we don't have. 

4. Problem in past campaiqns i. that the candidate. 
"controlled" the debates. The key i. for u. to set the 
rules and firmly apply them. 

5. Freedman, Voss and Center feel strongly that we should use 
the Price of Paradise name. Money can't buy the name 
recoqnition and instant credibility it gives us. It stands 
for change (a reputation for "shaking the cage") and that's 
what this is all about. 

6. The key to successful town meetings is to have POP-like 
analysis that will elevate and frame the discussion. We 
want to quote specific ideas from the town meetings later in 
the candidate forums. Terribly important to develop 
questions that force tough, meaningful choices. This part 
can be developed in the press. TV coverage will "bounce" 
off the print foundation. 

7. We have much to offer the media: POP name, organizational 
ability, army of volunteers (i.e., we aren't trying to sell 
anything or profit financially), qrassroots image, etc. 

8. A goal is to get as many as possible from the community to 
feel a part of what we're doing. 

9. Roth should talk to Keir and Flanagan now about what we're 
doi~g. Invite them to lend support but make clear that we 
are independent of them and will not enter into an exclusive 
relationship with either paper. 

10. Bottom-line: "Is the juice you get worth the squeeze you 
give?" (Freedman 2/14/94) 

So 



Town Meating committee Notes (2/16/94) 
(Harpham, Center, Adler, Foley , Roth) 

1. Dolores suggested having the same topic covered at the same 
time at multiple locations throughout the state. Peter 
suggested this might work best if the various sites are 
"linked" by some sort of TV hook-up. Everyone seemed to 
think 3 hours was the optimal length for each town meeting. 

2. Peter suggested that each town meeting have three separate 
parts: 

(1) An initial presentation by ona person or a small 
group of people. The basic idea would be to explain 
the overall project and how the town meetings fit in; 
tell the audience how that town meeting will be 
conducted; layout some basic facts about the topic; 
and, summarize at least some of the underlying issues 
and known positions. 

(2) The town meeting part. The idea here is to get 
people talking • • • and listening. The size of the 
gathering will determine the exact structure. For 
example, if the crowd is very large, we would break 
into smaller groups each of which would be lead by a 
facilitator. They might be asked to report back the 
three best questions that need to be answered by the 
candidates. 

(3) · Closure in the fora of a "summarizer" who reports 
to the entire group what each small group developed and 
maybe cOlDlllents on the cOlDlllon thsmes, etc. The goals 
here would be to "distill" all the raw ideas and to 
give participants some sense of closure by explaining 
how the group's work will be used to "hold the 
candidates' feet to the fire." 

3. We must be sensitive to the fact that the issues are complex 
and don't "distill" very well. Distillation is likely to 
result in some degree of distortion. We must be vigilant 
that we not focus so hard on our desire to make the issues 
understandable, or to reduce them all to a handful of "tough 
choices," that we distort them to an unacceptable degree. 

4. The make-up of the participants is terribly important. We 
need diversity of all kinds (i.e., age, politics, education, 
financial circumstances, etc.). The town meetings will be 
open to all and we will encourage "everyone" to attend, but 
we must work extra hard to insure that diverse perspectives 
and interests are represented. So, for example, we might 
want to approach certain groups and encourage them to 
participate. The basic plan must be to work hard to get a 
diverse core and hope lots of others come. 

5. The town meetings should be held either on saturday mornings 
or weekday nights. 

SI 
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6. Perhaps the town meetings should be limited to just three or 
four top issues. We must be careful not to spread our 
resources too thin. 

7. Eric Yamamoto was mentioned as someone who would be very 
effective as the "framer" and "summarizer," but only if he 
is not actively involved in any of the political races. 

s. It is important that the town meetings be statewide rather 
than just on Oahu. 

9. If we do our jobs well, the press probably will give our 
town meetings and subsequent reports a great deal of 
coverage thereby setting the stage for our use of these 
reports in the candidate forums. 

10. The town meetings will let the community speak its piece via 
its many voices. The more voices, the better. We don't 
expect agreement or consensus. We do expect to gain a moral 
mandate to demand on behalf of the community that we not 
have politics as usual. It's called outside-in thinking 
• • • I think. 

11. It is essential that we not project an elitist image. We 
must achieve the perception in addition to the reality .of a 
diverse,. grassroots movement that has momentum. As Jill 
puts it, we want folks to·see and feel a train that's 
picking up speed, and they'll want to be on board. 

12. We need the media and they need us. It's win-win if we 
approach it right. 

13. There definitely will be other candidate forums and town 
meetings conducted by others (e.g., the newspapers, LWV, 
Public TV, etc.). That's great. What we are doing will be 
unique and is needed badly regardless of what others do or 
don't do. 

14. The term "grassroots" may not fit us. To some, it suggests 
political organizing to promote a candidate or an issue. We 
need to resolve this. 

15. Perhaps we should recruit Jane Smith to help us think about 
what community means and to help establish our identity as a 
community movement. 

16. Bottom line: 
ever going to 
be dope • • • 

"The community is as ready for this as it's 
be. If this can't be done this year, it can't 
period." (Ann Harpham 2/16/94) 



Candidate Forum Committee Notes (2/17/94) 
(Boylan, Punu, Yamamoto, Voss & Roth) 

1. The Price of Paradise name probably should be used but care 
must be taken to anticipate possible negative reactions. 
Eric commented that people who actually have read the POP 
books have a positive reaction but that some people who have 
not actually read them think they are an attempt by recent 
in-migrants to tell locals what's wrong with Hawaii. Bruce 
suggested that the pop approach may be perceived by some as 
that of pushy haoles. These images should fade quickly if 
we achieve the goal of diversity when we recruit our charter 
members. 

2. Dan emphasized the importance of getting lots and lots of 
media coverage of the candidates. The more they are on TV 
and radio, the better the community will understand what 
they are all about. While he would not go so far as to say 
the details are unimportant, Dan reiterated the importance 
of "quantity, quantity, quantity." 

3. Joanne emphasized her belief that to be succes.ful a format 
will have to include a tough interviewer/moderator/ 
facilitator who refuses to let a candidate "take over." 
This person must tenaciously insist upon holding the 
candidate's "feet to the fire." 

4. BrucljI suggested that 30 minutes of tough "grilling" would be 
,optimal. probably need ~o stick with one topic because it's 
only with the third or fourth follow-up question that our 
person will penetrate the candidates' canned responses. 

5. It is terribly important to get an interviewer/moderator/ 
facilitator who will (1) project the right image, (2) be 
extremely knowledgeable on the issues (3) not be 
overimpressed by the candidates and (4) absolutely insist 
upon straight answers. 

6. One-on-one interviews might be ideal for really honing in on 
each candidate's thinking, but the dynamics of a face-to­
face "debate" are important. 

7. The following names were mentioned as people who perhaps 
would be effective as our interviewer/moderator/facilitator: 
Mark Matsunaga ("only journalist I've seen who didn't wilt 
in a head-to-head exchange with Fasi"); Leslie Wilcox 
("she's extremely bright and does especially well on things 
that really interest her"); Eric Yamamoto ("he's so nice you 
hardly notice that you've been skewered"); and Ann 
Botticelli ("she projects the right image and definitely is 
up to the job") . Dan Boylan, of course, is a pro at this 
and Bruce Voss' background lends itself beautifully to it as 
well. 

53 
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8. Perhaps the identity or our person should depend on the 
topic (e.q., Rod McPhee or John Dolly when the topic is 
public schools). 

9. The consensus seamed to be that we include the mayoral 
campaiqn and at least some or the leqislative races. We 
don't want to spread ourselves too thin, ~ once we have 
achieved the riqht imaqe and momentum, we miqht as well use 
it as much as poaaible. 

10. As a qroup we did not narrow thinqs too much but don't feel 
it haa to be narrowed just yet. Mora brainatorminq and 
discussion is in order. 
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Topics Meeting (2/18/94) 
(Kosaki, Punu, Roth and Yim) 

1. We agreed that the topics be addressed in the form of 
questions, as in the "Price of Paradise" books. In other 
words, if the topic is ethics, the question: "How do we 
restore public confidence in government?" seemed a more 
approachable, thoughtful way to invite discussion of 
solutions on a number of subtopics that are ethics-related. 

2. We isolated six topics that the group might focus on in 
individual town meetings and candidate forums: 

• Chil4ren. "What Jtin4 of life 40 ••• ant for ouzo 
chil4ren"" This addresses the quality of life in Hawaii for 
future generations. We'd put education here. Suggested 
subtopics: education (the role of unions, principals, the 
parant, early childhood edUcation, SCBM), drugs, violence, foster 
cara, child care, after school care, safety in schools, the 
institutional response to these problema (the government's 
response) • 

• Ethica. "Bo. 40 .e reatore publia confi4enc. in 
government.,,, Suggested subtopics include campaiqn financing, the 
appointment process (judicial, Board of Regents, executive 
branch), openness in government, the role of the media, and the 
addressing of the question "What is the meaning of being a public 
servant?" ' 

• Race relational "Can •• g.t along"" suggested subtopics 
include areas of growing tension which threaten the ability of 
the different ethnic groups in Hawaii to live together relatively 
harmonio~- ly. It includes youth gangs, the discord between new 
immigran~ ~nd older immigrant groups (e.g., Koreans, Filipinos, 
southeast Asians), hostility or suspicion of the Mainland 
transplant, sovereiqnty, what sovereignty means for non­
Hawaiians, relations between lower income groups vying for a 
smaller piece of the economic pie because of plantation closings 
and tourism downturn. 

• Ha.aii eaonona future. "What .i11 be the structure of 
our eaonoay.," We should be suzoe to invite advocates of different 
positions to this discussion. Suggested subtopics: Old 
structure vs. new structure, how do we diversify?, a plan for 
agriculture, what's good for the economy and good for the people. 
Participants could look at possible roles for Hawaii a~d comment 
about Hawaii as: Ocean state, Wellness State, sport state, 
Information state. 

• Cost of Living: "Can.e affor4 to 
children'. future"" Suggested subtopics: 
costs, car insurance, taxes, food prices. 

think about our 
housing, medical 

* Role of government I "What is the role of government.,,, 
Suggested subtopics: roots in a paternalistic past, is 
government expected to solve all our problems?, government 
bailouts. 



Membership committee Notes (2/18/94) 
(cindy & Robbie Alm, Francis & Caroline Oda, Susie & Randy Roth) 

1. The Alms and Odas seemed to prefer VOICE OF PARADISE to 
PRICE OF PARADISE. If POP is used, perhaps the rest of "the 
quote" should be included. [The price of paradise is 
eternal vigilance.). 

2. The first list of names to be published should be made-up 
exclusively of ones that are readily recognized, even if 
that makes it less diverse than would be ideal. We will add 
names each time and maybe even US8 one or more lists that 
include only people from a particular "category" (e.g.: 
people under 30 years of age; Democrats; social workers or 
teachers; Native Hawaiians; union members). This might be 
an especially effective way to deal with a perception that 
we are an older group or are non-democrats or whatever. 
Eventually, we may have thousands or even tens of thousands 
of people on a master list. So initially we focus on 
"quality" (as measured primarily by name recognition) and 
later on quantity. Of course, diversity must be a part of 
every recipe. 

3. It may be best to have an interviewer/moderator/facilitator 
who is seen as an "amateur" rather than a "pro." For 
example, it may be more in line with our grassroots 
identity. Also, the "pros" may subconsciollsly hold back at 
times if to do otherwise might jeopardize their access to 
the candidates in future years. 

4. Names mentioned for interviewer/moderator/facilitator: 
Paula Akana, Melody McKenzie, Tina Shelton, Dan Cooke, and 
Linda Coble. 

5. Francis Oda and Stanley Hong will co-chair a group that will 
be trying to restore Aloha Spirit working from the top of 
various organizations down. 

SG 
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Meeting Notes (3/5/94) 

1. Present and _iling: Herb cornuelle, Chuck Freedman, Anne 
Lee, Brie Yamamoto, Bruce Voss, Gerry Kato, 000 Stryker, and 
stanley Hong. 

2. Anne arqued in tavor ot not givinq anyone an exolusive on 
anything. Basioally, she was in tavor of doing PSAs and 
asking all stations, newspapers, eto. to run them. Chuok 
arqued the practical necessity of "cutting a deal" and 
811phasized the importanoe of havinq the Advertiser and 
Channel 2 on our side. Later, after the .eeting, he made it 
clear that his goal is more narrow than .ine and that must 
be considered. 

3. The entire group seemed pretty negative on the subject of 
polling. 

4. Gerry Kato encouraged us to use OLBLO (he's on ita board). 

5. "Plan An is to go for prime time one-on-on. interviews with 
each ot the three IIIlljor candidates. "Plan B" ia the 
"nightline" approach listed at 'IN '2, attached. 

6. Herb offered this way of describing to the community what 
we're after: "You have a right to have your que.tio~ 
answered.. . We will validate your questions and w. will get 
them answered." The key'messag.: at long last you're going 
to gat answars to your questions. 

7. Doc suggested and the group seemad to support, the idea of a 
"scorecardn (i.e., an easy list of key questions with the 
candidates' positions). H. emphasized the importance of 
getting Sharon involved to help work out details like a 
media schedule. 

8. Consensus was to delete PRINT '2 (the candidate "watchdog" 
idea). 

9. Consensus was to not addre.s the mayoral race. 

10. Cartoons may not be feasible but a cartoon "logo" may 
provide identification and soften the image (i.e., make us 
seem less serious, less pretentious, less boring). 

11. It is important that I be sensitive to the needs of the 
media. What do they want and/or need? 

12. We need to stay light on our feet and make adjustments as we 
go alC?ng. 

'" 
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13. Chuck suqqested that we qet a commitment from Channel 2 
reqardinq the specific reporter and editor that we'll be 
workinq with. 

14. Next step is for me to meet separately with Herb and then 
Bruce. That should prepare me to meet and deal with the 
media. 

Key Points 

1. Our power base: diverse and extensive "membership" and our 
independence from existinq orqanizations (such as Ch. 2, the 
Advertiser and Common Cause). 

2. The name "Price of Paradise" is especially important if wa 
"cut a deal" with Ch. 2 and The Advertiser. POP clearly was 
not created by the media and therefore will help qreatly to 
keep this year's activities from lookinq as if we are beinq 
"used" by the media. 

3. Messaqe to S-B: We ~ both papers. Wbat can we do that 
will fit your needs? (We'll also be in HNL Weekly, MidWeek, 
etc. so it won't look like S-B and Adv. are in bed toqeb~r; 
besides, its POPI) . 



THE PRICE OF PARADISE 
FOCUS ON ISSUES 

Notes (2/27/94) 

1. Proposed working group: 

Peter Adler 
Mildred Kosaki 
Sue Yim 
Joanne Punu 

Bruce Voss 
Liz Martin 
Herb Cornu.ll. 
Eric Yamamoto 

2. Peter is close to a detailed written description of the 
issues forums. 

3. Sue declined to head up the print campaiqn but wants to work 
on Peter's committee. 

4. Joanne is thinking about taking on the handbook cOlllllittee. 

5. Bruce declined to head up the TV campaiqn committee but is. 
willing to work hard on it and the print campaiqn committee 
.plus.the issues forum committee. . 

6. I'll meet.with Mildred (2/28), Herb (2/28) and Jean (2/28) 
to see if they'll head up the Membership, candidate Forum, 
and Funding committees. 

7. Eric didn't make it to the meeting and due to prior 
commitments, I expect that he'll decline to head up the 
radio committee. 

8. It was suggested that I personally head the media committee 
(i.e., print, TV and radio combined). I can do this only if 
I can recruit at least four or five highly motivated and 
experienced people to help. 

9. Liz is willing to help with membership and issues forum 
committees. 

10. "Voter handbook" may be a misnomer. 
compilation of items from the print 
any and all TV programming. 

I'm envisioning a 
campaiqn and a tape of 

11. To me, the whole project breaks down into three $lements: 
issues forums (hearing the "voices"), a media ~ampaiqn 
(making clear the tough "choices"), and candidate forums 
(buying Rolls "Royces") • • • oops, make that (holding the 
candidates' "feet to the fire" -- that is, "tough 
questioning"). 
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12. Tentative schedule: 

March, April 
• May and after each 

Targeted membership drive • · • 
candidate interviews • • • • • 

issues forum 
Go PUblic • • . • · • • • • • • Late June 

• July, August, September 
• Late June thru October 

Three Issues Forums • • • • • • 
Media Campaign • • • • • • • • 
Election "Handbook" • • • • • • Mid October 
candidate Forums • • • • • • • • • Throughout October 

13. I envision that the working group will function like a Board 
of Directors to whom I, as CEO, report. Committee heads 
will report to me (including a weekly written status 
report). I will work·for consensus when time and 
circumstances permit but .ultimately am responsible for each 
decision. My plan is to empower committee heads to the 
extent possible. Among other things, this generally means 
that I will tend to defer to the recommendat~on of committee 
heads even when a strong majority of the working group 
prefers a different approach. One reason for this i. that 
most of the work will have to be done by or at the behest of 
committee chairs. As a practical matter, they are less 
likely to get the job done if they feel as though they're 
being sec~nd-guessed, thought of as "grunts," or asked to 
implement a plan that they don't believe in. Of course, it 
will be incumbent upon me to make sure they continue to 
'understand the big picture so their individual decisions 
"fit into the overall plan." I would utilize a more 
democratic structure if we all were located in the same 
building and didn't have jobs and other "distractions." The 
working group seemed to understand the practical need to 
structure things this way. 

14. To do (soon): 

A. Prepare proposals for Channel. 2, the Advertiser and 
Star-Bulletin. 

B. Work with Bruce to create a relatively detailed 
description of what we're planning. 

C. Ask someone to look into Project vote smart, including 
the names of states that have created local versions of 
the books we have. 

D. Find out more about Citizen's Jury and Peoples' Agenda. 

E • . Get committees up and running with specific tasks. 

F. Call Jane re Gerbode and use of HCF for fundraising. 



-3-

15. people attendinq the 2/27 meetinq: 

Peter Adler 
Jane Smith 
Joanne PunU 

16. Tentative name: 

Sue Yim 
Liz Kartin 
Bruce Vo •• 

THE PRICE OP PARADISE 
FOCUS ON ISSUES 



RANDALL W. ROTH 
2515 Dole street 

Honolulu, HI 96822 
PHONE (808) 956-7386 

FAX (808) 956-6402 

MEMORANDUM 

To: 

From: 

Price ot Paradise Ganq 

Randy ROth'" 

Subj ect: POI" ,. 

March 31, 1994 

The enclosed materials are supposed to be self­
explanatory, but I'm sure there are a few qaps that need to be 
located and filled. So please qive me a call it you have any 
questions that these materials don't answer. 

I'm hopinq that all of you will siqn and return the 
Declaration of Support, and that some of you will feel the urqe 
to play an active role in pop "t. There'. a lot to be don., 
yo~ help would- be much appreciated. 

I'll be meetinq 
tomorrow morninq 
(Friday, April 1) at 8 a.m. 
in the law school faculty 
lounqe with a handful of 
folks who want to know 
more about pop "4. You 
are welcome to join us. 
At g -a.m. I'll be meetinq 
with a workinq group. 
Anyone attending the 8 a.m. 
meeting who like. what he 
or she hear. is more than 
welcome to stick around 
for the working meetinq at 9. 
Aloha. 

Ene. 
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- "Makes you wonder how we ever 
managed wHhout Ho" 



POP '94 
a rwnparrisan community effort to elevate the 1994 pollncal campaign 

The seventy-nine people who created the Price of Paradise 
(POP) books disagree among themselves on many issues but were 
unified by three guiding principles; 

1. communities must take an honest look at the problems 
they face if they hope to do anything about them. 

2. Communities that engage in lively, informed dialogue 
will deal with their challenges more effectively. 

3. communities have a moral obligation to protect the 
interests of future generations. 

Many of those same people plus hundreds of others considered 
producing a third POP volume, but eventually decided to act upon 
a fourth guiding principle: 

4. Communities that care about the future will insist upon 
meaningful political campaigns today. 

What is pop 'U? 

It's a nonpartisan community effort to elevate the 1994 
campaign. The basic plan is 'to determine the questions that must 
be answered by the candidates if citizens are to cast informed 
votes, and then to make sure the candidates answer these 
questions in a meaningful way. 

What specific activities are planned? 

We intend to gather questions from the community, refine 
them at a well-attended issues conference, and then present them 
to individual candidates in a forum that will permit multiple 
follow-up questions from our panel of experts. Basically, we're 
talking about a respectful and thoughtful form of cross­
examination. All of this will be done in cooperation with the 
Advertiser and Channel 2 News. 

will pop ". take a position on the issues? 

Absolutely not. Our mission is to ask excellent questions 
in ways that will produce meaningful answers. POP '9. is not 
affiliated with any political party or candidate. 
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WhY not take positions? 

The community has the power to insist upon a meaningful 
campaign only if it speaks in a clear, unified voice. Even 
individuals and groups that vehemently disagree on issues can at 
least agree on the importance of getting every candidate to 
provide straightforward answers to key questions. 

Can supporters of poP I,. take positions or sUPPort specific 
candidates? 

Sure. Individuals are free to take positions and work for 
their favorite candidates. By joining pop I,. you simply add 
your voice to the community's call for a meaningful campaign. 

Have the' politicians dodged the real issues in past elections? 

Many did, fearful that candidates who got specific about 
tough choices risked losing to those who didn't. 

Why must we approach things differently in 1994? 
i. • 

It's hard.to be optimistic in 1994 about the future of 
Hawaii: our economic future is dangerously uncertain, the 
quality of our island life seems to be slipping, and a sense of 
powerlessness pervades the community. This is a critical 
election since choices made this year will reverberate for 
decades to come. 

Why is it So important to qet straightforward answers to key 
questions? 

Citizens need clear responses from candidates in order to 
cast informed votes. Equally important, candidates need to 
address the community's concerns directly and honestly so a 
victory will mean something. After all, an elected official 
cannot hav. a mandate from the people without having made clear 
the tough choices he or she is prepared to make. 

How can the community get the candidates to go along with this 
call for a different kind of campaign? 

First of all, we think the diversity and sheer number of 
people who support pop I,. will get the candidates' attention. 
second, Channel 2 News and The Advertiser will be supporting pop I,. with thoughtful coverage that should appeal to the 

. . 
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candidate.. Third, many candidates prefer the kind of campaign 
we're seeking. They just need assurances that their opponents 
will not b. allowed to "hide." 

How will PO' .,. be funded? 

Everything will be done by volunteers; out-of-pocket 
expenses will be kept as low as possible. We are confident that 
the little money we need can be raised from concerned citizens 
and charitable organizations. The names of all contributors will 
be prominently disclosed. 

What are you asking of me? 

We want you to sign the attached declaration. 
you give your moral support to PO, .,. activities. 
also ~ill help in other ways. For example, we hope 
it upon yourself to recruit family members, friends 
workers. 

. . 

Com1lllDli1ies that engage in livel:!. infOfTlll!d dialogue 
UIIU tUm wirh cheiT challenge more effectivel,. 

By doinq so, 
Ideally, you 
you will take 
and co-



POP '94 
DECLARATION OF SUPPORT 

I support pop '94, a nonpartisan community effort to elevate 
the 1994 political campaign. 

Signature Spouse's signature 

[w. vill not pUblicly r.l.... your nam. un1... you ch.ck the .uthorisation ~oz, 
~.lov. ) 

(Please type or ~rint name) Send to: pop '9. 
c/o Randall Roth 
2515 Dole Street 
Honolulu, HI 96822 
Phone: 956-7386 
Fax: 956-6402 

(Mailing Address) 

(zip) 

(Phone) (Fax) 

[J You have my permission to include my name on a publicly 
released list of community leaders who support pop '9 •. 

[J I am available to work on pop '9. activities . 

[J I support pop '9. but am unable to commit any time to 
its activities. 

[J Here is a question that I would like presented to the 
candidates: 



MEMORANDUM 

TO: 

FROM: 

RE: 

University of Hawaii at Manoa 
Scbool of t.w 

Joanne Punu 

Randy Roth 

Post-Conference Meeting 

July 5, 1994 

Please plan to meet immediately following the 
Issues Conference this saturday. We can us. on. of the 
break-out rooms. I expect to begin at about 1 p.m. and 
finish by 2 p.m. Call Joanne or ~enny at 95~-6553 to RSVP. 

Also, please do your best to recruit at least 
several people to attend the "Issues Conference. The 
announced deadline for registration is tomorrow (Wednesday 
the 6th) but we have some flexibility on this. It is 
essential that we have a strong and diverse turnout. Based 
on registrations received thus far, w. appear to be in 
fairly good shape with respect to gender, age and political 
diversity but are not as ethnicly diverse as we would like. 
I know you're busy but this really is important. Please 
contact four or five people DQK. I bate to push so hard 
but this simply isn't going to get done unless everyone 
pitches in. DO IT NOW (pleas.) . Aloha. 

AN EQUAL OPPORTUNITY EMPLOYER 



pop '94 
A 1III11pQ1fi11u1 colllllUUlily I/Iott to IInau t1u 19H poUIIaJI cmrtptd". 

c/o Professor Randall W. Roth 
2515 Dole Street, Honolulu, Hawaii 96822 

Telephone: (808) 956-7386 
FAX #1: (808) 95~ FAX #2: (808) 732-7900 

October 20, 1994 

MEMORANDUM 

To: pop It. Core Group 

FrOJl: Randy ... 
...... 

Plea •• plan to attend a meetinIJ (perhap. our laat):' · .- .. . 
Tuellday night, october 25, frcm 7:30 p.m. to 9:00 p • .-. at-the..la .. 
school. We III talk about our .elf-evaluation, accountabll1tr-'·· . 
plan and re.pectiv. visions for the future of POP. Whetha;-- oz,· .~ 
not you can attend, I ask that you respond to the follov~~ ~. 
questiona, in writing, by Monday, the 24th. Aloha. .' ,' .. A : 

RWR:hna 

" to . :?-
1. What did you lik~ best about pop It. (i ........ il:!.,;: 

qreatest 'strengths)? 
. . 

2 • . What did you like least Bbout pop I ,. ( i. e. , it' • 
shortcomings)? 

3. Which POP '94 activities were most succe •• ful and 
which were least succe •• ful? 

4. What, if anything, did pop It. accomplish? 

5. What, if anything, should be done differently next 
tim. (assuming, of course, that there is a next 
time)? 

6. WhM. ia your vi.ion for the future of POP? 

"What made you aM up yaw 
last job .... 1'lCblclllar 

IDO 



HAWAII 
PUBUC 

TELEVIIIOIl 
"people'. Agenda" 
(working title) 

"HET ChMwIoI " Oahu 
"MEB CNnnoI '0 Moui 

2350 Dolo 5_ 
Honolulu, H .... aiI ge822 
__ '1108,955-7878 
FAX 11108,9411-7_ 

A gameplan for media coverage of Hawaii's 1994 Elections 

The concept is simple: Letting the Citizens of Hawaii set 
the agenda for the 1994 elections. 

The method is simple.: 

II Form 
A) 
B) 

media partnerships for polling 
This lets the public define the "problems" 
Basis for the creation of a Citizens' Ponel 
a) Panel members participate in TOWN 

MEETINGS 
bl Panel members are sounding board for day 

to day coverage of candidates. 

21 Media Partners convene TOWN MEETIN~",~ 
AI Tentatively planned for July J ; I'~ of 1994 
BI Live, prime time broadcast 
CI The first few should be topic/problem specific 
D) The ones with candidates will NOT be debates, 

but will be patterned after the presidential 
town meetings. with the studio audience asking 
questions with a moderator helping with the 
flow of the show 

31 Benefits to Media Partners 
AI Increased viewership/ readership 

al Cross-promotion with other media partners 
b) Citizens feel empowered/part of process 
c) Real, meaningful election coverage 

A couple of notes : 

1) Partners should swear off horse race polling. 
21 Partners should work to promote the project in such 

a way that the candidates haye to show up for TOWN 
MEETINGS or the candidates will end up looking like 
they don ' t want to respond to the people/citizens. 

CONTACT: Itelli Abe Trifonovitch 
Executive Producer/Director 
News and Public Affairs 
Ph . 955-7878, FAX 949-7289 

lOa. 



PENNSYLVANlACnnZENSJURY 
A proj~cl o/tlw uarw o/WOrM1t Your! 0/ P~nnJylWl,,", 
226 Forner Strut, Harrisbur,. Pit 17102 (717) 234-1576 

The PCl1.D.Sylvania Citizens Jury is sponsored by Ihe swe 
League of Women VoterS to enable citizens to have a 
leading role defining the issues iIllhe Novcmbes'. 1992 U.S. 
SelWC campaiga. The non-panisaD Citizens 1ury will 
provide vmcrs with a sttaighd'orwud cvallWioD of die 
candidates on Ihe issues from the point of view of average 
people wbo have bad the oppommity to suxly die issues 
and question Ihe candjdares. 

Random Survey 

A random telephone survey is laken which will n:sult ill 
two 18-member jury panels. one ill Philadelphia and ODe ill 
Pinsburgb. The panels will be ~nwive of citizens ill 
the n:spective half of the stare ill terms of age, nee, gender. 
cducanoa. geographic locale. and pany idcnU&acioa. 

Introductory Day 

1urors will be briefed aD issues facing Ihe COUDIry and the 
Congress. Eacb panel will cboose three issues on which to 
ntC Ihe SeDa1Crial candidates. 

Hearinp 

Expert witnesses will be called to address the key issues 
during three days of bearings by each jury. 1urors will 
qucstlon candidates on specific policy differences. and the 
candidates will have the opportUnity to discuss the issues 
with the jurors. 

FlDdinp 

On the third day. after Ihe bwiDgs have been coacludcd, 
the jurors will dclibcnte and issue a ~ (Xl their 
findings. 1bc jurors will ntC the candidates on the issues 
studied. Their n:pon will help voters assess the candidates 
on the basis of their positions on the issues. No 
endarscmenlS will be made. 

Campaign Ads 

In October the juries will reconvene for one day to view 
and evaluate candidates' campaign ads. 

For man: information. contact Tam SL Cain: ill 
Philadelphia at 215-794-5475 or Susan Ruether ill 
Pinsburgh a 412·941·3186. 

May 1992 

I:>..' 

Citizens Jury nmellne 

Random Telepbone 
Survey 

JUDe 

Introductory Da, 
One-day meeting 

Piasburgh-luly 27 
Philadelphia-luly 30 

Citizens Jury Hearings 
Thn:c-day hearings 

Pittsburgh-Sept. 15.16.20 
Philadelphia-Sept. 22.23.27 

Citizens Jury Hearings 
on Campaign Ads 
One-day hearings 

Pinsburgh-.QclOber 19 
Philadclphia .. October 22 



POP '94 INFORMATION 

mat Is pop 'M 
Lt's a nonpartisan community effort to elevate the 1994 

campaign. The basic plan is to determine the questions that must 
be answered by the candidates if citizens are to cast informed 
votes, and then to respectfully insist that the candidates answer 
these questions in a meaningful way. 

WID pop .,. fak •• ms!tIop on the !sen'" 
Absolutely not. OUr sole atssion is to ask excellent 

questions in ways that will produce lI8aJlinqful aJUlwers. 1'011' ,. 
is not affiliated with any political party or candidate. 

Why not take II!IIiUous1 
The community has the power to insist upon a meaningful 

campaign only if it speaks in a clear, unified voice. Even 
individuals and groups that vehemently disagree on issues can at 
least agree on the importance of getting every candidate to 
provide straightforward answers to key questions. 

Cap supportem gt POP I,. ',k, jacmtI". or epdgnc 'Q)"d'k qmVdagst 
Sure. By supporting 1'011 .,. you simply add your voice to 

the community's call for a meaningful campaign. 

Haye the reJH&:lpm dodJed the realiwes Ig pe. eIutinm'l 
Many did, fearful that candidates who got specific about 

tough choices risked losing to those who didn't. 

ComnuudtIa thtIt t:IIIW 

abolll 1M /IIIIIn will 
iMUt IIpOIIIMtIIIbIBfiIl 
poUt/ail ctmtpol",. 
today. 

11~ 

Why Is pop ,,. imMJ1ent? 
Citizens need clear 

responses from candidates in 
order to cast informed votes. 
Equally important, candidates 
need to address the 
community's concerns directly 
so'a victory will mean 
something. After all, an 
elected official cannot have a 
mandate from the people 
without having made clear the 
tough choices he or she is 
prepared to make. Also, this 
approach will result in better 
accountability after the 
election. 



Will POP 'M aetiyjtfes be pgbUrI7td7 
The Honolulu Advertiser and KHON Channel 2 News agreed 

months ago to do their be.t to publicize our activities. Olelo 
and Hawaii Public Radio recently made major commitments as w.ll, 
and KIKU has agreed to translate Channel 2's coverage into two or 
thre. other languag •• and then replay it. We have encouraged 
other. in media to cover our activities. 

Wbk:b 0 ...... wID be rddremd by POP 'M7 
We have a variety of activities already planned for the 

gubernatorial race and hope to get involved in others. How much 
we do i. dependent upon the availability of resource •• 

Bow " pop '14 belp, fonded7 
Work is being done almost entirely by volunteer., and out­

of-pocket expen.e. are being kept a. Iowa. po •• ible. We are 
confident that the little money we ne.d can be raised fro. 
concerned citizens and charitable organizations. 

Wby ... " it pop '147 
Many of the early .upporter. of 101' "4 had helped create 

the Price of Paradise books and radio show (POP I, POP II, and 
POP Radio). 

What are you eskin, 01 me? 
We want you to sign the 

attached declaration. By doing 
so, you give your moral support 
to POI' "4 activities. Ideally, 
you also will help in other ways. 
For example, we ask that you make 
and then give copies of these 
materials to colleague., friend., 
neighbors, etc. Also, we need 
help making calls, stuffing 
envelopes, planning and 
coordinating activitie., etc. 

CALL 956-6553 
FOR MORE INFORMATION 
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'" el Focus 
An assault on politics as usual 
Across U.S., in Hawaii, voters want politicians to talk sense 

Eventhe~ 
sense that poIiUcs 88 
usual has becoo •• 
poIacn. :.....------ .. 

'POP '94' 
A cut 01 

anotbn' platJOf"M. '-"_ \0 do 
""tao 1994'. poIlUCU dlalope. 
At Int. lIMy Intmd to 'aa. 
an the I&aww6de J'IIftI'ft«' • ..... 

n.,en .......... n• 
purnICIU communi", dbt. 
10 IdmUlJ and 11w1M1 faa. 
the ker I..uft faclnl the Hr 
Wd pubUc: U\tI dteUaft ),ear. 
FoUoWtnl that. lhe1 •• nt to 
conduct. forums In wbkb Ute 
candldatn will t. pI'ftIIrd to 
take atanlll on. the -hard 
ch06C'RL-
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What do these people have in common? 
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GEORGE CHAPLIN 
Editor·", Larp 

To: 

The Honolulu Advertiser 

I believe you'll agree that: 

April 5, 1994 

*This year's election is critical to Bawaii's future. 

*People are fed up with a betrayal of their trust by .any 
elected and appointed officials. 

*People want to see ~didates elected who are worthy of 
their support. 

Qu •• tion: Bow can we know who tho.e candidate. are, wbat 
they stand for, whether they will provide clear, acceptable 
answer. to tough questions, so voter. can .ake informed 

. jud9lllants? 

I believe the be.t chance we have for improved government is 
in determined nonpartisan co_unity action such as 1'0. 't .. (see 
attached description). 

Typical of the citizens involved in this nonpartisan effort 
are Berb and Jeanne Cornuelle, Dick and Mildred Kosaki, Bud and 
Dee Smyser, Doc Stryker and Sharon Weiner, Eric Yamamoto, Gavan 
Daws, Stanley B0neJ, Prancis and caroline Oda, Anne Lee, Chuck 
Freedman, Carol Mon Lee, Ann Barpbaa, Robbie Ala -- and lIIany 
more. The movinC) spirit in this endeavor is U.B. law professor 
Randy Roth, who is re.ponsible for those two highly regarded, 
stimulating voluae. of The Price of Pardi.e (POP). 

I kindly urge you to read the enclosed description and then 
join u. by .iqninC) the enclosed declaration. YOUR NAME WILL NOT 
BE USED PUBLICLY WITHOUT YOUR EXPRESS PERMISSION. 

Esta and I bave to be on the Mainland April 5-l5, but Randy 
Roth has offered to .. il this llleao and answer any questions you 
might have. His phone number is 956-7386. 

We can't let Hawaii continue to drift toward lIIediocrity. 
Please be part of this effort to turn that around and move the 
Islands toward quality public .ervice. Aloha. 



Kr. Baird Kidwell 
1022 Prospect street 
Honolulu, HI 96822 

Dear Baird: 

HerbCOI'IIIIeIIe 
3711 Pob Place 

Honolulu, Hawail.I6 

April 6, 1994 

During the last couple of years, Jeannie and I have become 
fans of Randy Roth, a remarkable and energetic young law school 
professor. The enclosed materials describe something called pop 
'94. It's this year's offering from the people who under Randy's 
leadership gave u. the Price of Paradi.e (POP) books and radio 
proqram. We believe it has a qreat deal of merit. 

The underlying assumption of 1'OP 194 i. that people who ask 
good questions of the candidates are entitled to meaningful 
answers. pop '94 is a good-faith attempt to encourage this and 
has an excellent chance of working.. We are confident that it is 
nonpartisan and without·a hidden agenda. . 

We are impressed by th~ enerqy and thought that already has 
gone into this all-volunteer effort. It is off to a great start. 

By signing and returning the enclosed DECLARATION OF 
SUPPORT, you will grant permission to have your name listed with 
ours and those of several hundred cOllllllunity leaders (e.g., union 
leaders, university presidents, newspaper editors, etc.) as 
supporters of pop '94. We encourage you to do it! 

With thanks and best wishes, 

Sincerely, 

Herb Cornuelle 

Ene. 



R. Sinikka Hayasaka 
The Bel-Air PIaD 
10S4 Gteen St., #603 
Honolulu, HI 96822 

Dear S;nikka' 

May 19, 1994 

You will find enclosed some material tided "POP '94 INFORMATION." This is an effort by 
one of our U.H. law school faculty members, RaDdy Roth, to generate greater community 
involvement and interest in this year's elections. I have reviewed the materials and the purpose 
of the program. I have decided to support this effort. 

POP '94 is a DODpartisaa activity directed at getting candidates to answer questions about 
specific issues that our community faces. It will include the names and support of many 
"community leaders." and, in this regard, I want the labor community to be featured. 

Although, labor has not always received the Diost accurate or fairest portrayal in the media. I 
believe that involvement in activities such as POP '94 is a way to change peoples' minds. [also 
believe that the POP '94 will help the candidates I suppon by making it clear where their 
opponents stand on issuesl labor law, workers' compensation, and employee rights. 

Please take time to read the enclosed materials. If after you have read these materials (and 
should you see the value iD. this effon), sign and return the enclosed declaration of suppon. In ail 
cases, your name will not be used publicly without your expressed permission. 

Let's show the commuruty that organized labor is not the tool of anyone candidate or pany. 
Let's show the public that we want informed voters. Let's encourage our friends and neighbors 
to participate in this year's elections. 

With solidarity, 

J.N. Musto 
Executive Director 

UNIVERSITY OF HAWAII 
PROFESSIONAL ASSEMBLY 

IOI7PUaIDn-IiIIIIIlI.HrIIii96114 
T~(...,m.'1S1-Fa:lililc(D)m.Ml 

11.1_ 



N,4,TlVE H,4,W,4,II,4,N "'DVIOORY COUNCIL 
'Aha kanawai no ka na 'auao, no ke leulaiM, no ka Hawsi'i 

"NOI'rItOFIf ~01(cJ(3J COttroMTION 

1088 81shop St_. 6ulU 1204. Honolulu. HawaII 96813' (808)523-144~. F acsmlle ~99-4380 
Mmlnlstratlve OffIce' (808)261-6318. FaCSimile 261-2012 

Waialua Taro Lol Rer.toratlon Project· (808) 637-662!s 

May 26. 1994 

Aloha Fr1end&: 

Re: 5upportforPOP '94 

The creaton; of the Price of Paradise I & II (auti1on;, edlton; and supporten; 
of the t7ooks) have decided to focus on a major communl~ effort to elevate the 
1994 polltlcal campaign. Price of Paradise 1994 (POP '94) Is a non-partisan group 
that will concentrate on critical communl~ Issues to determine significant 
questlons that shou.ld t7e presented to the candidates and clearlyan6wered. We 
would like to encourage your participation In POP '94's plan6 to elevate the '94 
campaign and to get meanlne)ful answen; from the candidates In put7l1c forums f!JO 
that voten; can make t7etter Informed -decisions at election time. 

This nonpartisan communl~ effort Is Intended to present a unified front for 
a more meanlne)ful polltlcal campaign. This Is a crltlcal election year for HawaII 
residents and this effort may reduce the sen6e of powerlessness that pervades 
the communl~ today_ 

We have Included-your name on the list In hopes that you would t7e 
Interested In supporting this effort. Please participate t7y filing a declaration of 
support and providing questlon6 for cOn6lderatlon_ Please feel free to call me or 
other POP '94 participants you know regarding any questions you may have. 

EUta'qf1l;h Pa Martin 

'''8 



Covering elections 
Advertiser code calls for fairness to all 

LETTER 
FROM THE 
EDITOR 
Gerry Keir 

T HE first Hawaii political cam­
paign I ever covered was In 

1968 - Frank Faa! VB. D.G •• Andy· 
Anderson, RolDld 1. (ThIs year must 
be at least Round 7.) 

All through that election seuon, 
~ed on our newsroom bulletin 

d was a memo on campaign fair 
ness written by the then editor-in­
chief, George Chaplin. 

The memo reappeared biennially, 
and I thought It was such a good 
Idea I've kept alive the practice 
since I became editor. I've just post­
ed a similar note for this year's elee­
tion reporters, and you reader. 
should know about Its contents, too. 
It says, in part: . 

"SINCE 19M Is an election year, 
The Advertiser and Its staffers can 
Increasingly expect to be deluged 
and on occasion berated by office­
seekers and their advocates. 

• At various times, the integrity of 
both the newspaper and its staff 
members may be Impugned as the 
result of political coverage that In­
curs the disfavor of some party, can­
didate or advocate. Through it all, 
keep your eye on this mission: 

·Be as fair as you possibly can, 
making every attempt to present all 
Sides of an Issue. If someone Is at­
tacked, gtve the person attacked an 
opportunity to reply - whenever 
possible, in the same story. 

·Every day, the newspaper's edito­
rial page takes positions concerning 
issues or personailtles. Those posi­
tions should not - must not - af­
fect the fairness and impartiality of 
our news coverage. Staffers should 
lean over backward to make sure we 
are scrupulously fair to those whose 
views differ from The Advertiser's 
editorial positions or from the report­
er's personal feelings.· 

AlthougJi that rule applies to any 
story, it bears repeating as the heat 

PRICE OF PARADISE - POP '94 

Here are some questions I'd ask tile candidates for office this year. 

(Optional) Your name'-______ _ 
~dress ____________________ _ SandIa: 

POP '94 
c/o 2515 Dole Street 
Honolulu, HI 96822 

Phone Number _________ _ 

As pan of Its 1994llect1on coverage, The Advertiser Is cooperating with pop '94 to gather ques­
dons on key issues and farcI candidates to desc:rtbe the tough choices they would make. 

L ______________ ~----~----------~ 

of the political sWy Se&IIOII gets cloe­
er. 

The memo goes on' to stress the 
Importance of accuracy, but says "If, 
after publication of your story, you 
should discover there Is an error, 
write a simple, clear correction 80 It 
can be published. We're .not proud of 
even the Infrequent error, but we 
are not Infallible and we MWlt ac­
knowledge and correct mistakes.· 

THE MEMO points out that our 
newsroom Code of Conduct forbids 
financial contributions to political 
campaigns by Advertiser editors. We 
do this to remove :my appearance of 
conflict of Intereet. 

And we also ask all of our staff 
members to be alert to subtle con­
flicts in their own lives that might 
lead to the appearance of impropri­
ety - such as a relative who's a 
candidate, campaign official or politi­
cal party leader. We change assign­
ments to avoid haVing a reporter 
handle lItoriee where there might be 
the perception of confllct of interest. 

Our campaign coverage goal this 
year Is to make sure that candidates 
address the Issues most important to 

you, our readers. We've just finished 
a six-week series of articles called 
the "Voters' Agenda," highlighting 
Issues that you've told us - in in­
terviews and through our HawaII 
Poll - are uppermost in your minds: 

Education. Cost of living. The 
breakdown of the family. Hawaiian 
sovereignty. The troubles of tourism. 
And crime. 

THE CAMPAIGN, especially the 
contest for governor, ought to center 
on these. issues. 

We'll focus on them in our Adver­
tiser news coverage and editorial 
commentary, and In debates and oth­
er projects in cooperation with Chan­
nel 2 News and a nonpartisan 
citizens' group called ·POP '94." You 
can help by submitting your own 
questions, using the coupon above. 

We want to be fair, accurate and 
complete - and focus on the issues 
that mean most to you. 

o 
Gerry Keir, a formn- politiCS re­

portllf", has been on The Adverti.ser 
staff since 1968. He has been ed,tor 
since 1989. 



Fonlm to define issues 
and press candidates 

PO P '9~ is a broad-baaed 
community ellort aimed at ele­
vating the 1994 political cam­
paign and pinpointing the que.­
tions that candidates must 
answer if citizens are to c:aat 
Informed votes. 

POP '94 will hold a confer­
ence on community iBIues July 
9 at the East-West Center, The 
forum will pull together 
200-300 people With Interests, 
expertise or involvement In 
key areu and have them 0ut­
line spec:lflc questions lor can­
dldates. 

FolloWing the community ~ 

fort to Identity and locus tlie 
key Issues, POP '94 will con­
duct larums In which the can­
dldates will be pressed to takA! 
stands OD the "hard chOices: : 

The Advertiser anli 
KHON- TV have committed tp 
cooperate With POP '94 and to 
provide thorough coverage an.iI 
ansiysll of those gatherings. : 

You can become Involved t,f 
sendlng In your questions for 
the candldates. Use the acconi­
panying coupon below. 

For more Information O!'I 
POP '94 call 95H553. • . 

• 

A nonpartisan community effort to IIlmIte 
the 1994 political campaign. 

I'd like to ask the candidates: 

:1 
'I ..... _-":. 

-----------------:, ----------------------------, ,. -----------------'. -----------------'. ------------------------------': 
(OptionaJlYour name _____ _ Send to: :: 

POP '94 . :1 
cia 2515 Dole Street .• 
Honolulu, HI 96822 '1 

P:"h-o-n-e ""Nu-m-b-e-r_-_-_-_-_-_-_-:..-_-_-_-_-_-_-_-_- II you 11M accass to Ullnlemel .• 
account you can send questions .• 
ID 1JOII94000000.llawaii p. FYI :', 

Address ________ _ 

As part of Its 1994 election coverage, usel1 can call tolllrH lrom a"Y 'I 
The Advertiser is cooperating With POP '94 island by selecting %POP!!oI. :, 
to gather questions on key issues and force Oahu: 536-7t33, Bkj Islolll1: " 
candidates to describe the tough choices 935-7133, KauaJ: 245-iI3,l : I 
they would make_ Maui: 242-7133, Molo~ai Jut! :, 

Lanai: 1-800-243-7133 ' 
L ________ ~---~---_~-------~ 

let1 



More to naW8.11 pOl1"[.lC~ UliUl. ~",a • .I.UCI • 

Admit il: NI'w!' nhnut :1 Rnyrrn" 
.... 111 ""lelal _"· .. ·Iy 1a,.'fI 1>, I .... 
Fill In a r;,m ... lrm k ... kl'K·k .. · .... m. 
,,, tvky ,JUUUral m'wli. 

t. rnn"rm .. Ollr WMII' thml_h." 
.,n,' ..... "..1 r,nlrlom "hot,1 (l1li111111 
. ..". ""Jttdan~. F'" .. , ~nJl .",~. In,,",. 
I" ".·"hl'. "01 brnc'he'!! - ;nul ,'URr 

pol"" kick_b. 

.IIRRY 
BURRIS 
f_~ ',,"AcMo_·. _181_ 

In Ihr Aloha Slate. 
Throo'ih CDllponl p,lnltd In The 

Ad •• ·'I ..... _ Ihr_" other souro' 
... pop '94 ilki'll 1.lando .. to .. y 
.bol !he, 1IaIIId MIt !he condIdIte 
II ............... . 

H .......... apon hundn!do ........ eel. ThII _ tho _. of tho p_ 

I>y poll •• nd phon. caUl or by deep 
ronvlf'Uon'!" 

This h .... e .... k 01 'I' .... Unn. 10 nnl 
drllllni .way In a cnm",,"" mr",.,. 

ry or file .. blncl Tho·y·U Inrm I'" 
h,ole bIOlldlnl blotto 01 on InlrlR'" 
IIIR ............. fcrence· spnnsorrd by 
pop '04 Ihl. SUurday al Ihe 
EosI·Wr.ot Ccnler. 

KHON'TV /('hanncl 2 havr romnHI 
tf'd to eaten.lye cover8RP or a.,1 II 
the I •• u" and the candidate'!> n' ..,........ 

In .lIeet. whit yo" .r. 1.1ll11r. 
lhl!C year II a community ·ro;ul 
bI ... k· whleh will I .. IoIIJIh lor Ih' 
randittalclI to I~l throulh without 
lIOtnr kind 01 _ .... 

ThAI" ,,!hol poIlllco II .11 aboul 
I. II! "",to Ihin .. rJRhl 

,..,.., TheIr ........... were rtnIIrk' 
able badI lor Ihrlr .Arlety _ lor 
tho dI!PIh .. their I .. llnll. 

At Ihll r.onl.r~nr •• rill", .. will .11 
do.", In worklnll IIfOUpa to """k out 
and ""In~ thl' ·k.y· n.e ...... 11on. 
or ao Ihot .hould hr pili 10 ,lor. ,an' 
dkl:o ..... on lhe mojor _ 01 1!1!11. 
Topl.. r.nR'· Irnm .dueallon lInd 
w"lIaro' Ihrollllh Ihr. rool nr 1I.lnll 
und oo •• rrlllnly IhrDIIlh campall" 
,rform and hot .. lnll. 

II II work •• IMre will be no dolll~ 
whal pt"ople are rnn('('rnrci aheml 
thl. f'lecUon year. And WfO'U h .. v" 01 

pro'lIy solid Id •• what lhe can,h 
...1 .. a .... ylnS· 

I. II lair In lak. I'" 1.11 col cll1 
Waalr..alrr Chl., Kl!n R.ppoll •• 
I ..... Ior, '" all poIllle. In H ••• H! .. 
U fair to accl'p' the anccdoll'1I of 
rrony ..... 1.101 nlll h·'or. So-n. Rk'''' 
Ird MatllulI, .. ', ~N't'lnl Invt"li'URnllvr 
rommlUce :I~ 'Yfll .. ;.. or rYrr~thlnl .IuI' happm~ in Jet"", IOvrmmenl? 

" you ...... , 1101"' •• I\, .1IIt I ... of· 
ller.! of 'pop '94'- I'" ftIIIt'pU\IIIIn 
communlly .,'art 10 put ........... 
ond _lance 11110 I.... 1\194 Ha •• 11 
poIllI".1 c.Dlpoll". The Iolk. In· 
• "' .... In pop '94 brllew" lbo' poll­
lie. rail lit a".111 ....... lbo' ", .. 1 
.....,.,., In IMIr dlW,II_ 

Nome! --..y bcllr.e Ibol ...". 
.rnment, run corr .. tly. II lhe .n· 
'wer 10 Hawoll'4 probIemt. Olhera 
ehall.npt! the .rry Idea Ih.I Ihe 
c"rrenl I)IIlem II .<>apobie of IlndInl 
.... "11ons. 

Somt! •• re c)'nlcal. I1ItJIHUnl 
Ihal h.,d ...... 11on. don·t 01.". 
inri to COIIC""'P. Ins.en. 

Oncl' Ihe 'I" .. IIon. .,. dollntd 
.nd roc....... lhey will 110 lakcn to 

That .1111 leave. one IInal .I.·p 
1!: ..... IIIon . 

Oul pop 94 respondrnl Alhrrl V, 
VII of 11 •• 011 Kat has .... , •• lIon I, • 
th.l. II well: In Irllih. lho'rr I. lar mon° In poll' 

ttC-II ami « .. vrrnm.'". In JlRw~d'. 
Tho,. .,. "nod ",'npl.. worklnll 
hord 10 do I'" pOlbU .. •• bkkIlnl. And 
'bC',,, art! IImcrre "ote·,., dh,lIh." 
Ilion... ...,hol", "II 01111 wllllni In III', I"" .y.l ..... nnlMr rhone" III 

Thr)' ""Ik!.~ Ibol -'" do "" .. 
.hotll -1""Iff'II." when lhaee IIIUMI '11ow unnoIIUIar .... you wllllnilo 

beromfo willi tM el.dor.l. II you 
know thai I'" ....,_ of oc:lIon yo .. 
"""""'" will ..... clIl Ho •• H In lhe 
lonll , .. n!· 10kI'd K.II"a·. Olenn 
Ba,Ift'. 'WHI you, acllon. 110 driven 

lhe .andklal .. lor pvemOf. In ... 11- ·WIII you pl •• c on YOllr ,,,,,Nil' 
oIliee .011 • Iramo,l "'linR - In .... 
I.r •• 1 leut om! Inrh high - .11 Ih' 
campolI" prom .... you modr!' 

hnr ....... nlnll. The)' ..... to ..... 
•• nd .... l ... to Illk IIOIIIIbI, .bout lhe 

........,.,1 I ......... _ "WI co ...... . 
ml"Dn". th., candldat .. " .... be 

• , .. 1 "I 1I.lnll, .boul children .nd 
rduraUon, ahot,l c,lme Ind .houl 
..... - IfI ...... 1 with ach other 

pr' ..... 1 10 rrtI(IOIIII dlrrcil), .nd In 
.U"'lIane. In Ihcoe 'I ... ,.lIono. 

BOlh Th. Adverll.,·, and 
Wc'lI _. Allirrl. on ••• e knn' 

whal I ..... prom ...... arc. 

WHAT ISLANDERS WANT TO KNOW 
Hr,..·. • .. mpllnl nI whal I ........ ,. 

"ani 10 .. k candido I,.. lur ofllce IhII 
yrar: 

·Can thr lovrrnmrnl hr run more 
rfficllonUy all a prlval~ bt .... IIM'IUI?· R!lZked 
DI.ne Klmuro, '" IIo.ull I ..... nn as­
.loIanl .Ic..-pr .. ldrnl al Mrrrlli I.yorh. 

'Why ,0n'l _ of lhe or,v"" .. lit 
prl .. I1 .... !.· ..... ukod. -Why not like 
I Irflh lIPP __ h or • dlll ... nt po..,....,. 
IIvt on w.II.,.. tdU ... IIon. hOUllnl. 
lIu"",,,,,"1 wast •• nd look lor 0UllI .... 
help In IInollnll .... lIve ooIU11on1 to on' 
Sol"l probI.",,!. 

ceo 

·Unde, which of lhe IoIlowlnll rl ........ 
IIIlancrl would you conll<'nt to raft:inl' 
l:axes: fmpff"mt'nt ma .. transit? Stlhli­
oIl&e ,alolnl Ihe quallly 01 .oIucHUnn! 
!'ttrPnlthrn thp fi"ht ,,~ .. fn"t ('rim.'! 
Han DIll Ihe Mcoll.ald program!' -
Fr .... " ..... ·S.'I, Prof •• _ nI Ru..I· 
n_ Education Ind Dirr.rtor nI Inolll ... 
lion and R ...... h al Kapl·oI.nl Com' 
munlty CoIlcl!<'. 

ccc 

·How does lhe ole 1 •• ln .... bll.hmrnl 
01 a 'poUUdan da)l;!' in thi~ country -
with evtdenCr! of lUI nrrOf(nncl! - ,"'rv~ 
Ih. publle Inl,·rrol!· II iI ,1no .. n·l. wh.1 
'.~. , ...... n .. '", • .... '" · •••• ut ,t"- . 1'_" 

A __ aIIMIIIIIIfII""'" 111_ 
"" ,fNpoIi/iu/_. 
r .......... IIIIII ..... : 

-
CIJIIIionoIIV.,.... s..od ;,---4 
Addmo 1'01' '14 4 

• c:Io 25IS DoIe_ 
lIMo " I"""" 11oo,1'IIL" _ C;;;a./Ylp ~ , "-....... • .. _....;."._". 

nanee lonK-term "" .. ! II noI. whol II .holey., It •• n .... hen It wan ... al " ................ ==u:.:=.:. 
ynur Ih ..... IU.e!· - S-. No .. ." Fe- lhe pxpen .. of __ owntrI. aulo As .... aUI1"""_CGWIIIgI. UllCII...: .... ..,_., 
llred. of Walldlkl. owne'l, homtown.,. .nd clalmanl.!· I ","~II~wllllPOP'M ___ .S.71U 

[J CUM..... TI."".'. .ltom., Irom • 10 .... ___ an Illy .... _Iota .. _ "":D. _ HI. . 

~ 
....... _..L, I caVlIlIO ...... IoIIgh._ 71n_HHtn __ 

Are YDII .1111 10 ... 1Im1l and ..... tor A..M«'-'-'~ct1:l" ~ I ..,......... 1_ '_HHtU 
" hillihol .::::fd .....,.,11011 to recoil! "'1'0.-. ",,&o .. t- 7~Jl ~+M, .J:;~-----------~ ___________ _ 
-"uth PnII. . 'Man, of lhe reoJly \aQIII ......... It~ '1((., ,"",1,,(-e. if (q;}tU". 

U U 0 '" .. m. ""II m.rrl.p. ,apld tr.nlil. F t fine .-ssu.s 
.. hooI mllllltnltni Ind fundln. ........ orum 0 e 

·1.... ......... you rtdI .... tM 1 .. 1riIm tho ..... venllon .... Ier. Ibol ho." lac ... 
Indllslry 10 lit !"",e .. nlillve to I'" lilt alai. Ifllliliur. In , .. enl Yflrl and pres. candidates 
1M ...... aI Hlwall. pearlo? Whal about ho •• died or .... killed In _II .. 
nallve lI.walian rlshll. lilt envlrnm· or""'" how IIowly loded Iway wllh. 
mrnt .nd h.,.,.",.ylnl jobs?' - Mlb 0111 ' ..... Ulion. uSIlI.lorR .ore not 
tin... 111.00 lhe _Iunlly 10 AD on rrcord 

U [J U I ... IMlr .land. l'ublle .... rlnlll w,.,. • 
Inre •.. ('an thr "roce.sf'~ or tatal 

-F;vrry ,p,.,. IhotMa~ds 01 UII lTa,'v- qualit, mHnajl(rmrnt nntl t"ontinunus 
1110', i00i1 1)'<' "'0'" Wllh..',hrl' ......... 11on ",.,111 .• lnop,n.mml hr 111111 ..... In 1m' 

Thr lIfa .. root. are '.I .... rlnl 
SaturdAY at the Ea."t·W\.·.t 
C.-nter (Kt'onf "",Iilnrtum) to 
1000ni ...... for lhe 1004 rlec­
Uon ram,NI.gn. 

Th,' 'rrr I>.II-d.y m<rllnR 
,ho' ~.. will hr """" .... rel hv 

• II ynll' d Ilk. In .1"" IOn I 
tbrir .'fort. fill in lhr t'nu('M1 
on 'hll r"'~(O or ('all 9!t6·65!. 
lot Inlormallnn. 

• II you'd like 10 p.rlkip.' 
In 1M ""'~rrnr.. ,. pi.. I 
,~ .. 'O. "t.r. r.4n .. 'h ..... I1 ...... , 
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POP '94 
COMMUNITY ISSUES CONFERENCE 

East-west Center 
July 9, 1994 

7:30 - 8: 10 Reglstradon 

8:10 - 8:15 Welcome - Corl Loll 

8: 15 - 8:2S Overview 01 pop '94 - RJlndy Roth 

8:2S - 8:35 Why We've Gathered Today - Mildml KosaJd 

8:35 - 9:45 Flve Mega-Issues: Too ... QuesdOIlS " TOUJIl Choices lor the Candidates 
Jim Leahy. Modertllor 

9:45 - 10:00 

10:00 - 10: 15 

10: 15 - 11:45 

11:45 - 11:55 

11 :55 - 12: 15 

12: 15 - 12:20 

12:20 - 1:00 

- Issue II ChDdren - What Do We Owe to the Nat GeneratIon? 
Presenter: Janis ReischnuJM 

- Issue If1. Govenunent - How Do We inspire Confldence In Poblle 
Process and Publk otIIdaIs't 
Pr esenter: Jerry Burris 

-Issue 13 Race and EtImlclty:' How Can We Get AlGOl? 
Pr esenter: Melody M~nzie 

- Issue 14 Cost 01 UvfnI and the Economy - What Are The Choices? 
Presenter: Paul B~r 

- Issue 15 Crime and Justice - What Needs to be Done? 
Presenter: Erlc Yamomoto 

Dtiscrlption 01 Worldq Group Process - Peter Adler 

Worldq Group MeetiDp 10 Breakout Rooms 

Return to Auditorium 

Report on Working Group Results - Peter Adler 

Next Step - Corl Loll and Chuck Freedmon 

Frank J)eI.Inv! - FranIc DeLima 



• 

THE POWER OF GOOD QUESTIONS 

"Dtmocrocy is the rtcurring suspicion that mor~ tluJn half of the 
~opk are righl. mort tluJn half the time. " 

- E.B. Whit, 

WHERE IS TInS pop '94 TIlING HEADED? 

Our overall goal is to elevate the 1994 political campaign by asking candidates to answer real 
questions posed by real pcopie who are c:oncemed about real issues. Firmly, but with great 
respect and mucb aloha, we will insist that each candidate put his or her bes& mporues 011 the 
table so that all voters can make wise and informed choices in November. 

WHY TInS CONFERENCE? 

Thousands of concerned citizens have submitted questions that they would lib answered by 
the candidates. Eacb of these questions is important and will be forwarded to the candidates. 
In addition to this, pop '94 will ask gubernatorial candidates to answer a reasonable number 
of sucb questions in highly-publicized forums that will allow for multiple follow-up questions. 

pop '94 volunteers alIeady have categorized and summarized the first wave of questions 
from the community. Today we will use these summaries as a starting point in a 
brainstorming effort that will result in the "five top questions" in each category. 

HOW wn.L THEY BE USED? 

These questions will be included in an Issues Conference Report and sent to every candidate 
as well as conference registrants and anyone else who requests a copy. We will do our best 
to publicize the n:sponses of each candidate. Also, these questions will be used by pop '94 
Citizen Panels when they grill the candidates later this summer. These respectful "cross­
examinations" will be televised. 

Also. pop '94 will stage candidate forums in mid-october. Individuals from audiences made 
up of concerned citizens will ask their questions and follow-up questions as well, if so 
inclined. A panel of journalists will be on band to ask their own follow-up questions, all with 
a goal of getting clear and meaningful answers from eacb candidate. 

These candidate interviews and forums are for the gubernatorial candidates. 

(over) 



ARE OTHER AC'llVlTIPS PLANNED? 

We c:urreatly am. amiD, our resources and worIdq fDWaId COIIICllSUS OIl additional ways to 
achieYe our goal of e1evatiq !be 1994 c:ampaip. Similar activities involving other races are 
being discussed, as are additional activities involving !be gWJernatorial race. 

What we are doina bas not been done before. 1be:re is no map to follow. What we do is 
Iarply deIerminecl by available reaoun:es. We WIIIl to do everythina we CID to acbieve our 
goal but a't want to sptad ourselva ICJ tbiD dill we. __ our impllCto Anyone willing to 
ass"me .responsibility for additional pop 'M projeda. sbouId CClllIICt RaDdy Roth at 956-7386. 
If euouah people cue enoll!gh, anytbiDg is poaib~ AIob&. 

A FEW GROUND RULES FOR TODAY ••• 

• Seek aood questions; cloD" WOIIJ about die answers-

... I istrn to each other . ' 
Have fun 



, ALOHA 

; . ' . ~ , . t 
' Clinton suffers 
~ .' 

: ,maJor ~rade _tback 

:: NBWI,A23 
:w 

, ., 

OhOUll 
. -, : -, wt. · ., I 'iI'''!! 

Final Edition 

- . 
~. -:;. 

P~ople put PO~, ~ ..... '~''''' ·,Z .... olitJ 

"It's about time. 
We're talking 
grass-roots citizen­
ship. Ordinary peo­
ple, the public, 
have been left out 
of the political pro­
cess." 
- KIDnohl Millmi 

41, Kailua, teacher, 
Waianae High 

AIlvertUer Staff 

It waS a morning of hope. deter­
mination, lome outrage and some 
cynicism. 

More than 250 people - some re­
ally from the graas roots, but also 
many candidate. and weD-known 
political actiViltll - gathered at the 
East-West Center yesterday to draft 
the tough questions they hope wID 
reshape Hawall poUtica. 

The pop '94 gathering Is the fIlst 
phase of a n~ effort to fo­
cus candidates attention on Ha­
wall's mOlt critical problems. 

"ThIs Is the time to 80 ~yond the 
sUck television ads,· said sportscast­
er Jim Leahy. 

Topping the agenda were the cOlt 
of living, crime; race, ethics and 
chlldren's lsaues. 

Some participants worried the po­
Utical dialogue In Hawall has melted -.. - , .,' 

Kim Jong n 
taking reins 
of power 3~1 
-in N _ l{n ... p.~ 

.Two-page pullout 
Quntkln. to Ihape 
'94 cernpaIgn: ., 
Save It to refer to from 
now to November -
I hgelA1Q.11 
.'Apeopla', 
alecllon.' An 
adttortaIl Page ea 

• 1.~ . 

down i!lto pald po-':. 
litical" sound bites. X' f. e a d a 
Others wanted to _ ' 
draw attention to lsaues that have 
been bidden from the poUtical dis-

on Iha fOI 

·U It's abortion, a 
-.'_.., no matter will 

of the votE 

cuaslcm IIDttl now. · - ,,' _ 
ADd some candidates - such as 

Republican state . ~oUl.e_. }19l!.eful ~lestIloni 
. quentin Kawananuila. -rwo~led ' ~~~.~~~'!S 
they wtll . answer the. toujli ques­
tions; but,tIIett opponents will be al-
lowed to .. .am. • " , -V,. 

~-. ~, .. :t>.IL _ _ . "f ' ~ • 
' ~ ':: " ,' ::. -, . .. . .!"' ~ . 

I 
I 



he summit 
. .' . l 

:llnton s~fters 
najar trade ~tblck 

~HIV';'posIUve wainan 
breaks Island silence 

• , 

:. "N.,A23 
;>'. 

. . 

lUn 
' - . . , '+} .. 

III •. ura, 01 

• 

Su-:tday, Ju1J.10, 1994 On Oahu $1.50 

, . 
, _ r 

-; ~ .. '. : ~ : ~. '0" '\ ' . '~. ~:. ~ ' . 

OP~fu tpolitical · qilJstio~ · · 
-;- !. .. ~~i~ . i - . ~ . . .~-~: ~.~\. ! ". ' • • : - , . 

LJ I~HAT'S NEXT? , .1 
dIout: The so 0110 qu •• IIon. to ....... 
,ape flam , • ...,..POP '1M _'-_ 

lofnlm . ,.... 
.. lie all. a1mejor cucIIdatft far . 

1t::::1n ---fonM, Including. ..... 1 •• fonIm Oct. 1L The 

" 

I Ad •• id •• , ICHOH-TV and Pop 'M_ 
!=OOI*11Ing an .... fonana. 

Sinjle, all you palltle;o.: 
.YCHi're on 'candid quiz! 
~UCl needn't be humarleIL. _ 
Yesterday's pop '94 ptherm.'· 

wa:a challenged to come up witll 
a few "quirky" questlOll8 for . :' ' 
candidates. They did. t.IIough .' , ""m important and 
some had a blttng edge:. ' lily opinions mat-

182 "' . • Give. your three mvarlte . tar. But something 
If It B aborUon, a 5C;5O polarized WQlI'~· · extortlng, Dloney. • . h b h . 

, . e, no matter what you say, you . I' '.~e:'dIi· lOlJ ~ I.....· t at ot ers me IS 
lid ~. ; "0 t • r I • half of the votera. If the other ' : "ilr~t liwm HiWaii?;· .·~ !!~:": ' that' was the only 

bites. A I • a d a ilopposlng) politician can avoid the '. -Would you publicly rePOrt . person, I think, of 
ted to Jaiue ••• that' B how you destroy your head size each year of your my age group to 
In to 1sIu. that have ~ opponent," Kawananakoa said. adminIiJt:ratlon? h " 
from the poUtlca1 dis- ~ Randy Roth, a Unlvendty of Hawaii • LIst five areas In which the appear ere. 
now. . . b.w J,lrofellor and an organizer of government should do nothing. - ErIn Ealn 
candidates - such as 'lOP 1M, said the plan Is to take the • Do you support producUon of 17. recent graduate, 
state P!lP'eful .iueatIons to the candidates In a hlgh- an environmentally friendly La Pietra 

. 11 lubl1c:ubI1c:Izecl proceu (The Advertiser burger? 
swer the ques- MI KBONJI'V2 are cooperating part- • . Do you have a tattoo? If so, 
>ir. opponents be ai- "which we like to call a respect- where' re.. . of crosreumInation." '-__ • _______ ----1 

More homes 
32..'1 

hun~&t&ta..l h,. 



EDITORIALS 
The Honolulu Advertiser Sunday, July 10, 1994 

A people's election 
'It's time to go beyond 
sign-waving and slick-ads' 

"Our million iI to Il.fk 
e:ecelk1it quutiom in tIXl7/' . 
de&igned to produce meaningful 
answen." 

- Baud,y IIotlJ, 
UH law prof_ and 

POP '94 mpporter 

••• 
Nearly 300 Islanders got up 

early yesterday to carry out 
that mission. They spent a 
balf-day at the East-West . 
Center deslgnln,- questions to 

. put to this year s political 
candidates, particularly those 

-. 
• . ., 

-. --
Voter.' 
AleDda 

running for 
governor. The 
session was 
sponsored by 

, POP '94. 
which 
describes Itself 
as "a 
nonpartisan 
community 
effort to 
elevate the 
1994 
campaign.-

-... 
"T1&i& iI the time for you to go 

beyond sign-waving and the slick 
radio and TV cuU. 

-~. 

-JIm Leaby, 
8pOrtscaster and 

POP '94 mpporter 

• • • 
J .. 

The work of yesterday's 

pan~. 1 mJlly feel 
empowemI. 

- MlehelpJ Claoer. 
UN liIn'uritm and 

onzl hiltorlan 

• • • 
The goal Is to go beyond 

sloganeerlng and mudsUnglng, 
to make candidates describe the 
tough choices they would make 
If elected. -

• • • 
"Peop~ feel what they &I1y i& 

not heard and what they do dou 
not motter. H(1ID can we make 
folk& in Hawaii beliew once 
again t1ua they ani &tokehDlden 
in the political proceu1" 

- Jerry BfU'rU 
.Adtiertiler editorial page editor 

and POP '94 IlUpporter 

• • • 
Nearly 4,000 Advertiser 

readers became "stakeholders­
In the effort. They provided 
raw material for yesterday's 
conference by filling out and 
mailing published coupons 
outUning the questions they 
want answered In this election. 

• •• 
"TIlil day we have .ta7'ted to 

ch4nge the WIly candidate. run 
campaign.laM the WIly media 
cover campaign.l." _ 

-ClIDCk~_, 
Haw'n Electric Indu.strie& VP 

and POP '94 mppo7'ter 

337 · · · . 
conference is described In detail 
on Pages AIO and All of 
today's pape:~Jhe questions 
that percolated'''6m this 
grass-roots group will be the _ ...... _ ..... __ : ... 1 1 __ ... __ ~ \00. 

The Advertiser Is cooperating 
wholeheartedly In this 
_ ... .... _ _ _ •• _ .. _ .. _ ..... ft~ 



'It's time to go beyond 
sign-waving and slick ads' 

- BalJb Both, 
, UN law yrofUIM and 

POP '94 .upporter 

• • • 
Nearly 300 Ja1anders got up 

early yesterday to carry out 
that milsion. They spent a 
balf-day at the East-West 
Center d~ questiOl1l to 

. put to thII yell'l poUtical 
candidates, particularly those 

__ ~_' __ ~ nmamgfM 

~, " , ~:!~The 
I~' &ponIOI'ed by 

. ~. • POP'94-

• 
• ." -. 
Voteu' 

·A.eD d a 

which 
describes Itlelf 
81 "a 
nonpartiIaD 
community 
eHort to 
elevate the 
1994 
~paIp." -'. . . 

. ' • • • 
r 

The work of yesterday's 
conferace Ja described In detail 
on Pages AlO and All of 
today'l paperi.llle questiODl 
that percolated'Yrdm thII 
grurrootI 'will be the 
raw ma~ a aetR!II'-bI 
campaign forums aDd othi!P·~ .. 
eventllinvolving pop '94, Tlii' 
Advertfller, KHON-TV2 and 
KIKU-TV. 

The goal WII to bave the key 
questionI of the c:aDIJIIIlID 
framed nat lOlely b1 poUticiaDI 
and joumallsts, but also by .. ;;~'t 
voters themselves, iDJa '( Iu-' : • 
collaborative proc' ;,;AhdCft" 
seemed to' WMk7" " .:T.o', 

t-J!T • -. -,~ . • 

.. . . . ~.1'~:J~ 

parlicipating. I really leel 
ernpotutred. " 

- MlchelrD elloa. 
UN librarian and 

oral hiltorian 

• • • 
The goal II to go beyond 

sloganeerlng and mudsUnglng, 
to make candidates describe the 
tough choices they would make 
if elected. 

• • • 

Nearly 4,000 Advertiser 
readers became "ltakeholderl" 
In the eHML They provided . 
raw material for yesterday'. 
conference by filling out and 
malUng puhlllhed COIIpoua 
outUnlng the queiUoua they 
want answered In thII election. 

• • • 

• • • 
The Advertiser II cooperaUng 

wholeheartedly In thII 
grasrrootll generated, 
lsIues-orlented approach to the 

:.1994 election. ItII philosophy 
Will guide much of The 
Advertller'l OWD coverage of 
the campalp.· 

• • • . ,,-: .. --:. 
I; '"If 'fDi! don" become informed, 
politiciana tuIuJ art arliculate 
can tIIIilJl capture our vote. II 
we don't become IIIOTIr active 
politically, in 1M U1Of'fU of Pogo: 
'w, hmIe md 1M _y and M 
ia 1&1.' • , ~~'j~;maI~ of 'fIg 

~fiIil:k f9. ~ 1uJll ~ Ie II 
a VftiIdllized group cmd 33 8 

MIldred lCouId, 
edUCGtor and , 



•• _ . _ .. --ct 

About 20 
yo""9 _ 
whO want to-
qUIz the 
canQjd.tes U1 _ 
thiS year's 
elections Study:, 
POSSible • 
questions on • 
wall at the 
UniverSity 0' 
HawaII, They 
gave up lt1eir .. ' 
SaIU"'"' morning 10 _ _ , 

brainstorm, 
finally settling ._ 
on 11 '.0;, 

question. for ,­
lIIe caNI1date~ 

... t....TKD -

Questions for the candidates . 
, il 
.... . '. 
'.; Generation X takes its tum' at getting at the issues 
co 

youn, people showed up lor .. -. 
bralnltorminl leSllon. whlclr,. 
was opea-inVitaUor! blt reqwred t 
pfe"1'egistratioft. .... 

By WlII1aa KftaWt 
AdVCftUer Ccp,d Burca1l 

Gay rtgll ... recydlq and re­
call Wfte 101ft. 01 the top Ir 
sue, on the mlndJ of youn,. 
ptople who SOt tesettler yer 
«rday to """'0 up WIth quor 
lions for thll ,.ar·. pollUc:a! 
candidates. 

Some 20 people ranging In 
age from about 18 to 28 gath­
ered at the Universtty of Ha· 
wail law school to iUe pan in 
a morninl"'long "pop '94 Con· 
rerenee - Youth for a Better 
H.-waH- to develop poinled 
quenlons (or political candt· 
dates - particularly th04e run· 
nlft8' for governor. 

The meeUng was part of the 
pop '94 nonpartisan communr 
ty effort to force candJdatee to 
provide stra ight answer. to 
k~y questions reflecting com'" 
muftlty concerns. 11Ie effort 11 

called pop '94 
because many 
of the efforts' 
early supporters 
helped create 
Ute Price of 
Paradise book, 
and radio sbaw 
that discuss 

f':l~_..z:.....J various HawaU 
- issues. 

:>Ioelanl Kay .. 
tanl. 23. a MakakUo resident 
_nd band director at Kaiser 
!h~h School. fell Ih. half'1loy·. 
d fan !crved not only to allow 
the youth to focus on issues 
close to their hearts, but iillso 
.l!I a way to start "networking" 
so youth can orgaruze .1.I1d pro­
mOle thelt Interests. 

POP '94 Questions 
AbouI 20 young poOp/o",", at 1M UnNonftyol H_law_ . 
Y.t.rdaf .. part ot 1M POP'IM communtty etfott to haw gublmatoNJ 
1tId __ ... _..........., .. ncom •• TIle young people 

c:omo up _ "'" loIIowtng --. to pose to "'"-= 
• WhatIflOdllcdY _ you do ID encourage recycling? 

• WOuld you ._fundIng on iidepltldenl DIJIOOIutIon 10 act u. 
_ .... wa!thd0g7 

• Haw would you __ ney on 10.!il1utlll1tId promote 
reneweblt If\ergiH? 

• Woutd you sr a pktdge slIlJng your obfectMts and Vall to reston if 
they',. not mel 

.00 you favor decr1mltlallzlng ctrugs1 

• How WOUld you make tN University 01 Hawaii a premier insttMJan? 

• Wouki you actlYaty suppon economic groMh cnrougn ~taIty 
I!1endIy 1ndu5 ...... 

• How wouk! you get young people to be llCUve pankipants m Ihe 
poIidcai proceSI? 

• Do you lavor recall end "tlzens' inttiatlves? 

• Wtw-. do you see Ina state's economy in 10 Viars? 

• Do ga~ hive the same rights as non..gaYll "not. whd1 ones dOn t 
they have and why? 

The qQeltions that emerged 
from the morntng's work wtn 
be posed to the candidates and 
their responses wtll be teUtng, 
she said. 

-That will show the integrity 
of the candidates, whether thcy 
olddress the questJon - dircctly 
Of Sidestep it .lnd try to push 
thclr own agrndJS, 5hc saId. 

Personally. Kd,atanl s.ud she 
wanu the new governor to be 
someone who makes educatlon 
the top pnortty. Anfi the gover-­
nor must be concerned with 

more than Just the school 51" 
tcm itself. Kayat.an1 wanta the 
governor to also be concerned 
~th things like support groups 
(or parents to help their chil­
dren learn. 

She also wants a governor 
who wlll d<a1 with Issues relal­
ed to the f!nVironment., ethics in 
go\o'ernment. and the quality of 
life in Hawaii. 

Cart Pang. 19. of Alewa 
HClghtt and a sophomore at 
Stanford UniverSity in Ca.IUOl"'­
"Ia. said she Wished mote 

But the 11 questtonJ tbat~: 
emerged from the meeting arI· ... 
big tssues on the mindl of man".; 
young people. she saieL 

And • big question In berl 
:~m':!~'1:::e:~r~ ~:'nITo ! 
get disenchanted young people i 
lRvolved tn the political process. • 

Joshua Cooper, 24. a Wl ianae r 
reSIdent and graduate student· 
In pol1Uc:al SCience at the Cnl- : 
versity of Ha""-aii·~anoa. served : 
aJ a meeung facilitator. • 

-(t was a total success be- ! 
cause of the knowledge. con- : 
cern and empathy" shawn by ! 
the partiCipants, he said. : 

'"The questions were outsW1~ : 
Ing. - he saul ! 

Cooper said the youth look~ : 
at the POP '94 questions that: 
emerged (rom an earlier meet .. ; 
tng o( older people at the: 
East-West Center and said! 
those were good questions - ! 
but didn't address their con- : 
cerns. : 

-t want to Sfe young people : 
Bet roles in groups like- the : 
good-government orpnlzation ; 
Common Catae, HawaJl. he ad~ 
od. ·Wo·re not jusl !lamp lil 
ers. envelope stu!(en and 11 
holden." he said, :: 

TIle mormng meettng had • 
publicans; Demoeratl ~" 
Greens all workln, together 
come up WIth the youth q 
tions. he said. That shoWl .. 
can make a coaUtion of yo .. 
people· for change. he Aid. • 
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Some Waianae residents 
·POP '94 the questions 
A Waianae residents at a 

pop '94'C011ference 
yesterday at Maill 
Elementary School zeroed In 
Oft 10 quest10111 they want. 
this year'. candidates for 
aovemor to anlWer. 

'nIe quest10111 Included 
both big, statewide topics 
and !au. special to the 
Waianae area. 

Other 
quest1Oft1 
fOCllled OIl 
cIownIIziQ 
plrlllDent. 

pop '94 
offlcI·1• -
part of a 
nonpartIAII. 
ana rootI 
movement. 
to Increue 
political 
participation 
- proinIIed 
.tocury 

A sampling: 
• Why are they taking 

away our law enforcement 
resources? 

Voters' 
Agenda 

• Do you I\IPPCIrt building 
of a secondary road in cue 
of an emergency for ace_ 
In and out of Waianae? 

thole queItiOftI to this Yell' • 
candidates for governor. 

• . What would you do to 
reduce dependency on 
automotiles? 

'nil pop '94 name comea 
from a aerI. of bookI and a 
radio show called the Price 
ofParadIIe. 

See star:r 011 p ... At. 

. Fonlm t.ravels. west to hear 
, , • • • I • 

- -

full slate 'of Waianae 
e 

ISSUeS 
By Paa1a GllUagbam 
AcIYeniacr Staff Wri* 

'nIe Waianae· Community Is­
sues Conference sponsored by 
POP '94 yesterday waa a 
chance for some of west 'Oa­
hu', citizens to tell politicians 
what. they want. 

Nettle Armitage-Laplllo, 8' 
mother of five who gradliated 
from Waianae High In 1971, 
said Waianae has problems 
that government officials In 
Honolulu might , not under­
atand. 

·We alway. get the short 
end. we have for years," she 
said. ·Why aren't they think­
Ing about what we want and 
not what they want to tell us?" 

At the end of the day, the 35 
participants had come up with 
10 questions that event orga-

Waianae, Makaha, Nanakull 
and MaIl1 residents ' didn't have 
to drive to Manoa to have their 
voices heard - the pop '94 
show came to them. 

James Kaululaau, 33, II the 
father of three and worka for a 
military contractor In Its quall­
ty assurance department. He's 
a big guy with a genUe spirit 
and a fiBre for diplomacy. 

·We started community po­
licing to protect our neighbor­
hood.· he said. • And now the 
police department II 'dowIIIlz­
ing: Why are they doIng.thIs?" 

JOIIhua Cooper, 24, II a Uni­
versity of Hawaii graduate 
armed with a brand-new mu­
ter'. degree In political science.· 
He lives with hII grandmother 
In Waianae and hal a 
thlnka .n . ke 
twice a' 

Top Ten List 
H.e ara the !lip 10 qUettIona 
WaJana.ara. nIIldentI WIIIIt 10 
uk the csndIdallS: 

1. Do you suppol1 building of • 
secondary road in caM of en 
emergency for 8CCUI in and out 
of WaJlIIIH? 

2. Why ara they liking away cur 
law enforcement resources? Why 
ara the police being reus!gned 10 
affluent Kapolei when we need 
men prolec:llon on the WaIanU 
ConI? 

3. How would you proIKI and 
Inform CitIZ_ from UMlCplalned 
we .... and.-ge cIIargn 10 
PI ,vent forced pll/llclpation In new 
_.tema? 

4. If you lied to CUI staIII 
gov_by25pe~wII_ 
WOUld you Iowa? 

5. Are you wining and ~ 
MVWu.h tft .... PV"l'IoVIW ~ In.n the 
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POP '94 
CITIZEN PANELS 

PllBUC EDUCATION 

Jim Leahey, SportscQSl~r, KFVE 
C1uDIMI S-7V 

Reather Hawthorne, SIUIUIII, 
MoanoJUIJ High School 

MI1dred KosaId, EducIlIIoMl RuetlTCMr 
Andy NO, Principol, McKinley 

Comnwnily School 

GOVERNMENf 

Neal MDner, Professor, Uniwrsity 
of Hawaii 

Jerry Burrlt, EdiIorliJl Pag~ Editor, 
~ HOIIOlulu Adwntser 

Cindy Goodoes1. StudeIll, Uniwrsily of 
Hawaii 

Kaonohl Ma11ma, T~tJt:Mr, Waianae 
High School 

QUALITY OF LIFE 

Paul Be1Ty, TeocMr, PunDhou Academy 
NIck Ordway, Director, Hawaii Real 
EstDl~ Ruetur:h and Education Center 

Ann BottJceW, Reponer, 
KHON 7V-2 'News 

Pamela Thompson, FUghl Altendonr, 
United Air Unes and Assistant 
Pastor, WON of Uf~ Christian 
Center 

'170 

ECONOMY 

Janet Raole, OwMr, Triple-OIecJc Tta & 
Accounting Service 

Tom Smyth, DirtClOr of Businus 
Services, DBEDd:.T 

pU.nlnl BlIrJess, &ecutive Director, 
Waianae Coast Community Alt~17IOIive 
Developmenl Corporation 

Herbert Cornuelle, Retired Bu.rinusmon 

SOCIAL .JUSTICE 

Frank Sua, Retired Major, Honolulu 
PoUce Deporimelll 

Barbara MarsbaU, Repon~r, 
KHON 7V-2 News 

Debbie Sblm1m, &ecutiw Director, 
NatioMl Association of Social Womr.r, 
Hawaii Oroptl!r 

Cori lau, Executive Director, 
Hawaii Institutl! for 
Continuing Legal EducIlIIon 

SOVEREIGNTY!HAWAIIAN 
ISSJJE.S 

Becky Asbizawa, Natiw Hawaiian 
Legal Corporation 

Uz Pa Martin, Executlw Director, 
Natiw Hawaiian Advisory Council 

BW Mc:Corrlston, Attorney, McCorriston 
Mlho Miller & Mukal 

Bruce Voss, SIUIU1II, Uniwr.rity of 
Hawaii 



pop 194 
A IIINIJIIIIfIIIu COtrIIIUUIlIJ f/fon ., dnaU 1M 1994 poIldCGI CG1IIJ1dIp 

c/o Professor RaMan w. Roth 
2S1S Dole Street, Honolulu, Hawaii 96822 

Telephone: (808) 9S~ 7386 
FAX '1: (808) 9S~ FAX #2: (808) 732-7900 

July 28, 1994 

MEMORANDUM 

To: 1-

From: Chuck Freedman " Randy Roth 

Thank you for agreeing to serve on a pop I,. Citizen 
Panel. As you can see from the enclosed lists, you are one o~ 
four people on the 2- panel. 

Baokground Information. We also have enclosed 
information about pop I Ie. It la important that you understand 
what itls all about (i.e., "the big picture") so you can be 
comfortable ~n , your role. 

In a nutshell, pop I,. is a nonpartisan comaunity 
effort to' elevate the 1994 political campaiqn. Speci~ically, we 
have gathered over 4,000 questions from the community, are 
holding community issues con~er.nces at which these questions are 
being boiled down to a manageable number, and have desiqned 
several forums at which a handful of the very best questions can 
be posed to the gubernatorial candidates in ways desiqned to 
generate straightforward, meaningful responses. And very 
importantly, we are working hard to get maximum media coverage of 
everything we do so that its impact can be great. 

Roughly 2,000 people have already siqned declarations 
of support for pop I,. and 500 have contributed time, money or 
both. Decisions are made by consensus and everything we do is . 
"on top of the table" in full view of anyone and everyone. Our 
ranks include an odd assortment of folks who don't usually agree 
on much but who feel strongly about the need for pop ., •• 

Feel free to call either of us if you have ~ 
questions about pop ., •• 

,citi.en Panels. The six citizen panels will separately 
interview each of the gubernatorial candidates expected to be on 
the general ballot. This will be done on Monday, August 22. Two 
citizen panels will be in the KHON News studio (1116 Auahi 
street, across the street from Ward Center) and the other four 
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panels will be in studios a half block away. The interviews will 
start at 8 a.a. with candidates aoving from panel to panel (and 
location to location). 

Each panel will ask between thr.e and five questions 
which it will have agreed upon and sent to the candidates by 
August 15. If a candidate's response to an initial question is 
perceived by every member of that panel as being straightforward, 
reasonably specific and completely clear, the panel will move on 
to the next question. Otherwise, one or aore .ambers of the 
panel will ask one or more follow-up questions. The idea i. not 
to debate the candidate or to question the visdom of his/her 
response, but simply to establish a clear picture of where that 
candidate stands on that particular issue. our expectation is 
that the follow-up questions vill force each candidate to get 
specifio about the aotions he/she will take and the yardsticks 
citizens,should use to measure perforaance. We have been calling 
this fta respectful form of cross-exaaination- and believe that 
the product will be especially helpful in holding the victorioU8 
candidate accountable. ' 

'Olelo will broadcast all of the panel sessions in 
their entirety and KHON Neva will air two separate report. of 2-
1/2 to 3-1/2 minutes (a ' total 'of 5 to 7 minutes) on .ost of the 
sessions. KI~ will translate the KHON reports into Japanese and 
Taqalog and then rebroadcast them. The Advertiser and Hawaii 
Public Radio also will cover these interviews. 

We anticipate that each panel interview will last 15 to 
30 minutes. The actual length is pretty much up to the 
candidates. If they provide succinct answers that include 
specific actions and usable yardsticks, the process will go very 
quickly. If their reponses are evasive, nonspecific or 
ambiguous, it could take longer to complete the interview. 

We believe the candidates will try hard to satisfy eacb 
panel as quickly as possible simply because they want as much 
control as possible over what gets aired on KHON Nevs. If they 
can provide meaningful answers in no more than five to seven 
minute., very little, if any, editing vill need to be done. We 
think their desire to avoid being edited (and dread of appearing 
evasive, unfocused, insincere or out-of-touch) will be strong 
incentives for them to be concise and specific. 

KaDdatory meeting_ It is essential that we all meet to 
discuss the process and select the specific questions that will 
be asked. Accordingly, we ask that you do everything possible to 
attend a meeting on Saturday, August 6, beginning at 3 p.m. in 
the faculty lounge of the UK School of Lav (2515 Dole street). 
Parking is available ewa of the building, but you first must pay 
$3 to the parking attendant in the booth on Lower Campus Road (if 
he's there). CALL Penny at 956-6553 ASAP to let her know whether 
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or not you can attend. If you simply cannot, we will have to 
meet with you separately to go over everything. 

Prior to that meeting, we ask that you look at the 
enclosed qu~stions and begin thinking about the three to five 
questions that should be asked by your panel. The questions on 
the enclosed list may be consolidated and/or rephrased. 

ADother reque.t. Please let U8 know right away if you 
are planning to get publicly involved in the campaign of one of 
the candidates (e.g., give a public endorsement or hold a 
position in a campaign organization). The success of pop I,. 
depends upon our ability to achieve not just the reality but also 
the public perception of fairness. 

Many thanks for your involvement. We all want a 
campaign that inspires trust in government and a greater sense of 
civic responsibility. By helping the candidates (and media) to 
focus on issues and by laying the groundwork for better 
accountability, we believe pop I,. is likely to do just that. 

POP '94 CITIZEN PANEL 

Executive Summary 

• A panel member's primary job is to ask follow-up 
questions as necessary to get answers that are on­
point, clear and specific. 

• The interviews will be held' August 22 from 8 a.m. to 1 
p ••• near Ward center. 

• Call ASAP (956-6553) to tell us whether or not you can 
attend a very important meeting at the law school, on 
Saturday, AUgust 6, at 3 p.m. 

• Your willingness to serve on a pop I,. Citizen Panel 
has moved you to level two in your journey toward 
sainthood • . 



pop '94 
A IIDIrpIl1fismt COIrfIIUIIIity effort to elewzte the 1994 poliJiall campaign 

clo Professor Randall W. Roth 
2S15 Dole Street, Honolulu, Hawaii 96822 

Telephone: (808) 956-7386 
FAX #1: (808) 956-6402 FAX tn.: (808) 732-7900 

August 12, 1994 

MEMORANDUM 

To: POP .,. Citizen Panel Members 

From: Chuck Freedman & Randy Roth 

We have enclosed a final list of panel members and ' 
questions. Note that minor chanqes were made to several 
questions. 

We ask that each panel try to meet prior to the 22nd to 
discuss who will ask each question, what sorts of answer. you are 
lookinq for (e.q., deqree of specificity), and how best to qet 
those kinds of answers from the candidates. 

Three panels (Quality of Life, Social. Justice and 
Public Education) should report to the Channel 2 studio no later 
than 7:30 a.m. on Monday, Auqust 22. The other panels 
(Government, Economy and Sovereiqnty/Hawaiian Issues) should 
report no later than 9:30 a.m. We don't yet have the exact 
schedule for the day, but it's possible that your panel will not 
be finished until 4:30 p.m. Please try to keep the whole day 
available. We will call you early next week to qive you the 
exact time schedule. Parkinq is available in the Ward Center 
parkinq structure. A professional make-up person will be 
available to powder shiny noses, etc. 

Once the interviews beqin, the biq thinq is to relax 
and listen closely. Don't plan to ask specific follow-up 
questions. Your job is to qet clear and reasonably specific 
answers to our FOUR questions. Follow-ups should be used only as 
a tool to qet to those answers, not as a way to determine a 
candidate's position on other issues. 

Don't arque with a candidate or suqqest that his/her 
position is flawed. Aqain, your job is to determine a 
candidate's position, not to evaluate it. 

Keep your questions short. 

Coordinators qenerally should limit a candidate's 
initial responses to two minutes so there will be time for 

'If, 



follow-ups. But this is discretionary. A candidate who is in 
, the middle of an answer that is on-point and reasonably specific, 
etc., should be allowed to roll on. A candidate who starts to 
give a speech rather than answer the question asked, should be 
interrupted ASAP. We want our coordinators to be respectful but 
expect that they will have to cut off a candidate from time to 
time. 

It is terribly important that the coordinator rather than 
the candidate control the interview. 

Call if you have any questions. We want you to feel 
comfortable with your understanding of what we're trying to do 
and how we expect to do it. Don't hesitate to make suggestions 
• • • but do so ASAP so adjustments can be made. 

pop '94 is making a difference ••• it really is. And 
it feels pretty good to be showing the youth of our community what 
democracy is all about rather than just telling them about it. 
We admire and appreciate the personal sacrifices each of you is 
making to serve on a POP '94 panel. Mahalo and aloha. 

RWR:hns 

Enc. 



POP '94 
GUBERNATORIAL CANDIDATES INTERVIEWS 

To: pop '94 Citizen Panel Members 
From: The Head Worry Wans (Freedman & Roth) 
Re: Oldies But Goodies 

You've beard all this before (more than once) but it's very important so •.• 

Do bold eacb candidate's feet to the fire by tenaciously insisting that belsbe be specific 
about "action steps" and, wbere appropriate, "yardsticla" .•. but don't be 
argumentative. 

Do ask (ollow-up questions that probe soft spots in a candidate's answer ••• but don't 
evaluate bislber position. 

Do listen closely and ask as many (ollow-up questions as l'ece5sary to get answers that 
are clear and reasonably specific . .. but don't ask follow-up questions that raise 
different issues. 

Do be friendly and respectful ••. but don't be intimidated. If a follow-up questi~ 
needs to be asked, "just do it". . 

. Do relax and be yourself ... but don't make a speecb or otherwise advocate a 
particular position. The last thing we want is a debate. 

"I don't wann!!! be a jurorl 
Can't I be a witness?" 

THE MAIN POINT: ReMlQrd responses 
t/uJI an straightforward, clear and 
reQSonably specijic by irnnrediDlely moving 
to tM nat of 1M four p/Qnned questions. 
We want to give candidoles an ineennve 
for concise responses rtlIMr than speecMs. 
If Q succinct QlLlWtT simply means they'll 
have to face that 1IIIlnY more follow-up 
q~stions, tM incentive will be for 
speeches. So .•. don't ask follow-wz 
<lH'!'iP"! when 1M injtiql reIJIO'I# is 
strtirh/.fonwml. cltnr and "'4slJ1!4bly 

"*. 
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EDITORIALS 
The Honolulu Advertiser Tuesday. August 23. 1994 

POP'94 
The candidates meet the people 

Candidates for public office 
entered this election year facing 
a pubUc that had become sick 
of politics and campaigns as 
usual. 

The voters have decided they 
want more than slick 
advertising, empty promiSes, 

sign-waving and 
mud-s.lInglng .. 
They're asking 
for straight talk 
on the issues ~ I~~ 

-. 
VOTER'S 
AGENDA 

• that matter 
most to them 
such as the cost 
of living, 
education and 
government 
integrity. 

One 
manifestation of 
this "voter 
revolt- Is the 
citizen effort 

nicknamed ·POP '94.- pop '94, 
working with The Advertiser 
and Channel 2 News, went back 
to the grass roots and asked the 
voters what questions they 
would ask the candidates, if 
they had the chance. 

Out of that effort came a 
series of questions on family, 
quality of life, Hawaiian 
sovereignty, government reform 
and more. The next stage of 
the process - presenting the 

questions to the candidates for 
governor - began yesterday at 
the Channel 2 News studios. 

The results of such 
face-to-face meetings between 
candidates and voters will 
eventually appear in The 
Advertiser, on television (on 
Channel 2 News, in translation 
on KlKU-TV and on 'Olelo, the 
public access tele~lon system) 
and in other formats. 

It was a heartening 
experience. The candidates 
were weU-prepared and eager 
to share their thinking with 
these representative voters. The 
dialogue was direct, unfiltered 
by campaign managers or 
advertising specialists. 

There's an old saying that, if 
you're not part of the solution, 
you're part of the problem. To 
the degree that candidates 
allowed themselves to be 
distanced from the voters 
through money and fancy 
campaign management 
techniques, they became part of 
the problem. 

So it is equally fair to say, 
then, that by participating in 
the pop '94 effort and other 
such grass-roots movements, 
the candidates have begun to 
make themselves part of the 
solution. 



CITIZEN PANEL GUIDELINES 

YOUR CUSTOMER 

Your customer is the voter. You will ask questions which come 

from the people through the POP '94 process. 

FOLLOW-UP OUESTIONS 

You are looking for answers to your questions and to other 

panelist's questions which are responsive, clear and reasonably 

specific~ When you feel an answer doesn't respond to a question 

or is unclear, too general, or significantly inconsistent with a 

prior answer, you should ask a follow-up question. 

Follow-ups are "essential. But. they should not be argumentative 

nor should they be lengthy. You may use your background to 

phrase a follow-up (e.g. As a school principal, I find everyone 

verbally supports school-based management, but what steps as 

governor would you actually take to get all schools 

decentralized?) 

POP '94 urges candidates to be clear on priorities, to give 

specific examples of actions to achieve them and to provide 

specific measurements (yardsticks) by which the public will 

measure the actions the candidates propose. Keep this in mind 

when phrasing follow-ups. 



PANEL COORDINATORS 

Each panel has a coordinator. The coordinator's job -- in 

addition to the normal role of a panelist -- is to: 

a) introduce the panelists to the candidate at the 

beginning of each session, and 

b) politely enforce a time limit on the candidates' 

responses. 

The coordinators are: 1. Jim Leahey (Public Education) 

. . . 
• • • 

2. Ann Botticelli (Quality of Life) 

3. Barbara Marshall (Social Justice) 

4. Jerry Burris (Government) 

5. Tom Smyth (Economy) 

6. Bruce Voss (SovereigntYI 
Hawaiian Issues) 

Wear Aloha attire. 

If you address the candidate by name, use Mr. Fasi, 

Mr. Cayetano, or Mrs. Saiki. 



New governor will find. 
schools at a crossroad 
By Heather Hawthorn. semar, MoanalllA HIP School 

On ID7 way to ICbool each 
IDIIftIID& I _ the CMdIdata 
with their sip llDlDgup to 
wave and 1IDIle. AI I reach the 
InteJlleclioD. of Kabptll and 
L1tellke bJ8bwaya, I wonder 
who wtB be our nen penior, 
and I realize we are at a ~ 
roada. . 

Hawall'sscboola have 
reached the point wbere 8'0"­
eroment can no lonser deny 
that our system needs chan ... 
now. 

Schoola are·understaffed anel 
undersuppllec:l. LaA yeU', at a 
public school Corum, I met a girl 
who complained that ber lCbool 
bad 200 students ID the SDInIIIl 
program. but only 80 boob. 

I have sat In student 21soda­
tlon meetinlll wbere a recurrin, 
topic Is studenti' request lor 
soap and paper lOWell In thr 
bathrooms. The cuatodlaI staff 
replied they had to cboote be­
tween supplyln, toDal paper or 
"luxuries-like soap. 

Schoola laclt enough money 
for security. AI a result, In 
some schools vtolence deprive. 

students of the right to leam 
and sometimes of the right to 
llve. At our scbool- which bas 
been pretty safe - the admInIa­
tratlon dIscuAed bannIn, lID' 
colors. That Idea was dropped 
when they realized the oilly col· 
or not claimed by IIDPII or­
ange. 

It's Important for our next 
governor to build on work ale 

reId;y bquIr. 'nIe HaWlit SlaW 
Camm',stOD OD Student Perfor­
III.IDce Stanclardl recent17 pub-­
liIIIed the aatIGQ'. ftrIt . 
ltltewtde auIde to nudat ItIDo 
clard&. . 

The bUDdred Hawaii cItJaeDJ 
appoiDt.ecl to GoaIa 2000 puela 
have belllD meetIiIr 011 ..... 
fronlitudeDt III! I+lt to'p'fIo 
ventlq cIrapouta. And schoOl 
community.:t.aed manapment 
II empowerlnl achooll to better 
addrea the needi of their In6 
vidual commUllltlel. • 

The state Leplature hal 
shown a srowtn. commltmftll 
to education, even pllAlln, ~ 
omnlbUi bill to reform schcol 
manqemenL Now It II time ror 
a new governor to take char .. 
and malte lnnovatlolll. : 

Lllte mornIn, traftlc, the­
roael to better education for aU 
students In Hawall wUl be ttul- , 
trating and slow, with detourl. 
But It Is a road worth taltInr. 

• 
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~.I Voters' Age. nda "This. '~.will affect everyone, 
native Hawaiian or not ... " 

~. t·· 
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, 8y ...... MIIrtIa 
Eiec:uu". _. NaU .. 
H.wlllon AcIvloary Counell 

. In Ih. Ilrun1.i .1 n.U". 
H ••• lIanl. It.UlUC:1 (Icres of 
land _ wben til. 1I .... ,lan 
monarch, "'" ol'erthrown. 
_ InxIouIIly w"Uns on 
Ihe Ha •• U.n Homol.nd. 11.11 
\00 ./ten _ Ute Indl· 
'IIdualIlnvelved. 

Bulin Ute ..... run. It·. theIr 
Iaeea thaI ore ......... ,bl. to I.,. 
gel: 

• JIIllIllY Altl.nl. wh. In 
1152 wu I _ as loor-old 
.ho aa1d bill _ on moved 
Ir.m HII. 10 Kon. r •• dy 10 ......... ,. 
~ 10 _". hII_ 

_ award II one commIIoIon­
or had __ blnt be would. 
JImmy .enl .n the appoInled 
doy and '-'1 belle". when 
Ih ••• mm',,'on sl.ppad I ... 
namee abcrnI l1li on the ... IUnl 
lilt \'or pootonI homeatead Ioto. 
Thlrty-ellhl 1tu1 I.ter. be n· 
na1J,y received hIIlwanl. 

h. dl ..... rd 
hll name had 
been loat Irom 
Ihe 11.1. Aller 
hI. d •• lh. hI. 
.on nn.lly re· 
celved an 
•• ard, but onl, 
• porUon of Ute 
Icre. eapected. 
mOIL of which 
hod 100 lillie 

water \'or .aobl. nllthJng. 
• All •• Kema Alwohl. my 

mnd aunt, decIded II lse 78 
she coukl walt no longer. So ahe 
moyed benelf. her dl •• bled 
husband 'and even her plano) 
Into I Mal.8on cont.lner on her 
husband', home.tead where 
they were forced to truck In 
water. Aller only one ,.ear, Ill· 
noM lorced lhem olllh. I.n~. 

Theile and countle •• other. 
are vktIma of broken promise •. 
DurIng Ihli campatflll. a. In olh· 
en, we hear more promllll!s. Uut 
promisE'S to support the return 
of naUve land. and Rrealcr 
HI.allan nU-rule cannot b(' 
put anlo lome new "wall Ust ~ 
alter Ute el .. U.n. 

AdV .. ale. 01 Ih. Makapuu oquanOB Rna KoIanIaMoIo HIghway to _ligna of oupporl 

• Sonny Kaa1ba'. faUter reg­
Illered I.r bom.1lDdo II a 
l'OUIIIlIW\. Docadeo later. wItb 
.Iher n .... ld.rly H •• allan •• 

Even If the neat pyernor 
dGeII not ad'lOC.te I ....-ucul.r 
fbnn 01 _e .. 'plty. be M .he 

It.., "lilli_ "" 
10 lemll'''''' ... 
H ••• "ln COIICIIIII 
110IIII10 lilt IOIIr 
,ubemalorlal ~. 
'dhln by IIllrlll8nll' 
11'81 01 pop '94: 

.'ai, .. illft 1.1 - • J ' "'r ~. 
" . ~- . . 
~~., . 

. i/" /Jed IIII/Iffty """"" .... If .... ~ .... iII.T. ",. ,.. lIt. fD Id· ,. ,_I ",,, you do fo set the ".Im ",~". *"" -.. rf1b1i,., 0' ..,.-".Ir ..", ,.. .. "IIIUI,,' IiIotItIr ~ ,"",,'" 01 H .... llan '11M "",_" 'nr H .... llan hom. I.ndo onlO 

.. ,mlT _: To'" In".".ndon •• ' If .. I ...... I/)illa_ eI.""" 11ft """·H.,,,I//.n, Ibo'r Judi' And ",,, rou <ommll I. In. 
uon.w'!hln+iiiIcMn IIlm/1';"o N."':" Ai...... ~ ~ ... ~, . 1~ mr. fImdIn, lor _do • ... r., .nd 

• • ( . , J. 

kilt n .. __ !be JI.'n/.rid), Or 1U1 .. ",1h- . _IYII_IO mike fhal/lnd _bl.t 
"'_. (~.kln iD Ihe _, Of· [t ','" .,. 

I. , _ 

flc'f!efH""'''' A_It ,_ .' .. --!W " .. _ b
· ,. 

'I 'I ~ I 

,. I, t 

. . 

.ID ploy. unique role In .n· 

......... ns fllll and open dila»­
lion becauae reoolutJon 01 Ihl. 
.enlury·old nShl will afle.1 
e .. eryone, nlUve HawaIIan or 
not. 

No m.Uer whIch •• II·rule 
model II uJUm.tely Implemenl • 
ed. local JOYemonce .nd IIOdal 
and economk de"elopmenl pel· 
temI. Includlns land and .. aler 
..... wtll chanse. 

II Ihe nexl lO"emor reilly 
_anti 10 playa meantnsful role, 
she Dr he mUlt participate In 
the dialogue with HawaUan. 
and the communily at large to 
Inure an almospher(' of con­
.ensus, rather than confronta. 
lion . 

Mony 01 lhe .....,. 10 be It!­
~85~ should con('rm the en­
Ure cnmmun")' : rrnlrc:tlon Dr 
the environment. aJlOC'.Uon of 
rt!'Bourct!fI, Just rf'fHlllltion or 
H~wAlian claim~ and inrrea~ro 
1'I('lf·rrll,mcf". 1IItim~lrly. what'. 
f(ood (or "allvl' lIawaiinnJII will 
be ~Dnd (or all of IInwaU. 

• 
The wrJI("r .... 8 one 01 thet 

pop '/H ell/en pan.lI.llr who 
q~UonM clUJdldalP.6. 

a 
C 



.~ 
t l : - '\ ~ 

v 0 t, r. r R /\ ~ r. n (I (l 

,. 
" .. , 

.' 

The problem • 
,~ r 0 p ~ l' • ~ ~ ; ~ ~ .. 

growth, government inertia 
By ...... 1Ieny 
Teacher, Puna""" Academy 

The 1111 01 our problems I. 
dl.couraliftslJ Ions: ,rowin, 
_Iollon. a palnlul17 high coot 
of lIylnl. hlSh taKes, un.rrord .. 
able I'tousln, •• thre.len~ envl· 
ronment and the lens-term caft 
neeck of In aging populaUon. 

We "'Int sovernment to 
.ah'e the man, probleom. taU"g 
IWl1 at our quality of life. yet 
man, Mllewe IOnmmenl Ie al­
r .. dy too .,.. and Ito ..,...Iouo 
appo\lle II the main ....... It'. 
10 bird to make end. meet 
here. 

M,. daught~r _ to the 
lIalnland an.r .011.,.. She 
would Ut. to II .. be ... but 
_'t beIleft """ could make 
It wlib the hIch "'* 01 UYlnr, 
OepeclalJyror -.. 

I would Iov. to be ..... 10 lell 
her Ibero II _ NaI IIopo lor 
a bre.t In houaInr and other 
prtc ..... abe and _ 01 her 
tolonted ,.Iand Irtond. on the 

. Mainland COIIId return home. 

IIeny 

laller, Thl. dll ... m. _ 't .. '''1}' IImpl, bee .... "" don't 
Uk. to Iblnt .bout It. 

ft', hard to believe our nnt 
III>v.mor will be .ble to .. lYe 
Ihcae p""'t ..... It ...... DbYl· 
DUO that tough eholc .. will haY. 
tobem,de. 

eonfNl thai J came ••• y with 
mixed teeUnp.· 

Many of us ftel the primary 
IIIUe lIel wnh HawaU·s ."",ull" 
tlon. If the current ntt' or 
IJ'Owth conUnue., our popula­
tion will double In 30 years • 

The prospect or lOme 2.ot mil­
lion """f,le here leaves me 'Won­
derlngl we can eqJeCt to kCt'p. 
much lell Improve. our quality 
or ure In yean .hf".d. 

Some believe thal ,overn­
ment'. approach to the howIn, 
problem h .. only made the 
problem worn. that Rovprn· 
ment projecl8 compele wllh prl· 
".te bullden and Milroy their 
IncenUve •. 

They add that because of 
welt·lntpnUoned but III-con­
ceived ertoJtI like this. sllte 
pemment hu now rcacht>d • 
lise and Inertia that make RHY­
erntnent IlIeU tM problrm ,Ptat 
molt needs nXln,. 

Will our nexl 8'OYr'mor ~ up 
to the challenge! 

• 
The wrller "'as onr "f ,h,. 

nU' hlph CC"I:;I 01 hou!;inpls one f~clor that may be drMng young people from HanH. 
_ .. - But It II !hat ame hIIIh _ 

oI lIYln'lbst .... k..". K .... lr. 
populaUon from IJ'OwlOI even 

M one 01 the pop '94 sup­
porten who questioned the can­
Cltdlle8 lor lOYemor. I hive to 

POP '9f rlU~rn panrIJsl5 u-ho 
Qu~Uontd C".1ndlrl.1fr5. 

IIp.y qaesllons relillno 
10 HawlU's cosl olllv· 
In, ,osed 10 Ihe 'OIl' 
gabllmalo,lal clndl· 
Ihles hy represenll­
lIy.~ nl POP '94: 

.' 

F'lInk Fllsi 
r,.. .. ' '''., .. ". 

TAXES AND 
GOVERNMENT 

Do rou _ the kyol of I.UH 

• "., d!e of IOvemmenr In 
ir .... " ••• p"",lom' If .... "'hli 
",11 rou do .boullt1 

I °NoquOltlon. W.'roon.ofthe 
ftft mOlt ht«hl, ltxf'd plaeft In 
UIe counlry. 

''''\lld do what Ibe _Id'. 
IArl'Hl rnrponUoni do: brtn,ln 
erperlll to RD throultl Nch drpIrt­
Mr.n' In ~ how "fic:I~t. how (". 
Ffrllv •• nli how n~1!IIII'J lhr, 
arr. Thfon make the nceded cuLl. 

1, •• "", .. lid_ted, 111>1 rid of 
tM dtadwood In prmmcnl -
w(' hue a lot - we could h .. e I 
compk!lfO o"'rhlut In I bustnea­
nk~ mtnft('!'. 1l could be done wltJt. 
In a '"'' (lhou,h) yoU'ft not .... n' 
to ,...t"UfI fK"OfIk! tmm~lIt"I,. 
F.,"ry y .... r. 5 J'l"t'enl on avenl! 
rrllr,., ''''''1"\ or fm"" aw"y. We 
1" 0'1 11 ,. hnl.1 th~ tu ~lnK:tll", wheore 
j. u , . , .... ,1.,,,',,,',...., 

llfoilDaBLE 

I L'O'"~"--' __ Ibana __ republic. Seventy lamlll .. , 
t trIJIII aIId UIe ............ t .... 85 
, .......,t 011 ... _ ThI. II .hy 
1ancI ........ Ib. hlJl/lelt In the 
.DII1Itry. 

"I'd mAke IU~ the 'and trow 
...... , :t r .... t' ... ' ...... ~I v .. h,,' ' ''''' Ih .. , .. 

tiHt, 'IUaLin 
OF Lin ~THCARE 

WHAT IS pop '941 
POP '94 II a nonpulinn 

eommunl'y errort to rotUs ,hi. 
year', camp.lm on IlI\I('s . 

pop 'tH, In cooperation with 
The Adv.rtl .... and KHON-TV, 
orpniled community panel. to 
Inte"lew candfdatee for «over­
norontoy_. 

Each Sunday, The Adv.riJ .. 
tr I. publllhln, o.eorpto lrom 
the Inte"leWi. 8epnenlll also 
"III be bro.d ... t on KHON 
Channel 2 N.". IbII "ock and 
ahown on KIKU-TV Iransl.'ed 
Into J.pan ••• and t ... lo" .. 
lolknra: 

!I1I1ONOO II_I ' 
KtKU Torobl dow" 

roltuahuu renzoku de lokubellu 
.huuchUl Rnk10 banlUml 0 nl­
honlJU de ~I 1'I.hlmallU. ~ 
eilion 94 to yobareru kano 'e­
rlN ... juu.atau rulaulta klra 
lou.enk,obl made ma.shuu 
nlehlyoubi .... ",kull Y"IUII­
IDfun, lulYDUbt ~~ rokuJl nlJu­
ulfOtun, "huu nlkal bouIou sare­
muu. 

TAOALOG 

., 
C 
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WJ1~I.; ne~dt Shoufd the etele spend more 10 promote kMftm? 

1lIt ......... _ ~ ..... '.-.:D.I .. A' 

Gove'rnment has harmed, 
not helped, business 

, 
Ie u' 
~ 1"' 

8, Herb Coma.lle 
ReUred buItMII aeeuUn 

_ .... 0(1IIJ' _/,.. •• 

on- __ - nrot """t.n 
MOre than 2.000 ,Uri 1(11'0 by 
the phllolopher Dlo,enel -
coold ... 11, be «dIa,', ...... R. 
from HawIII buatnHI OWftert \0 
ItlI.e 80YernmenL 

For deCide., a wen·'nten· 
tloned bul _ .... ood """'.uera· 
'" h .. blodted ___ • 
tunlUn ......... Ion, ,hodo .. 
oYer .,torte 10 brtn. new ~ 
IneI to thlo ...... 

At the Jl'oundb, •• kln, 10' 
Ko OUn •• de'nl0r.er Herbe,t 
Jlorlla told how thad taken 
him more than 12 ,.un to pl 
• n the penni .. for hi. proJecL 
Few Jnveltorl ha •• luch pi--. Hlp tax ... riolo, In.."...c. 
nlell ..... reI\I!OloeJ I.b,rtnth 
have .U contribUted to HI.IU', 
-,nU-buitneea- &mace. 

W ..... _the_ 
In the economic lndluton. 
Bullne •• bantruptele. Ire up. 
ConatrucUon " down. For the 
nnlllme In IS ,_, our ..... • 

pIo)'lllftll Nt. to _ •• the n.· 
Uon .... enp . 

But I'm not lUre we rullce 
Ihe tnoe price 0( our colleeU .. 
r.nure to "_ the burden. on H ...... __ TIle _.r cfo. 
In, 80IIIethlni I. tU, to m.I" 
I'\ft:. 1'1'Ie rc.t of not doIn. It I. 
1l_lncakulabl •. 

" ....... ec:onom1 ... com· 
pie •• multlblillon·dollar ma· 
chine and. or eou ..... ow nut 
IDYemor cannot tum It around 

IInrte-hlndedl,. 
Rowenr. he or 1M .. be 

• 1lron,1eaM,. Out MW "'.f'f'­
nor', Om tllk will be to .In 
the conlldmce or the bultnMl 
community. then build 1M In· 
lormed 8Upport .r !he ...... 
populaUon ror a C'oncrne plan 
to make It eNler and 1..- U· 
pentlye to do bull,"", hen. 

Admllledly, II wtll I.te _. 
Whelhn you·r. bulldl". • 
prall'! or a call1f'dral. 10U do If, 
one brick It a 11m.. , 

It 10U alrudy haye • job. 
Ha.all I, .lXh • nlc-e place.. till 
'I"e that 11'. l.mpUn, CO.hnc ~ 
off lhcou r,roblcom •• 110 to the 
~Ieh and rt IOmfOM t'N" ...... 
ry about oUt fC'onomlc 'ulun, 

But .u('h bfnl,," ne"lnt 
won"' hflp our nfllU laurnOf' 
and ..... fIt.lalure fate up 10 the 
10Ullh cholcu and uadt"·otf. 
that In .. ILabl)' mu~t lw maclt' 

M.ny 1JeOP'f' would ar~ the 
IUllhln,.. •• ftfttll. a nflw "lew 
of lI'0vflrnmtnl prollnm. to 
-Mlp· HawlU oo"ln .. AII.... R ... 
call1nif Olo.l"n ... · .. ' .. rd •• the 
mo.1 Important .. ,,.,, nlir nt.' 
1JR".rnnr 'ak,. .. may lit!' In Ifte 
'hI' IIrht - and IIrl"t MOYf'nlmenl 
out 0 U .. way 
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'Setting a good example 
is not enough' 
By Cindy GoodDeM 
UN .. ""', of nl.alt taw Mudenl 

At. Oftent cnl ..... ....,...1 •. 
rYe (~tJ, conclMred • ca· 
tef!r lUI an ('Iettrel ornc:lal. 

IIuI thnl. thou"" .. don't II'l 
r'lr for on •• Impl. rUlon : I 
,..rUlK" In bcororne • pnlltl('lan ., 1 
mUlit lI"crtftt'f' my .enle of 
rtl1k" and moraltty. 

I've often wondered II t1 I, 
cYen pnafble to hold an .leclM 
or appointed poIIUon In HI.att 
and lUll '"'" lb ...... "'.U." 01 
prnonal bt'nenlln eachanp for 
polillcall • .."., 

Sadl,. recent ... odIt .... han 
not IIIven me much comfort. or 
confidence In lhe poUlical 
.-_ .nd I'" peopI. who run 
II. 

I pI<' up I'" PI"'" .nd .. od 
that. Ilate ~n.te IJ)eClat In· 
veMlgatl." committee InUlInl,· 
Inllih. W.I .... admJnlllrltlon 
rl'vrnl. million. 01 doll.,. In 
.non-hld lIrOyemment conlradl 
Iw!U'dc.od 10 • nm. M..sed by • 
Rfllnn.- buddy 01 • ltate orRelal, 
alnnw with quuUonable d".t. 
'by 1M .... e rrUh!tnent I)'ltem. 

The reauJll One _ .... 11on. 

And .... onl, ... t .. lributJon 
occure when thf> chairman 01 
the InyelUpUon II Ilrtpped of 
hlocommlUee, 

And .t.t~ nnltor. p'OY~ 
Otey'ft not above templaUnn. ill 
the hotfy', form .. r prt"lhft'nt is 
I't'IMY"" amid .n .... allon~ nf 1m­
prnpt" •• lIn~ with • ,k-Vf'lop­
or, 

M ..... Ihln 51 mJlHon will ... 
~nt on chi. t'1~Unn for f")Yr,· 
nor WbPiher an thotfo rontribu. 
Unni traml.t. Into pnUttca. r,,· 
von or not. aK'h uU'flIK,mk".1 
aum. bref'd dlltruat and 'UlPI­
don of lecret quid pro qUfl.4' 

1'1Ie nnt II"YHnUr ttl " .. ... 
mUll M wllUnR to 'ra,1 ttwo n ... . 
apln'" cnmlptton and rmft11sm 
in lOYf"mnwnL 

Eaemp'.r)' rondud I •• 01 
toune, eaf'nUal. Rut ju:It "m· 
Unl • lCond ("xlmph'- II not 
f'nOUBb to rUmina ... ctf''',,'''. 
cotnIf1tlon and i'1'JIIlf1I'r 1M pr'­
cepltn" of puhllC' !Cf',vicf' ••• 
noblt' Jlror,.Mlnn. 

Ou, nf"lU ""VfOrnnt mud Ie-I 
.~uIYf'ly lu p, .. "rnt uR .. 'ht­
ul «ovf'rnmrnt cnndu('t 'rum 
lop tu holtnm - hrlll,. "'"f 
mnrt' 'allpa~rr mUll"), t. WI.,,,,, 
on puhlir ".t'rVan'~" whu ... rt' 
mnno aimul pt'rJllonnl J!aln Ihan 
tht' puhllt' .1"11 'M'lnf( 

Hnlllt,. !lnmr 'r'f"n"_ .nd 
family. I ,,-'n!!:r In .. .,,,r IIr hurt" 
fnr cI('an frllvf'rnlrtf-fl' in 11.,,·.1&' 

I'm ~111I ::r.trf·hlnt: 'fir a rnhU · 
dan ~'hu ";11' ,::h ... · 1IIr OIn,1 Ih,' pAl",. vf HawaII Ih". II',. 1,,'Mot, 
hlr 10 hnlt1,J11hh. "HI"" WllhnUI 
l14lrrt(tr' lnJC nlllrafttv "r Chr I.ub 
lil"~ Irll!'" I h".IO' "'" 11 .. ,1 ,~"I" 
"rnor WilliII' th.II'''',:.II" 

• 
Thr ... ",rr wac< ,'nt, "' Ih,. 

pop "94 supp",h"" "'"., 'r"rl' ",,"m ,. .. ",1"1 ... ,, f .. r ,:o'n'rn.'r 

-~ 
~ 
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1 h. 0,..,,, C""""",,,1y Cofrectlonal Cen!er In KaN/II: Do we .-mora potaono~ 

Heed the voices of those 
who cry, 'Help me!' 
ByCorlLaa lApI,.......' " tM'Y 

The voice on \he 911 lope I. 
chillln, - ond Yef'T )'OWl,. 

"Help me. Ny IIIOIDmy'. 
betn, beaten up,. ICreAlM the 
el,bl'7ell~d IIIrIlnto \he 
phone. "Stop H. Dodd7, II., 
IU-

Invarllbly. th.191111pe 
1.lken. people .lltemln .... to 
\he prebI .... 01_ ....... 
lentf'. Unfortunately. It" ~, 
to let our eleclecl te.de,.' 
IUrnlion. 

DommIe Y\o1ence, IIIte other 
INUU under our -.otiAl juftkC'''' 
beldln,. II too often Iftn .1 
.... d>ody ...... problem. 
People think of ...... 11"7 be.,­

In, hi. wll. or ",Ifrlend. Ind 
think It rndl 1Mft'. 

Bul .... h poln and "limn, 
In Ih. home Infecll eft",hln, 
el ... Chll_ w'" Un wI\h 
lJolene. ohen ..... up to be 
violent thelrwelveI.. Ultimately. 
we p87 the J)Jice In the COIl 01 
• pr110n bed. Such ___ ""chi no\ 
I.mpre. lawmake,. who 'Penl 
S34 million In COIIIInI<Uon 

fundi on • MW fIpOI't. arena 
when the .tIle" IOCI.J ft"lcc 
IRfnclea - from women', 
ahuse lhelter. to dru, prnen· 
lion pro8l'anw - are In desper· 
ate need of u.h. 

Our lint COYHnM mu,l 
clearly liet htl or her prforUleB, 
and lben ,how lbe ... IIU .. I will 
to enfOf't'f them IhrouSh ad,.. 
quole IUndln,. 

1111 not.nouch I ... our nul 
IIDvernor to rM~J7 propoR • 
bud",l. _ II \0 lbe 
1A1t.~lure and .,Ik I.',.. JI~ 
or .he mUll play .n active Irart .. 
.rohJp role. JobIIytn,. n,hlln. 

for the mone,. &0 help thoM cu· 
IURI )(out able to help them-
eelvee. . 

II hu .......... ruhlonoble. In 
thHe day. of -thff'e etrik .. , and 
1GU're out, ... to PropoH I"nftI? 
prllOII. to protect us from ertmf' 
and violence. 

Thlt may eolve In Imntl'dtlte 
probI.m. bul hopefully Ih. n ... 
.ovemor wllla'Im flropoir 
lonpr-ranse. tmnMlnative pro­
".",. th.t lotus on prpvrnUon, 
not retrlbullon. I 

II" 1110 ruh""lbl •. In I",hl " 
budsel 11mf'!. I" flhUi fUMs , 
frnm nn«' ItnC"lItl N"rvkf" 10 .• 
anothrr, Itllt If !'IUI'h m"nf'uvrr 1.-_ 
Inlll 'aU. hi "ddf,.fI" ulI.JnI.,ln_ V 
prnbh'm!\ of povrrty lind row." 
Ir'~nflW. It'~ JlI!'tl rnhhln~ "rler 
In plY 1'.ul tn 111'1\1 Mllrv 

~1nally. our nt·'" R'IYf'rnor 
mwrl lid,." 101111 VUlrrll in thl.., 
d('bat,., nut JUlIIl ",,,·r,.t) ,nlprp" l10 
ot lIf',vkr ,.rovirll " ~ 

lbtt'n In th\! rMt'rl~ IIn,llh,' 
youn«. !Jill,." 10 an I",.hl-y .. , ­
old KI,I. 

Thr wril~r • • n aUornrl', " .•.• 
OM' of 1M POI' '9f .c.""...rll"r'f 
who 'nlr,v',.,vrcJ rhtt nnfl,d""'!f 
fur/trll/rtOt". 
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POP '94 is an attempt to move this year~ campaijri beyond signwa 
slick ads, catchy slogans and mudslinging. POP '94'grew out o/the '~ 
0/ Paradue" (POP) books and radio show, and is run by volunteers. 

; POP '94 .has purchased this space, and two' pages; last Tue: 
:: so that you can read the c.andidates' unedited resporues 'to 18 que~ 
: developed at POP "94 issue conferences. Candidate 'respons 
; additional questions can be seen weekdays on KHON-TV2 ZVews ar 
: Oct. 30 and Nov. 2 in The Honolulu Advertiser. -. 
. ' 

POP QUIZ: 
LIst five areas ' In which 
government should do 
nothing. (Oahu COl ,farence) . 

thiDgB 
tofbid 
every 
hard and 
spending 

Inteerate th 
'C:~~~::I:~~~~ ntereste 84 developmer 

those 
the 

----_. ---- ,- , 



'ommunitits tlUu ClJTe 

60ut the fotun fIIil! 
uist upon mtDningful 
.o/itital camp .. 
otfay. 

How would JOu maintain the 
neighbor Island IIf.style and 
yet provide opportunltlea ao 
that the best and b~\lhta.t 
don't have to .. ave? (Molokal' 
Conference) . 

Neilhbor illiand lifestyle ia · .. ', .. 
wholeaome in that it fbet.era .. 
cOmmunity iDvoivemtlllt and cariD,. 
ofpeoplel'oreacb.other. Th.1III8ll 
town atmosphere dOes not take. , . 
w~ tobig manu(acturing or intJuz 
ofnew in,migrantL New . 
op~rtunities for-the lieltand the . 

~~~:e::t;tr~m. : .. .-
businl88eS in tielda eum u: .'\~ ~. . 
telecommumcationa, 'qric:u1£ure. .. 
and cottage industriea must be . . . '. 
encouraged and allowed to grow. : 

.' .. ,..-
A .. 
<~ .. ~f. . ;'. 

...... ~ .~ , ...... 
. . . -

The question may not be one of 
maintainin~ the :-ieighbor Island 

'. 

.. -
.... J. .. . ~t' "- , 

Frank Fasi .decllned to participate 
.' .. 

Whatapeclflc .meaaure. 
would you propoae to deal 
with the lack of houalng for 
homele.a people and people 
with special ne.da? (Oahu 
Conference) 

. . " 

The stete:a t\inctionaJ plan for . 
Hawaii'. Jiomeleaa (RIieiuiy paid'for 
by the ~aYl!ra~.Propa881 a nllJJl~ 
oruaeful~ After .. · .. .. -
detemiiilin What ~ if . --2 
lias L '_ , g .. ~ ,- PI ~. any, u.:.:u m&QIIJ In tbetr" ~ ..... i. . . !- • ucr 

· iJl!.plementation,iI:·will'pUnua the- '. 
foU~ to completion: " '. ' -,:, .. : ~: 
. ProviIlinC adequate IIUJIPOl'l to :. 

community baaed em-n .... · ' . ' "; 
sheltera; ailch' as The ~tUte for­
HWIIlIli Servitea ·With·ita ......... 1I' :. ' . 

tl'ack nlcord of~~~~ to 
theliomeleaa . ........ ' . ' . • , . . . -' 

Respon!ling appropriately: to the 
needi of homel8lllt ~ple Of a variety 
of different personill CIrcumstances, 

· ftom emergency shelters fore::t.es 
· to tnlnaitioDal.shelters forti 'es. 

Aaaiat,ing. DOD-profit ogpmizationa 
to develop homeowneramp 
opportunitiea through liniited equity 
bo)Uing cojIperiltives by offering 
below·market fiDanciogoptiona and 
federal grIIJ!ta. · .. 
FundinJ affordable home- . 

Clwnerahip throwdl eelf-help. . 
Expanding pUblic/p.rivate etTorta 

toward the supply of affordable 
rental unite. . . : 

I will aggressively pursue federal 
dollars to augment available state, 
county and private funding. The 
Waihlle-Cayetano IIdministration 
efforta in tl:ria respect have been 
inadequate. Frpm my experience in 
Washington, I know how and where 
to tap into federal resources. Money 
is tight and it is important for us to 
be creative and dilipnt in our efforta 
to solve thia serious problem. 

St~nwnt must work 
Bcti\~ W'In II federal and county 

How can government help 
cHlzene co~1 land-use and 

. water-use decision making In 
their own communities? 
(KaLlSI Conference) 

I believe in the common-eense 
defiDition ofbome rule; thet "the 
loWest level ofgovemment capable 
or provictiJlg It eemea - the 
gov~8D~ dOllellt to.the ~p'le -
ahould be BlveD the reepoDSlbility." 
Th_ are my .pecmc proposala to 
make home !We a realitY: . . 
"., MONEY. In order fen' the 
_ties to liave ~ter decision 
J6aking authority, I 'propose 
statutOrily sharing' one half of one 
Peieeri£ althe pneral aciee tax, by 
formulii, with the counties. Using 
today·a·tax baee, $100 million will 
be shared annually. Thia will also 
help coinpenaate the counties for 
the variety of eervicea they perform 
for the stete. 

• W~ Water uee should be 
regulated by the counties, . . 
beginning by returning to them 
some of the operational and 
regulatory responsibilities now 
under the control of the Stete 
Water Commission. _ 

• LAND The state's influence 
over land-use decisions has created 
a system which can override the 
decisions of the counties. I propose 
limiting the authority of the Land 
Uae ColllIlliasion to stete owned 
and leased lands. The Office of 
Stete Planning, which ia today ~ 
political arm of the Governor, will 
be eliminated. 

The'land-use and water-use planflln~ 
processes should maximize 

. " .. ' ... ,\. . 
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The Honolulu Advertiser 

Hawaii's Guide to bra.dcw aa4 cabl .. lelevisioD 
CI Conn_ ItN ...... "'"' ..... A...,. 

Al5
' ancient Cbinese " 

curse goes SOIlIeIbing 
along tbe. tiDes of 

y you live in in­
teresting times." 

Hawaii. 1bo faI1 of 1994. 1bo ... 
camiDl guhaIIaNI ...... 

Wil_ die pollible e.ceptlo. oF' 
former Wubioat0D D,C, mayor 
Manoa 8111)'· ... :1iD1III ... it doaa', ' """'" _ ill....... _ tbis. 
8<'\1 !be people boIIiDoI ~ '94: 

. '!be GabCnIIIariII ...... - (aiD S­
day. 7 p.m;.1DION a-. 1) __ 
tbeir ny. tIIla ~ ... will,..,.. , 
~ ira __ ...... poiIII.. 
tbI: Caiar madi'" coarn.& .. ~ 
onte IIId ODe ...- 10 _ tlIoiio · 
vie ... oa ..... p .... for deIIIa. widt " 
the moll 'rusill, isl_ faeill. tile 
SUleofHalnd£ ' - . 

This ~Ioar. Ifve bra « •• ia ~ ' 
coUabonIioD of KHON, 1bo H-,* 
Ad.crtiler &ad pop '94. a ODD· 

paniSID """" oL Ifawoil ...... -." miDed thoI Ibis year'. ellcliou fOCIII' . 00 ___ _ 

Modcnllo, til. debal. will k 
KHON MaroioI Non MdD Leslie, 
Wilcn nd 'cOoItaau'ihi;:i.jiCCc;Y: 

FACE TO··FACE 
KHON GufJernatorial/orum puu C~, on the spoI' 

Wee~ of October 9·15. 1 

C.;:. probing flIII!$Iiot1s tllaJ 
will requin! CIl1IIiidates 

.. 'to bespecijic about 
"i'th6tough choices. ' 
"111 ..... 1_ too. the ".tc· 

J!!ria. - ..,. ... .".. DOt, th&...-
iii. qllClliou - ","in. 'I" .. 11OtII 
tha. wUt require cudidates to be 
specific atJo.t toGa c:boic:es they" roe 
~ .. _i£~~dccted.· 
. /1m -. "Der:isiaD 94" is hkely to 
iDcladil a spirited diSCDllion of Itkse ___ ...... a cbIap. go bcyood 
Iho bicbly-raeatdlod ..... edited pre­
pared PI' ,. we1kOlChed politi­
ciItII.,pcaIIy deIiwIr doritts an .1ecIiaoI. 

"The quesdOltJ will be tougb, b ... 
fllr.- ..,. RadI. -ADd lite candid .... 
will be iavitcd to cbaUcDlc ueh 
ot!w •• ---. V_CIS will see bow 
well call ClDftidue perfonu UDder 

II ,.,.~ islikdy to be • m.jor 
.. r Df tIIla iIDpotUaI bnla&:ut, 

II cilldiclalett face bodl • demiUlolng 
c:i1izcD ped ..... _ ROIb "um,"", 
.ill be III audieace of more thaa 
100,000 ..... boWL 

"We tbiIIk Ibeir _ ... ked que,· 
tiou they doa.'t lI.we acccss to lad 
~ atcd II> cridqllC DOC another', 
...... will tel).. voters I IOl about 
... Ia caIMlidatc'. ability to lead tbc 
_ ..... Ibe_~; .. y.ROIb. 

By ./elf Nicola, 
Dr..,.IIr_HIiA r-,", 



f~ 

tb 
v 0 I. (' r s , 

/\~cn<l a What t"e peopl~ re~d~y ""~,.,,: 
Ethics, details, less 'dancing' 

'Whll Ih'T ••• d __ wlU M Ih. 

lumlnlt po'nt 11', If'>o 
/nil 10 "" • "' •• dun· 
cull d • ." ..... far me 11 
boI •• do.." '" /hal an· 

............. ho wlU "" 
/he moOI.lhkal.· 

7here " •• no bll 
winner or IHe,. 
ca.r.,.no .nd S •• ". 
were on .. m'l /eftl. 
And " .... .,.", flOOd 
10 hur Dr. DudI'T 
-,<. 11'. 'Ike, do J'OU 
~ole ¥our eDRlc/ene. 0' flO ... Ib F... or 
~1Ino or _ • .. ho 
". .. _dIaoH1" 

. 1IIii-' ..... --1IIIIIIfII'. PIII_ 
..... K.-~eo. 

Gt:~~. . ~'W i . -

'11 ""Ih.rod m. /hal 
FuI IfIIV' up /he """1 
'" drfend hI ...... /. fbo 
m.n~ reerlmln_Uon. 
from "",h S •• " •• nd c..r.uno. 

-All clndld.Cell 
Wlnt to do'lf1l6lu. But 

I'd "". '" hln'_ boW' Ihey pl,n to do 
lhl., ean./derln, ho ... 
hlrd II /. ro ftpa,..U~ 
.nJ'OM froID • ,.,~m· 
menljob. 

-No bl, wInner. 
~T all .,,_ 10 "" 
mo.t bone,e: It C.te. 
more thin th.t. I'd 
Jove to knoW' ho. 
m .. nr PftIpie Ictu.II,. 
/lsI.ned.· 

........ ~:sIMt. 

-rile c.ndld,'~ did· 
n', Imlwrr dlrrcO,.. 
TIIeT woo ... ed". Ih. 
que.tlon and then 
cMnr:e around It. The,. 
hive Uttlr 01f'll apn­
d •• JlO61I,.. It was (he 
Ame .tuft th.,. come 
IcrOI' "lth In Ihe't 
.d.. I d/dn" learn 
much neW'.· 

-I'm no' tor Ben. but 
be elme aero •• verr 
... 11. KIonI .... Ih.rd. 

"'m on'T .. rrr. 
M'yor "iiii" ..... sn t /he ... , , he wou.d 
hlv. amln.ted the 
aho., .nd laken up 
more rime, bue he I 
",,/orM • ... ~.= --

·We w(Ore ,ble 10 
uk meanln~1 qut"­
lion •. 1 would IIlre to 
lee more of thetre r". 
ItIm$. mark n.,n,. .. ('d 
do.." '" porl/cula, c",.. 
Ie. It "'.116 "(lry In(or­
maUve. {Ol' me Iny­
way. 

"O,reuno came out 
very. very 1fOOd. In his 
an,fwerw. he .... more 
MnnlUn "bout «ruin 
pro .... m'. IIIrt whf"n 
he "'''ed .0001 p" .... 
budgerlng. He ."" 
morc prt!tise. moret 
wlllln, to 61ve an an­
Sfr(l'r th.t would com­
mit hlm.~/{ In,f,a</ "f 
II nIce political ~In" 
BWtr.'" 

LownDooT_ 
.lJoo,--~. 

~ ... .,erw.Mnt 
0""111" mndfllfAtof le!lllle Wilcox telks with .h. Clndldal,. blrm.I ••• night" 'l'IVIII!d ct.b.,_ It th 
I(HON Ch'lnnel 2 shufln. 

- HOIIth Dopa? I'" .\111-
mJoIItaataa -- """' ad _ill _ .. 

Key questions posed al 
lasl nlghl's POP '94 
vubem~Ioriallo/Um. 

Pat Saiki 
n"f>"Nir.;m 

PUBLIC 
EDUCATION 

, • __ 1""'''1117 No. 1 priority. 
'nit! nnt ?binl I ........ do '" II fund 
"'" .,01 ..... deq .. tely. THeilen 
haft to .u.·/nto u..tr ..... podr.,. 
tor """,U ... Todly. we ... ...... 
eon d......., •• horI.l ..... 1 "'_ 
01 ?'lIIlh. hII?ca prvrided lor .... 
,....P? .... W?lboul i!ood ed!JaI • . 
Uon Wf' hue dftIJtd our thlldren 
thr billie" (or IiYlnl.-

W""ld no! art pr1Ioft IJ>ftIdInr 
In com~ up with more to IPfnd on 
f'duc;o.UOft. 

'Our _y IIHdI pr1Ioft ..,..,e. 
Othrrwl~ we h .... e Nrly parole 
and f'lIrly ",lease rrom prtllOll. t 
-.nt our trtrrela lire. lID t would 
rtmvkie prflOfl .,ce II wflL -

She and h.r 1.1. husband and 
nvr rhllrtrpn aU graduated. from 
ruhllr £J hM'e, 

-.llL .I"STICE, COST 0; LIVING, 06WRNMENT 
i_VEREIGNTY ,.ECONOMY " OPDATIONS 
~ . .tJ. t t·· ' ...!!1jiiJL>1l.:c~ __ _ •.. .:I,!H"I~~' L " K~.~'lJlj.'I:. . ftlf3; ': ~""I ~ d.ti.iriIMlIlaItcoetofH""" ~l':~unIoft"-ltIpIIOfIInl iiiWtlfirt om.. an _ .... ·10 do __ the hlp or. pori of the oid boy 
. 'MlleU.!hIt wben COlt of doIftr __ 1n 1111 .. ,.,.. He bill 'Fal 

~ 
_0lIl1117110 ......... ~ ' 1!MrJ _ wella ....... ,"or. I!oJ')O,",ill'Ill~ .."., 

1IItir, " WtI1I101 be .,.nolised by !h. I ...... ta, it II..-.s on '" the...... f·· .... -.1ndk:Ied.' 1Mi,,'-II.... p1o." . ' I -&en CQe?ailO COlI not • .."d 
r,' 1IIIkI poor I '. -W.Mfd .. ,....the_ t iIIt,..trao"""porIo,thew ... 

-tlill ota=::en~~ ' liIa!i11or I*JIIle '" be .. m?n, _: ".. '_??on. U·.lmportonl 
I." .Ie .. rttuIted ill Sl8 m?7iton In , ...... than the)' do iodIJ .. 71111 I to __ ?be pubik·. trust. W. 
1.'~fII'" til., don'l IIa .. to ""'" ? ... or • IIa ...... CI'OIIJIIm, l .... orIiIIm. 
:.<~ - rt"'" the H .. ?thQues? pro. th .... Joba "' .... 1 H.traiI·. h.1It • _ FBI dliol hen •• ?" puI>Ik c:or. 
. 1Itilb "'"'_ or not ". hav. to .111\ 01 UYIJI." . rup7Ion the bi",", trim. "",,,?em. 

'

·iitIiii!n ... 1'7 .. N'"?!,. It· •• n ex· ---,!nukI atienrth ... tourilm, and W. need "'fat.WQ from old boy 
~tal prosnin; we have lo JJUUB lrIde wnJi Patine RIm nl- , network an atart afrnh. 

I
II .. it. cb ...... • tIono. Stream·lln ..... mmml.p. '11" •• ...,Ito catlll c"",Jlm 
• PfIII:IG... 2 pI'Oftl pracea, Encourase public thal) I ... appointed by Pf'NIdent 

She II • -ItrOI'I, aupport.rr or pi.rtktp.lIon to deytlop new "'runc- Bulh to head \he Small Business 
IIandalor1 minimum ... ?md.,. ? .... I plan," to tddr ... poJItJlaUon AdminioiNiIon. But I "II , .. I."ed 

... We can not neKlect to bultdrrtsone: IfO'Wth and I.nd IUJ'Ipl,. and lnnsUptPd by the F1II.nd 
fhMaed. People mUll know I tht')' . my reeord I. titan. And 100 Ilfna-
brHk thr II. they PI' LM prtfP - tori ullInlmoull, conOnnrd my I~ 
none of thll early parole. pari, fur- poinlm"nt." 
''''ugh In Iht' ['Iuk"k'lI: mf'nl:1li1y," 

IN CLOSING ••• 

';',_'IIJOti UIr!?he hllIt coet ofbT-1_11_ .7k. on educa_.,.. 
'!efIl ihItlll.UIn, our JOUIIpt ..... 
If ~ Iit./he I.Iet thai our dill· 
.,... don'l ba •• -"IIIIIU .. and 
btl .. '" I •••• /he '''''.11 JOIIlik. u.e 1IcI_1. have to ""'" 1"0 or 
tllrft jobIln ordfr td mlll:e I It.'n, 
..... and II JOIIltIt. the lact ?hal . 
tbe ...... ,e coet or I home la 
PIIO.OOO - then you ..... lor lhe 
11itUi quo eandldat(,l. wte ror the 
old boy network tHai hu bf,en en­_ed.... 

'Bulllyou ... nl to .... brt~t 
niW future wh~ we can tackle 
the east or lIY1nR'. ft''fme thr anU­
burtnm dtmllltf. can ~ our f'Con­
om,. tntn, ... J hnpe,.ou do yote ror 
?h. SatkIiH.mmlnlill U.kel. • 

e 



pop '94 
A IIIHfI/GIfIMuI """gll'" "'on UI ,uW116 tIN 1994 po/ll!tnl =ntptIIp 

clo Professor Randall W. Roth 
2S 15 Dole Street, Honolulu, Hawaii 96822 

Te1epbone: (808) 9S~7386 
FAX II: (808) 956-6402 FAX 12: (808) 732-7900 

October 5, 1994 

MEMORANDUM 

To: Governor'. Forum Audience 

PrOJl: Randy Roth 

Thank you tor aqreeinq to be one of 33 member. ot the 
audience on octob.r 15. 

All of you will b. de.cribed a. pop '94 support.r.. It 
that i. not true in your ca •• , it i •••• ential that you call _ 
to di.cu •• it. Also, a. w.'ve di.cu •• ed pr.viou.ly, it i • 
•••• ntial that you not b. publicly r~coqniz.d a. a .taunch 
support,r, or harsh .critic, of any particular candidat.. It's OK 
to have a tavorit. or one that you don't particularly like, and 
it' •• ven OK if you are a volunteer in .0000on.'. campaiqn •. But I 
n.ed that kind of intormation .0 I can work toward an ov.rall 
balance. Por example, it you t.ll me you have .tuffed envelopes 
for candidate A, I'll look for people who bave .hown a .imilar 
lev.l of .upport for candidate. D, C and D. We don't want in the 
audience anyone who i. a .trateqist or official in someone'. 
caapaign orqanization, or who will appear in a commercial or ad 
for a particular candidat •• 

Th. format on october 15 will be similar to that used 
during the mayoral forum on Auqust 30. Basically, each que.tion 
will com. tro. the audience. The moderator (Leslie Wilcox) or 
co-host. (Jerry Burri. and Jim MCCoy) may ask an occasional 
follow-~~tion but that will b. the exception rather than the 
rul •• 

lIegJUlnt: 
Ques~iona .hould b. asked during the appropriate 

'1 Public Education '2 Social Justice/Sovereiqnty '3 Quality of Lite/Economy '4 Government '5 Miscellaneoull 
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Each of the first four segments will be introduced by a 
one and one-half minute taped report which you will be able to 
view ahead of time. Ideally, at least some of your questions 
will refer to, or tie in with, those reports. 

I have enclosed the lists of questions developed at our 
seven community issues conferences, and have used an X to 
indicate the ones already asked in our in-depth interviews, or 
that will have been answered by the candidates in writing by the 
end of this week. I also have enclosed a list that I prepared to 
help "priDe the pump." 

Each question will be addressed to a specific candidate 
who will have up to two minutes to respond. The other candidates 
can then briefly critique that response if so inclined. Once 
they have done so, the original candidate will have a chance to 
respond. We think this format will enable us to cover quite & 
few issues and help viewers focus on the difference. in the 
various candidates' positions. 

Obviously, two minutes is no~ & lot of time. Keep that 
in mind as you think abo~t good questions. A question that ~ght 
have been great in our intervIews where a candi~ate was given 
lots of tiDe to respond could be terrible in this forua because 
of the time limitation. Ask your.elf, "can my question really be 
answered in two minutes?" We want to be fair to the candidates 
and don't want to trivialize the issues. 

We want the forum to be free-flowing and reasonably 
spontaneous. Among other things, that means that you should not 
read your question. Explain briefly why your question is 
important to you and then ask it from the heart. Trust that it 
will co .. out .just fine. Don't worry about asking it perfectly. 

We want ~ spotlight to be on the candidate's answer 
rather tb&a your ~ion. That is, you should avoid sounding 
like an actvoc:ate. Similarly, avoid passing jUdgment on the 
candidat_ or their responses (i.e., don't siqnal a touchdown 
when a candidate "gets it right" • • • or hold your nose when he 
or she -gete it wrong"). 

our immediate goal is to help viewers (and ourselves) 
make the most informed decision possible on November 8. 
Accordingly, your questions and reactions ShOUld not be designed 
tg further gr hinder the candidacy ot any particular candidate. 
If you're not in agreement with this, ple.se bow out now. 

Lit£. 
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Tho.e of you who could not attend our meeting thi. past 
saturday 8bould try to attend a "mak.-up" •••• ion Wednesday, 
october 12~ _ fro. 7 p.m. to 8 p.m. in the faculty lounge of the 
law .chool. 

As .oon a. po •• ibl., All of you .hould call to tell me 
which of the five cat.gorie. mo.t appeal. to you. We want at 
l_.t 6 people "a •• iqn.d" to .ach .pecific cataqory. The color 
of your naJI8 tag will indicate your cataqory. This is .0 the co­
ho.t. will go to you only for a que.tion in "your" cataqory. The 
id.. is to avoid bouncing fro. i •• ue to isaue like a ball in a 
pinball _chine. 

We will gath.r at 5:30 p ••• on the 15th in the Jfc:&al. 
video .tudio wbich i. directly aero.. froa the ewa entrance to, 
Ward center. Pree parking i. available on the 4th floor of: the 
Ward Cent.r parking .tructure. (Be .ur. to go all th .. way up to 
th. 4th floor.) W.'ll bav. gr.eter. on Auabi Str.et in front of: 
the McHale .tudio to direct you fro. there. Plea.e plan to ' 
arrive on tille, or even early. Food and drinks will be pravidad. 

We'll review the taped reports between 5:45 'p ••• and 
6:15 p ••• and make sure we're ail on the same wave length 
raqarding cataqories, etc. At 6:15 p.m. we'll head over as a 
group to the mOM TV-2 studio which is just a few hundr.d feet 
away (1170 Auabi). 

The mOM studio may be comfortable or maybe even a bit 
cool at first, but probably will get quite warm by the end of the 
show. I .uggest that you wear business-aloha attire wbicb, I 
think, is midway between Sunday be.t and grungy. For men, we're 
probably talking about aloha .hirt and .lacks • • • but that'. 
just a .ugg •• tion. Wear what ..... appropriate to you. 

The program it.elf will start at 7 p.m. and end at 9 
p ••• , with ODe-minute commercial breaks at about 7:30, 7:50, 
8:15, aDa &:40. You will be able to .tand and stretch during th. 
break8 bQ~ that's all. 

Again, don't read Your qu •• Uon. Look directly at the 
candidat. wboa. turn it is to answ.r a qu •• tion and talk to him 
or h.r like you would in your living room. Bri.fly provide a 
context for your que.tion and then ask it. Keep it .hort. The 
la.t thing w. want from the audience i. a speech, diatribe or 
"the answer." 

Don't be thinking about the question you plan to 'a.k 
when the candidat •• are answ.ring someone else's qu •• tion. If 
your que.tion i. one you r.ally want an.wered (i.e., it'. 
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important to you), the words will com. out just fin •• If w. 
wanted the candidates to respond only to "perfectly worded­
question., w. would simply ask a profes.ional journalist to do an 
int.rview. WHAT WE WANT IS A CONVERSATION WITH CONCERNED 
CITIZENS. 

Id.ally, your questions will call for r.asonably 
specific answ.r.. One of our qoals i. to lay a .olid foundation 
for future accountability. 

If you do qet a chance to ask a follow-uP question, 
don't b. arqumentative or judqmental. Let'. draw out .ach 
candidate'. position and let viewer. decide for th .... lv •• which 
on. i. the best. 

I hop. you enjoy the forum and find it h.lpful in 
decidinq how to cast your vote. If so, the forum will have been 
a qr.at .ucc.... Aloha. 

Enclosure 

o ACTION STEP: Jot down one or two questions you would like to 
ask and think about how you miqht qo about askinq them. 
Then call me. I'll share my thouqhts about lenqth, 
tone, etc. and let you know if anyone else is planninq 
to ask a similar question. 

o ACTION STEP: Let me know if you are planninq to 
attend the meetinq on Wednesday, the 12th, from 7 p.m. 
to 8 p.m. in the faculty lounqe of the law school. 
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OI'l'lCE OF INSTRUCTIONAL 51 AV1CU' 

September 15, 1994 

STATE OF HAWAII 

~.O. BOX 23111 
HONOLULU, HAWAII_ 

.... • ...... .. ZA ........ .. _-

MEMO TO: District Superintendents, Principals, District Educational Specialists for 
SocIal Studies, Social Studies Committee or cepartment Chairpersons 

FRO~Kennelh K. Yamamoto, Assistant sUP'rlnten~A..I 
SUBJEc@ POP '94 Video ~l lilt' 

Many-of you are aware of Pop '94. a grassroots community effort to promote pubUc 
dialogue about Issues that concem us all. Cr. Randall Roth, UH prof8880r and editOr of 
The PrlctI or Paradis. and Channel 2 TV have donated the enclosed 12 minute video to 
encourage schoolslstudents to continue thlnklng critically about Hawaii's Mura, and to 
know that each of them can make a difference. 

Recognizing that an informed citizenry Is essential to a democracy, this video Is a 
r!ilsource that can be used to make learning meaningful and relevant as students 
examine the issue. facing the candidates In the coming election. 

An attachment indicating Governor Waihee's endorsement of this program is enclosed. 

If you would like to organize a Pop '94 symposium or forum at your school, please 
contact Or. Randall Rotlt, 2515 Dole Street, Honolulu, HI 96822, phone 956-7386 or fax 
956-6402. Or. Roth requests that the forum be open to combined classes or grades in 
order to reach the widest aUdience. 

Piease contact Sharon Kaohl, Educational SpeciaRst for SocIal Studies if you have 
further QU8$llons. She can be reached at 398-2543. 

KKY:SK:dh 

Attachments 

cc: Superintendent 
Assistant Superintendents 
Branch Director's, Superlntendenfs OffIce 
General Education Branch " 3 r 



JOHN WAIHII 

QO"'''NOIII 

·X.CUTIV. CH ... M ..... 

HONOLULU 

MESSAGE FROM GOVERNOR JOHNWAIHEE 

September 7,1994 

POP '94 is an outstanding grassroots effort to introduce light, not heat, into 
issues that concern and impact all of us. It is an intelligent lesson in civics and 
democracy "taught" by the experts on the issues and by some of the key players in 
Hawaii's government. I heartily encourage all DOE personnel to watch the 
enclosed 12-minute video and strongly urge them to consider showing it to all 
appropriate classes. It would prove an exceptionalleaming,tool. ' 

. -=:::::::::)J \ l4~ Pt.. 
IOHNWAlHEE 



PROFESSOR RANDALL W. RO'l'H 
university of Havaii School of Lav 

2515 Dole Str .. t 
Honolulu, Havaii 96822 

PHONE (808) 956-7386 
FAX (808) 956-6402 

April 11, 1994 

Mr. To. Layton 
Executive Director 
Wallace A. Garbede Poundation 
470 Columbus Avenue 
1209 
San Francisco, CA 94133 

Dear Mr. · Layton: 

I'll a Prof_sor at the university of Havaii School of Lav 
and editor of both Price of Pandise (POP) volWles. The enclosed 
copies are for you in case you haven't seen thea betore nov. I 
and quite a fev others currently are working on a related project 
ca11ed.POP "~. A month or 80 ago, when I first told Jane Saith 
about our plans, she suggested that I contact you. Based on lilY 
early description, she thought; you lIIight be interest.ed in helping 
us out. I put off writing until nov because I wanted to lIIake 
sure a particularly important piece -- guaranteed lIIedia 
coverage -- vas firmly in place. 

In a nutshell, pop ". is a cOllllllUDity effort to elevate this 
year's politica1 ·campaign in Havaii. We plan to do this by 
gathering and refining key questions frOll the community and then 
presenting th8111 to candidates in a forua that vill permit 
lIIu1tiple follov-up qu .. tions fro. panels of experts. The 
Honolulu Advertiser and KHOH Channel 2 Hevs are cooperating by 
providing prime-time space and coveraga. The enclosed VHS 
contains 2-ainute reports that vere aired on Channel 2 Nevs last 
week. 

Wa currently are recruiting "grassroot" support. In May, we 
will run a full-page declaration of pop ". in The Advertiser 
with a diverse list of at least several hundred "grasstop" 
supporters. These are community laaders whose names are readily 
recognized. By way of example, they will include lIIembers of the 
Business Round Table, labor union officials, college presidents, 
newspaper editors, etc. A key word here is diversity. 

We vant eVerything ve do to be done well. So, for exalllple, 
if our resources are tight, we'll focus exclusively on the 

,-. ... \0 -
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qubernatorial race. If resource. are .ore plentiful, ve'll 
addre •• others a. vell. 

TWo of .our .pecific goals are to gather at least 1,000 
questions troa the co.-unity and recruit at least 25,000 
supporters. Recruitment will involve substantial duplication and 
mailing costs. Also, I hope to send out at least two nev.letters 
to our supporters. We also have a conference planned but are 
reasonably confident of our ability to get free rent and other 
in-kind contributions for that. 

I'Ve paid all our expen.e. out of ay own pocket so far 
and vill not be seeking reimbursement. I e.timate our total 
additional needs are in the vicinity of $50,000. Serb and Je~n 
Cornuelle have aqreed to contribute $1,000 and find nine others 
vho vill do the same. My hope is that you will provide up to 
$25,000. I'a reasonably confident of our ability to rai.e the 
rest from others. 

The Sawaii community Foundation will receive and hold 
all our money in a donor advised fund. Any balance at year's end 
will be applied to related charitable activiti.s. (PO. "4 is 
not an ongoing orqanization.) 'My suggestion would be that you 
make a qrant of up to a specific amount and then .ake 
distributions periodically. That way, you would have the added 
comfort of seeing us in action before expending a qreat deal, and 
wouldn't run the risk of giving u. more than w. actually needed. 
Who knows, we aight be able to raise everything we need trom 
others. That's not likely, but ve would do our best. 

I look forward to hearinq from you and having the 
opportunity to answer your questions. 

cc: Janis Reiscbmann 
Jane Saith 
Herb , Jean Cornuelle 

Sincerely, 

Randall W. Roth 

P.S. If you're like .e, you have aore things to read than you 
have time to read the.. But I hope you can tind a tew minutes to 
skim the enclosed letters (labeled "pop Correspondence"). They 
reflect the kind of dialoque the POP projects are all about. 
Aloha. 



· PROFESSOR RANDALL W. ROTH 
university ot Hawaii School of Law 

2515 Dole Street 
Honolulu, Hawaii 96822 

PHONE (808) 956-7386 
PAX (808) 956-6402 

Hay 16, 1994 

Hr. ThOlllas C. Layton 
Executive Director 
The Wallace Alexander Garbede Poundation 
470 Columbua Avenue, f209 
San Francisco, CA 94133 

Dear TOll: 

pop '94 is moving along nicely, well ahead of our original 
projections. 

On June 5 wa will declare our existence in a full page of 
the Sunday Advertiser, list the names of hundreds of community 
leaders who are a part of our efforts, and invite the entire 
co_unity to join us. The Advertiser will run a major story 
about us that same day and Channel 2 News will do a piece about 
us the night betore. 

The co_unity issues conference will be held July 8-9, 
probably at the East-West center. We are expecting at least 300 
people to attend and already have professional meeting 
facilitators on board (as volunteers). Peter Adler is in charge 
of that aspect of pop '94. 

TWo of the major gubernatorial candidates have all but 
agreed to go along with our ground rules and the third is 
expected to fall into line soon. Candidates for other offices 
are asking if we will be involved in their races, and I tell them 
it just depends on our resources. 

Roughly 800 people have submitted Declarations of support 
and I'd guess that at least 30\ have checked the box indicating a 
willingness to lend a hand. I can be much more precise later 
this week. We had a major problem with our data base last week 
and have had to reconstruct all our records. It was unfortunate 
and frustrating, but we weathered that storm and are now more 
seaworthy as a result of lessons learned. 

We have raised about $14,000 from individuals thus far and 
are about to begin efforts to solicit local foundations. 
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I'm reasonably creative and good at bringing people together 
but not as organized as this project requires. Consequently, 
I've just hired a recent law school graduata to work twenty hours 
per week keeping things (including me) organizad. Har resume is 
enclosed. I also have hired an undergraduate student to do all 
our data-entry wQrk. 

I will be working with Herb Cornuall. and a few others to 
put together a more detailed budget later this week. As you 
know, pop • 940 is blazing a new trail and so we're having to make 
our own map. At this point, we think a budget of $65,000 is lean 
but adequate. ($15,000 is for my part-tt.. staff person and the 
part-time student who will do all the data-entry work; the other 
$50,000 is for duplication, postage and meeting expenses.) 

If you agree to provide up to $25,000, I'm confident we will 
be able to raise the rest. The community Foundation has 
indicated a willingness to kick in something and to support our 
efforts to solicit contributions from other local foundations. 
PlUS, I expect to be "flooded" with $10 checks once ' we put our 
membership drive into high gear. 

Please b~ sure to call if you have any questions. Aloha • . 

Sincerely, 

Randal • Roth 

RWR:hns 



Mr. Tom Layton 
Executive Director 

RANDALL W. ROTH 
2515 Dole Street 

Honolulu, HI 96822 
PHONE (808) 956-7386 
FAX (808) 956-6402 or 
FAX (808) 732-7900 

June 6, 1994 

Wallace A. Garbede Poundation 
470 Columbus Avenue 
'209 
San Prancisco, CA 94133 

Dear Tom: 

I cannot beqin to tell you what a boost it was to qet your 
letter. The qrant, of course, is qreat ••• but the faith and 
trust you have placed in us i. more than valuable, it ia 
humblinq. I am determined to live up to your expectations. 

. The enclosed is from yesterday' a paper. It marks a 
beginning of sorts. The last two weaks have bean a blur, but I 
believe we manaqed to put our b •• t foot forward. I'm very 
pleased with the initial reponae it haa qenerated. 

Janis will be in touch with you regardinq your qrant to pop 
'94, but please don't hesitate to call me directly if you ever 
have a. question or comment. Your input is always welcome. 

With appreciation and aloha, I am 

sincerely yours, 

Randall W. Roth 

RWR:hns 

Ene. 

cc: Janis Reischmann 
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I, r II be back,' F asi promises 
despite fourth failed attempt 
• The former mayor waits 
till early today to concede 
in a heated governor's race' 
By HElL ... ALTO!'IN 
5lar-e ....... 

F
RANK Fast lOeby was a rebel 
wilbout a cause allt!r his fourtb 
attempt to become Hawaii's gov· 
ernor failed. 

But those saying It's "tbe end of an 
era" tor the veterao politician may be 
premature. 

"n's not over by a long sbot, " the Best 
Party gubernatorial candidate declared 
at about 12:30 this morning alter the 
third printoUI of election results. 

He bad beeIt c:ountlng on tale-voUng 
·Uttle guys" to push him to victory wben 
flDal ballots were taWed. But be bad only 
moved up to second place. 

"I just want you to m09 the harder 
you tbrow me down. the blgbl!r I 
boun~: Fast told a smaU group ot 
cheering supporten after cODceding. 
"I'U be bact: 

WlU be tum bls sil!hts back to tbe 
Honolulu mayor's office ..... hlcb he occu· 
pied tor 22 yean? 

"Could be - IIDl two yean: said his 
son. David. 

Fasi, 74. was mayor for 22 years. He 
lost a 1980 re-election bid to Democrat 
Eileen ADdenon but was back In the job 
tour yean later. 

When be quit tbJs Ume to run for 
governor, bJs mauaCiDg director. Jere­
my Harris. was elected to tUi tbe unex· 
piled two-year mayoral term In a special 
electiDa. 

More thaa 500 celebrants fUled the 
Empress Resuurant banquet room last 
Dlebl, eating and listeDillg to music 
while FasI. his family and former Cabi· 
nel memben watched eleclloa results ID 
his campaign office. 

Nancy Williams, wbo worke<J D Fasrs 
campaign ID 1984, said she ~rne bere 
trom Las Vegas wbere she has lived 
ei&bt yean "to see bls victory: 

Fast went to the banquet room twice 
to tell people It wasn't over. 

By mldnlgbt, only about eight support· 
en remaiDed under the festive yeUow 
balloons blanketing the ceiling of the 

hUlle room. '!bey were lJIVited to the 
campaign office to bear Fast spealL 

'!be cnm candidate appeaml10ith bJa 
wite, Joyce, his rulUliDg mate for lieu­
tenanl governor. Danny ~1n1, and 
KaleikIDI's wife. Jacqueline. 

"We bave flDisbed the race and we 
have kept the faith: Fast said. He said 
they were disappointed because they 
thougbl from the rect.'ptiOD they had 
across the state that they would have 
.... on easily. "Something must have bap­
pened: he said. 

Best Party Chairman Ed :-lishioka re­
flected on tbe results. 

"I guess lbe maclline is stU! allYl! and 
all tbe people we talked to, wbo were 
complalJli.D!I. , ,I gue53tbey like lbe .... ay 
tblJlgs are now: be said. "I guess a vote 
for t BeD! C~)'etano is keeplJlg it lbe way 
it is now." 

Jobn Strom. president of Reed. Kaina, 
Schaller and Strom AdverllslJllI. wblch 
bandIed Fui's ad campaign. said Fasi 
lost bo!cause "Democrats got their people 
DUL '!bey're more c:oncemed with today 
tban what's goIDg to happen to lbe state 
tomorrow." 

campaign organization wuo't put to­
getber until alter JUDe 1 because be was 
still mayor and he had just formed the 
80lst Party. 

"We knew we bad a lot of messalll!S .. e 
had to put out ... We knew we bad to do 
some dramatic thIDgs. " 

ODe was lbe TV morphin!! commercial 
traDsfDrmID~ Fasi's opponents' faces ID· 
10 that of Big Island rancher Larry 
~ehau. ~'any people were outraged ai, 
though Strom said it was only on two 
days. 'It was our Halloween joln1." 

Fasi conllDued 10 battle the media. 
relying mostly on his daily radio talk 
show to re:lch the public. 

"He .... as getting a big audience .. , He 
really likes radio a lot," Nlsbioka said. 
suggesting radio listeners may hear 
more of FasllJl the fulure. . \ 
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Bad judgment by fges 
allows Cayetano to sail 
By Jerry Bania 

ANALYSIS Advcni5er .EdiIDriaI Pap Uhor 

And Ben Cayetano took 
ad"antage of a 'textbook" 
Hawaii Democratic campaign 
and a steady, UIlwavering 
message to finish suong and 
dOll1lllate a race supposedly 
too close to c:alL 

It wasn't cl_ at alL And 
several veteran politici 
watchers said we all should 
bave _ It comInC. 

Chuck Freedman. former 
aide to Gov. John Wathee: 

' Jim Dannemiller, polling ex­
pert with SMS Marketing 
and Research Inc.: Don 
Clegg, veteran polling spe­
cialist for Fast: and Bob Dye, 
former aide to Fasi and Con­
gressman Cec Heftel, 
dropped by The Advertiser 
to dissect last night's results. 

They agreed on two 
t/ungs: 

• U Fasl and SaikI had not 
spUt the "anU" vote. the re­
sult could have been quite 
differenL 

• 1ft a 7"U' 01 utlonal GOP 
""'IW'nce, die HaWlil ReJlQb­
llcen PInJ \I deI4. The Saikl 
ClIIIlIalP wu a IDU"U-or­
break'lt effor"· for tha .trur 
111111 part,.. 

Defplte marginal gains in the 
state Legislature, the year wa. 
a disaster. The Republicans' 
most powerful political figure, 
Frank Fasl, Wa. driven away 
(rom the party; ill bright.:.t 
Ught. Saiki, failed to Ignite. 

"They should have had a pri­
mary· election fight, said 
Freedman. "Until a year aso, 
the, had two great candidatea: 

Frank Fui and Pat SaIki.." 
Clerr agreed, sayln. Faal 

might have sharpened hil 
chances II he had opted for eI­
t.her the Republican or 0.-

Party Inlteali. 

wa. a 
'quick, and 
with opinion. _harply defined 
- had the most to galJl out of 
such evealL 

"He should haft lU!!e to ev­
ery .inrle ODe me. Nil 
the glp(;tjon .. Qt. Mid. 

Instead, surrounded by fami­
ly members and huge amounU 
o( money for campaign ads, 
Fasi 1000t direct or indirect 
touch With the gr_raotl. 

Clegg said Faal wu badly 
hurt by the .. ntencing of (or­
mer city wastewater official 
Ken Rappolt for a kickback 
.cheme InvolVing city contracu 
and political contribution. to 
lhe Fael campaign. Alto, the 
Infamous "morphlng' ad unex­
pectedly tumid many votera 
off. 

And what of Saiki? 
People were hungry Cor 

change and Saiki. as the repre­
sentative of the "out" party, 
seemed the natural candidate 
to bring it. But the GOP candi­
date (alll!d to define heraelf 
clearly. 

"They said she Itood for 
change. but ahe never got any 
substance out there In a clear 
way," AId Dye. 

"It _ the harde.t thtn. to 
ftgure out where ahe wu ffOlll 
day to day: AId Dannemiller, 
'There _ no fOCUl." 

Heanwblle, the), all agreed. 
the Cayetaao campallD did 
have a f_ He talll:ed from 
the belianln, of ereaUng 
chan .. hom within and of ~ 
Democratic valueL M In pal 
WiMln. campalgns for gover. 
nor, there wu a half-hour 'MI' 
fI1na to "penonaIJze" lbe can .. 
date and IlrOnI emphuil on ;i 
hllp grUROOU efforL : 

"He had'a Conmt.ent m-.e 
and that'. Important. when you 
have more than two people 
runnln&" Mid Freedman.. . 

At the 1liiie time, Dannemill­
er noted. Cayetano'. Image and 
persona continued to grow II 
the campaign went on. "They 
managed to make him a slat.-
man." he 1IIId. , 

Indeed, the emergence of Ca­
yetano, u an indiVidual sepa­
rate from the Walhee 
admlnlltratlon, wu a ba.lc 
Itrategy from the beginning, 
.ald adv~ executive Jack 
Selgie. Seigle. who performed 
eimUar task. (or previoUi Dem­
ocratic gubernatorial candi­
dates, said on television that 
they had two basic objectives: 

"Firlt. to Introduce Ben to 
the people and let them know 
what lUnd of penon he really 
Is: thea abore up Democrauc 
Party Iuppon. 

Plus, said Dannemiller, that 
conilltent me&8ll8e~ 

"He brought change to the 
tlble, and he managed to hold 
on to It. Plus, he kept hla tem­
per." 



pop '94 Evaluation 
of Specific pop Activities 

pop supporters were given an opportunity to rate specific 
activities on a scale of 1 to 4 (1 - of no value whatsoever; 2 = 
modestly worthwhile; 3 ~ moderately worthwhile; 4 - very 
worthwhile)L Approximately 100 evaluation forms were returned 
with the following results: 
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KHON on pop '94 

I met on February 22, 1995 with Kent Baker, Jack Kellner and Jim McCoy to discuss 
their evaluation of pop '94. The following is a summary of my notes. 

Kent liked pop and said it was the primary reason KHON's coverage of the campaign 
was structured around the issues and so extensive. He was not sure if the nightly edited 
interviews were popular with his audience, but felt they were perfect examples of responsible 
journalism that benefited the community. No viewers complained about them and that was a 
good sign. 

Jim observed that competing reporters regularly watched the KHON reports to see 
what the candidates were saying about each issue. Several told him it was a great way to get 
a quick sense for each candidate's position was on the key issues. 

Jack, Kent and Jim thought the citizen panels would have worked better if there had 
been more "give and take on the follow-ups." The idea seemed to be that it was great to 
have citizens on each panel but that a reporter needs to be there with clear instructions to 
make sure tough follow-ups are asked. Jack felt the panels need to do a better job of forcing 
the candidates out of their campaign rhetoric. 

Kent thinks more time can be devoted to the interviews next time and that the 
candidates will be willing to participate even if it's clear they will be "grilled." 

Kent eStimated that KHON put $20,000 into the interviews and said he felt it was 
money well spenL KHON probably would want to do it again but would not want to include 
"marginal" candidates (POlls would be used to exclude those with less than, say, 5% support). 
He thinks the candidates will be more trusting in the future since it was so well done this 
time. They seemed to like what we did and thought it was fair to them. 

Jack would be hesitant to promote Olelo so much next time. 

Jim and Kent saw pop '94 as more "town/gown" than grassroots democracy but 
didn't think that was bad. Jim thinks pop '94 heightened the level of awareness in the 
community ••• that it brought the issues into focus for people who otherwise would not have 
seen beyond the personalities. 

All agreed that the debate was hurt by Fasi's absence but that Fasi clearly was the big 
loser for not showing up. Hopefully, this will make it easier to get candidates to show up for 
future debates. Jim commented that it usually will be hard to get all leading candidates to a 
debate. 

The bottom line for the folks at KHON is that they were very pleased and felt their 
coverage of the campaign was different (and better) than it would have been without pop 
'94. They are receptive to a POP '96 and/or POP '98, especially if a way can be found to 
include only "major" candidates and to toughen up the follow-up questioning. 



Advertiser on pop '94 

I met with Gerry Keir, Jerry Burris and Anne Harpham on February 27, 1995 to 
discuss their evaluation of pop '94. They were all quite pleased with pop '94 and were 
happy to share the following specific observations. 

Anne commented that pop '94 sprang from the grasstops rather than the grassroots, 
but that that may have been the ooly way to do iL Sbe thought perhaps too many issues were 
raised ••• that maybe we should have really focused harder on fewer items. 

Jerry commented that pop '94 was a response to apathy, alienation and a sense of 
powerlesSllesS at the grassroots level, and so it wouldn't have been realistic to expect a true 
grassroots movement. But Jerry believes pop '94 may have set the stage for one. He feels 
strongly that pop '94 made a difference ("there's never been as much effort and space given 
to the issues and the real guts of what's important"). 

GmY, Jerry and Anne agreed that pop '94 could have grilled the candidates harder 
and that perhaps The Advertiser could have done some more of that in prinL 

Gerry was particularly pleased that pop '94 was driven by the public rather than the 
media. It was important to him that The Advertiser not be perceived as hijacking the project. 
He thought there was more grassroots community involvement in the campaign than ever 
before and that that ~ really great. 

Jerry expressed disappointment that pop '94 and POWER '94 appeared to be in 
competition with one another. 

All were pleased with the issue conferences and elated with the citizen panels and 
candidate·debate. They thought the six spreads The Advertiser did on the product of the six 
citizen panels was more informative than anything done before. Gerry mentioned that he 
especially liked the POP set-up pieces on why people should care about the issues. He noted 
that the quality of the writing varied but that was not a problem. 

Like the folks at KHON, Gerry, Jerry and Anne felt strongly that "minor candidates" 
have to be excluded if the end product is to really help citizens understand their viable 
choices. Also, bard-nosed reporters have to be depended upon for tough follow-up 
questioning siJxle citizens are "too nice" to do this consistently. 

They did not think the double-truck unedited newspaper spreads of candidate responses 
were particularly effective. They were great in concept but not read by enough people to 
warrant the required resources. These should have been edited down. 

Their bottom-line assessment is that pop '94 was "terrific." The Advertiser almost 
certainly would be interested in supporting future POP efforts. 



March 21, 1994 
TO: Ie. Baker, G. Keir 
FROM: B. VOII, oa beb .... orR. Roth '" P. Adler 
RE: OutliJleJT'lDIeliae ror "Price or Paradise" Collaboratioa 

L NATURE OF WORKING RELATIONSHIP 

Bued on our conversations, we have drafted some proposed general language to describe 
our working relationship. It might be used, for example, in the program we hand out at the Issues 
Forum: 

"Price 01 Paradise: FoclIs 011 /UIlt!J is a non-partisan community effort to ask the 
questions that will force candidates to descnbe the "tough choices" they are prepared to 
malee once elected. This (Issues Forum) is presented in cooperation with the Honolulu 
Advertiser and Channel Two News. " 

Alternatively, a shorter form might be used when the Advertiser or Channel Two itself 
describes the coUaboration in a tag-line to a POP-related story: 

"As part ofits 1994 election coverage, the (Honolulu Advertiser) is cooperating with a 
non-partisan community group to gather questions on key issues and to force candidates 
to descnbe the "tough choices" they are prepared to make if elected." 

We are not wedded to tbislanguage, but we believe it does fairly represent our proposed 
project and cooperation. To the extent practical, it seems beneficial to stress that each of the 
three coUaborating entities has an independent viewpoint-especially since POP will not be 
endorsing candidates or taking a stand on any of the issues presented. 

n. ISSUES FORUM 

We are tentatively planning to stage our main issues forum in mid- to late July, perhaps on 
the weekend nearest the filing deadline when campaign interest will be heightened. We hope that 
both the Advertiser and Channel Two would play an active role in attracting the questions that 
will form the basis of the issues forum discussions. 

A. Gatbering the OUestions 
As discussed, we plan to gather several thousand questions from the community, each in 

the name of a particular interested citizen. Those questions would be catalogued, categorized, 
and ranked (in volume) by POP volunteers. The top five or ten questions in each category would 
be presented as a starting point for debate and refinement at the actual Issues Forum. 

We propose that for several weeks beginning around June 1, the Advertiser might run 
some sort of coupon in the Sunday Focus section, inviting readers to send in their questions. 
Similarly, Channel Two might-in conjunction with a story about its expanded campaign 
coverage-publicize a code-a-phone number where viewers could caD in their questions. POP . 
itself will be soliciting questions through Hawaii FYI , ASK-2000, and the Neighborhood Boards, 
but obviously the Advertiser and Channel Two would be the principal "funnels" for the 
community's questions. Questions may also be developed in conjunction with Hawaii PoU data. 
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B. Presentation of tbe Issues Forum 
We currently envision a two-day issues forum, with targeted invited guests (ie. to provide 

expertise or diversity) but also open to the public. We are tentatively planning a sort of plenary 
session on Friday night, with a general overview and discussion of the live or six main issues. 
Attendees on Saturday morning would then break up into smaDer working groups, to narrow and 
sharpen the conununity's questions. 

We would welcome any advance publicity. We also foresee the Advertiser and Channel 
Two taking an active, prominent role in the staging of the forum. For example-and for 
illustration purposes only-a Jerry Burris might be the panel expert on Friday night to disc'ss the 
issue of "trust in govemment;" an Esme Infante might be the filcilitator to lead the working group 
trying to sharpen the questions on education; a Leslie Wdcox might serve as the 
greeter/moderator for the Saturday session. The Advertiser and Channel Two would of course 
decide which personnel and roles best suit their own objectives. 

m POPIFOl'S COLLABORATION WITH CHANNEL TWO NEWS 

Our plans essentially mirror the "vision" outlined in K. Baker's March 10 memo. 

A. Candidate InterviewsIMedia CampaigD 
Sometime in early August, POP will ask the three major gubernatorial candidates to sit 

down for a series of extended interviews in the Channel Two studios. Those questions developed 
and refined in the Issues Forum will. form the.basis of the interviews. The questions wiD be asked 
by panels of four or five "experts" on the issue; Channel Two and the Advertiser would have the 
option of including their beat reporter as one of the panelists. There would be five or six diirerent 
panels, depending on how many general issues (e.g. education, the economy, trust in gOYL) we 
break out. Channel Two, in consultation with POP, will determine the most feastble way of 
conducting the interviews and convincing the candidates to show up. 

It is our understanding that Channel Two would 6hn these interviews in their entirety, and 
then air unedited three-ta-four minute bites on selected issues during the Channel Two News. If 
there are six general topics, then perhaps these IV bites might run for a six-week period beginning 
in ear\y September. POP would help Channel Two develop "timely presentations" to frame the 
issues discussed in the IVs. For example-and again for iDustration purposes only-on Monday 
Channel Two might run a news story examining why these are such critical questions; on Tuesday 
through Thursday it might air the candidates' responses to those questions; and then on Friday it 
might run a wrIJHIp story analyzing the public's reaction to the candidate's responses. Channel 
Two would determine the format and airtimes. 

B. Candid,., Forums 
We propose at least one prime-time candidate forum, tied in to the "ordinary people" who 

submitted questions through the Issues Forum. We envision a Channel Two studio audience of 
20 to 30 people, each of whom have "signed their name" to a particular question developed in the 
Issues Forum. We also see a panel of perhaps four questioners, who are not so much "experts' as 
they are good, persistent questioners unafraid to interrupt the candidates. Channel Two and the 
Advertiser would have the option of including one of their personnel as a questioner. The 
panelists would ask the initial questions in the name of an audience member (e.g. the camera is on 
the audience member while his or her question is read), Alternatively, audience members could 
read their questions themselves, although there are the usual stagefiight concerns . 
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Once the initial question on an issue is asked, the forum would become a "respectful 
cross-examination" of the candidates and their specific positions on that question. We believe that 
if a moderator keeps a finn Iumd on the time allotted, at least 20 audience members' questions 
(and related foUow-up questions by the panel) could be asked in a 9O-minute production. 

This format was developed specifically for the governor's race, but could be adapted by 
Channel Two for other key elections (e.g. the mayoral race). The hope, obviously, is that a 
candidate will be less likely to dodge a question when faced directly by the citizenlvoter who 
asked it. 

C. Other Debates 

Channel Two and the Advertiser are closely identified with the formal, traditional debates, 
and given your experience and POP's limited resources, it seems best to let you handle that piece 
of the puzzle. ' 

IV. POPlFors COLLABORA nON WITH THE ADVERTISER 

A. Issues Columns 
We understand that any POP contribution to the Advertiser must fit within your overal1 

campaign coverage. We would propose a series ofwee1dy columns, perhaps covering a third ofa 
page in the Sunday Focus section, based on the questions developed in the Issues Forum. The 
columns might begin in early September, and run in conjunction with the issues being spotlighted 
by Channel Two. Th~ columDS would be written by experts selected by POP. They would 
highlight (m bold print) the thRe or four top questions on the general issue (e.g. education, jobs, 
crime). The writer would thea objectively explain why these are particularly important questions, 
and what are the "tough choices" candidates must make to answer them completely. These 
columns would be similar in style to the articles in the POP books, except the authon would not 
be expressing their own viewpoints. We envision at least six columns. 

B. Answering tbe Oaestions 
If the Advertiser feels it would be worthwhile to detail in print the candidates' responses to 

the specific questions posed by the Issues Forums and colunm writer!, then POP would be glad to 
help develop a format. One idea: in late October, the Advertiser might use a fuU page under the 
POP:FOI name to list the 18 to 20 top questions (and the citizens who asked them), and then use 
some chart or bolt to compare the three candidates' answers (or non-answers). 

If this broad-brush outline is acceptable, we're confident the details can be worked out 
quicldyand amicably. We look forward to working together to help elevate the 1994 election 
campaign. 

Cheers, 

Bruce Voss 
POP: Focus on Issues 



14 April 1994 

To: Mike Rosenberg 
Jack Kellner 
Chuck Parker 
Al Hoff~n 
Jim McCoy 
Ann Botticelli 
Bill Brennan 

To aU interested: 

Steve Hiramoto 
Phyllis Kihara 
Alex McGehee 
Craig GilDa 
Sheryl Turbeville 
Norris Tanigawll 
cc: Keir/Advertiser Roth/POP -94 ~ 

We have reached an agreement with the "Pri~ of Paradise 
Election '94" group and the Honolulu Advertiser to cooperate 
in a year-long plan to encourage real community participation 
in the 1994 gubernatorial election, and to elevate the candi­
date discussion in the election campaign to address in specific 
issues of interest and importance to the citizens of HawaU. 

"POp Election '94" is seeking a membenhip of 200-300 HawaU 
residents. Moven and shaken of the group, among others, in­
clude UK Law School proCessor Randy Roth, former AdvertiSer 
editor George ChapUn, Cormer Waihee aide Chuck I'eedman, 
U.H. 's Gerald Kato, Cormer state department head Robbie Alm, 
and Bruce Voss, whom you all know. Peter Adler, a community 
mediator, and long-time Democratic Party stalwarts Richard 
and Mildred Kosaki, are also quite active in "POP Election '94" 

We have joined with a group that is made up of a pretty good 
cross-section from the community, a balanced group poUtically, 
ethnically and ideologicaDy. 1'01' Channel 2, our association 
with this group wU1 allow us to broaden our coverage; to iden­
tify a community agenda (using the latest "Channel Two 
News' Advertiser Hawaii Poll" and input from a Community Po­
rum, sponsored by the "POP Election '94" group); to facWtate a 
Uvely, informed dialogue in which the community takes a look 
at its problems and insists on a meaningful campaign to ad­
dress those issues. 

Read on: 



There are three main elements 
to the plan. Here is a rundown 
,of current plans by the "POP 
Election '94" group and its co­
operating partners, Channel 2 
News and the Honolulu Adver­
tiser, for the rest of this election 
year: 

Community 
forum to establish 
political agenda. 

1. ) rlJ'St, the group intends to sponsor a 
community forum, sometime after the filing 
deadline in early July. that will bring together 
people with specific interests, folks with ex­
pertise in various areas, and those involved 
in the specific areas tha\ have been identified 
as areas of intense interest and community 
importance in the 1994 election campaign. 
These areas could include Education, Econ­
omy, Cost of Living. Ethics in Govenunent, 
Land Use, TQurism, among others. 

The agenda will come from the public re­
sponse to a series of coupons the Honolulu 
Advertiser is running in their Sunday edition. 
The coupon solicits questions folks would 
like to see put to the c:aodidates this year. 

Those coupons are being processed by "POP 
Election '94" which will use them to gauge 
the interest and importance the public is put­
ting on the various topics. 

The forum will be held on a weekend day, 
and the hope is to draw together 200 to 300 
folks who fit, in one form or another. the 
criteria (people with specific interests, ex-

pertise or involvement in the areas identi­
fied.) Dates are yet to be chosen. 

These community folks (and the forum will 
be open to the public, even though some will 
be pre-selected and specifically invited) will 
break down into their areas of interest, ex­
pertise or involvement - break down into as 
many as five or six groups - that represent 
the agenda's main areas. 

These smaller groups will discusS and outline 
specific questions from their areas that can 
and sbouId be asked of the candidates. 
Those questions will become key u we pr0-

ceed and wiD play a role in both the second 
and third dement of the project. 

This forum is important to our overall proj­
ect because it will bring together this cross­
section of the community to help determine 
the 1994 political agenda. Their participa­
tion truJy broadens our political coverage 
and gives the community input into our cov­
erage for 1994. 

What is Channel 2 News role 
and involvement in the com­
munity forums? 

Our basic responsibility to this part of the 
project is simply to give it some good pub­
licity. I expect that we should do a story or 
two in advance - from our political reporters 
- and then cover the community forum. 
<McCoy & Botticelli gote.) 

The questions that are developed in this fo­
rum will become the nucleus for use in in­
terviews we wiD do with the candidates, and 
in a later candidate forum. 

(Continued on PAGE 3) 



Candidates 
answer questions 
for Channel 2 News 

2.) Second on the agenda for "pop Elec­
tion '94" is a project they will do hand-in­
hand with Channel 2 News. Out of the 
Community Forum will come these specific 
questions on each area of the agenda. Also 
out of the forum, each sma1l group wiU select 
three or four representatives who wiD par­
ticipate in the Question and Answer segment. 

Our plan is this: We want to request from 
each of the three main gubernatorial that 
they sit down with us individually for what 
may be a two-hour or so period. I think this 
interview should be planned for early Sep­
tember. Of course, we are assuming here 
that there wiD be no relevant primary races 
for the governor's office. If there are pri­
mary races, these interviews would have to 
be planned for after the primary. 

At these candidate interviews, we wiD bring 
the small groups selected to represent each 
of the agenda areas from the Community Fo­
rum. Channel 2 wjU shoot the interviews. 

These groups will have agreed on a series of 
questions to be asked of the candidates on 
each of the agenda areas. 

Therefore, a small group of three or four 
people representing those who discussed 
"Education," for example, wiD ask the ques­
tions in that area. Another three or four 
folks, representing the group that discussed 
"Economy" wiD be present to ask the ques­
tions in that area. The same for each of the 
areas in the agenda. Groups should plan on 

a I S to 20 minute rime. period to ask their 
questions. Here's is what we will do with 
those questions for the candidates: 

Channel 2 (and probably. Advertiser) report­
ers wiD sit in on the interviews, asking any 
questions they want during the several hour 
~on, foUowing up on some of the ques­
tions from the panels or introducing new 
subjects, should they desire. 

At tbis point. I plan tbat BrmlWl wiD be 
tbe lede Fui Campaip reporter. Bot­
lieeHi will be the key Cayetano Campailn 
reporter and McCoy will be tbe key Saiki 
Campaip reporter. 

The reporters wiD take this tape and edit it 
down to a series of two to two-and-one-balf 
minute interviews - two stories on each of 
the agenda topics. Therefore, there will bet 
two Fasi stories on, say, Education, ' on 
Economy, on Ethics in Government, on 
Tourism, etc. The same for each of the other 
candidates. ' 

If there are five items on the agenda, and if 
we have asked the questions from five broad 
areas, then we wiD begin to air these pieces 
about six weeks before the election. 

One week we wiD focus on "Education." On 
Monday, say, we wiD feature Frank Fasi's 
views on education: two minutes or so at 6 
p.m. and another 2 minutes or so at 10 p.m. 
While these would be reporter packages, I 
want very little of the reporter in the story. I 
want as much of the Q&A as we can get, to 
give as good airing of his views on Educa­
tion. Tuesday would be the same thing with 
Saiki. Wednesday would be Cayetano. 

(Continued on PAGE 4) 



We'n spend a week on each agenda item, 
allowing each candidate IS uninterrupted a 
story as possible expressing their views on all 
of the agenda items. This will give them ac­
cess to more than 180,000 homes reached by 
our three newscasts EVERY DAY. 

This is a \ruge committment on our part. 
Perhaps almost unheard of in this day and 
age. But I think with the proper questions 
and the proper venue, we can make a real 
contribution to the public dialogue. This 
won't affect any of our regular coverage of 
the political race. It should only enhance it. 

What Is Channel 2 News role in 
this question & answer seg-
ment? ' 

We will carry the lede on this part of the 
program. We will request the time from the 
candidates, we will take the initiative to ex­
plain the program to 'the candidates, and we 
will schedule and provide the resources to 
tape the interviews. Later, our reporters will 
edit the responses down to time. 

At season's end, a 
candidate forum 
in prime time 

3 . ) The final part of this agreement with 
"POP Election '94" includes an invitation to 
the candidates to attend a candidate forum, 
featuring the three main candidates for the 
governor's race to appear on a single stage 
for questioning 'from both reporters and 
members of the POP group. Obviously, our 
long-time partner the Advertiser will also 
participate. 
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We see a forum - possibly held in the studio 
with a participating audience oflS-SO people 
who wiD be armed with both the questions 
that came out of the Community Forum ear­
lier in the summer or questions that have 
been developed later in the campaign. The 
venue could change, along with audience 
size, if we secure sponsorship for the forum. 

The program wiD be produced by Channel 
Two. Questions will come Itom both re­
porters from Channel 2 News and The 
Honolulu Advertiser, and from the members 
of the community who are present.. (They 
will be invited to participate). 

What is Channel Two's role In 
the candidate forum? 

We wiD have the overall responsibility to 
produce the forum (HolI'ma. Dote). We­
will work with the Advertiser and with the 
folks from "POP Ele<;tion '94) OD the format, 
and we wiD involve folks from both groups 
in the hosting of the event, etc. But we will 
control the production. For this production, 
we will forego big ChaDneI Two or Adver­
tiser banners in the studio. We are cooperat­
ing in this project, and are using resources 
from seven! groups. 

What about debates? 

None of this precludes us from sponsoring a 
more fortnal debate, using questions from 
reporters. 

I think the Advertiser is also still interested in 
this, so we should pursue it. 

I would think a debate could be held in late 
October, two or three weeks after the candi-
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date forum Reponers from Channel 2 News 
and the Advertiser would participate. Again, 
we may waIIt to use some phone-in ques­
tions, perhaps some audience questions, per­
haps questions from the candidates. 

What about sponsors? 

Again, nothing in this project precludes us 
from seeking advertising or underwriting 
sponsors for all of these elements. For the 
Q&A we wiD be doing on our news, for the 
candidate forum we will present in prime 
time or for a more traditional debate. 

Indeed, sponS9rs to underwrite the cost of 
the productions could help us really improve 
and boost the production values. 

What about the primary elec­
tion? 

At this point it does not appear there will be 
a primary race for the governors office. So 
our project with "POP Election '94" won't 
really begin till after the primary. 

However, it things proceed along the lines 
established today, there cou1d be a very in­
teresting mayor's race in the primary. 

We may decide to offer the candidates a 
chance for a formal debate sometime in early 
September. This partnership wiD pertain only 
to the governor's race. 

How and why is KIKU-TV In­
volved in the partnership and 
what is their role? 

Representatives ofKIKU-TV have contacted 
us and asked to be included in the project. I 
have agreed to include them, and here is 
what they bring to the plan: 
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KlKU-TV will translate both our news seg­
ments from the interviews with the candi­
dates and our candidate forum into both 
Japanese and Tagalog, and will air them in 
prime time on Channel 20. 

They have the potential to reach more than 
100,000 Japanese and Filipino residents who 
do not use English as their primary language. 

This will expand the program, and will make 
it available to an audience that we would DOt 
normally be able to reach. 

So, I think they bring us a nice dimension. 

The broadcasts on KIKU-TV wiD come 
sometime after our own lUre broadcasts so , 
they should not conflict in any way with our 
programming. 

Karlton Tomomit5u, the promotions and 
community affairs·director at KIKU-TV, will 
handle the arrangements from their end. 

And from Channel 2. Who's in 
charge of all of this? 

While I have sat in on all of the meetings 
with the "POP Election '94" group, the ac­
tual organization of all of this will be bandied 
by lack Kellner, Channel Two's director of 
community affairs and assistant news direc­
tor. 

What do we need to do now? 

I suggest a meeting between some of us here 
at Channel 2 and the Advertiser people 
(represented so far by Ann Harpham and 
Gerry Keir) and the POP folks, probably 
Randy Roth and Bruce Voss. Bruce is the 
POP '94 representative to work with us. 
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Our group should probably include lack and 
AI HoffinaD. 

We sbouId be picking dates NOW to asIt the 
caudidates to keep open for the two main 
parts of the plan. We should pinpoint and 
then schedule with each candidate a time in 
early September that we can sit down and 
conduct the extended interviews. We'D need 
a couple of hours per candidate. 

And then we should NOW seek to pinpoint a 
date in early October, maybe the second 
week or so, for a candidate forum. 

If we get these date requests in now, and do 
the necessary negotiating now, the candi­
dates will not be able to tum us down with 
any sort of grace. 

And finally. why? 

Because it will allow us to determine the 
coverage of the campaign on our level. 
While we will still be a part of all the news 
confereoc:es, etc., we will be able to address 
the real issues of the campaign in a way that 
allows the caudidates to get their messages 
across, allows us to point out when they 
have not responded to the questions from 
our reporters and from the folks representing 
the Community Forum, and keeps the cam­
paign on course and doesn't let it bog down 
in triviL 

We have a chance, I believe. to make a real 
contnllution to this intportant and unique 
election year in Hawaii. I hope you will all 
be as excited as I am to be a part of this 
project. 

CHEERS, 
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clo Professor Randall W. Roch 
2S1S Dole Street. Honolulu, Hawaii 96822 

Telephone: (808) 9S6-7386 
FAX 11: (808) 9S6-6402 PAX 12: (808) 732-7900 

Mr. Larry Fuller 
Publisher 
The Honolulu Advertiser 
605 Kapiolani Boulevard 
Honolulu, HI 96813 

Dear Lar~: 

July 21, 1994 

Personally and on behalf of 110."", I want to cOlllpliment The 
Advertiser on the way it covered the community issue. conterence. 
My cohorts and I were pleased with the quantity, and impressed by 
the quality, of that coverage. 

"The Advertiser has been v~ supportive in other'way. as 
well. For ex~ple, Anne Harpham's insights and sugge.tions at 
pop " .. meetings have been invaluable; Jerry Burris' presentation 
at the issue conference was terrific: and Gerry bir's probing 
questions have forced 1'0. • ,.. organizers to think and speak' 
clearly about the mission and goals of this community effort. I 
might add that your own attendance at the conference was a .uch­
appreciated indication of support. 

I truly believe that The AdVertiser's contributions to and 
excellent coverage of this effort have been instrumental in 
giving our community a renewed sense of power and civic 
responsibility. To me, that's what paradise is all about. 

Mahalo and aloha, 

Randall W. Roth 

RWR:hns 



TBEBNDorTBEBEGINNING 
ur daily acwsp.pcn proudly 
---=I "POP '94'" ad "Puwer 
·94 .... dIeir M~ pnI8rIII& 
10 demaDd sttaigIK IUlSwen froaI 
lbe polilieilDs. The Atly~ni$~r 
dacribed "POP '94" •• "mill­
jfe5'M". af a viii« _oIL" 

pop is .. acroaYID for dle.l'rice of 
Pandiie boots. eollecdOD' of usay' 
wri11a11iJ IboaI SO (~ Fwd c:iIiZI8I GIl 
bow iii impove die w._aaity. 1be "PCP 
'9.- idea wa. 10 clllCDd dIi. erenal 
visilaace of till; CkizeDry, die price DI 
paradIIe. dim:dy iDID IIIe poIiticII_ 

The spiritual leader of -POl! ·'9 •• -
UDiva-sity of HaWlii law ptofcsoua ltaady 
Roth, described ·fg - missiCIII'" ~ ast 
CllceJJeat quesliOllS ia way. deliped 10 
prodDee meaaiDlful answen.· J1!Cft 

. qUeaqOM wOuld bCi pa'nlieil ~"re- . 
speccfat _lDIiaMioa.- So_ of D 

eavisioDed I willy ctaieace Danvw MIMI 
ellpolia, die absanIicy of a paIi~ ... 
tobfioh_ eapacd ill doable .... ... 

The Bear hny CIDCIidare.lOl' aownaro 
Frank Fasi, ia ODe of dIOIe nrc mm 

wilen his uearty bamr-' candle ofbilW­
_ and aatipalby shed some pracieaa 
lilbr. ClIpressed ~.differeal 'fiew. He 
objected to all tJu. IS "c_nlp for 
media· self-ptolDDli!&~ Fui 1DRIed.0IIl1O 
..... .or " " . 
UIIIiP "r- . ' .~ ~.~.-~ ~.,:.N : '';-. 

Oar: atllle- fimnytiilp lllat tliiiJII • d II) 

"fOP'94'" OIl die ..,.1DChe fDIUIII was ill 
.QHIplina '" If!e ellabtisJmwnt Il beI:ame 
wbaI audIar TOlD ~ 0IIICe described as 
-radical 'claiC," l 'cIDsccr'ollDd-estab­
lisbmeat attillida mldenIy'embnced as 
Slytish by die establisluaent . 

EveD I former Waihee spin doctor 
'-. __ 0De .·':pOP '94"', spokcsmea. 
Oa t5e'day of ita tiefotr. be b,1Ilic:aI1y . 
iDtoaecl, . "11lis -day,we ba"e staned to 
c:baa&e die wy.nplj1· rwa Cllllplip _die.., ~t1MiI""'" -No 

:,~~~.;~1~~~ 

.e.d .. "fOP 
.,..- _ dJe way 10 !lie II dIM iil 
aoiaI. ..... widII ,. jo e, it ~ b.a!i; 
to abaadclll _ 01 ita ptiac:iplel iii, !Wi 
diet ... of tie _ taediL h 08C media 
criIic, Ma, JCcmp«ae lias put it. 1IIe 
Devilaaver ~.~.~~ si&" 
uft'~."",.& .~" I . . " 

As a .... tilt •• r H'1'OP '94'"" 
effort ire. ; __ '~a tile ·· iian. . TW 
newSp.pen· and tlelCwislou-itatioaa -
aDoweclto Wait die mBDIier cl. :IJ 8 ' - . 
wbo~'(lliitid(ii!ll:o _Wriire'~ adIded ' 

-. 8ubei ...... ~ ~!!djcIarP • .!1ia1.a'!""i¢ II 
IDd am •• Milo .. the AbUfi#r _ ' 
'cbaoael'2 Neft' ieD". over· ... cm:r 
bOw faimCsam 'poli1ics 15 beia, promoII:d 
by die self-serrinl IUd advertisiJl,-1CIIiD& 
'pop '94' rase." 

Ia additioD. it turaed out thai the C3di­
dares bad beea Jivea queslioas befcR ... 
of die osteaia'blJ spoa~ 'off-lbe-<d 
iDtaviews were taped for televisioo. . 

More to die paiIII. the MPOP '94" ques­
tioDer, bad beea cautioned, iD wbat 
HaWlii's establislmmt misconsttues to be 
die a10ba spirit, DOt II) be "coafroaIaIiOllll. " 
1be promise of RII CIOSS~ bad 
beea at.adoaed. 

1be CI.lariaMi'lll of die "POP '94" elliln, 
die gubemaUlriai debate OD Oct. IS. was 
weD c:oaducted by some of our best RpDrt­
en (Leslie WlIcoll, Jmy Burris IUd JiJII 
McCoy),.bulilwas sttaitjacketed by m 
iD/IelIibIe fomIIl aad by die stopwatdI. Ita 
iDteUecmaI aad CDdiouaI higblia\ll was die 
absence of Fraai Fasi. 1bere wu~y 
noao~ ' 

All of Ibis _ Iirr1hrr =Under dial the 
road to 'eleclOnII !lc1J.is.paved willi good 
intendoas aad.. we sbiU see. wilh 1IlOiiey. 

6 • . "t(~~!i ~'I ~~ Ni911111u.~. \Vrf~~. 



Letters 

POPu_.ac ••• 
Bob hes says be ... billl bopeao 

for "pop '94~ ("POOP '94,~ H11t1 
1(126). If be', ~be ..... biI ~ 
eral word. be actaaIIy expected uai 
see 24-.,I1",;.t ... forgoveuwa pulI-t 
Hely cross ... uminect by a '"wiay,. 
C1areace Damnr, 11 Jut ClqIOS~ 
!be absurdity of & polilial estab.i 
Hshment eusased ill double 1aIk...if 
Bob says be _ cIisappoiBa:d wbea3 
Ibis didn'f happeD bullbat be _~ 
aged 10 UIICIMII' die __ it didD'~ 
"pop '94" was "co-opted by Ibe4 
establicbmeqt"' 1 

The simple 1I01h is dIol"l'OP'g.M 
did exacdy wbaI it set out 10 do: 'MIt 
got lOIS of folks iIMIlwcI in de¥eioP:­
ing good questioos. menaged to gtit 
reasonably specific: aoswr:n trom dJe 
gubemaIaiaI c;andjdatN 011 die . 
eral ballot aDd aIInK:ted ~ 
media awenp of IboIe IeSpOIIIeLi 

RaadyRoth, 
'1'OP ·94" 0i8 . t 

SJtgI4..~ 
: ItWl\ ..... .si~ 

Power or POP., 
w~ f~1 ;orne clanriClltion is need· 

~ w r reading Robert R=' ~I«tion 
,,' ·el"l("'. "poop '94" mw. 10f'.6). 

"Power ·9 .... is a separate initia­
tive from "Pop ·9 ..... although !bey 
"'" botb m."tiooDd in 1be stay's lead. 
And Power '94 did not run into 
''funny things happening on the way 
to the forum." 

We have professional journalists, 
not a former political spin doctor, 
wodcing on our project. "Power '94: 
Your Voice. Your Vote" is a ~ 
ative effon between !be HOMlul. 
Star·Bulletin, Hawaii Public Tel­
evision. Hawaii Public Radio anct 
KrTV4, wid! assi ....... trom 'OIeIa. 
!be Corporation for Commuui~ 
Television. 

"Power '94~ is also a very incIn­
sive initiative. Every c:andIdare at 
every race we've tde¥irecI ... ~ 
inviled 10 jMlidpwo - " ", "' t ' ~ 

Candidates are neVei8iVen qud:. j 
tions beforeband. Oar Citizen', 
Panel is a group of everyday Hawaii 
residents tapped by two indepen­
dent resean:b companies. We ask 
!be citizens to stick to the isaueai 
they bave incjicaled are impoNa 
aecordiDg to a statewide poll 1be.1 
plllielists Be CIICIlIBBFl to ask ~. 
vocative questions and bave never 
been cautioned to avoid being con­
frontatiOnal. We've been pleased 
!bat many panelists bne pressed 
c:ancIidate8 fOI' spc:ciIica 1IIroap'" ' 
low-up quesIioaa. 

The bllll",fCJIdlllUIIII iut_ 1 
as flexible as is possible. The main 
thrust is for citizens 10 ask questions 
that are important to them. Mod­
erators ensure that ClDdidates stick 
to the question and don't become 
camera bogs. 

We believe we are put of a com­
munity effort to engage 1be ekctoIaIe 
so that the best possible choices can 
be made this eIectioD ye.' and 10 give 
everyday citizens a voice and venue 
to interact directly with politicians. 
It is clear !bat Rees' criticisms of 
other initiatives do not apply to 
"Power '94." 

Kelli Abe Trifonovib:b 
Executive Producer, News 

Hawaii Public Television 
David Shapiro 

Managing Editor 
Honolulu Star-Bulktin . 

SconKim 
News DiIector 

Hawaii Public Radio 
Wally Zimmem1811 

.. G1 News DirecIDr, KlTV-t 

Reesr .. pcMds 
The above leoer may be precIse· 

Iy indicative of wbat·s gone wrong 
wid! Hawaii's press. There is a will· 
ingness III saaific:e rqxxtage for <elf­
aggrandizemenL 

The "Power '94" effon was iden­
tified in lbe first paragrapb of my 
article only SO as to distinguish it 
from "pop '94.~ ThaKallllplished. 
die ra..:r is _mmioned again. 

bullIBe iJIIgw., ..... 14 diI!Io 
and esclume rer_ to "POF 
'94." . 1 

My 8IIicIe cIIIidI tJishes that 
"pop '94:' ia tile llipis'8Dd clearly 5-. "One of die fimay things !hal 
bappencd III 'POP '94' 00 die way 
to the (Ol'llllt •• • Even a former 
Waibee spin doctor became one of 
'pop '94"s spt'II:runen ... A sec­
ond ........ 1baI1 '10 'POP '94' •• ,--e. .." 
. .. andsooo. 

The reason I paid DO attention to 
"Power '94" (aDd this may be !be 
real soun:e of 1be le1II:r's ostensible 
requesL for cluification) is that 
"Power'~ .... IIfI«aH. only a 
weak itci.x.rof"POP'94." It did 
not accomplish anydJing !hal a rea­
sonably funcIiooing press shouldn' t 
accomp1isb. 

Roben M. Rees 



January 2, 1995 

Dear Randy, 

I got your recap on pop '94 and evaluation form and thought I'd drop 
you a line instead of trying to fill out the form. rve been away a lot in the 
last year and have not kept in touch with all your activities, so don't feel I 
can evaluate them. But I might be helpful in another way. 

First let me say I think you have done a yeoman's. make that 
Herculean job with the whole pop effort. I definitely lack the enthusiasm, 
stamina, dedication, optimism and a number of other assets required for such 
a job. I regret that the need to earn a living bas kept me away as much as it 
has. I would have liked to have at least rendered stronger moral support. 

But I'm afraid I have also been troubled throughout, particularly in . 
the post-pop II phase of your program-meaning the last year or so-by 
'doubts about the effectiveness of what was being done. Maybe "impatience" 
would be a better word than "doubts.· But maybe not. At any rate, I felt we 
had made about as much of a dent in the problem as we were going to malee 
with the two books. It isn't that all that bas followed POPS I &; n wasn't a 
noble and attention-getting effort. rm sure it was. But what did it 
accomplish-other than earning brownie points for some of the participants 
and perhaps providing so~e warm feelings? That, of course, is what you're 
asking now and what rve said I'm unqualified to judge because I didn't 
participate ana don't know the details. 

But if we're looking for candid answers maybe neither is necessary. It 
depends, I think, on the objectiyes. 

pop '94'§ guiding principles are fine, but they're out of the textbook 
for a high school civics class, or, worse, a governor's state of the state 
address. Very acceptable, very safe, very universal. If I was one of the bad 
guys in government I would endorse your principles without hesitation, or 
fear. What, after all, have they had to fear from all the "honest looks," 
"lively dialogues: "moral obligations" and "meaningful political campaigns" 
of the past? 
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Was your objective to bring about change in the political process; to 
make politicians more honest and forthcoming; to focus public and 
legislative attention on the really important issues; to reveal how government 
here actually works; to make government more responsive'? Or, excusing 
these as overly ambitious, was your objective just to acknowledge possible 
problems and solutions in these areas, leaving it to the body politic to take 
the hints and effect solutions? Surely, given the record, even this fails the 
reality test. 

I'm afraid, if we're taking our own advice, we need to look elsewhere 
for objectives. 

The local news media offers some guidance. About a month ago there 
was a conference at the UH sponsored by the Hawaii Media Council at 
which panelists from local government and the news media were invited to ' 
air their gripes about each other. Lou Cannon, a one-time national political 
columnist, was the keynote speaker and emcee. Near the end of the panel 
discussion he exclaimed that he was experiencing the friendliest relations 
between media and government he bad ever witnessed. ~You're so nice to 
each other, ~ he, said. 

I didn't go to the conference: My description comes from a news story 
, 'in the Advertiser the following day. They were proud of Cannon's comment. 
Warm feeliogs is what the media here are about. It's part of being a ~family 
newspaper;" or a community- spirited TV station that gives you two minutes 
of news and 28 minutes of sports, weather, commercials and mixed plates. 

Look at the handling of your own Dean Harrison's departure. He said 
he was fired by President Mortimer because he wouldn't yield to political 
pressure in his admissions policies. Certainly a serious charge, if true­
especially in light of the law school's accreditation problem. The papers 
called Mortimer and he denied the charge. He said it was simply time for 
Harrison to go. Who's lying? Why'? Our cuddly media didn't think it was 
worth rmding out, or even noting the discrepancy. 

Obliquely and without saying so, pop sought to do some of the job of 
Hawaii's media. That may be why the Advertiser and others were so quick 
to climb on your bandwagon. But bad your efforts proved too aggtessive­
had you; for example, probed deeper into some of the things Richard 
Matsuura said on your radio program-I think the media would have backed 
off. Your probe would have made them look bad professionally, and 

I't __ 



exposed them to issues they don't want to open. Maybe their caution 'was 
justified considering what has happened to poor Dick since then. 
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But you didn't embarrass the media. Your programs were safe­
academic, rather like a college practicum. Your questions were, like POP's 
principles, high-sounding, well-intentioned, intellectually inviting-but, 
beyond the rhetoric, esoteric and wholly impotent. Wby? Probably for 
much the Same reason we have a substandard news media: Not enough 
people care. The news media, like other public institutions, reflect the 
standards of their audience. If the public demanded better media, we'd get it. 
If the public demanded better government, we'd at least have a fighting 
chance. The public gets what it asks for-or tolerates, which is the same 
thing. 

Consider what has happened to ex-dean Harrison's charges of political 
interference? Were they false and therefore to be ignored? Or were they true 
and therefore to be ignored? I mean, nobody resigned in protest. Or even 
much complained. And the outraged former dean is back at his old job. How 
can the faculty of the law school, stalwarts of pop and its principles, expect 
the public to heed their cries of moral myopia? Or is morality, even legality, 
beside the point? You don't have to agree with the professor, as long as you 
g~t credit for the course. -

I once bad the chairman of the state Senate Higher Education 
Committee tell me the mission of the University of Hawaii was to give local 
kids the chance to go to college without leaving home. Academic quality 
was immaterial A few UH presidents have had trouble accepting that. 
Mortimer may be an exception. 

This may change some day. But it won't come from intellectual 
persuasion. Such changes come from the gut, not the mind. 

It isn't that the people here don't care about politics, or good 
governance, or the other things that usually interest electorates. This is a 
very political state. The problem is, they have their own brand of politics. 
And nearly everybody belongs to the same party. That deprives us of some 
traditional political yardsticks and the channels for translating concern into 
change. Without the threat of change, elected and, even more so, appointed 
officials can-and do-ignore the occasional outcries. 

Political decisions here are very personal matters. and I have a 
.mentally retarded son, now 3S years old. He has suffered terribly from a 
state mental health system that for many years has ranked dead last in the 

Qo, 
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nation. By getting some political help, we have finally put some teeth in 
what up to now has been essentially an intellectual argument: 'That the state 
should treat its mentally retarded citizens professionally, with dignity and 
respect, and that it should obey its own and federal laws in the services 
provided. Intellectually, those don't seem unreasonable requests. But the law 
is consistently and openly ignored, therefore violated. Ask Mike O'Malley 
about his e~ences with the foster home system. 

We met last Friday with the head of the Health Department's division 
most directly involved in our son's care. Also present was the cbair of the 
Senate Health Committee, which was the reason we got the audience. We 
reviewed our long list of grievances and requests for the umpteenth time, 
citing the sections of the state law covering them, and specific violations. 
The division head finally said, "Okay, what do you reaDy waner Puzzled. 
we said simply for the state and its licensees to obey the civil riahts, social 
services and other laws pertaining to our son. "No, what do you reaDy want," 
he repeated. "What will it take to make you happy?" I admit we were slow 
to realize what he was saying: The law is immaterial. This, like so many 
other governmental problems, was to be solved on a personal basis. 
Decisions are based not on logic or law or equity, but on relationships. Some 
might cal. it power. 

I hate' to 'say it, but I don't think that's going to change anytime soon. 
It hasn't changed in the 22 years I've been here. But I still can't accept it. It 
took a long time even to believe it. You expect such behavior from a few 
individuals, but rm overwhelmed by the numbers. It's a way of life in many 
circles. Group culture gone mad. Up with the group, down with the 
individual. Where have we seen this before? It's frightening. Disgraceful. 
Morally and intellectually degrading, insulting, repugnant Obviously, as I 
have been told, I don't belong here. What does that make the people who 
do? Ask Bob Reese, who bas become an acceptable, even popular critic by 
not doing his hi>mework, asking questions that don't require answers, sniping 
in syntax, writing provocative prose, like the copy in an ad. 

Speaking of which, there was a story on the front page of this 
morning's Advertiser based entirely on an interview with Norman 
Mizuguchi. It was strictly a PR piece for the Senate president, though the 
paper was too impressed to notice. Mizuguchi described how open the 
Legislature bas become in the years he has been there. They used to hold 
important meetings behind closed doors but now hold some in public, he 
said. It was like saying he used to kill, pillage and rape, but doesn't do it as 
much anymore. 
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Maybe that means there's more hope now than there used to be. If so. 
it's surely due more to pressure than conscience. The state's finances, as a 
few have dared note, are in their worst shape in living memory. It's causing 
political pain; and it will get much worse. Maybe so bad it will cause a voter 
reaction. When the electorate realizes how much our style of government is 
h~ng their pocketbooks, heads may roll. 

POP, or whatever it becomes in its next life, needs that kind of belp to 
give it credibility and focus. It needs to move on from Motherhood 101 and 
get down to specifics that give people who are fmally ready to do something 
about the mess in government a means of doing thal But rm afIaid you're 
going to have to wait for the opening. You won't cause it, and you won't get 
others to cause it with academic exercises. Unless, of course, change is not 
the point of the exercise. 

But if it is, what should POP do in the meantime? I think the best 
thing you could do is a report, probably not another book, that compares 
political promises with accomplishments. Put it out at the end of each 
legislative session. List the inajor promises or positions of the leading 
politicians-those in positions to have a more than individual effect on 
legislation-and report what happened. Get them to explain their action, or 
inaction. Don't forget the governor: . 

: 

'There is~' of course, a big problem with this. Despite efforts like yours 
very few specific commitments were made during the last campaign. Maybe 
even none that anybody could be held to. As you've noticed, candidates 
avoid commitments. So maybe you just get them to explain their actions, 
hoping that will serve as benchmarks usable in the future. It's obviously a 
long-range proposition, fraught with frustration. 

But what does this make of POP? I don't know. Maybe it will end up 
a graduate course in the Political Science Dept Good luck, and Happy New 
Year. Cheers, ~ .. 

. ' 



Professor Randall W. Roth 
University of Hawaii School of uw 

2S1S Dole Sired 
Honolulu, Hawaii 96822 
PHONE (808) 9S~ 7386 

FAX (808) 9S6-6402 

January 18, 1995 

I appreciate greatly the time and thought that you put into your recent letter. 
The following responses relate to specific comments in your letter and mayor may not 
fit into a grand plan. If they do, I hope you'U point d!at out to me. 

eyou say we "made about as much of a dent in the problem as we were going 
to make with the two books." This makes me think you and I would dc60e "the 
problem" differently. I'd probably begin by pointing to a community that feels 
alienated, powerless, disenfranchised, cynical. etc., and you, 1 suspect. would start 
with a dcsc:ription of a "corrupt" political culture and dysfunctional government. 
Perhaps these are opposite sides of the same coin. As for your "impatience," weD, 
that may be a reflection of our respective capabilities. You undoubtedly have scored 
many important points in your life with home runs of one sort or another. I have hit a 
few but mostly have gotten where I am with singles. 

eWhat did pop I and IT (or pop '94 for that matter) "reaDy accomplish"? 
You've got me there but then I'm still trying to figure out why I get out of bed in the 
moming. I not only don't have a clue as to what it means to In11x accomplish 
something, I tend to get panic attacks whenever I BIllx thinlc about it. I'm not 
1cidding. 

eRelatedly, what's wrong with "warm feelings"? AIe they different from faith, 
hope and love? What are we rWlx after in life, efficiency? 

-. eyou say the bad guys in government could endorse the POP principles 
without hesitation or fear. And I say yippee. Once they have, it becomes easier to 
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get them to articulate the basis for their political actions and 10 do so in a context that 
extends beyond their next campaign. It ain't a home run and maybe even isn't a 
single, but it gets those folks more receptive to playing "our" game (i.e., engage in 
real dialogue), 

eWe might mean very different things by expressions lib "bad guys." Am I a 
bad guy? If not, why not? Asked another way, what exactly is it that separates you 
from the bad guys? (Intelligence? selfless behavior? political philosphy?) 

e Do I think the media in Hawaii could do a better or even much better job? 
Yes. Do I think law professors and _._ . . -. • could do a better or even much 
better job? Yes. Am I now or have I ever been an apologist for local journalists? I 
don't think so, but then I might be the last to know that. 

eDo you believe there is one "right way' for the University of Hawaii (or any 
other institution) to be run? Would it obviously be wrong for any school in any' 
IQCation to have as its primary mission, "to give local kids the chance to go to college 
without leaving honic"? To me, deists- are people who believe in such absolutes. I 
often wish I had the ability to believe in absolutes. I'm not sure but I think that would 
help me to be less unsure of "things" in general and the meaning of life in particular. 

e Your eloquent and persoflalized discussion of Hawaii's unique political culture 
was right on and did a better job of describing my own reasons for pushing pop than 
I could have expressed. Like you, I want to change things. I think we dg belong 
here precisely for that reason. 

ePOp a Motherhood 101. I wear that proudly. What you yearn for, I think, 
is a second viable political party with articulate standard bearers. I like to think POP 
has made that more possible (and maybe even more 1ikely). 

eYour suggestion that POP compare political promises with accomplishments 
sounds a lot lilce our "accountability plan." I strongly encourage you to attend an 
organizational meeting this Saturday from 10 to 12 at the law school to help get it 
headed in the right direction. I will be there but Dolores Foley is heading up this 
effort. (I'm getting out of the POP business at least for now. I've enjoyed it and feel 
good about what's been done, but need to pay more attention to other aspects of my 
life.) 
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• I' m curious about your definition of • academic." I like to think of myself as 
practical and action oriented but I can't relate very well to what appean to bt disdain 
for all things "academic." Perhaps it's just that this particular issue (i.e., the need for 
political reform in Hawaii) is so obvious to you as to be far beyond the point where 
theory has to be converted into action that does more than just "set the stage." Is that 
it? 

., what say we get together, maybe with a small group of fenow travelers, to 
discuss more fully the points made in your letter. I would like that. Give me a call if 
interested. 

Best regards, 

Randall W. Roth 

RWR:jt 



TbtHaoole&JUAd~ :'UDO.y. r.uru.ry ~'.1'" • 

FOCUS 

Grass-roots action .may help heal Hawaii ~ 
ct. 

W
E all know .bout ...",. Ptke or 

, Parodllle." not jutI H ... U·I hllh 
toIIt or Uvlng. but the popuIlr 
booko 01 t .... put two , .... thot 
delliled man, or our poIlUeaI • 

........,Ic on<! Boclll prolll ...... 
Suth prolll ..... oonUnue. to be lUre. RmdIIn, 

r=8IhOI1' them II _nehontment With the 
IUcaI .,otem. Apath, lbounda - or. mcwe 

tel,. I .. n .. of _.rl ..... _ preYlli. 
8IhOI11 mony Buod people UIIo et_ )'Ur. 
I BUt what lbout ftte ·PI .. or ParIdIoo! 

H ..... I _let, hu alrens\ha thol, Uk. II1II' 
dlmote. we _moo toke lor snmted. One II 
pur .... h degree of roc:h11 eIIftI'IIt, IIId reIIIUv. 
hotmon,. TIlle Jo not jtJIt I IOdoI _,. It 
touId be lOIIIetlllnl to build on In thll .... or 
ilaUonal mlllUcuJturalJom and AllrPacllk: 
...,.u. - If we flpred DIll how to do IL 
. AHOiriER VNTAPI'I!!D H.WIII __ 
frum thlo _, mhrture of probI ..... IIId 
dIoenehontmenL Many people are .0 ..... ,1ed 
and .... t to be pOIlU ... even II they don't 
know what to do and ... turned off II)' the 
poIlUeaI __ • 

Ndl onl, thol, effortI are under ~ on 
_oral love" to reform the aystem IIId reatore 
public filth. I don't hi ... Oat of aU aucb 
eflorta. but what loIIowa ..., three ....... pI .. 
thot reeenU, caUlJl\t m, .t .... Uon: 

• UnivoroJly of H.WIII I.w prof_ RandoII 
Roth, the nonpart\oln ..uvtat who edited and 
publJohed the Ptke of ParIdIoo booIta, II .t It 
opln. )giber than • Volume m _Ung 
our 1_lnp. he', advocaUn, doh1, 
1OIIIt!\hI., .bout them thJo eJecUon , .... 

The ..... 10 to set the _teo. the _ 
and the public locuoed on the ........... nlber 
th*t the 11_,. ad botUeo, cllYerU., .... to and 
mud1tlnatnll that oftm doInl the campoo\ln 
spoUllht and even determine eJecUon ....... 1& 

Whit'. envtoioned In! IIOYefII town ..... Unp 
10 lloten to the public, to delmnlne IIId help 
lrame the _ TheBe ....... d be 10110_ II)' 
I""""" w ...... candldlteo ~ hi .. to dIIeu. 
1"- ....... and their poaIIIono In the r- of 
toush queo\Ionlng. TV and ..................... d 
be part of the procea. 

One dIoIlenge .. Jreepln, UIIo nonportlan. not 
10000lnl Ilk. or being an eflort to topple the 
lonl'1fomlnant DemocraUe Part, or to be 
anybod,'1 v.hlel •. Annther .hallenge Jo to be 
broad enough In· makeup to demon<! .ttentlon 

-".,." -tea. who oftm ...... \OuIh 
quootJona, ""'P"""':r,.1f DOIIa ohow them oheId. 

P1nIII7. thm!., ~se of not 
retn .... Un,the wlleel or ~ t eIectIon-7eiIr effortI •• _L .. - - - --

ca-. \fie Leque of -. 

• 

• AnaIher ~ ID reatortnr DDbIlc 
In_ and auvII,J In our -,10 beInI 
I~ II)' .. IIIIormaJ IftIUP ~ 
c.J1ed "HIbIIc:uI" lor the 11010 Iknrer). One ItO)' 
founder II Robert AI .... a nr.t Hawollon Bonk 
vk:e philldent who formerly headed the 
Deportment of Cammerct! IIId Conaumer Alfaln 
In the WIIhee admI_1Ion. othero bid...,. 
IIbenI 11110 Sen. MI"e Mt:Oortne, and eruot,. 
....... • ,Uve and lanner edltor-pubillher 
a-.e1lMon.. 

'IbJo 1ftIUP', -r II ID ohow Iolb thot they 
em moire a dJlferenee In the communlt, with 
IImpie 1<11 of coring and InvolvemenL People 
In! ~ 10 vale. But the _ .. 
1pOi1u..! and on a doIen or .. __ InJCb 
.. plclrlng up a piece of Utter e.,.". dIJ'. 
donIUng to Iaod .. _ returning ,....... 
~g cart, turnInIr off the TV fat fanIl1, 
dInnen, omJlInS at otlwro. meetlnllIId toIldDg 
WIth neJshboro. 'llllUng bIItarIeaI IIteo, IIId 
takbIs famU1el1D evenIa of a culture allier 
than thetr own. 

At _ jIOInt aareIaIIod ID thIt election ~ 
the imup hopeIlD IIVW. WIth d_ of 
peopI. IIVUftd the III ...... - In eoonmunItJ' 
'"""'"' achooII, _ I d. etc. - ~ thetr 
own 1111& Later thJo ....,. upond Into other 
forma of comm\llllt, InmvemenL The ... ,. 
words In! "cortng" and ""","",unit,.." 

• The HaWIII CammunIt,. BervIeeI CadndlII 
not well Jrncnm DUlIlde IOdoJ ....- etrdeL . 
It II a eoordInaUnll1lJOllC1 thol heJpa nonprofit 
.......... aeeko to \denUI, IOdoJ _ IIId ..... 
troubled or """I....s people With lmportInt 
Information. 

But It hoi .one new praJeet that eouJd 
eventually bec:wne a IIouioehoid .......s and even 

Many people are concerned 
a!ld want to be positive, even 
If .they don't know what to do 
and are turned off by the 
political process. 

nnd a pIaee OIIIOIIg .. n_tea this eJecUon year 
- "henclunarklnfr." 

ThJo P'ttdI1. the eouncll', annual meeUng will 
hear _ Duncan Wyoe. who ....... the 
Oreson PI;,;.;;; Board and a ptOIIrIJn of 
commun1t7 hmorklng aid ID be the moat 
advaneed IIId ........rill of thoee In a dozen - . llenc:hmarldng .. a ptO<:ta ~ a 
_, not onl,_..,.sa and outI ..... 
ItejIo ID set towonl them - HaWIII ........ 
IIICh eIforto. The key II .... IOtUng a tlmetabl • 
or benehmarko eYer)' Ie., ,.... ... ....,.,.,e 
can judge the ........... fIIIure. 

In Oreson that hoi _I Input '""" 
hundredl of orpnilltlonl and 1ndI'IIduaJa. Ii 
»Y ... plan With ehedrpoInll eYer)' five , ...... 
Inti llJO meuurable benclDaarIao at the IlIte 
and local I ...... Some In! ,hort lena -
teduc:Ins teen pre8ftlllC1111d dru8 proIlI_ 
cutUng the hote-crtme nte. mcwe joImdll 
tnhlln, In ocbools. joba I .... dJopIaced _ ...... 
etc. othero are IOageMerm IIftIlectI - _ 
affordable boIIIln& better hOaIth ..... YUIouI """"""* de",klpn\ent and eIIveroJt,llepI. 

The Idea .. lor ..... '1U •• ,11 not jtJIt to te*el 
ID pnlbI ..... but to ....... toward devolcpalent 
...... lOt II)' the ..-Ie. DIIii Watanabe. the 
eouncll'l oxeeutJYe dltector. I .... that an,. 
benehmarldDg iippftIICh here ahouJd be , 
pu~nte~U .. efIorLWOI'~gWlth 
the ........u ... IhIit Wreldy are the Chamber of 
Commerce. ~ RoundIable, Aloha United 
Wa, and the HaWIII Communll,. FoundaUon. 

.... TOU'IIE IIIce I ..... you em alt around 
and One! ~ In all thoae do gooder 
Jdeu and IilJIUf! the, won't mean much. H .... II 
rna, til! In trouble, but a lot or v_ Intereall 
have a 1IIk. In our p .... nt I)'IIem. Real 

...... .. 
reform. lor example, II not II IImpie II volin, 
out the Democ:ral& The ayatem 111011 I. Iluc:k, · 
<onoUp&ted. If you Will. 

But I find hope In t .... Idea that iftI,be 
HaWIII hoi hit botlDm In IOIIIt! old poilu..! .... 
_ .)'cleo. And I thlnk Ihlt the _, 
bock up to more political Intesrlty. a BOUnder 
econom, and public confldenc. must """'" I ...... 
more graos-n>olIlnvol ....... t and action II)' .. 
anJUBed public openUng In nontndlUonoJ ...,.. 

On their varlou. 1 •• 01 •• lhen. theoe three 
devolopmento show thlt Hlwall II not without 
hope. that w. could be In the darkn ... belore a 
dawn. 

Call It opUmllm. 1994-.1,1 • • We don't hi .. 
much else. 



Political changes' 
A fresh chance for newcomers 

The rash of retirements and 
departures at the state 
Legislature this year opens a 
remarkable opportunity for 
renewed citiZen involvement in 
Hawaii politics. 

There's no single theme that 
ties together the departure of 
incumbents as different as 
Democratic Rep. Henry Pet;ers 
and Republican Sen. Rick Reed. 

Some are leaving their 
'current seat to pursue a 
different office. Others cite the 
pressures of family or work. 
Some, no doubt, hear the 
footsteps of the opposition and 
want to get out while the 
getting is good. 

But all this change opens the 
door for new faces. 

Both nationally and in Hawaii 
there has been a surge of public 
interest in politics at its most 
basic level: Voters want 
candidates to speak about the 
issues that concern' them and to 
offer concrete answers and 
"benchmark" guidelines to 
measure their success. 

A3 someone said, politics is 
too important to be left to the 
politicians. 

Much of this activism bas 
taken the form of grass-root.s 

.9'"1-

"1BIues'" campaipI mel dUzeD 
forums. Tbia paper. in 
cooperation With thlt 
non-partisaD group "POp '94," 
will be involved in our sbare of 
such activities. 

But if Island residents truly 
want their elected official. to 
stick with the issues of the cost 
of living, education, family 
stability, crime and our spectaI 
Hawaii lifestyle, they should . 
consider running. 

Indeed. one does not have to 
get elected to have a lIIK:Cesaful 
campaign. Simply by running 
and focusing on the issues that 
matter. candidates perform a 
valuable service. 

Recent Hawaii elections have 
seen few seriously contested 
races and an unhappily large 
number of incumbents With no 
challenge at all In part. this 
may be because folks felt it was 
pointless. 

That's too bad. Even the good 
Incumbents (and there are 
many of them) need the 
stimulation of a contest. 

This year the wall of • 
Incumbency has been at least 
partially dismantled. The 
opportunities are there. 

Go for it. 

I v. " 
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Voters choose the questions 
Advcrtiler Staff 

A broad-based community ef­
fort, "POP '94," haa . been 
launched to combat the percep­
tion that while candidates often 
talk of the "tough choices· 
they'U make, they rarely get 
speciflc with the voters. 

The volunteer, nonpartisan 
group Includes many who were 
Involved In the popular "Price 
of Paradise" books, in which 
community leaders discussed 
key issues. 

Their common goal is to pin­
point questions that candidates 
mtut answer if citizens are to 
cast Informed votes, says Uni­
versity of Hawall law professor 
Randall Roth, who organized 
the "Price of Paradise" books. 

"We want to get more people 
thinking about what the ques­
tions are in the election. get 
them actively Involv~ Instead 

of passively listening,· Roth 
said. 

The Advertiser and 
KHON-TV are cooperating 
with POP '94. The Advertiser 
has been publishing coupons so 
citiZens can suggest ce!estlons 
for candidates. POP 94 Ules 
the coupons to gaup the pu~ 
lic's Interl!!lt in various topics. 

"The Advertiser, working 
with POP '94 and KHON, 
wants to give the voters' agen­
da a central role In this cam­
palgn," said Advertiser editor 
Gerry Keir •• 

The next phase In pop '94's 
effort Is a conference on com­
munity issues, to be held July 
9 at the East-West Center. 

Roth said the forum wlU pull 
together 200-300 people with 
Interests, expertise or involve­
ment In key areas and have 
them outline specific questions 
on those areas for candidates. 

0.,_ 

tINSIDE: 
• Citizens aCtOss the country 
have launched drives to "take 
back poiitics.· I Pege 81 
• See If your neighbors or friends 
are among the hundreds aIready 
signed on for Hawaii's 
effort I '. B4 

The public Is invited, though 
lOme participants will be pre­
selected. There will be five or 
six groups representing the 
main topics. . 

Each of those "breakout" 
groups will outline candidate 
questions on their topic and se­
lect three or four of their 
members to participate In a lat­
er questlon-and-answer session 
with gubernatorial candidates. 

If you want to participate In 
the July 9 forum. call Peter 
Adler at 537-3886. 
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Gras.s roots· sprout 
to sO'aring heights 

. , 

[nlaalal citizens desiriDI' 
political cbaoae met at the Imin 
~-west Center last Saturday 10 
develop questions that would 
enhance Hawaii', poIiticaJ 
process. 

pop '94.' a nonpartisan com­
munity effort. made. its 
democratic debut with more than 
400 citizens and celebrities attend­
in. a haJf-day conference or­
ganized to select the five top qu~ 
tions to ask this year's guber­
natorial candidates. 

'The HODoIulu Advertiser and 
KHON-OJannel 2 win provide 
coverage or the answers 10 these 
questions. 

·We are uniled because we love 
Hawaii," said participant Mildrec! 
Kosaki. "We ourselves need to 
change. We must become better 
informed.M 

She said only lobbYists visit 
elected 1q)resentatives after 
November, constituents never. 
keep informed and in touch. 

KosaJci said. "Democracy re­
quires its c:ilizcns 10 pay attention 
'" the future is part of our daily 
endeavors. ... 
. Sports announcer Jim Leahey 
served as moderator for part of 
the conference. He encouraged 
the people io be involved in pop 
and in the upcoming election. 

"This is the time for you to 
speak up," Leahey said. "It's time 
10 go beyond sign waving and 
slick ads." 

Leahey reiteraled a Iheme be 
used on SludeR .. when he was a 
hiah school· teacher: " Democracy 
is only as strong as the people 
puticipatins in iL" 

The fllSt issue, "Children -
What Do We Owe 10 the Nat 
Generation?," featured speaker 
Janis Rerimann• 

She streUed the importanc:8 at 
education, and she said, "A beaI­
thy childhood is what we owe 0_ 
children. " 

Jerry Burris, Honolulu Acn.. 
tiscr editorial paac editor, spote 
on govcrnmeut, inspirin. con­
fidence in the political process. 

Burris said people express 
alienation aod despair about 
politics. He also said that 60 per­
cent of Hawai'i', potential voters 
don't vote. 

"GOVCl'llDlCllt is the only place 
where lliere's been real job 
growth. .. Burris said. 

Melody MacKenzie discusIed 
rnce and cthnicity in · the third 
issue forum. 

MacKenzie said that people 
have the same basic needs and a 
great deal in common. Our dif­
rerences are an asset to Hawaii's 
culture, sbe said. 

Eric YamamolO, from the Wil­
liam S, Richardson School of 
Law, discussed 'the issue of crime 
and justice, 

Yamamoto compared and COD­
trasted crime in Hawaii with his 
recent trip 10 the mainland. 

Yamamoto said while crime 
here isn't as bad. people don't feel 
as safe as before. "Seventy per­
cent of us worry about being vic­
tims of crime," Y amaInoto said. 
" We clearly fed less safe and 
more afraid. ,. 

Frank Delima closed the con­
remlce, taUtinl about the sig­
nificance of Hawaii's cultures . 
living together and the impor­
tance of humor in life. 

The questions gathered by pop 
'94 win be sent 10 every can­
didate. 

Th~ POP '9# C>mmunity 1..­
CD"frrDlc~ will be 'rpla.v~d July 
/6 at 2:00 p.m., July 21 at 6:30 
p.m., July 24 at /0:30 a.m. """ 
Jill, 30 at 9:30 p.1fI. l1li Olelt>: 7'1w 
CI!'ponIIkIa for CDflIIItIIIIit, 
TelnUlta 

~. 

Th<ndrt. July " . ," 
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Ne\\t.iilovers;':3rid'shakers? 
_ · :~ .. =,,- ..... t ~ .i.. ~ " - . 

It may I1e ,that traditioniJ powen behind political 
thrones will be IqIlaced by P. roots rm:pdes. 

\ 
l 

,~Ihoughi ~ 5O~hat ~Ie in Ugh! of the 
emergence of ,several &"!.ups intent on changing 
widespread diSaffection wi!h_ things as !hey are. To say 
pessimism ~ diSllUSl have pellueated IIIOSl of Hawaii's 
II"C?ple is no exaggenilion. The successful sale of two vol­
umes of '"The Price of Paradise" in less than two years is 
one indication of how intense' is the disappoin!mcnt with 

-the count: Hawaii" has taken. It has led to a inovement 
called pop '94 which is posing tough questions aimed aI 
candidales for office this year. lis goal is to stimulate in­
·terest in local elections across the spectrum from young l 

to old, from poor to rich. It will be inten:sting to see if ~ 
litical candidates will wake up and smell the high level of ,: 
dissatisfaction and commit to worIting bani fOl' change. , ( 

The tnlditionaJ moverS and shakers could be forc:ed 10 
take a back seal to the new breed of cOncerned citizens: I 

people whose self·interest is a more Uvable community 
ani! a less one·sided breed of leade~. Thai would contrast 
to more than 30 years of self·serving movers and shakers. 



SIar·&IIeIfn Frlclay, Aueuot 12, 19940 A·U 

: ~:}Wheii: politics meets real life are real volel. Ji. worthy candidate wl~ 
give us • plan. On election day, we 
would Bet a wlnnlnB candidate and 
they would lIet a mandate for action on 
tough IDues. 

• I ~. Voters have a dU~ . (, VIEW 
ment .... real coatroL This II a lot to uk of candidates, who 

.'to a!;k more deman hig .;'" A bybrld between tort and _flult, may have' beCome overly coinrortable 

POINT oar car lllluraoee IYIletD II broIIen. In managing their mellage wltb 
questions of candidates ' I What will be done to cbange It? How smooth advertlllnll ind slick sound 

pROPOSmON: A lDeanlngf~I' 
By Chuck can we bait runaway expeDl!'l? bites. So If we're going to get tougher 
Freedman With 10 maoy Cuel IOIDg to UUga- with them, they should get tougher 

poll\l~at tampalgn requires tIon, wbat are we actually paying for? with us. 
candldalel ready to tllk about How much goes for the real needs of It would be refreehlnB. It would be ~ complex IDues releYut to real accident victims? II "free" no-fault fot' leedenhlp. 

people's IIva people on public ualstaoee the best 
Bold candidates would remInd us Ii Presumption: There', nothIng out do. And they'"e abo got to teU us wlult :n1 Wby II the produc:tlonof fraud· what we have to do al citizens to lake 0. there but hard choices, because the goyernment can't do. u nt no-fault cards a booming white-

responsIbility and solve problems. 
" I . easy oneS have all been taken. Solu· The nellt lIlep for candIdates II to teU collar crime? 

tions aTe tough. Philosopher John us what theIr priorities are, gIve us a set More than IlOO unInsured driven are They'd urge U8 to deal honestly with 

Locke, author of the sodal contract, 01 action steps and Identify clear yard. caught every month on our blBhwaya. our own self·lnterest Iwe all have It~ 

once saId, "Ullone thlnl! to show a man sticks by which we can meuure their Why lithe penalty for the flnt offeJ1ll8 re-evaluate our roles In society: and put 
that he Is In ('rror, and another to put progress If they're elected. We want only t500 - payable In communIty our Island values to work. No denial 
blm In poasealoo of truth.' practical measurements of effective- service? . allowed. Change .tarts from within. 
, The tW4 election Ihould gIve HawaII DetIII, not more political poetry. All these Item Iocrease our car In· HawaII I. ready tor candIdates who 
a, new social contract wblch connects The 8ubject mailer should be down· IUlInce Tates because they Inflate costa challenge U8 to change. And In a world 
'Ihe officials we elect with a voler to~arth, even If the lIOIullon. are com· or reduce the number of l::PIe C:YIn. of tough choices, we've got to make 
mandale (or IcUon. r,lex. For ,ample, a candidate serious- In~o the system. We're go • bsc ward. changes which begin - not end - on 

For slarten, candidates runnIng for y addretllllog the cost-<lf·llv1ng lsstJe ' Every family wltb car In,urance election day. 
executive nfflce should give u. a clear should give us a plan for Iowe~ car would like to hear specific proposall to Ch..,/C Fl'ftdman i. vi_e prr.ridrnl lor 
mission .. atement for government and Insurance. It'. an Issue whIch at ecta . control costa and spread rISk. Dry and communication. nl HoulO"aft Eltclric Co. 
fnr their admlDlltntlon. They've lIot to nearly everyone rIght In the "'alleL technIcal? Mayhe. Hr lUG' forme,!): dfref"or 0/ cnmnlflHico· 

. Irll us Ilraight what government can And II'. In ISOIue over whIch govern· But where there arB real need •. there lioflI/or Gov. J n Waih ... 
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Randy Roth got US moving 
Randy Roch had no idea it would lead 10 this when 

he asked 27 people 10 contribute 10 a book he would 
lide "The Price of Paradise ... Lucky We Live 
Hawaii?" in laIC 1991. The lIook was published in 
record lime IIJId sinc:e.it came out in August 1992 has 
sold 20,000 copies and resulted in a second volume by 
52 authon (sales to date, more than 15,000). 

But the upshot of this publishing success is it has 
spawned "pop '94" - a citizen movement 10 ques­
tion candidates for office and challenge campaign 
rhetoric in a decidedly DOn-partisan way. II has result­
ed in alliances with Ihe Honolulu Advertiser and 
KHON TV-2 to effectively convey citizen concerns 10 
candidates. 

Roth has worlted tirelessly 10 bring to the fore pub­
lic concerns most citizens have been unable or unwill­
ing 10 voice. Which explains why the books have met 
wilh so much acclaim. and why so many people are 
now willing to face candidates with tough questions. 

The really commendable thillg about all this is nei­
ther RoliI, liar the authon, nor the "POP '94" volun­
leen are making a dime from all this effort. It's a stel­
lar example of getting involved in the interest of a bet­
ter community. Kudos to Roch for pulling it off. 



ID THE CHRISTIAN SCIENCE ~IONITO. 

In Hula Land, Activists 
Do Not Skirt the Issues 

=======HONOWW. .... WAI,======= 

I s Hawaii being overdeveloped? Should golC courses 
replace sugar and pineapple? Why can't it attract high­

tech businesses? Should it Umlt population? 
These questions about Hawaii have burst beyond the 

walnut·paneled chambers of legislative committees and 
beyond just dinner debate, largely because of one man's 
anger that they weren't being addressed substantially. 

Four years ago, University of Hawaii law professor 
Randy Roth - after being appointed to a state tax·review 
commission to make recommendations on how laws could 
be made more fair, adequate, and effective - felt Iawmak· 
ers treated his commission's hard-wrought recommenda­
tions with perfunctory arrogance, then dlsmlssed them. 

He came up with the idea of gathering a book of short 
~ on the difficult issues he had helped define. JOIJI'o 
naIlsts and writers who could explain topics simply and 
clearly helped him. ThIs led to two bestseWng books, "The 
PrIce of Paradise," followed by "Lucky We Live Hawaii?" 
Considerable media attention foUowed. 

Interest in the themes developed Into the movement 
"PrIce of ParadIse" or pop '94. Now, with 350 members 
and growing, pop '94 is becoming a grasa-roots move­
ment that is also the talk of the islanda on all polltical 
sides of the baRot box. 

"POP '94 is probably the most positive thing to come 
014 of Hawaii's struaIea in several years; says Lt. Gover­
nor Ben Cayetano, now a Democratic gubernatorial candl­
date.. "It is empowering the people, but It is also empow­
erm, candldatea who _ to do more than just put out 

_ slick campaign ads .... ' 
"The ~ were a breath of fresh air blowing through 

the lsIanda," says Herb ComueUe, a weD-known, retired 
business executive. "They brought the concerns of every­
one out in the open. " 

Roth says that pop '94's three guidirlg principles are 
1) communities must take an honest look at the problems 
they face; 2) communities that engage in lively, informed 
dialogue will deal with their challenges more effectively; 
and 3) communities have a moral obUgation to protect the 
interests of future generations. 

SlmUariy, Robbie Alms, a Honolulu banker, and a dozen 
friends about a year ago grew tired of their own com­
plaints about a growing lack of public civility. The result? 
Their bumper stickers, "Live Aloha,' are appearing all 
over the islands. 

With each sticker comes a card with 12 reminders, 
such as: drive with courtesy, hold the door, plant some­
thing, el\loy nature, create smiles, attend an event of 
another culture, and share with your neighbors. 

-D .... 
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Campaign '94 
It wasn't an1ies arid smears 

Bribes. smears, dirty secrets, 
Ues and distortions. 

U you parachuted into Hawaii 
over the past couple of weeks, 
that"s what you'd think the 
1994 campaign for governor has 
been all about. 

It would be a fair assessment. 
The campaign in its final weeks 
has turned harsh. as the 
candidates use attacks against 
their opponents to try to break 
loose that huge bloc of 
undecided voters. 

But it wouldn't be a complete 
picture, nor would it accUratelY 
capture all that happened in 
Campaign '94. 

This year also saw a 
remarkable focus on issues and 
on substantive dialogue between 
the candidates and the voters 
on the things that matter most 
in our lives: cost of Ii Ying, 
education. government Integrity 
and the struggles our families 
face to simply get by. 

The engine of this focus was 
a Citizen revolt against politics 
as practiced by the 
professionals. Grass-roots voters 
organized themselves. usually in 
concert with the media and 
other groups. to define the 
issues and then take them to 
the candidates. 

One such effort, involving the 
Honolulu Star-Bulletin. public 
radio and television and 
KITV-TV, was called ·Power 
'94.· . 

Another was organized by 
The Advertiser, Channel 2 
News and the citizen movement 
called .pop '94.· A series of 
issues conferences generated 
questions that were then put to 
the candidates in writing, in the 
paper and in a series of 
television appearances. 

A wealth of information 
resulted. The candidates did 
talk. at great length and for the 
most part with sensitivity, 
about those key citizen 
concerns. 

A distillation of those answers 
appeared in full-page weekly 
features in The Advertiser and 
in unusually long reports on 
Channel 2 News, A survey 
view of what was learned 
appears on the Cront page of 
today's Focus section. 

The pop '94 interaction 
between the candidates and the 
voters was not the entire 
campaign. No one pretends that 
it was. 

But it was an important part 
of it. Voters should keep that In 
mind as they head to the polls. 

.' 
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What do 'our .mayoral 
hopefuls think? Tune in 
AdveniMr Staff The mayor'. 

race I. Wide 
If you're wonderl"s where open. Til. 

Honolulu'a next mayor standi malt ree .. , 
on transit or land UH or taxa., A d v e r tI •• r I 
tune In Tueadly night for a Channel 2 Ha-
live forum featurlns the four walt Poll 
leadlns candldlte! to held the Ihowed Gill, 
city. Harrll and 

The Advertiser and Morsado In 
KHON-TV 'are apoDlorina the vlrtuall'y a 
forum. dead heat, 

AcUna Mayor Jeremy Ham.. with each get-
Gary Gill, Arnold Morgado and tins support 
Ann Kobayuhl will take que.- from 18 to 18 
tiona from an audience of about percent of the 
30 votera, and follo'lMlp r:: votera .ur-
ria. from KHON reportera veyed. Koba-
lie Wilcox and Btll Brennan yuhl got IUP-
and Advertlaer editorial page port from 11 percent. 
editor Jerry BurrIL . However, 30 percent of the 

The forum will be tJroadcut · voterl haven't decided whom 
on KHON-TV2 Tuelday from 7 to vote for, the poll found. 
p.m. to 8:30 p.m., and simulcast 11'01' more detalla on the fo­
on HaWllll Public Radio'. (KI- rum. see the cover of tocMTl 
FO 1380 AM). TV Week aectIon. 
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c/o Professor Randall W. Roth 

MEMORANDUM 

2S1S Dole Street, Honolulu, Hawaii 96822 
Telephone: (808) 956-7386 

FAX '1: (808) 9S~ FAX 12: (808) 732-7900 

August 29, 1994 

To: Mayoral Forum Audience 

From: Randy Roth 

Re: General thoughts and logistical information 

1. All of you will be described as pop I, .. supporters. If you 
have not y.t fille~ out a decla~ation of support, plea •• do 
so prior to the forum so the description will b. accurate. . . 

2. It is verY important that none of you is publicly recognized 
as a staunch supporter, or critic, of any candidate for 
Mayor of Honolulu. If you have any doubts, tell me why and 
we'll figure out what to do. We need not just the reality 
of fairness but the perception as well. 

3. We will gather between 5:45 p.m. and 6:15 p.m. in the 
parking lot fronting the Garden Office BUilding. Where is 
it? Picture yours.lf headed Diamond Head on Auahi street 
with Ward center on your right and KHON TV-2 just ahead on 
your left. The Garden Office Building is just 100 feet or 
so ahead on your left. It is where Auahi street bends. 
We'll have volunteers wearing baseball caps at the entrance 
with pop I, .. signs. 

4. Wear the sort of clothes you might wear for a casual 
busine •• meeting. For the men that probably translates into 
an aloha shirt and slacks. 

5. We will be escorted as a group to the KHON TV-2 studio at 
about 6:15 p.m. That will give us time to get used to the 
studio and receive last-minute instructions. 

6. The program itself will begin at 7:00 p.m. and end at 8:30 
p.m., with two short commercial breaks at about 7:25 p.m. 
and 7:50 p.m. 
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7. Leslie wilcox will be the moderator. Jerry Burris and Bill 
Brennan will be standing next to the audience with hand-held 
microphones. All questions will come from the audience 
(except Bill or Jerry may ask an occasional follow-up 
question). You mayor may not get a chance to ask a follow­
up question. Let Leslie, Jerry or Bill know if you want to 
do so but understand that it's their decision. 

8. To k .. p fro. juaping around fro. issue to issue, we've 
broken the time into four segment.. During the first 20 
minutes, we'll ask only questions that relate to LARD OSE , 
HOOSING. The next three segments are PUBLIC TRANSPORTATION, 
CITY SERVICES' TAXES (i.e., balancing the budget) and 
MISCELLANEOUS. Try hard to ask questions during the IIOst 
appropriate segment so thing. can flow a. ..oothly aa 
pos.ible. 

9. Do not read your question. Look at the parson or pereona, to 
who. your question is directed and talk to thea lika you 
would in your living room. Ideally, you will briefly 
provide a context for your question. But keep it short. 
The last thing we want from the audience i. a speech, 
diatribe or "the answer." Tell the ·candidate. why this 
question 1"s illportant to you, but don't tell th_ wbat you 
think is the rigbt answer· or wbo bas it. 

Good: 

Bad: 

I drive in fro. the Leeward area every day 
and the traffic is just terrible. I can't 
even imagine wbat it will be like in ten 
years if something major isn't done about it. 
What specific steps would you take as mayor 
to provide a long-term solution to the 
probl.. of traffic congestion and bow would 
you pay for it? 

Mayor Pasi talked big but produced little in 
the way of traffic solutions. It's obVious 
we need to limit the number of cars on this 
island. X is the only candidate who bas had 
the courage to propose this • • • 

10. You can direct your question to a specific candidate or to 
all four of th_. None of the answers will be longer than 
one .inute and the candidates will be allowed to comment on 
each other's answers, so don't feel like you have to direct 
your qu .. tion to all four just to be fair. But don't direct 
it tG one candidate in particular unless there is a reason 
for doing so. Ideally, your question will relate to what 
has just been said. 
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Good: 

Good: 

Bad: 

Candidate X, you stated a tew minutes ago 
that you would provide more parks and better 
roads, and that you would beet up the police 
torce. I'm wondering what this might cost 
and how you would pay tor it. 

Candidate Y, earlier tonight, in response to 
a question about the current housing 
shortage, you said the city needs to speed up 
the permitting proc... and build aore 
intrastructure so aore developers will enter 
the aarket. But on previous occasion. you 
have spoken in tavor of land u.e initiative, 
something that tend. to discourage developer. 
trom entering the market. Do you .ee th .. e 
positions as being inconsistent? 

Candidate Z, what's your position on 
aftordable housing. 

Candidate Z, you are the only candidate who 
hasn't yet said anything about affordable . . 
housing. What .specific step., if any, would 
you take to address this important i •• ue: 

11. I suggest that you jot doWn a tew words or phrases about 
questions you think you would like to ask. write th_ on 
so_thing that will fit in your pocket or the pala of your 
hand. 

12. Don't be thinking about the question you plan to ask when 
the candidates are answering someone else's question. 
LISTEH TO TRE CANDIDATES. THINK ABOUT WHAT TREY ARE SAYING 
(OR NOT SAYING). REMEMBER, THIS IS A CONVERSATION. If your 
question i. one you really want answered (i.e., it's 
important to you), the words will come out just fine. If we 
wanted the candidates to respond only to "perfectly worded" 
que.tioa., we would simply send a professional journalist to 
do an interview. WHAT WE WANT IS A CONVERSATION WITH 
CONCBRHBD CITIZENS. 

13. Ideally, your questions will call for reasonably specific 
anewers. 

Bad: So what's your stand on traffic? 

Bad: Are you for protecting the environment? 

Bad: Would you raise taxes? 
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Good: 

Good: 

Good: 

Good: 

What specific actions would you take as mayor 
to improve ••• ? 

How will we know if your plan to 
workinq? 

What is your timetable • • .? 

• • • is 

What you are proposinq sounds like it would 
coat a lot of mon.y. To fund it, would you 
raise tax.s, cut servic .. or put the city 
furth.r in debt? 

14. If you do qat a chane. to ask a follow-up qu .. tion, don't be 
arquaentativ. or judqmental. Lat'. draw out aach 
can~idat.'. po.ition and let view.rs d.cide for th .... lv .. 
which on •• are best. 

15. Th. bottom line i. 'that it's your que.tion and not _ine. I 
hope you enjoy th. forum and find it h.lpful in decidinq how 
to cast your vote. If so, the forum will have b.en a gr.at 
succ.... Aloha. 

RWR:hns 

". don' wanna be • Jurorl 
Can't I be. wlb .... ' .. 



MAYORAL RACE 

ISSUE CATEGORIES AND POSSIBLE TOPICS 

1. Land Use' Housinq 
*hiqh cost of housinq/restricted supply 
*environaental concerns 
*ad hoc exaction. 
*.ewer and water 
*aftordable housinq/rent control 
*initiative , reterendua 

2. Public Tran.portation 
*The Bus 
*Pixed rail 
*Handivan. 
*Road. 
*Oedicated lanes 
*aike path. 
*Other way. to relieve trattic conqe.tion 

3. Property taxes and delivery ot city .ervice. 
*unitora tax rate. 
*level of taxe./u.~r tee. 
*privatization 
*procur .. ent 
*mechanization ot trash collection 
*police 

4. Miscellaneou. 
*cri .. 
*qovernaent corruption 
*likely appointments 
*runaway elephant. 

DON'T FEEL CONSfRAlNED BY TIDS. It is provided simply to belp 
stim~ your thinking about possible questions. 
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~ POP ACCOUNTABILITY PLAN 

The group: The POP Accountability Group is a non-partisan group of 
i citizens concerned about accountability in Hawai'i's 

government. This group grew out of POP '94-a group of 
citizens who organized to identify and focus the key 
questions facing Hawai'i and asked the candidates t.o 
answer these questions in a meaningful way. After the 
1994 election, many members of the group asked how 
we can continue this process. We believe that in our 
system of self governance citizens have a responsibility 
to be informed, vote and hold candidates accountable­
"democracy means paying attention." 

Goal: 

Process: 

Timeline: 

The goal is to produce simple reports that will compare 
the elected officials' campaign promises and statements 
to their actions. These reports would be a matrix of the 
issues, measures and candidates (Governor and Mayor 
of Honolulu C&C). These reports would not be 
judgmental but would allow citizens to form their own ' 
evaluation of the ,elected officials' performances. It is 
also important to get this information widely 
disseminated through the media and other forums. 

The group will define the measures of accountability 
according to the nine issues identified through the POP 
Community Issues Conferences. We would meet with 
the Governor and Mayor to get agreement on these 
measures and track the accomplishments throughout 

' 1995 and 1996. The group would continue to track the 
issues identified and produce reports on the Governor in 
1997 and 1998. 

The group would meet and work on this project from 
February 1995 through August 1998. 

Target dates: 
May 1995 format or "architecture" of measures 
December 1995: 1st report 
July/August 1996 2nd report 
July/August 1997 
luly/ August 1998 
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